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Feature*  that  are  carefully  •elected 
and  edited  to  build  circulation  for 
The  Newt,  New  York**  Picture 
Newspaper,  and  for  The  Chicago 
Tribune.  The  Newt,  in  four  year*, 
iimatted  the  laigett  newspaper  ctren- 
iaiion  in  America  and  The  Tribune 
is  second  only  to  The  Newt  in  the 
morning  field.  The  Chicago  Tribune 
Newspapers  Syndicate  olTer*  only 
features  used  regularly  in  The 
Tribune  or  in  The  News  of  New 
York. 

Blue  Ribbon 

FICTION 

First  Run  Work  of  First  Closs 
Authors 

Blue  Ribbon  Serials  for  Sunday 
fone  release  a  tooek) 

Blue  Ribbon  Serials  Week  day  (six 
days  a  wookj 

Blue  Ribbon  Short  Stories — /ropi 
8,000  words  down 

Well  Written  Tabloid  Short  Stories 
of  300-600  words  __ 

BLACK  &  WHITE 
Strips 

The  Gumps  by  Sidney  Smith. 
Gasoline  Alley  by  Frank  King, 

Harold  Teen  by  Carl  Ed. 

Winnie  Winkle  by  M,  M.  Branner. 
Moon  Mullins  by  Frank  Willard. 
Smitty  6y  Walter  fierndf. 

Lillie  Orphan  Annie  6y  Harold  Gray 

COMICS  IN  COLORS 

8  Chicago  Tribune  t^omks  offered  in 
an  8-page  color  comic  section  either 
tabloid  or  full  tiae. 

THE  GUMPS 
By  Sidney  Smith 
GASOLINE  ALLEY 
By  Frank  King 
HAROLD  TEEN 
By  Carl  Ed 
WINNIE  WINKLE 
By  Branner 
SMITTY 
By  Bcmdt 
MOON  MULUNS 
By  WUlard 

ONE  ROUND  TEDDY 
By  Salt  Bofttwick 
LITTLE  ORPHAN  ANNIE 
By  Harold  Gray 

t;OOP  ETIQUETTE 

By  Gelott  Burgess 

W.  E.  HILL 
PAGE  OF  COMICS 

in  Gravure  or  Black  and  White 
HEROES  OF  THE  WEEK 
Half  Page  by  Sals  Bosiwick. 

CARTOONS 

John  T.  McCutcheon — Carey  Orr — 
Gaar  W’illiams 

BURNS  MANTLE 

Weekly  New  York  Theatre  letter 

WEEKLY 

ILLUSTRATED  CHIL¬ 
DREN’S  STORY 

Raymond  Kelly 

DR.  EVANS 

The  first  and  best  of  newspaper 
Medical  Writers 

WEEKLY  COMIC 
STRIPS 

JOLLY  JINGLES 
By  Hunter 

EMBARRASSING  MOME.NTS 
By  McCullough 
GEORGE  M.  COHAN 
Weekly  Article 

WEEKLY  CROSS-WORD  PUZZLE 

SENTENCE  SERMONS 
Roy  L.  Smith 
Daily  and  Sunday 

Men’s  Fashions,  Women*s  Fashionn, 
^  oods  and  Waters.  Farm  and  Car¬ 
den,  lAwe  and  Beauty.  Cookery. 
Etiquette,  Home  Harmonious.  Line 
**  Type,  Sports,  Science  tmd  Em¬ 
broidery.  Club  Ethics.  W'ake,  In 
Motor  Horn.  Outline  of  Science. 
Charaiter  Reading.  Weekly  Home 
Page.  W omen*s  page  and  page  of 
Sports. 

leased  wire  Service 

^  Foreign — National — Local 

PACIFIC  &  ATLANTIC 
Photos 

^gORoed  by  the  Chicago  Tribune 
•»d  The  Now  York  Daily  News 
IS  Tfieh  Flmco,  Now  York 
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10c  Per  Copy 


Add  a  great  literary 
critic  to  your  staff 


H.  L.  MENCKEN 

“The  rough  boy 
among  the  critics." 


WHEN  Blue  Ribbon  fiction  was  in¬ 
augurated  by  the  Chicago  Tribune, 
it  was  an  important  step  in  the 
evolution  of  the  better  Sunday  newspaper. 
It  placed  many  American  newspapers  — 
including  The  Tribune — on  a  higher  lit¬ 
erary  plane. 

Another  step  in  the  same  direction  is  a 
new  series  of  weekly  articles  on  literary 
subjects  by  H.  L.  Mencken.  These  arti¬ 
cles  will  be  syndicated  through  The 
Chicago  Tribune  Newspapers  Syndicate. 

Mr.  Mencken  is  editor  of  the  American 
Mercury.  He  is  perhaps  the  foremost 
literary  critic  in  America  for  his  style 
and  his  ideas  are  so  different  and  original 
that  his  books  of  literary  essays  become 
best  sellers. 

Features  of  this  kind  help  to  increase  the 
number  of  intelligent  readers,  who  are 
the  backbone  of  advertising  response. 
H.  L.  Mencken  is  the  literary  critic  that 
great  numbers  like  to  read.  Write  or 
wire  for  rates  and  proofs. 


The  Chicago  Tribune 

Newspapers  SYNDICATE 

Tribune  Square  Chicago 

Buy  Leadership  -  -  and  promote  it! 
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If  YOU  buy 

a  non-standardized 
composing  machine 

TO-DAY 

and  a  “NEW  MODEL” 

is  introduced 

TO-MORROW 

what  happens 
to  the  value 

of  YOUR  INVESTMENT  ? 


Intertype  Standardization  protects  you  against  loss  through  obsolescence. 

All  Intertype  improvements  perfected  from  year  to  year  have  been  STAND¬ 
ARDIZED  and  can  be  applied  to  outstanding  Standardized  Intertypes. 

No  Standardized  Intertype  has  ever  become  obsolete. 

Write  for  literature — or  wire  collect  if  youd  like  to  see  an  Intertype 
representative. 


IMERTYPE  CORPORATION,  50  Court  Street,  Brooklyn.  N.  Y.  Hrnnch  Offices;  CHICAGO. 
Rand-MfNally  Ruililinf’;  MEMPHIS.  77  MrCall  Street;  SAN  FRANCISCO,  560  Howard 
Street.  Sales  Offices;  BOSTON,  49  Federal  Street;  EOS  ANGELES,  1240  South  Main  Street. 
Canadian  Representatives;  Toronto  Type  Foundry  Co.,  Ltd..  TORONTO.  British  Branch; 
Intertype  Limited,  15  Britannia  Street.  Kints’s  Ooss.  I.ONDON,  W.  C.  1. 
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If  Hotel  News  stands 
Could  Talk 

^  When  a  Baltimorean,  away  on  a  vacation  or  a  business  trip, 
goes  up  to  a  hotel  news  stand  and  looks  for  a  “home-town” 
paper — 

It’s  usually  one  of  the  Sunpapers  that  he  carries  away. 

^  He’s  been  brought  up  on  the  Sunpapers  and  if  he’s  the  same 
as  most  other  men  from  Baltimore,  he  learned  what  “S-U-N” 
spelt  long  before  he  solved  the  mystery  of  “C-A-T.” 

^  They  begin  to  read  the  Sunpapers  early  in  this  town  of 
ours,  and  the  habit  sticks  through  life.  Morning,  exening 
and  Sunday  a  copy  is  delivered  at  Baltimore’s  front  door 
and  whether  there’s  a  mat  saying  “Welcome”  at  that  door 
or  not,  the  Sun  paper’s  welcome  is  assured. 

^  Not  many  in  numbers — but  our  out-of-town  news  stand 
sales  are  significant.  Here  at  home  we  take  more  pride  in 
the  fact  that  the  greater  part  of  Sunpaper  circulation  is 
through  carrier  delivery  direct  to  the  home. 


September  Average  Net  Paid  Circulation 

Daily  (M.  &  E.)  .  .  244,599 

Sunday .  178,526 


JOHN  B.  WOODWARD 
Bowery  Bank  Bldg.,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Ave.,  Chicago 


Everything  in  Baltimore  Revolves  Around 


HORNING  EVENING  SUNDAY 


Baltimoreans  Don’t  Say  “Newspaper”;  They  Say  "SUNpaper"  | 
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Philadelphia 

One  of  Americans  most  important 

RADIO  MARKETS 


Radio  sets  and  equipment  are  pre-eminently  adapted  to  home  use  and  entertainment 
and  Philadelphia  is  without  doubt  one  of  the  larg^est  single  markets  for  Radio. 

There  are  about  half  a  million  separate  homes  in  Philadelphia  and  its  suburbs. 

The  boys  and  girls,  as  well  as  their  parents,  in  this  market  are  on  the  look-out  for  the 
new  things  in  Radio  and  wise  manufacturers  are  pushing  the  idea  of  Radios  for  Christmas 
gifts. 

1  he  Bulletin’s  Radio  Columns  are  carefully  read  each  day  because  The  Bulletin  gives 
its  readers  reliable  and  helpful  information. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly 
e\  erybody”  reads — 

®  he  €6mTii(  Bttlldm. 

PHILADELPHIA’S  NEWSPAPER 


In 

Philadelphia 

nearly  evei^x)^  reads 

JheBulletin 


Net  paid  circulation  for  the  six  months  ending 
September  30, 1924 — 

516,609  copies  a  day 

The  circulation  of  The  Philadelphia  Bulletm  is  one 
of  the  largest  in  the  United  States. 


NEW  YORK — 814  Park*Lexington  Bldg.  (46th  St.  &  Park  Ave.) 

CHICAGO — Verree  &  Conklin,  Inc.,  28  East  Jackson  Blvd. 

DETROIT — C>  L.  Weaver,  Verree  &  Conklin,  Inc.,  117  Lafayette  Blvd. 

SAN  FRANCISCO — Harry  J.  Wittschen,  Verree  &  Conklin,  Inc.,  681  Market  St. 


fropjrright  1924 — Bulletin  Company) 


EDITOR  &  PUBLISHER 

Issued  every  Saturday,  forms  closing  ten  P.  M.  Thursday  preceding  publication,  by 
The  Editor  &  Publisher  Co.,  J.  W.  Brown,  Publisher;  Marlen  E.  Pew,  Editor; 

Suite  1115,  World  Building,  63  Park  Row,  New  York.  Telephone,  Beekman  5814-18. 
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Hoover  Denounces  Radio  Advertising; 
Press  Fights  Super-Power,  Station 

Newspaper  Delegates  at  Washington  Radio  Conference  Declare  Paid  Space  on  Air  is  Menace  to  Small 

Stations  and  Monopolistic — News  Question  Also  Discussed 


jV'EVVSPAPEK  delegations  to  the  Third  I 
^  ’  Annual  Radio  Conference  in  Wash-  < 
in^on  this  week  lined  up  solidly  in  oppo-  i 
sition  to  the  so-called  super-power  sta-  i 
tion  proposal  of  the  big  broadcasting  i 
companies  and  aided  materially  in  fram-  : 
ing  the  compromise  arrangement  which  i 
will  insure  small  I 
power  stations  I 
against  injury. 

The  newspaper  < 
r  e  p  r  esentatives,  1 
speaking  virtually  I 
for  the  41  broad¬ 
casting  stations 
operated  in  con-  ' 
j  unction  with  ' 
publications 
throughout  the 
country,  plunged 
into  the  fight  im¬ 
mediately  upon 

Wacte.  a.  Stkono  suggestion 

that  super-power 
stations  were  in 
contemplation.  The  projjosal  of  the 
super-power  experiment  was  made  to  the 
conference  on  the  opening  day  by_  David 
Samoff,  vice-president  of  the  Radio  Cor¬ 
poration  of  America,  and  started  a  con¬ 
troversy  that  overshadowed  all  the  other 
problems  of  radio  development  brought 
before  the  gathering. 

Mr.  SarnoflF  announced  tliat  tlie  Radio 
Corporation,  the  (ieneral  Electric  Com¬ 
pany  and  the  Westinghouse  Electric- 
Manufacturing  Company  were  ready  to 
begin  the  immediate  erection  of  a  great 
super-power  station  at  “some  point  out¬ 
ride  the  city  of  New  Yftrk,”  located  with 
due  regard  to  minimum  of  interference 
with  listenerN  aiwl  with  local  stations 
maintaiiR-d  by  other  interests.  Similar 
super-power  stations  would  follow,  he 
said,  if  the  experiment,  which  will  go  as 
high  as  50  kilowatts,  is  successful. 

The  newspaper  delegation,  as  one 
group  of  the  conference,  entered  a  strong 
protest  in  connection  with  similar  pro¬ 
tests  from  other  groups.  Relief  that 
super-power  stations  would  ruin  the 
small  broadcasting  stations  was  back  of 
the  protests,  and  thousands  of  telegrams 
reached  Secretary  Hoover  and  delegates 
adding  strength  to  sentiment  against  the 
proposal. 

The  resolutions  committee  of  the  ncws- 
P*Pfr  group  appointed  as  the  result  of 
the  meeting  called  bv  Walter  .\.  Strong, 
chairman  of  the  Radio  Committee  of  the 
American  Newspaper  Publishers  Associa¬ 
tion,  protested  specifically  against  remov- 
tttg  the  existing  restrictions  upon  the 
power  of  broadcasting  stations.  Repre- 
^tatives  of  the  Detroit  Nrtvs,  Pittn- 
wrg/i  Press,  Oakland  Tribune,  Memphis 
(^mmercial  Appeal,  Los  Angeles  Times, 
Dallas  Xnvs  and  Chicago  Daily  Nnvs. 
composed  the  committee,  presented 
^°fiowing  recommendations; 

“Believing  that  the  question  of  in- 
^cased  power  of  stations  beyond  the 
present  governmental  limitation  of  1,000 
is  the  most  vital  one  to  come 


before  the  conference,  because  it  con¬ 
cerns  the  future  satisfactory  service  to 
the  great  army  of  radio  ‘listeners-in,’  the 
committee  strenuously  opposes  removing 
the  present  restrictions  on  the  power  of 
stations.  It  is  the  conviction  of  the  com¬ 
mittee  that  increase  power  will  destroy 
the  ability  of  the  radio  listener  to  select 
his  program  of  either  local  or  national 
interest  and  tend  toward  monopolistic 
control  of  broadcasting.  Any  tendency 
looking  toward  control  of  broadcasting 
by  a  limited  number  of  broadcasters, 
which  necessarily  follows  increased  power 
under  present  conditions,  is  most  denger- 
ous  in  the  same  way  that  the  elimination 
of  all  but  a  few  newspapers  would  be 
most  dangerous. 


“The  committee  believo  that  ample 
opportunity  is  given  for  full  develop¬ 
ment  of  radio  science  by  experimental 
licenses  to  be  operated  on  wave  lengths 
outside  the  present  broadcasting  hands. 
Retaining  the  present  limitation  of  power, 
in  the  opinion  of  the  committee,  would 
in  no  way  interfere  with  broadcasting  of 
programs  or  events  of  national  impor¬ 
tance  through  successful  existing  sta¬ 
tions  using  forms  of  inter-connecting 
broadcasting  service,  the  cost  of  which, 
however,  should  be  controlled  on  a  uni¬ 
form  and  reasonable  basis.  The  com¬ 
mittee  pledges,  so  far  as  posible,  co¬ 
operation  in  the  broadcasting  of  events  of 
national  Importance  as  suggested  by  the 
Secretary  of  Commerce. 


MAKING  BOX  SCORE  FROM  RADIO 


'T'HE  Xew  York  Sun  utilized  radio  thi> 
week  to  break  speed  records  in  print¬ 
ing  World’s  Series  box  scores. 

Instead  of  compiling  the  box  score  from 
wire  dispatches,  a  compositor  working 
beside  a  radio  loud  speaker,  set  the  box 
by  hand  as  the  game  progressed. 

A  special  room  near  the  comp»»sing 
riKim  was  utilizerl.  The  compositor,  Pat 
Scanlon,  an  old  time  baseball  player, 
translated  the  play-by-play  account  into 
liuures  under  the  familiar  headings,  mak¬ 
ing  changes  inning  by  inning. 

.At  the  first  of  the  ninth,  when  time 
was  precious,  the  nearly  completed  box 
was  placed  in  its  page  form  on  a  steam 
table  in  the  composing  room,  where  from 
another  loud  speaker  the  few  remaining 
plays  were  recorded.  .A  nearby  linotype 
simultaneously  set  the  last  of  the  play- 
by-play  account. 


Larry  Shirt,  make-up  editor,  stiKKl  b> 
to  approve  the  page,  jack  Cunningham, 
stereotype  foreman,  directed  the  making 
of  the  mat. 

Within  10  seconds  after  the  la.st  "put 
out”  in  the  ninth,  the  mat  was  on  the 
page.  In  less  than  five  minutes  the 
presses  were  running  with  the  complete 
box  score  and  play-by-play. 

Keats  S|H‘ed,  managing  editor  of  the 
Sun  dcclaretl  the  system  worked  smoothly 
ainl  without  error.  Wire  accounts  of  the 
games  were  available  at  all  times  in  case 
of  radio  interference.  The  new  method 
eliminated  the  time  formerly  lost  in 
handling  telegraphic  copy. 

During  the  Democratic  national  con¬ 
vention  the  Sun  used  the  same  system  to 
record  the  votes  by  states  as  they  were 
announced  from  the  convention  hall,  and 
that,  too,  was  a  time-saver. 


“The  committee  believes  that  in  the 
interest  of  the  listener  some  method 
should  be  found  to  protect  existing  sta¬ 
tions  against  new  stations  by  sufficient 
differences  in  wave  lengths  and  that  pri¬ 
ority  rights  of  existing  stations  render¬ 
ing  satisfactory  service  to  the  public 
should  be  recognized  as  far  as  possible. 

“In  order  to  comply  with  the  request 
of  Secretary  Hoover  for  specific  recom¬ 
mendations  on  other  matters,  the  com¬ 
mittee  recommends  that  government  de¬ 
partments  minimize  to  a  greater  extent 
interference  of  one  form  or  another  which 
makes  good  brividcasting  service  to  the 
public  difficult  and  impossible.  It  was 
agreed  that  the  Department  of  Commerce 
be  vested  with  the  authority  to  compel 
stations  to  eliminate  all  harmonic  trans¬ 
missions  and  to  maintain  in  constant  use 
a  frequency  indicator  approved  by  the 
I’ureau  of  Standards.  The  committee 
pledged  the  publisher-broadcaster  to  a 
program  of  education  to  instruct  the  lis¬ 
tener-in  to  avoid  unnecessary  interference 
causer!  by  certain  receiving  sets. 

“For  the  benefit  of  future  radio  broad¬ 
casting  developmei’t,  it  was  recommended 
that  at  least  10  per  cent  of  the  wave 
lengths  below  150  meters  be  set  aside  for 
s])ecial  use  of  broadcasting  stations.” 

The  question  of  advertising  on  the 
rarlio— a  subject  now  engaging  the  atten¬ 
tion  of  the  newspapers  because  of  the 
tendency  to  make  the  radio  a  means  of 
advertising  aiirl  publicity  ventures, 
brought  the  following  recommendation 
from  the  news))aper  group: 

"It  is  tiK-  belief  of  the  Committee  that 
listeners  are  opposed  to  any  form  of 
direct  atlvertising.” 

That  view  appeared  to  repre.seiit  the 
sentiment  of  the  majority  tif  the  confer¬ 
ence  and  jsas  expressed  at  the  opening  of 
the  ses>ion  by  .Secretary  Hoover. 

"I  believe  the  quickest  way  to  kill 
broadcasting."  asserted  Mr.  Hoover. 
"wouUl  lie  to  use  it  for  direct  advertis¬ 
ing.  The  reader  of  the  newspaper  has 
an  option  whether  he  will  read  an  ad  or 
not  hut  if  a  siK'ech  by  the  President  is 
to  be  used  as  the  meat  in  a  sandwich  of 
patent  medicine  advertisements,  there  will 
lie  no  radio  left.  To  what  extent  it 
may  be  employed  for  what  we  call  ‘indi¬ 
rect  advertising’  I  do  not  know  and  only 
experience  with  reactions  of  the  listen¬ 
ers  can  tell.” 

Mr.  Hoover  explained  that  he  did  not 
believe  there  was  any  practical  method 
of  payment  from  receivers,  but  he  sug¬ 
gested  the  possibility  of  mutual  organiza¬ 
tion  by  broadcasters  of  a  service  for 
themselves  similar,  to  the  press  associa¬ 
tions  which  would  furnish  programs  of 
national  events,  arranging  for  the  trans¬ 
mission  and  distribution  on  some  sort  of 
financial  basis  as  the  press  associations 
gather  and  distribute  news  among  their 
members. 

J.  R.  Knowland,  publisher  of  the  Oak¬ 
land  Tribune,  a  member  of  the  commit¬ 
tee,  expressed  the  opinion  that  listeners 
(Continued  on  page  30) 
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INTERNATIONAL  PAPER 
CUTS  TO  $70  A  TON  i 

Announces  $3  Decrease  Per  Ton  on  ___ 

1925  Newsprint  Contract — Move  _ 

Follows  Belgo  Price  Drop 
of  Last  Week 

-  ISSU: 

Newsprint  prices  continue  their  down-  - 

ward  trend. 

Added  to  the  announcement  last  week 
that  the  Belgo  Paper  Company.  Quebec, 
would  lower  its  <iuotation  to  $70  a  ton  900 
f.  o.  b.  mill.  International  Paper  Com¬ 
pany  this  week  stated  that  it,  too,  would 
(luote  a  similar  price  to  contract  customers 
in  1925,  marking  a  reduction  of  $3,  from 
its  present  $73  a  ton  figure. 

International  dropped  $2  a  ton  from 
$75  in  the  middle  of  the  current  year. 

(ireat  Northern  Paper  Company,  accord¬ 
ing  to  report,  is  already  quoting  news-  700 
print  at  $70.  The  former  concern  has  a 
caj)acity  of  about  I.IMJO  tons  daily,  lead- 
,  ing  all  other  -Kmerican  or  Canadian  news¬ 
print  makers. 

International  is  announcing  its  1925  - 

price  earlier  than  usual  at  the  request  of 
custfjmers. 

The  announcement  of  International 
Paper  Company’s  promised  reduction  600 
given  out  by  J.  L.  Fearing,  sales  man¬ 
ager,  follow  s : 

■‘Effective  Jan.  1,  1925,  and  continuing 
through  1925,  the  International  Paper 

Company’s  price  for  its  standard  roll - 

news  to  its  contract  customers  in  the 
L'nited  States  will  be  $70  per  ton.  f.  o.  b. 
mill. 

"We  are  making  this  announcement  Jco 
earlier  than  usual  at  the  S{)ecial  request 
of  many  of  our  customers  who  wish  to 
know  their  costs  as  far  in  advance  as 
possible."  ^ 

SERIES  PICTURES  SPEEDED 

United  New»pictures  Rushes  Ball  Pho-  s>oo 
tos  via  Sky,  Land,  and  Water 

L'nited  Newspictures,  working  in  co¬ 
operation  with  the  .Viti’  Vork  H’orld  and 
assisted  by  representatives  of  the  C.  S. 

.Army  and  New  ^'ork  Police  scored  a 
notable  achievement  in  transporting  pic¬ 
tures  of  the  first  game  of  the  World 
.Series  from  Washington  to  New  ^’ork.  300 
The  motor  fxjat  of  Ccn.  Robert  Lee 
Bullard,  in  command  at  (jovernor's  Isl¬ 
and.  was  pressed  into  service  to  assist 
this  journalistic  effort. 

Three  representatives  of  United  News- 
pictures.  snapiK*d  the  ballplayers  on 
<  iriffith’s  Field. 

The  dims.  tie<l  in  |>ackages  covered 
with  canvas  and  rubber,  were  placed  in  a  100 
fast  automobile  at  2 :35  p.  m..  and  with 
jxilice  clearing  the  way  were  rushed  to 
Bolling  hield.  arriving  at  2:55  p.  m. 

_  There  a  I  urtis  ( friole  plane  was  in 

yvaiting.  in  charge  of  Pilot  .Andrews,  and  - 

within  three  minutes  of  the  arrival  of  the 
automobile  this  fast  air  cruiser  was  ftff 
on  its  li  ght  to  New  ^’ork. 

The  trip  from  Boiling  Field  to  Beilloc’s  'oo 
Islainl  was  made  at  a  sjK-ed  of  about 
ninety-,  ve  miles  [)cr  hour.  .\t  5  :.IM  p.  m. 
the  package  of  pictures  was  dropped  from 
the  plane  into  the  water,  near  the  island. 

The  {tackage  was  picked  up  there  by 
•  len.  Bullard's  launch.  From  the  launch 
they  were  jKissed  to  Police  Patrol  Boat 
.No.  5  and  taken  to  the  Battery  in  ff)ur 

minutes.  _ ^ 

Here  an  automobile  owned  by  News- 
pictures  was  waiting  and  with  a  detail  of 
{xdice  for  an  escort  to<)k  the  negatives  to 
the  printing  anrl  developing  r>Kim'  on  Sth  rnor 
avenue  in  record  time.  the 

-  and 

Clarke  Enters  Realty  Field  age 

Sydi;ey  R.  Clarke,  former  secretary 
and  manager  of  the  .Advertising  Club  of 
New  A'ork,  is  now  associated  with  .Alltert  f 
B.  .Ashforth,  Inc.,  real  estate.  New  York. 

- sho 

N.  Y.  World  Planning  Special  Section 

Gro 

Celebrating  the  Centennial  of  Fifth 
.Avenue  as  a  business  thoroughfare,  the  7 
.Weu'  York  World  will  issue  on  Sunday  circ 
Nov.  16,  a  separate  section  devfited  to 
this  anniversary.  of 
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i^IRCL’LATlON  increases  were  gen- 
eral  in  New  York  City  during  the  six 
months  which  ended  Sept.  30,  some  of 
the  papers  making  extraordinary  gains 
and  none  losing  ai)preciably  in  daily  aver¬ 
age  net  paid  circulation.  This  develop¬ 
ment  was  to  lie  expected  in  view  of  the 
several  consolidations  effected  during  the 
I)ast  year. 

Of  the  three  new  dailies,  only  the  Daily 
Mirror  issued  a  statement  of  circulation. 
.>howing  an  average  of  more  than  157.000 
daily  since  its  establishment  in  May.  The 
Graphic  and  the  Bulletin  will  make  their 
maiden  statements  next  .April. 

The  above  chart  shows  the  course  of 
circulations  since  .April  1,  1919,  covering 
the  period  of  high  circulation  at  the  end 
of  the  war.  It  indicates  the  start  and 


subsequent  course  of  the  tabloid  Daily 
iVcus,  the  only  new  pai)er  to  appear  since 
the  war  until  this  year.  It  also  indicates 
the  absorption  of  the  Mail,  Herald  and 
Globe  and  its  effect,  both  upon  the  ab¬ 
sorbers  and  on  their  comiJetitors.  It  ap¬ 
pears,  incidentally,  to  indicate  that  there 
is  still  a  potential  army  of  readers  for 
the  tabloid.  Despite  the  speed  which  has 
marked  the  Mirror's  growth,  the  sky¬ 
rocket  trajectory  of  the  Daily  Netes  was 
not  perceptibly  flattened  during  the  six 
months. 

Notable  gains  are  also  credited  to  the 
Journal,  World  and  Evening  World, 
Times  and  Brooklyn  Times,  and  natur¬ 
ally  to  the  Herald-Tribune  and  the  Tele¬ 
gram-Mail,  benefleiaries  of  recent  mer¬ 
gers. 


EMLC  H'** 
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Tribute*  to  Minnesota  Editor 

Frank  A.  Day,  owner  of  the  Tainiwni 
(Minn.)  Daily  Sentinel,  recently  com¬ 
pleted  50  years  of  editorship  of  his  news¬ 
paper.  Many  Minnesota  newspaper- 
printed  editorial  tributes.  He  is  known 
as  “Minnesota’s  greatest  newspaper 
character.’’ 


To  Aid  Ad  Men  Visiting  England  | 

Samson  Clark,  of  Samson  Clark  &  Co-  f 
Ltd.,  London  advertising  agency,  as  Hoo. 
Secretary  of  the  Thirty  Club  of  London 
has  established  an  information  and  hos-  ' 
pitality  service  in  the  London  business  j 
district  for  American  advertising  m®  I 
visiting  England.  | 
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COOPERATIVE  CIRCULATION  THAT  WORKS 


For  50  Years  Philadelphia  Morning  Papers  Have  Joined  Forces  to  Bridge  Gap  Between  Pressroom 
and  Breakfast  Table,  Speedily,  Cheaply,  2md  Completely — War  Is  Outlawed 


1^0  R  more  than  50  years,  the  morning 
newspapers  of  Philadelphia  have 
operated  a  system  of  city  distribution 
unique  in  the  annals  of  newspaper  cir- 
oulation. 

Publishers  have  built  up  for  themselves 
a  miniature  League  of  Nations,  com¬ 
pletely  outlawing  the  possibility  of  war 
in  the  daily  city  delivery  of  their  news¬ 
papers. 

Labor  troubles  are  unknown.  Opera¬ 
tion  is  extremely  cheap.  By  the  system, 
men  of  more  than  average  intelligence 
take  the  role  of  distributors. 

Morning  newspapers  are  carried  into 
nearly  200,000  homes  by  breakfast. 

That  is  what  is  accomplished  in  Phila¬ 
delphia,  city  of  homes,  and  the  immediate 
suburbs,  by  the  unique  jointly  operated 
carrier  system  used  there  by  the  4  morn¬ 
ing  dailies,  the  Philadelphia  Inquirer,  the 
North  American,  the  Record,  and  the 
Public  Ledger. 

It  is  speedier  than  it  sounds.  .\  mat¬ 
ter  of  one  or  two  hours  in  the  early 
morning  finds  weekday  papers  on  Quaker 
City  doorsteps.  Sunday  takes  little 
longer,  despite  weightier  bundles. 

“Here  is  a  city  edition  carrier  route 
system  that  is  almost  100  per  cent  ef¬ 
fective,”  say  the  veteran  circulators  in 
charge. 

It  is  a  miniature  League  of  Nations, 
system  that  guarantees  the  publishers 
that  one-third  of  their  circulation  will 
be  placed  right  on  the  tables,  almost,  at 
Philadelphia’s  first  meal  each  day. 

The  administration  is  in  the  hands  of 
the  four  circulation  managers;  J.  M. 
•Annenberg,  Morning  Public  Ledger; 
Howard  Lee,  Inquirer;  James  L.  Farley, 
North  American,  and  J.  J.  Abbott,  of  the 
Record. 

I  watched  the  seeming  miracle  per¬ 
formed  this  week.  Presses  started  at 
precise  minutes,  although  sometimes  me¬ 
chanical  troubles  bring  delay.  Trucks 
drew  up  to  newspaper  curbs  with. time¬ 
table  regularity.  Trolley  cars  sped  along 
tracks,  spreading  newspapers  from  the 
center  of  the  city  to  Willow  Grove, 
Torresdale,  Darby,  Germantown,  Chest¬ 
nut  Hill,  Frankfort  and  surrounding 
suburbs. 

It  is  in  watching  such  spectacles  that 
editorial  men  are  made  to  consider  them¬ 
selves  mere  cogs  in  a  huge  manufactur¬ 
ing  business  and  not  members  of  a  pro¬ 
fession.  Circulation  managers  become  the 
all  important  gods,  deposing  the  rulers 
of  Parnassus. 

How  is  it  done? 

Sit  with  me  before  the  large  wall  map 
of  Philadelphia  and  Camden  in  the  office 
of  a  Philadelphia  newspaper  circulator. 

See  a  Gargantuan  spider’s  web  of 
narrow  streets  of  homes,  caught  here  by 
Chestnut  Hill,  there  by  I,aundale,  Ta- 
cony,  Pensaukin,  Haddonfield,  Barring¬ 
ton,  Brooklawn,  and  there  by  the  Phila¬ 
delphia  Navy  Yard  on  the  Delaware. 

Within  this  spider’s  web  live  a  million 
and  a  half  people;  people  alive  to  the 
interest  of  news ;  people  soon  to  awake 
and  find  that  news  in  neatly  folded  form 
at  their  doorways. 

Look  closer  at  the  map.  Now  you  see 
the  lines  drawn  in,  dividing  the  city  into 
routes  or  districts. 

If  you  count,  you  will  find  there  are 
261  of  these  routes.  Each  one  is  owned 
by  a  carrier. 

They  are  worth  money,  these  routes. 
The  man  who  owns  one  has  the  right 
to  distribute  the  four  morning  <laiiies 
in  his  territory.  He  buys  his  weekday 
papers  from  the  publisher  at  1  1/16  cents 
and  sells  them  for  two.  Sunday  he  pays 
7  and  sells  for  10. 

These  prices  depend  upon  whether  or 
not  he  pays  his  bill  by  the  15th  of  each 
tnonth  for  all  papers  received  the  pre¬ 
vious  month.  Otherwise,  the  price  be¬ 
comes  1%  for  the  dailies  and  J'/j,  Sun¬ 
days.  But  the  circulators  claim  that  in 
nearly  all  cases  bills  are  promptly  paid. 
The  total  value  of  the  261  routes  is 


By  PHILIP  SCHUYLER 


HIGH  LIGHTS  OF  PHILADELPHIA’S  UNIQUE 
CIRCULATION  SYSTEM 

distribute  approximately  200,000  newspapers  daily,  the  four  morning 
newspaper  publishers  of  Philadelphia  are  today  operating  a  co-operative 
system,  which  has  stood  the  test  of  50  years. 

Philadelphia  and  Camden,  both  cities  of  homes,  have  been  divided  into 
261  routes,  which  are  owned  by  the  carriers,  but  controlled  by  the  publishers. 

These  routes  are  worth  money.  The  total  value  is  estimated  at  half  a 
million  dollars.  They  are  bought  and  sold  like  houses.  Prices  range  from 
$2,000  to  $25,000  for  individual  routes,  according  to  their  location. 

To  operate  a  typical  route,  it  requires  one  manager  and  three  carrier 
boys.  A  $10,000  district  yields  the  investor  between  $90  and  $100  a  week. 

In  his  route,  the  owner  is  Czar.  Yet  his  route,  and  the  disposition  lies 
in  the  publishers’  hands.  Failure  to  pay  accounts  to  the  newspaper,  may 
cause  an  owner  to  lose  his  route,  which  may  be  turned  over  by  any  of  the 
publishers  to  a  worthier  man. 

Ten  trolley  cars,  operated  jointly  by  tbe  publishers,  bring  newspapers  to 
the  carriers  at  their  different  routes. 

From  start  to  finish,  it  requires  but  one  hour  and  a  half  to  place  200,000 
morning  newspapers  on  Philadelphia  doorsteps. 


estimated  at  half  a  million  dollars.  They 
are  bought,  sold,  transferred  like  houses. 
In  his  route  the  owner  is  czar.  Yet  his 
route,  and  its  disposition,  lies  in  the  puh- 
lisher’s  hands.  Failure  to  pay  all  to  the 
newspaper,  may  cause  a  route  owner  to 
lose  his  route,  which  may  be  turned  over 
by  any  of  the  publishers  to  a  worthier 
man. 

Prices  of  these  routes  on  the  market 
ordinarily  range  from  $2,000  to  $25,000. 
Only  the  other  day,  however,  one  route 
owner  refused  $25,000  for  his  di.strict. 
One  man  may  own  2  or  3  routes,  as  is 
frequently  the  case,  as  long  as  he  takes 
good  care  of  them  and  gives  honest  and 
fair  service  to  all  papers. 

When  the  routes  were  first  divided  up 
by  the  morning  newspapers,  they  were 
given  to  men  selected  by  the  publishers. 
These  men  were  allowed  to  build  up 
their  routes.  In  time  they  came  to  have 
their  present  monetary  value. 

Here.  Be  specific.  Pick  out  on  the 
map  a  $10,000  territory.  It  is  in  the 
northwest  section  of  the  city,  bounded  on 
the  south  by  York  street,  on  the  north 
by  .Alleghany,  and  on  the  west  by  29th. 
Three  squares  east,  west,  south  and 
north.  In  it  are  3,000  homes. 

To  operate  a  typical  district  it  requires 
one  manager  and  3  carrier  boys,  on  the 
average.  A  $10,0(X)  district  yields  the 
investor  between  $90  to  $100  a  week. 

.\  man  with  so  much  money  to  invest 
is  superior  in  intelligence  to  the  ordinary 
newspaper  distributor.  He  is  a  small 
business  man.  He  is  given  a  month’s 
credit  by  the  newspapers.  F'ach  sub¬ 
scriber  means  money  in  his  pocket.  He 
fights  to  keep  him.  and  gives  efficient 
service.  He  sends  the  bills  for  the  four 
different  newspapers  and  collects.  Then 
he  jKiys  the  bills  he  owes  the  publishers 
through  the  circulation  managers  and 
makes  adjustments  to  his  orders. 

To  help  him  the  publishers  have  tie- 
vised  and  placed  in  oi>eration  in  all  the 
different  routes  a  uniform  collecting  sys¬ 
tem.  The  same  type  of  l)ook  to  keep 
accounts  is  used  by  all  morning  dailies. 
Collections  are  made  usually  every  two 
weeks. 

“This  part  of  the  distribution  system 
doesn’t  cost  the  publishers  a  cent,”  one 
is  told.  “They  can’t  lose.” 

.After  studying  the  map,  now  wait  for 
city  edition  press  time.  It  is  2:30  a.  m. 
News  of  the  day  has  been  collected  from 
the  city,  state,  and  distant  lands,  stereo¬ 
typed.  clamped  to  cylinders  ami  the  press¬ 
man  has  thrown  forward  the  lever.  Huge 
octuple  presses  are  roaring.  Three  of 
the  papers  which  have  early  street  edi¬ 
tions  have  been  selling  their  newspapers 
since  9  o’clock.  Trucks  have  carried 
other  editions  to  trains. 


The  bundles  of  papers,  which  now 
move  from  the  delivery  room,  are  for 
Philadelphia  homes.  They  are  thrown 
into  trucks  and  carried  to  designated  trol¬ 
ley  car  stops. 

Ten  freight  trolley  cars  weekly  and  15 
Sundays  are  used  by  the  four  newspapers 
co-operatively  to  supply  the  261  districts. 
Aboard  each  trolley,  each  newspaper  has 
one  messenger,  who  is  under  the  direc¬ 
tion  of  the  publishers.  ICach  newspaper 
has  several  of  the  messengers  in  charge. 
Follow  a  bundle  of  papers  with  ,me. 
You  are  standing  on  the  balcony  which 
surrounds  the  upper  wall  of  one  of  the 
press  rooms,  with  its  mammoth  octuple 
presses.  It  is  2:50  a.  m.  The  sound  is 
deafening.  Boys  at  delivery  tables  wrap 
and  stamp  deftly.  Move  out  into  the 
street  and  you  are  almost  choked  by  gas 
from  the  line  of  trucks,  which  soon 
loaded  speed  down  narrow  Philadelphia 
streets  to  the  trolley  cars.  -At  2 :50  the 
first  car  starts  from  the  city’s  center  to 
Frankfort.  At  each  district  on  the  way 
the  car  stops.  Carriers  stand  at  the  track 
nearby  their  routes,  ready  to  receive 
their  bundles  and  begin  the  actual  house- 
to-house  delivery. 

In  quick  succession  down  different 
lines  these  trolleys  follow  one  another 
until  by  5  o’clock  in  the  morning,  the 
last  one  has  reached  its  destination.  It 
takes  each  trolley  approximately  an 
hour  and  a  half  to  make*  all  its  route 
calls. 

Distribution  of  Philadelphia  Sunday 
newspapers  calls  for  an  even  more  elabo¬ 
rate  system  than  weekdays.  More  trucks 
are  put  into  service  and  trolley  cars  take 
longer  trips.  On  Sundays  the  four  morn¬ 
ing  papers  control  a  freight  trolley  which 
goes  from  the  center  of  Philadelphia 
through  Camden  to  .Atlantic  City,  dis¬ 
tributing  pjipers  along  the  way.  .At 
.Atlantic  City  bundles  are  placed  on  wait¬ 
ing  trucks  tt>  be  carried  to  routes  in  that 
neighborhcHHl. 

In  the  matter  of  the  Sunday  news- 
pa;)ers,  Philadelphia  is  one  of  few  large 
cities,  if  not  the  only  one,  where  all  the 
sections  are  sent  out  intact,  or  com¬ 
pletely  “stuffed.”  Before  the  papers 
leave  their  four  respective  offices,  they 
are  ready  to  be  sold. 

Now  that  the  paper  is  distributed  and 
maintained  by  the  carriers,  how  do  the 
four  circulation  managers  increase  their 
subscription  lists.  There  are  tricks  in 
this  trade.  The  managers  are  all  silent. 
The  other  fellow  might  learn  his  best 
trick.  One  way,  open  to  'all,  of  course, 
is  that  three  of  the  newspapers  have  their 
canvassers. 

The  distribution  system  is  carried  out, 
say  the  circulators,  with  very  little  dis¬ 
cord,  and  never  any  labor  trouble,  which 


of  course  will  never  be  tolerated  in  Phila¬ 
delphia.  Bad  weather  fails  to  disrupt  it 
completely.  There  has  never  been  a  day 
when  the  newspapers  were  not  on  door¬ 
steps  before  breakfast  of  the  average 
worker. 

Fifteen  years  ago  one  of  the  old  papers 
attempted  to  break  away  from  the  sys¬ 
tem.  Then  the  plan  demonstrated  itself 
as  a  League  of  Nations.  After  a  year 
of  devastating  isolation,  the  deserter  re¬ 
turned  to  the  fold.  Such  is  the  co-opera¬ 
tion  of  the  publishers. 

The  carriers  all  work  together.  They 
have  banded  themselves  into  a  society 
called  the  Morning  Newspaper  Carriers’ 
Beneficial  and  Protective  .Association. 
Members  describe  it  as  a  social,  bene¬ 
ficial  and  intellectual  society. 


ON-TO-HOUSTON  NEXT 


Robert  Thomberry’z  $500  Offer  to 
London  Publicity  Club  Member* 

The  sending  of  the  first  British  delegate 
to  the  1925  .A.  A.  C.  W.  Convention  at 
Houston,  Tex.,  has  just  been  settled, 
though  the  identity  of  the  actual  delegate 
will  remain  a  mystery  for  a  while  yet. 
Robert  Thornberry,  last  year’s  president 
of  the  Publicity  Club  of  London,  told  the 
members  of  that  Ixxly  he  would  give  £100 
towards  the  expenses  of  one  of  the  club 
members  to  be  present  at  the  Houston 
Convention  next  year.  Ways  and  means 
of  selecting  the  delegate  have  yet  to  be 
discussed  but  the  members  will  suggest  to 
the  committee  of  the  Club  the  means  by 
which  the  award  shall  be  made.  It  is 
expected  that  this  will  take  the  form  of  a 
competition  for  a  paper  on  some  phase  of 
advertising 

Robert  Thornberry  is  advertisement 
manager  of  the  London  Daily  Graphic, 
p<>pular  penny  picture  paper  owned  by 
Graphic  Publications,  Ltd.,  one  of  the  im¬ 
portant  groups  of  successful  newspapers 
under  the  control  of  Sir  William  and  J. 
Gomer  Berry. 


TOLEDO  WEEKLY  BLADE  SUSPEND 


Famou*  Weekly  Sold  to  Farm  Life  of 
Spencer,  Ind. 

The  Toledo  IPeckly  Blade,  for  years 
one  of  the  greatest  weekly  newspapers  in 
the  country,  ivassed  out  of  existence  with 
its  issue  of  Thursday,  Oct.  9.  The  circu¬ 
lation  was  purchased  by  Farm  Life,  a 
monthly  magazine  published  in  Spencer, 
Ind. 

Since  the  ll'cckly  Blcuie  was  founded  in 
1S36  it  has  h.ad  only  four  editors.  The 
last  of  these.  Jack  Warwick,  is  now  de¬ 
voting  his  time  to  writing  the  editorial 
paragraphs  for  which  he  is  famous,  and 
editorials  for  the  Toledo  Blade,  daily 
edition. 

The  Weekly  Blade’s  circulation  was  at 
its  peak  in  1908  with  a  total  of  255,(XK1. 
Warwick  has  been  editor  of  the  Weekly 
Blade  for  more  than  19  years. 

The  letters  of  Petroleum  V.  Xashy  ( E. 
R.  Locke)  appeared  originallv  in  the 
Weekly  Blade. 


Daily  Relinqui*he*  Marine  Exchange 

The  Marine  Exchange,  founded  by  the 
Ydu  FrancLtco  Examiner  about  25  years 
ago  has  been  merged  with  the  organiza¬ 
tion  o|)crated  by  the  Chamber  of  Com¬ 
merce.  Newspapers  and  Merchants  here¬ 
tofore  receiving  coastwise  .shipping  news 
through  the  F'xaminer  will  be  taken  care 
of  by  the  Chamber  of  Commerce. 


“The  live  wire  editor  is  the  one  that 
reads  these  ideas  and  adopts  the  ones  that 
will  fit  his  community,”  comments  the 
Sooner  State  Press,  official  organ  of  the 
Oklahoma  Press  .Association,  referring 
to  the  Editor  &  Publisher  “Hunch” 
department. 
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Editor  &  Publisher  for  October  11,  1924 


LOCAL  DISPLAY  HGURES 
ANALYZED 

Forty-SeTen  Morning  Paper*  and  93 
ETcning  Paper*  Li*ted  a*  Carrying 
3,000,000  Line*  or  More  Dur* 
ing  Fir*t  6  Month* 


the  morning  and  Sunday  listing,  with 
7,569,577  lines,  and  the  New  York  Tunes 
is  third,  with  a  local  volume  of  7,157,924 
lines. 

Fourth  place  in  the  evening  and  Sun¬ 
day  list  goes  to  the  St.  Louis  Post-Dis¬ 
patch,  with  7,095,760  lines,  but  the  smaller 
cities  appear  fourth  in  the  morning  and 
Sunday  and  evening  six-day  tabulations. 
The  Miami  Herald,  which  printed  the 
largest  total  volume  for  the  period  among 


Daily  newspapers  which  averaged  500,- 
000  lines  or  more  of  local  display  adver¬ 
tising  each  month  during  the  period 
January  1-June  30,  1924,  are  listed  in  the 
three  tables  on  this  page,  as  the 
second  in  a  series  of  advertising  lineage 
analyses  presented  by  Editor  &  Pub¬ 
lisher.  The  first,  covering  national  ad¬ 
vertising,  appeared  last  week.  The  news¬ 
papers  are  classified  as  “morning  and 
Sunday,”  “evening  and  Sunday,”  and 
“evening  six-day.” 

Forty-seven  morning  newspapers  are 
include  in  the  first  table,  five  of  which 
have  no  Sunday  editions. 

Forty-one  evening  and  Sunday  news¬ 
papers  qualify  for  inclusion  in  this  table, 
and  the  daily  editions  of  fifteen  of  these 
newspapers  are  also  listed  in  the  “eve¬ 
ning,  six-day”  table,  which  comprises  a 
total  of  67  newspapers. 

Leading  all  newspapers  in  volume  of 
local  display  advertising  is  the  Detroit 
News,  with  an  evening  and  Sunday  vol¬ 
ume  of  9,765,084  agate  lines.  This  paper 
leads  the  evening  six-day  list  with 
7,839.790  agate  lines,  which  total  is  also 
ahead  of  the  Chicago  Tribune’s  figure  of 
7,569.577  lines,  topping  the  morning  and 
Sunday  roster. 

Second  in  the  evening  and  Sunday 
local  display  lineage  and  among  all  those 
listed  is  the  Washington  Star,  with  8,617,- 
032  lines.  The  Star  is  third  in  the  eve¬ 
ning  six-day  list,  its  total  of  6.252.017 
lines  being  exceeded  by  the  Chicago 
Daily  Xetvs  volume  of  6,507,323  lines. 

The  Los  Angeles  Times  is  second  in 


Southern  newspapers,  takes  fourth  place 
in  the  morning  and  Sunday  field,  with 
6,267,114  lines,  and  the  Scranton  Times 
is  fourth  in  the  evening  six-day  com¬ 
pilation,  with  5,984,405  lines. 

The  third  column  of  the  tabulation, 
showing  the  percentage  ratio  of  local  dis¬ 
play  to  total  volume  of  these  papers,  will 
bear  plenty  of  study  by  publishers  and 
advertising  space-buyers. 

Analysis  of  the  lineage  figures  for  870 
newspapers  printed  in  Editor  &  Pub¬ 
lisher  of  Sept.  13,  shows  that  local  ad¬ 
vertising  averaged  59.4  per  cent  of  the 
total  volume  of  morning  papers,  and  66.9 
per  cent  of  the  total  volume  of  evening 
papers. 

In  this  table,  morning  papers  exhibit  a 
spread  between  39.3  per  cent  and  87.4 
per  cent,  with  most  of  the  papers  be¬ 
tween  50  and  65  per  cent. 

In  the  evening  and  Sunday  table,  the 
extreme  percentage  ratios  are  45.2  and 
86.2,  with  the  bulk  of  the  ratios  between 
55  and  70  per  cent. 

In  the  evening  six-day  field,  the  low 
ratio  is  52.3  and  the  high  is  88.3  per 
cent.  Most  of  the  ratios  are  included  be¬ 
tween  60  and  75  per  cent. 

In  fairness  to  the  readers  of  this  table 
and  to  the  newspapers  it  includes,  it 
should  be  noted  that  two,  possibly  three, 
morning  and  Sunday  newspapers  whose 
totals  no  doubt  entitle  them  to  inclu¬ 
sion.  are  omitted,  either  because  they  did 
not  furnish  the  necessary  figures,  or  fur- 
nis^'^'d  them  in  unadaptable  form. 

The  next  article  of  this  series  will  ap¬ 
pear  in  an  early  issue. 


MORNING  AND  SUNDAY 


•  I.rcal  Percent 

Trial  Display  Ratio 

I.ineaare  l  ineage  of  I.ocal 

..  -Tan.  1  to  Jan.  1  to  to  Total 

.Newspaper  June  30,  1934  June  30,  1924  Lineage 

Chicago  Tribune . Cm)  8,771,193  4  198  785  479 

Sunday  ed  . (s)  5.8.S6.888  3  370  782  57  5 

Total  . Cms)  14.628.081  7.569.577  51  7 

Los  .\ngeles  Times . (ms)  14,904,470  7.496.062  50.3 

New  York  Times . (m)  8,002.410  4  614.482  57  6 

Sunday  ed  . (s)  5.290.722  2.543.432  48.0 

Total  . (ms)  13.293.132  7,157.924  53.8 

Miami  Herald  . (m)  6.315.960  4.442,571  70  3 

Sunday  ed  . (s)  2,389,247  1.824,543  76.3 

Total  . (ms)  8,705.207  6267.114  71.9 

Los  Angeles  Examiner . (ms)  12.225.783  5.896.611  48.2 

St.  Petersburg  Times* . (m)  6.820,422  5.647.908  82.8 

Wilkes-Barre  Record*  . (m)  7,332.997  5.582.091  76.1 

Utica  Press*  . (m)  5,499.875**  4,949.966  90  0 

Memphis  Commercial  Appeal. (m)  4.9.53.116  ZOaORO.^  59.7 

Sunday  ed  . (s)  2,501,506  1,628,872  65!l 

Total  . (ms)  7,454,622  4.579.680  61.4 

Cleveland  Plain  Dealer  - (m)  5,884,564  2.783.662  47.3 

Sunday  ed  . (s)  3.646,986  1,794,044  49.2 

Total  . (ms)  9.531.550  4.577.706  48.0 

New  York  American  . (m)  2.971,756  1.582.912  53.2 

Sunday  ed  . (s)  4.836.342  2.923.968  60.5 

Total  . (ms)  7.808,098  4,506,880  57.7 

New  Orleans  Times- 

Picayune . (m)  5,255.645  3.114,378  59.2 

Sunday  ed  . (s)  2,748.000  1.380.523  50.2 

Total  . (ms)  8,003.645  4.494.901  56.1 

San  Francisco  Examiner  ...  (m)  4.936.522  1,825,321  36.9 

Sunday  ed  . (s)  4.226.801  2,442.539  57.7 

Total  . (ms)  9,163.323  4,267,860  46.5 

San  Jose  Mercury-Herald.. (ms)  5,731,390  4,165.476  72.6 

Toledo  Times  . .• . (m)  1,430,604  1.100.341  76.9 

Sunday  ed  . (s)  3.628,282  2,997,706  82.6 

Total  . (ms)  5.058,886  4.098.047  81.0 

San  Diego  Union  . (ms)  6.841,660  4,082,582  59.6 

Rochester  Democrat  & 

Chronicle  . (ms)  7.799.657  4,047,200  51.8 

New  York  Herald  Tribune. (ms)  6.206.288  4,028.370  64.9 

Kansas  City  Star . (m)  4,626,487  2,246,357  48.5 

Sunday  ed  . (s)  2,682,524  1,688.818  62.9 

Toul  . (ms)  7,309,011  3,935.175  53.8 

Minneapolis  Tribune . (m)  5,115.904  3,017,812  59.0 

Sundav  ed  . (s)  2,026,759  914,176  45.1 

Total  . (ms)  7,142.663  3.931.988  55.0 

Tampa  Tribune . (ms)  5,832.568  3,870.090  66.5 

Hartford  (Tourant . (m)  3,437,823  2,373,283  69.0 

Sunday  ed  . (s)  2,166,943  1,467,153  67.7 

Toul  . (ms)  5,604,766  3,841,436  68.5 

Schenectady  CJazette*  . (m)  5,159,833  3,689,035  71.5 


•No  Sunday  edition. 

••Claisified  lineage  not  included. 


Newspaper 

Greensboro  News . (m) 

Sunday  ed  . (s) 

Total  . (ms) 

Baltimore  Sun . (m) 

Sunday  ed  . (s) 

Total  . (ms) 

Indianapolis  Star  . (m) 

Sunday  ed  . (s) 

Total  . (ms) 

Detroit  Free  Press  . (m) 

Sunday  ed  . (s) 

Total  . (ms) 

Albany  Knickerbocker 

Press  . (ms) 

Wheeling  Register . (m) 

Sunday  ed  . (s) 

Total  . (ms) 

Boston  Globe . (m) 

Sunday  ed  . (s) 

Total  . (ms) 

.■\llentown  Call  . (ms) 

Omaha  World-Herald . (nis) 

New  York  World  . (m) 

Sunday  ed  . (s) 

Total  . . (ms) 

Philadelphia  Public  Ledger.(ms) 
Louisville  Courier- Journal  .(m) 

Sunday  ed  . (s) 

Total  . (ms) 

Dallas  News  . (m) 

Sunday  ed  . (s) 

Total  . (ms) 

Fort  Wayne  Journal- 

Gazette  . (ms) 

Paterson  Call* . . . (m) 

Norfolk  Virginian-Pilot  . . .  (ms) 

St.  Louis  Globe-Democrat,  .(m) 

Sunday  ed  . (s) 

Total  . (ms) 

Little  Rock  Gazette . (m) 

Sunday  ed  . (s) 

Total  . (ms) 

Portland  Oregonian  . (m) 

Sunday  ed . (s) 

Total  . (ms) 

Asheville  Citizen  . (ms) 

Pittsburgh  Gazette-Times. . .  (m) 

Sunday  ed . (s) 

Total  . (ms) 

San  Francisco  Chronicle  ...(m) 

Sunday  ed . (s) 

Total  . (ms) 

Birmingham  Age-Herald . . .  ( ms) 
Rochester  Herald . (ms) 

EVENING 

Detroit  News  . (es) 

Washington  Star  . (es) 

Pittsburgh  Press  . (es) 

St.  Louis  Post-Dispatch  ....(es) 

Columbus  Dispatch  . (es) 

Birmingham  News . (es) 

Dayton  News  . (es) 

Dallas  Times-Herald  . (es) 

Oakland  Tribune  . (es) 

Canton  Repository . (es) 

Cleveland  News  &  Leader. . .  (es) 

Buffalo  Times  . . (es) 

Utica  Observer-Dispatch  . . .  (es ) 

Minneapolis  Journal  . (es) 

Atlanta  Journal  . (es) 

Milwaukee  Journal  . (es) 

Trenton  Times  . (es) 

Long  Beach  Press  . (es) 

Denver  Post  . (es) 

San  Antonio  Light  . (es) 

Seattle  Times  . (es) 

Brooklyn  Eagle  . (es) 

Peoria  Star  . (es) 

Charlotte  News  . (es) 

Houston  Chronicle  . . . . (es) 

Memphis  News-Scimitar  . . .  (es) 
Davenport  Democrat  & 

Leader  . . . . . (es ) 

Springfield,  Ohio,  News  . . .  (es) 

South  Bend  Tribune  . (es) 

Kalamazoo  Gazette  . . (es) 

Paterson  Press-Guardian  . . .  (es) 

Terre  Haute  Tribune . (es) 

New  Orleans  Item  . (es) 

Erie  Dispatch-Herald . (es) 

Detroit  Times  . (es) 

Knoxville  Sentinel . (es) 

Portland  Express . (es) 

Portland  Oregon  Journal  . . .  (es) 

New  Orleans  States  . (es) 

Jackson  Citizen-Patroit  - (es) 

Syracuse  Herald  . (es) 

EVENING  SIX 


Local 

Percent 

Total 

Display 

Ratio 

Lineage 

Lineage 

of  Local 

Jan.  1  to 

Jan.  1  to 

to  Total 

June  30,  1924 

June  30,  1924 

Lineage 

3,298,666 

2,473.100 

74.9 

1,493.422 

1,314,570 

88.0 

4,792,088 

3,687,670 

76.9 

4,223,514 

788,522 

18.6 

3.149,397 

2,879,081 

91,1 

7,472,911 

3,667,603 

49.0 

3.678.777 

1.859.325 

50.4 

2,922.153 

1.773.435 

60.7 

6,600,930 

3,632.760 

55.0 

4.362.638 

1,934,940 

44.3 

3,181.934 

1.687.420 

53.0 

7,544,572 

3,622,360 

48.0 

5.052.714 

3.581.690 

70.8 

2.346,638 

1.926,736 

82.1 

1.714,594 

1,626.436 

94.9 

4,061,232 

3.553.272 

87.4 

4,007,454 

2,024,039 

50.5 

3.301,428 

1,491,297 

45.1 

7,308.882 

3.515,336 

48.1 

5.228.566 

3,455,508 

66.0 

5,928.657 

3.440.143 

58.0 

4.772,826 

1,441,884 

30.2 

3.827,288 

1.940.656 

50.1 

8,600,114 

3.382.540 

39.3 

5,415,103 

3.378.084 

62.4 

2,840,550 

1.058.307 

37.2 

2,884.411 

2.084,830 

72.2 

5,724.961 

3,358.851 

58.6 

3.536.395 

1,738.762 

49.1 

2,630,860 

1,597.875 

60.7 

6,167,255 

3,336,637 

54.1 

5,273.184 

3,323.544 

63.0 

4,611,973 

3.290.365 

71.3 

4,504.346 

3.275.370 

72.7 

4.349.736 

2,096,907 

48.2 

2.518,932 

1.177.923 

46.6 

6.868,668 

3.274.830 

47.6 

3.050.522 

1.933.476 

63,3 

1,703,996 

1.296.204 

76.1 

4.754,518 

3.229.680 

67.9 

4,728.262 

2,058.994 

43.5 

2.464.672 

1,061,032 

43.0 

7,192.934 

3.120,026 

43.3 

4.489.422 

3,113  222 

699 

3.107.482 

1.728.286 

57.2 

2,344,888 

1,354,346 

57.7 

5.452.370 

3.082  632 

56.9 

3224.774 

1,769.208 

54.8 

2.015.360 

1.293.502 

64.1 

5.240.134 

3,062,710 

58.4 

4,181.940 

3.020.206 

722 

3,897,690 

3,003,014 

•  77.0 

AND  SUNDAY 

15.568.672 

9,765,084 

62.7 

12.630,291 

8,617,032 

68.2 

12.341,056 

8.133.202 

65.9 

11.733.400 

7,095.760 

60.4 

10.776.342 

7,022.598 

65.1 

8.005.340 

5.682,656 

70.9 

8.230.576 

5.632.900 

68.4 

7,451.876 

5.558.801 

74.6 

8,784,888 

7.408.408 

6.842,286 

5.508.412 

6.021.484 

7,286.266 

7,139.482 

9,082.859 

6.595.343 

6.589.577 

6.944.112 

5.421.976 

7,065,926 

8,804.036 

5,666.782 

4,562,176 

6,669.222 

4.740.750 

4.374.268 

4.994.192 

5,337,174 

5.009,676 

5,177.559 

4.796.708 

4.854.402 

4.577.954 

5.340,371 

4,876,515 

4,927,777 

5.590.172 

4.183.775 
4,366.651 

4.764.776 


5.400,682 

5,210,812 

4,847.964 

4,703.720 

4,615,856 

4,584,463 

4.579,372 

5,439,266 

4,485,109 

4.377.772 

4,054.288 

4,031,916 

4,013.156 

3,982.458 

3.941.390 

3,813,940 

3,781,484 

3.778,208 

3.770,636 

3.769.402 

3.750.253 

3,736.376 

3,665.248 

3,614.996 

3.478,309 

3.341,477 

3.336,076 

3.333,687 

3,295,344 

3.176.824 

3,166,321 

3,105,976 

3,027.502 


DAY  NEWSPAPERS 


Detroit  News  . (e)  11,548.642 

Chicago  Daily  News . (e)  10,274,341  6,507,323 

(Continued  on  page  7) 


Editor  &  Publisher  for  October  11,  1924 


MAGAZINE  MEN  NOW  ASK  NEWSPAPER 
CO-OPERATION  IN  POSTAL  FIGHT 


National  Publishers  Association  Meeting  at  BriarcliflF  Asks 
United  Front  Against  Kelly  Wage  Increase  Bill — 

S.  N.  P.  A.  and  N.  E.  A.  Pledge  Support 


OENEWAL  of  united  co-operation  on 
the  part  of  publishers  against  the 
threatened  $20,000,000  increase  in  second 
class  postal  rates  was  urged  at  the  fifth 
annual  convention  of  the  National  Pub¬ 
lishers  Association  held  at  Briarcliff 
Lodge,  Briarcliff  Manor,  N.  Y.,  Oct.  7 
and  8. 

Possibility  that  certain  publishers  might 
organize  a  distribution  system  of  their 
own  and  entirely  forego  use  of  the  mails 
for  second  class  delivery  was  also  held 
up  for  discussion. 

Postal  discussions,  forming  the  most 
important  business  of  the  first  day,  were 
preliminary  to  a  scheduled  get-together 
meeting  of  publishers’  postal  representa¬ 
tives,  called  by  the  postal  committee  of 
the  American  Newspaper  Publishers  As¬ 
sociation  to  be  held  at  the  University 
Club,  Chicago,  next  week. 

At  Briarcliff,  A.  C.  Pearson,  chairman 
of  the  postal  committee,  presented  the 
N.  P.  A.  viewpoint  towards  the  proposed 
rate  raise.  He  was  followed  by  Urey 
Woodson,  Chattanooga  (Tenn.)  Xnvs, 
representing  the  Southern  Newspaper 
Publishers’  Association  and  Wallace 
Odell,  Tarrytown  (N.  Y.)  News,  former 
president  of  the  National  Editorial  Asso¬ 
ciation. 

All  three  pledged  their  organizations’ 
support  to  fight  the  Kelly  Bill,  providing 
for  an  increase  of  wages  for  postal 
clerks,  which,  recently  vetoed  by  the 
President,  now  appears  on  the  calendar 
for  early  action  as  unfinished  business  at 
the  next  short  session  of  Congress  in 
December. 

Pearson,  reviewing  activities  of  the 
publishers  towards  a  decrea.se  in  postal 
rates,  was  forced  to  admit  defeat,  although 
he  pointed  out  that  threatened  increases 
have  been  forestalled,  temporarily,  at 
least. 

He  frankly  declared  that  the  big  guns 
must  now  be  trained  exclusively  against 
a  raise  in  rates,  which,  he  said,  appears 
imminent  even  though  the  Kelly  Bill 
failed  a  second  time  in  passing  the  Presi¬ 
dent. 

Pearson  opened  his  postal  report  by 
discussion  of  A.  N.  P.  A.’s  break  from 
the  American  Publishers’  Conference, 
which  was  carrying  on  an  organized 
drive  for  rate  reduction.  He  character¬ 
ized  A.  N.  P.  A.’s  fight  for  the  McKinley 
Amendment  calling  for  50  per  cent  re¬ 
duction  in  .second  class  postage  which 
passed  the  Senate,  as  a  “good  gesture.’’ 

“Now  the  possibility  arises,”  he  said, 
“that  the  Kelly  Bill  with  its  demands  for 
salary  increases  for  postal  clerks  will  be 
taken  up  a  second  time  and  passed,  over 
the  President’s  veto. 

“The  Postal  Department’s  deficit  is 
now  more  than  $50,000,000.  The  salary 
increase  would  have  to  be  made  up  in 
two  places,  parcel  post  and  second  class.” 

The  magazine  men,  as  represented  by 
the  N.  P.  A.,  are  of  the  opinion  that  the 
newspaper  publishers  are  paying  far  too 
little  attention  to  this  threatened  rise. 
Pearson  brought  out.  He  has  sent  a 
bulletin  to  12,000  publications  urging  their 
support,  and  will  soon  issue  a  second  one. 

“It  appears  at  present  as  if  the  raises 
in  second  class  rates  will  he  made  in  the 
first  and  second  zones”  he  said.  “This  is 
a  direct  slap  at  the  newspapers.” 

Woodson,  representing  the  S.  N.  P.  A.. 
W’ho  followed  Pearson,  pointed  out  that 
his  association  was  a  pioneer  in  working 
for  the  postal  zone  law.  He  deplored 
the  present  lack  of  interest  on  the  part 
of  newspapers  in  what  he  called  their 
“imminent  peril.” 

Odell,  offering  the  support  of  the  N.  E. 
A.  to  the  N.  P.  A.  and  other  publishers’ 
as.sociations  in  their  fight  against  postal 
rate  increases,  asked  for  reciprocal  sup¬ 
port  of  his  organization. 

The  possibility  that  the  publishers 
roight  be  forced  to  operate  their  own  de¬ 
livery  system,  excluding  entirely  use  of 
the  U.  S.  mails,  was  touched  upon  by 


E.  \’.  Lucas,  head  of  the  recently  organ¬ 
ized  transportation  department  of  the 
N.  P.  A. 

The  transportation  department  last 
rnonth  carried  out  a  test  at  Westfield, 
N.  J.,  which.  Lucas  said,  proved  that  a 
delivery  system  could  be  worked  out 
which  would  he  as  efficient  as  that  now 
offered  second  class  mail  by  the  Post 
Office,  and  less  expensive. 

The  convention  elected  Arthur  J.  Bald¬ 
win,  McGraw-Hill  Company,  president; 

F.  L.  Wurzburg.  Conde  Nast  Publica¬ 
tions,  Inc.,  secretary,  and  Roger  W.  .Al¬ 
len,  Allen  Business  Papers,  Inc.,  treas¬ 
urer.  Frederick  W’.  Hume  continues  as 
executive  secretary. 


.As  advocated  by  the  late  H.  M.  Swet- 
land,  1923-24  president  of  N.  P.  A.,  mem¬ 
bers  this  year  drew  up  and  adoi>ted  a 
code  of  ethics  and  business  practices. 

liolf  winners  were:  B.  .A.  Mackinnoii. 
I'ietorial  kei'iew.  36  holes,  155,  Presi¬ 
dent’s  Cup;  L.  W.  Keys,  Pictorial  He- 
fieze,  36  holes,  158,  Curtis  Cup;  Eugene 
Kelly,  Musical  Courier,  18  holes,  75,  Cro¬ 
well  Cup,  and  Marvin  Pierce,  McCall's 
Magac:ine,  18  holes,  80,  McGraw-Hill 
Cup. 

.\lemliers  of  the  National  .Advertising 
Commission  of  the  .A.  .A.  C.  W.  elected 
at  the  convention  were  .A.  J.  Crockett. 
Modern  Priscilla;  Herbert  Houston 
publisher  of  Our  ll’orld.  and  .A.  11 
Melville,  Conde  Nast  Publications,  New 
A’ork. 


San  Francicco  Ad  Drive  Indorsed 

The  various  civic  organizations  of  San 
I'rancisco  have  indorsed  the  proposition 
of  the  Real  Estate  Board  to  raise  a  large 
fund  to  adverti.se  the  city.  The  realtors 
quota  of  $15,000  has  already  been  sub¬ 
scribed. 


N'ewspa|i«r 

T.^tal 

I.incafre 

Jan. 1  to 
tune  30.  19J4 

Local 

Dirplay 

t-ineage 

Jan.  1  to 

Ji  ne  JO,  1924 

Percent 
Ratio 
of  t.ocal 
to  Total 
Lineage 

Washington  Star  . 

(e) 

9,396,831 

6.252,027 

66.5 

Scranton  Times  . 

(e) 

7,547,904 

5,984.405 

79.3 

New  York  lournal  . 

(e) 

7.394.870 

5.935.370 

80.2 

Pittsburgh  Press  . 

(e) 

8..562.792 

5,887,616 

68  7 

Los  .Angeles  Herald  . 

(e) 

9.312.898 

5,8.38.378 

62.6 

Mint  Journal  . 

(e) 

7.228,410 

5,656.784 

78.2 

Philadelphia  Bulletin  . 

(e) 

9,935.787 

5,636.388 

56.7 

Indianapolis  News . 

(e) 

9.038.574 

5.6.31.906 

62.3 

(irand  Rapids  Press  . 

(et 

7,372,176 

5,417.160 

734 

St.  Petersburg  Independent.. 

(e) 

6,125.574 

5..384.694 

87.9 

Toledo  Blade  . 

(et 

7.6.T2.953 

5.238.341 

68.6 

Hartford  Times  . 

(e) 

6.771.048 

5.205.705 

79.8 

New  A’ork  Sun . 

(e) 

6,815.856 

5,138,2.56 

75.4 

Columbus  Dispatch  . 

(e) 

7,765.988 

5,128,447 

66.0 

Wilkes-Barre  Times-I>cader  , 

(e) 

6.253.378 

.5.122094 

81.9 

Baltimore  Evening  Sun  . 

(e) 

9.281.108 

5.022.625 

.54.1 

.Appleton  Post-Crescent  . 

.(e> 

5.745.810 

4997.860 

869 

Newark  News  . . 

.(e) 

9,366,489 

4.875.426 

52.0 

St.  Louis  Post-Dispatch  ... 

.(e) 

7.327.040 

4.843.440 

66.1 

C  incinnati  Times-Star  . 

.(e) 

7,143,479 

4,817,323 

67.3 

Pittsburgh  Chronicle- 

Telegraph  . 

.(e) 

6,277,138 

4,6.52.102 

74  1 

Cleveland  Press  . 

.  (e) 

7.384,160 

4,617.816 

62.5 

.Altoona  Mirror  . 

.(e) 

5.809.748 

4..54(>..542 

76.5 

Los  .Angeles  Express  . 

.(e) 

6.215.4-S4 

4,51.3.964 

72.6 

R(Khester  Times-Union  _ 

.(e) 

6,072,248 

4.435,648 

73.0 

Philadelphia  Evening  Public 
ledger  . 

.(e) 

6.04().032 

4.405.291 

72.8 

.Akron  Beacon- Tournal . 

.(e) 

5,527.424 

4.391.500 

794 

Providence  Bulletin  . 

.(e) 

6.666,547 

'  4.323.945 

()4.8 

Long  Beach  Telegram  . 

.(e) 

6,687.478 

4.315.7.38 

64.6 

lohnstown  Tribune  . 

.(e) 

5,366.‘)42 

4..30.3.096 

80.1 

Davton  News  . 

.(e) 

6,268  629 

4,271.0(4 

68.1 

Pasadena  Star-News . 

.(e) 

6,342.840 

4,2.36.218 

66.8 

Buffalo  News  . 

.(e) 

7.390,1.39 

4.1(..3.6(M 

.56.3 

Chicago  .American . 

.(e) 

5.742.528 

4.143  819  * 

72.1  . 

Richmond  News-Ix;ader  . . . 

.(e) 

6,105.904 

4.(R5,364 

67.0 

Milwaukee  Journal  . 

.(e) 

6..S29,105 

4.061.4.54 

62.2 

Dayton  Herald  . 

(e) 

5,207.328 

.3.988  9.36 

76.6 

I’tica  Observer-Dispatch  . . . 

.(e) 

.5,210.464 

3,%3.120 

76.0 

Canton  Repository . 

.(e) 

.5,611,902 

3.940.()2.5 

()6.6 

Elizabeth  Tournal . 

.(e) 

.5.220.516 

.3.848.278 

73.7 

Cleveland  News  . 

.(e) 

.5.2fi6..386 

.3.845.964 

73.0 

Reading  Eagle  . 

.(e) 

5,963.524 

.3.789.(104 

63.5 

Camden  Courier  . 

.(e) 

5,0.36.492 

.3.763.441 

74.7 

Binghamton  Press  . 

.(e) 

.5..304.071 

.3.71.5..34<) 

70.0 

San  Diego  Tribune  . 

.(e) 

5.218.066 

.3,710.3.50 

71.1 

Columbus  Citizen . 

.(e) 

.5,214.846 

.3.674.160 

70.4 

Minneapolis  Journal  . 

.(e) 

5.609.875 

.3,67.3.727 

65.4 

Dallas  Times-Herald  . 

.(e) 

5.120.292 

.3.671.4.56 

71.7 

Niagara  Falls  Gazette  . 

.(e) 

4,479,228 

.3.61.3.680 

80.6 

.Spokane  Chronicle  . 

.(e) 

5,117.6.38 

.3.544.212 

69.2 

Toledo  News-Bee  . 

.(e) 

5.08.3.086 

.3..525.8.30 

69.3 

San  T'rancisco  Call-Post  ... 

.(e) 

4.626.640 

.3.478.9.37 

75.2 

Mt.  Vernon,  N.  A’.,  .Argus  . 

.  (e) 

.3,942,854 

.3.441.1.30 

87.2 

Davenport  Times . 

.(e) 

4,6.37,1.36 

.3.412.4.30 

73.6 

Trenton  Times  . 

.(e) 

5.072.244 

.3..386.74.3 

66.7 

.Albany  Times-Unkm  . 

.(e) 

.5,102.1.30 

.3..385.068 

663 

Long  Beach  Press . 

.(e) 

5,1.3.5,279 

3.3.56.8.56 

65.3 

.San  Diego  Sun  . 

.(e) 

4.722,116 

.3..3.56..V)0 

71.0 

Evansville  Press  . 

.(e) 

4..342.828 

.3.319.176 

76.4 

Norfolk  Ledger- Dispatch  . . 

.(e) 

4.725,000 

.3.284.946 

69.5 

Kansas  Gty  Star  . 

.  (e'i 

5.532.9.32 

3. 116 ''75 

56.3 

Lansing  State  Journal  . 

.(e) 

4.662..516 

3.115.868 

67.9 

New  A’ork  Evening  World  . 

.(e) 

3,951.176 

3.084.170 

78.0 

Davenport  Democrat  & 
T.eader  . 

.(e) 

3,462.924 

3.060.752 

88.3 

Marion,  Ohio,  Star  . 

,.(e) 

3.812.169 

3.019.814 

79.2 

RICHMOND  CHOSEN  FOR 
1925  N.  E.  A.  MEET 


Date  of  Convention  to  Be  Set  Later — 
Tours  to  Historic  Points  Including 
Trip  to  Washington  and 
Mount  Vernon 


C.  H.  Hotaling,  of  St.  Paul,  Minn., 
executive  secretary  of  tbe  National  Ed¬ 
itorial  .Association,  announced  Wednes¬ 
day,  Oct.  8,  that  Richmond  had  been  se¬ 
lected  as  the  meeting  place  for  the  fortieth 
annual  convention  of  that  organization. 
The  exact  date  has  not  been  fixed  upon 
but  will  if  possible  be  such  so  as  not  to 
conflict  with  the  dates  to  be  named  for 
the  World’s  Press  Congress.  Richmond 
was  selected  after  a  personal  visit  of  Pres¬ 
ident  Marble  to  Virginia  and  afUr  con¬ 
siderable  correspondence  assuring  favor¬ 
able  railway  rates. 

Not  only  the  Virginia  Press  Associa¬ 
tion,  but  civic  groups  in  all  parts  of  the 
State  joined  in  the  invitation  which 
brought  the  meet  to  Virginia. 

Present  plans  are  that  after  spending 
three  <lays  in  Richmond  for  the  conven¬ 
tion  and  visiting  places  of  local  interest 
a  visit  will  be  made  to  Williamsburg, 
once  the  capital  of  the  state,  thence  to 
Jamestown  and  Yorktown,  returning  to 
the  train  at  White  Hall  for  Newport 
News  and  Norfolk,  where  a  day  will  be 
spent  in  viewing  the  points  of  interest 
in  Hampton  Roads  and  the  great  ship¬ 
building  plant  at  Newport  News.  Then 
the  special  train  will  carry  the  party  to 
Lynchburg,  Roanoke  and  on  to  Natural 
Bridge.  Among  other  points  to  be 
touched  will  be  Lexington,  the  site  of  the 
Virginia  Military  Institute,  and  Washing¬ 
ton  and  Lee  University.  The  party  will 
be  given  an  opportunity  for  a  trip  through 
Luray  Caverns,  thence  to  Charlottesville 
for  a  visit  to  Monticello  the  home  and 
burial  place  of  Thomas  Jefferson,  also  to 
the  University  of  Virginia.  A  visit  to 
Staunton,  the  birthplace  of  the  late 
Woodrow  Wilson,  will  be  made.  Front* 
Staunton,  the  party  will  proceed  to  Har¬ 
risonburg,  New  Market  and  Endless  Cav¬ 
erns  and  Winchester  and  Harper’s  Ferry. 
It  is  probable  that  the  route  will  be  via 
Leesburg,  the  ancient  capitol  of  Loudoun 
County,  where  in  1812  the  records  of  the 
State  Department  of  the  Federal  Govern¬ 
ment  were  taken. 

Arriving  at  W’ashington,  D.  C..  the 
party  will  be  carried  by  special  train  to 
Fredericksburg  for  a  tour  of  that  histor¬ 
ical  section.  On  returning  to  Washington 
a  boat  trip  will  be  made  to  Mount  Vernon 
the  home  and  burial  place  of  George 
Washington,  with  a  return  by  electric 
cars  with  a  stop  at  Alexandria  to  visit 
the  home  of  Paul  Jones,  and  other  points 
of  interest. 

More  than  500  editors  are  expected. 


NEW  FLORIDA  DAILY 


Lakeland  Evening  Ledger  Launche<i 
by  Farabee  and  Mullen 

The  Lakelattd  (Fla.)  Ledger,  a  new 
evening'  newspaper  made  its  appearance 
recently  with  a  32-page  edition.  The 
paper  is  published  by  the  Ledger  Pub¬ 
lishing  Company,  owned  jointly  by  Earl 
and  Qiarles  G.  Mullen,  and  S.  H.  Fara- 
bee. 

Mr.  Farabee  and  Mr.  Earl  MnITen 
formerly  published  newspapers  in  North 
Carolina.  Charles  G.  Mullen  until  re¬ 
cently  was  general  manager  of  the 
Tampa  (Fla.)  Times. 

NE.A  service  and  full  leased  wire  re¬ 
ports  of  the  International  News  Service 
are  being  used.  The  company  purchased 
a  building  to  house  the  daily. 


Central  N.  Y.  Press  to  Meet 

Central  New  York  Press  Association 
is  scheduled  to  meet  at  Syracuse  Uni¬ 
versity,  Syracuse,  Oct.  11. 


A.  N.  P.  A.  to  Vote  on  Fall  Meeting 

Whether  or  not  the  American  News¬ 
paper  Publishers’  Association  will  hold  ' 
annually  a  fall  convention  in  addition  to* 
its  regular  April  meeting,  will  be  decided  1 
this  week  at  Chicaga 
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BIG  CHICAGO  PRESS  CONFERENCES  THIS  WEEK 


A.  B.  C.  Meet  Nucleus  of  Important  Gatherings — Bureau  to  Discuss  Publicity  Ruling 

Establish  Market  Research — Inland  Expects  Crowd 


and  advertising  men  will  make  Chi-  using  the  name  and  authority  or  the  call  attention 

cago’s  famous  Loop  their  stamping  ground  figures  of  the  Bureau  ;  Bureau, 

next  week  to  Total  mV  paid  circulation  on  his  pith-  This  might, 

shake  hands  over  bcation  onJy.  opposing  this 

banquet  tables  divisions  of  net  paid  circulation  being  done  to 

and  discuss  in  shown  in  Paragraph  8  of  publisher’s  variation  betw 

joint  business  statements  or  auditor's  rep<jrts,  on  his  ment  and  audi 

meetings  p  r  o  b  -  ■  pMication  only.  tial,  but  magn 

lems  common  to  H  The  first  page  of  either  the  publisher's  poses.  It  is  als 

both  professions.  statements  or  auditor's  reports  on  his  the  use  of  e? 

X  e  w  s  p  a  per’s  B  publication  only.  without  other 

$600.1100.000  in-  B  entire  report— either  publisher’s  might  result, 

dustry  will  best  statements  or  auditor's  reports— o»i  his  Another  grc 

b  e  represented,  t^pli<^o‘‘oii  only.  nance  of  pres 

probably,  at  the  Directories,  use  ot  hgures  shall  be  p„Hit  reiv^rts 

eleventh  annual  conhned  to  Para- 

convention  of  the  graph  8,  but  date 

Audit  Bureau  of  and  w  h  e  t  h  e  r 

Circulations,  to  Ik*  O-  Ha*s  publisher  s  state- 

held  at  the  Hotel  or  auditor  s 

La  Salle.  Uct.  16  and  17,  at  the  call  of  author- 

O.  C.  Harn,  National  Lead  Company,  always 

president,  and  Stanley  Clague,  director. 

The  A.  B.  C.  convention  hgs  now  for  Publishers  are 
five  years  been  made  the  rallying  point  of  permuted  to 
publishing  and  advertising  interests  on  Bureau  s 

the  North  American  Continent.  Year  by  pS'^res  concern- 
year.  says  the  current  A.  B.  C.  Bulletin,  ,  competitors, 

Chicago  as  the  autumnal  focal  point  of  through 

publishing  and  advertising  interests  has  direct  or  im- 
grown  in  imprjrtance.  authority  ot 

This  year  the  Chicago  meetings  during  Bureau,  m 

the  week  of  Oct.  13-18,  clustering  around  advertising 

the  A.  B.  C.  sessions,  are  those  flatter.  ,  ,  . - v’V  -  •  -  ’  - 1  •. 

of  the  .American  .Association  of  Ad-  group  advtxrates  the  abolition  ot  ation  of  the  present  restrictions — while 

vertising  .Agencies,  Inland  Daily  Press  present  publicity  rules  in  their  en-  irksome  in  some  cases — is  that  to  abrogate 

Association,  the  postal  committee  of  t'rety.  The  members  of  this  group  claim  them  would  result,  as  stated  by  one  pub- 

the  .\.  N.  F’.  A.,  .Agricultural  Pub-  Bureau  has  performed  its  full  duty  lisher,  “in  endless  bickerings  among  com- 

lishers'  .Association,  National  Indus-  'd  issuing  publisher's  statements  and  audit  peting  publishers.’’ 

trial  .\dvertisers’  .Association,  United  Ty-  reports.  If  interim  claims  are  made  by  Whether  the  bureau  provide  further 
pothet*  of  .America,  Open  Shop  ILmploy-  publishers  which  are  eventually  proven  penalties  where  audit  reports  show¬ 
ing  Printers’  .Association  Committee  in  be  not  in  accordance  with  the  facts,  variations  between  the  publisher’s  state- 
charge  of  the  bureau  of  advertising  of  the  responsibility  for  accepting  them  ments  and  the  audit  reports  is  another 

.American  Newspaper  Publishers’  Asso-  nnist  rest  with  the  advertiser  or  adver-  (jiiestion  to  be  considered, 
ciation.  and  the  board  of  directors  of  the  tising  agent.  They  also  urge  that  where  The  following  suggestion  has  been 
Newspapers’  Executives’  Association.  audit  reports  do  not  agree  with  the  pub-  made : 

_  lisher’s  statements,  the  right  shall  be  Ixt  the  publisher's  statement  carry  a 

The  annual  meeting  of  the  A.  B.  C. 

will  open  at  10  o’clock  Friday  morn¬ 
ing.  Oct.  17,  in  the  Red  Room  of  the  Ho¬ 
tel  La  Salle.  President  O.  C.  Harn  will 
preside.  Featuring  the  convention,  will 
be  the  joint  banquet  of  A.  B.  C.  with  the 
A.  .A.  .A.  .A.  at  the  Drake  Hotel  Friday 
evening. 

The  morning  session  will  lie  taken  up 
by  the  president’s  report ;  the  tenth  an¬ 
nual  report  of  the  board  of  directors  and 
reports  from  the  departmental  meetings. 

Election  of  directors  will  take  place 
Friday  afternoon.  The  present  members 
of  the  board  of  directors  whose  terms  will 
expire  and  who  will  be  reappointed  or 
whose  successors  will  be  named  are; 

O.  C.  Harn,  National  Lead  Company ; 

Ralph  Starr  Butler,  United  States  Rub¬ 
ber  Company;  John  Murray  Gibbon,  Can¬ 
adian  Pacific  Railway  Company;  L.  L. 

King,  Goodyear  Tire  &  Rubber  Com¬ 
pany  ;  and  G.  Lynn  Sumner,  International 
Correspondence  Schools,  representing  the 
advertisers. 

E.  1.  Mitchell,  Mitchell-Faust  Adver¬ 
tising  Company,  Chicago,  representing  ad¬ 
vertising  agents. 
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SPEARHEAD  OF  CHICAGO  SKYLINE 


Should  the  prcA*  run  in  Par.  12  be  showa 
in  percrntaRCA  rather  than  actual  fibres? 

Should  country  editions  of  metropolitan  news¬ 
papers  carry  local  advertisina? 

Should  present  classification  of  dealers  and 
independent  carriers  be  divided  to  show  inde¬ 
pendent  carriers  separately  from  dealers? 

Condition  of  collections.  Should  present  sys¬ 
tem  be  al>olished  and  show  only  arrears  up  to 
one  month  and  three  months  and  three  to  six 
months? 

How  can  suburban  or  trading  territory 
be  adjusted  to  meet  the  divergent  clainw 
of  morning  and  evening  newspapers  as  to 
its  limits? 

What  safeguard  can  be  put  around 
bonus  and  salaries  to  prevent  the  eating 
of  papers? 

When  a  premium  is  given,  should  any 
reduction  in  the  regular  subscription  price 
lie  permitted? 

To  each  departmental  of  the  A.  B.  C. 
w-ill  be  submitted  the  following  recom¬ 
mendation  from  the  board  of  directors : 

“Resolved,  that  the  managing  director 
be  requested  to  suggest  to  each  division 
of  the  bureau  the  election  by  the  division 
(Continued  on  page  28) 


David  B.  Plum,  Troy  (N.  Y.)  Record, 
representing  newspapers. 

F.  W.  Stone,  American  Review  of  Re- 
ziews.  representing  magazines. 

Marco  Morrow,  the  Capper  Publica¬ 
tions,  rc-presenting  farm  papers. 

Mason  Britton,  McGraw-Hill  Company, 
Inc.,  representing  business  papers. 

At  the  newspaper  divisional  meeting 
of  the  A.B.C.  there  will  be  considerable 
discussion  centering  around  the  question ; 
“Shall  the  present  publicity  rules  of  the 
bureau,  governing  use  of  the  bureau’s 
figures  ai>d  the  use  of  the  name  and  au¬ 
thority  of  the  bureau  in  comparative, 
competitive  advertisements  be  amended?’’ 

Present  publicity  rules  of  the  bureau 
read  as  follows: 

A  publisher-member  of  the  Bureau  is 
permitted  to  publish  in  his  own  or  other 


The  new  Tribane  Tower,  neerinc  itrnctnnl  completion,  will  be  a  new  lig 
newipaper  and  advertixing  people  meeting  in  Chicago  neat  week. 
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“STICK  TO  THE  JOB”  IS  VETERAN’S  ADVICE 


President  G.  B.  Dealey  of  Dallas  News  Celebrates  50  Years’  Continuous  Service,  Oct.  12 — Began  as 
Office  Boy  and  Advanced  to  the  Top — Employes  Tender  Anniversary  Banquet 


UIFTY  years  of  continuous  service  with 
one  institution,  loving  and  sticking  to 
his  job,  without  desire  to  leave  it — and 
without  offers  to  change  employment — 
such  is  the  record  that  will  ^  rounded 
cut  on  Oct.  12  by  George  Bannerman 
Dealey,  president  of  A.  H.  Belo  &  Co., 
publishers  of  the  Dallas  Morning  News, 
the  Dallas  Evening  Journal,  the  Dallas 
Semi-Weekly  farm  News  and  the  Texas 
Almanac.  In  celebration  of  his  golden 
anniversary,  a  banquet  will  be  given  at 
2  o’clock  of  that  day  in  the  Palm  Garden 
of  the  Adolphus  Hotel,  with  the  515  of¬ 
ficers  and  employes  resident  in  Dallas  and 
a  number  of  those  from  other  cities  pres¬ 
ent.  It  is  rated  as  a  happy  circumstance 
that  the  anniversary  falls  on  Sunday,  the 
one  day  of  the  week  upon  which  it  is  pos¬ 
sible  for  all  employes  of  these  newspapers 
to  absent  themselves  for  a  time  from  their 
posts  of  duty. 

Mr.  Dealey  began  his  service  with  this 
publishing  concern  on  Oct.  12,  1874,  at  the 
age  of  14,  as  office  boy.  Forty-five  years 
later  he  was  elected  to  the  presidency  of 
the  institution,  after  it  had  many  times 
multiplied  in  plant,  personnel  and  volume 
of  business.  His  was  a  steady  climb,  not 
a  meteoric  flight.  He  went  upward  step 
by  step,  missing  none ;  step  by  step, 
steadily.  When  he  had  gotten  to  the  top, 
the  employes  staged  a  celebration.  In  re- 
spf)nding  to  the  felicitations  of  the  occa¬ 
sion,  Mr.  Dealey  said : 

“My  attainment  to  my  present  place  is 
not  so  much  due  to  any  perfection  in  me 
as  to  the  fact  that  I  stuck  to  the  job,  and 
that  is  the  advice  that  I  would  give  to 
others.  Always  stick  to  the  job.” 

Upon  other  occasions  Mr.  Dealey  has 
referred  to  the  fact  that  never  since  he 
has  been  connected  with  this  institution 
has  he  been  offered  a  position  elsewhere. 

“This,”  he  has  said,  “I  Mcount  an 
honor,  for  it  has  indicated  a  wide  realiza¬ 
tion  of  the  fact  that  I  had  a  good  job  and 
was  satisfied  with  it.” 

Mr.  Dealey  began  his  newspaper  career 
with  the  Galveston  Daily  News,  32  years 
after  that  newspaper  had  been  launched 
back  in  the  days  of  the  Republic,  and  at 
a  time  when  it  was  owned  by  the  firm  of 
!  Richardson,  Belo  &  Co.  Somewhat  after 
I  the  fashion  of  the  peripathetic  country 
newspaper  man  of  that  time,  he  let  it  be 
known  that  he  had  "come  to  stay.”  The 
difference  is  that  he  stayed,  whereas  the 
itinerant  publisher  did  not. 

He  stayed  in  that  job  of  office  boy,  col¬ 
lector,  etc.,  for  some  six  years,  during 
which  time,  to  paraphrase  Pinafore, 

"He  polished  them  up  so  spic  and  spang. 
That  they  made  him  the  ruler  of  the 
whole  she-bang.” 

That  is  to  say,  in  those  office  boy  days 
he  laid  the  foundation  for  his  rise  to  the 
top.  The  promotions  began  in  181^.  when 
he  was  made  foreman  of  the  mailing  d^ 
partment.  Soon  thereafter,  in  this  posi¬ 
tion,  he  had  the  honor  of  explaining  the 
workings  of  his  department  to  former 
President  U.  S.  Grant,  who  was  on  his 
trip  around  the  world. 

I  About  the  same  time,  young  Dealey  had 
an  opportunity  to  render  an  unusual  serv¬ 
ice.  and  he  did  it.  Houston  had  laid  a 
yellow  fever  quarantine  against  Galves¬ 
ton.  The  Galveston  Nnvs’  gateway  to 
most  of  the  state  was  through  Houston. 

I  which  it  reacherl  over  the  line  of  the  Gal- 
1  veston,  Houston  &  Henderson  Railroad. 

I  With  this  gateway  closed,  the  Galveston 
i  News  was  bottled  up.  But  the  cork  was 
pulled  in  this  way:  The  Gulf,  Colorado 
I  4  Sante  Fe  Railway  was  then  under  con- 
'  struction  from  Galveston  northwestward¬ 
ly.  its  end-of-track  then  being  at  .Alvin, 
some  18  miles  out.  The  News  was  sent 
out  on  that  line  to  Alvin,  from  which 

i  point  it  was  forwarded  by  wagon  to  rail 
ronnections  a  few  miles  outside  the  limits 
of  Houston.  That  was  the  first  time  the 
Santa  Fe  carried  the  United  States  mails. 


“Georgie"  Dealey  sat  and  worked  when 
he  started  as  an  office  boy  50  years  ago. 

Joseph  J.  Taylor,  the  “colyumnist”  of 
the  News,  is  to  officiate  as  toastmaster, 
and  the  speakers  are  to  be  Thomas  Finty, 
Jr.,  \V.  H.  Benners,  Edwin  B.  Doran, 
John  F.  Lubben,  M.  W.  Florer.  Ennis 
Cargill,  Mrs.  J.  B.  Peabocly,  vice-presi¬ 
dent  of  the  corporation,  and  finally  Mr. 
Dealey  himself.  Charles  M.  Seay  is  to 
pronounce  the  invocation.  .A  musical 
program  will  be  given,  including  songs 
by  Mrs.  Albert  E.  Smith  and  Miss  Evelyn 
Finty,  and  violin  numbers  by  Captain 
Emmett  Peck. 

As  testimonials,  Mrs.  Peabixly  is  to 
present  to  Mr.  Dealey  a  solid  gold  medM, 
and  the  employes  of  A.  H.  Belo  it  Co., 
one  of  the  50  solid  gold  watches  that 
Gruen  has  made  to  celebrate  the  fiftieth 
anniversary  of  that  concern,  both  bearing 
appropriate  inscriptions. 

That  Mr.  Dealey’s  example  and  his  ad¬ 
vice,  "Always  stick  to  the  job,”  have  had 
effect  is  seen  in  the  fact  that  40  other 
persons  to  be  pre.sent  at  the  banquet  have 
been  in  the  service  of  A.  H.  Belo  &  Co 
for  21  years  or  more,  and  that  many 
others  are  nearing  their  majority  in  that 
sense.  The  40,  with  the  year  of  their  start 
with  .\.  H.  Belo  &  Co.,  are  as  follows: 

Charles  M.  Seay.  1879;  John  F.  Lub¬ 
ben,  1881;  J.  D.  Lorentz,  1883;  A.  W. 
Oeorre  B.  Desiey  «t  Work.  Hughes.  18M;  William  (Jreene  Sterett, 

1885;  Thomas  M.  Rinehart,  1885;  Arthur 

and  young  Dealey,  duly  sworn  in  as  a  .\lr.  Dealey’s  interests  center  in  or  ra-  M.  .Allen,  1885;  L.  L.  Daniels,  1885;  De 
postortke  employe,  was  m  charge.  diate  from  the  newspapers  of  which  he  is  Witt  McMurray,  1886;  Charles  H.  Blake, 

It  was  about  this  time  that  a  big  change  the  head.  The  Who’s  Who  list  sums  them  1886;  H.  G.  Stephenson,  1886;  M.  W. 

had  come  in  the  affairs  of  the  (jalveston  up  thus;  LL.D  Southern  Methodist  Uni-  Florer,  1887;  W.  .A.  Page,  1891;  W.  H. 

News.  Colonel  A.  11.  Belo  in  1875  had  versity,  1921;  Pres.  United  Charities;  Benners.  1891;  W.  M.  Davis,  1892; 

acquired  the  interests  of  \\  illaril  Richard-  Hon.  A'.  P.  Nat.  Housing  .Assn.;  bd.  govs,  ficorge  T.  Ross,  1W4;  Thomas  B.  Bald- 

.son  in  the  property.  In  1881,  the  business  .\m.  City  Planning  Inst.;  v.  p.  Nat.  Mu-  win,  1894;  J.  F!.  Taggart,  1895;  R.  B. 

was  incorporated  under  the  title  of  II.  nicipal  League;  v.  p.  .Am.  Civic  Assn.;  Cammack,  1895;  F'dwin  B.  l^ran.  1895; 

Belo  &  Co.  1st  V.  p.  Southwestern  Polit.  ScieiKe  C.  II.  Taggart,  1896;  F'.  B.  Richmond, 

It  was  not  long  until  a  change  of  larger  \>sn. ;  2d  v.  p.  .Associated  Press  (1923-  18%;  Thomas  W.  Porter,  18W ;  Tom 
import  came,  aixl  for  it  Mr.  Dealey  went  4^:  men.  Tex.  Hist.  Soc.,  Am.  Political  Finty.  Jr.,  1897;  W.  L.  Maynard,  1897; 

in  training.  This  was  the  founding  of  Science  .Assn.  Imiependent  Democrat.  W.  M.  Thornton,  1898;  A.  P.  Vaughan, 


and  young  Dealey,  duly  sworn  in  as  a 
postortke  employe,  was  in  charge. 


acquired  the  interests  of  \\  illard  Richard- 
.son  in  the  property.  In  1881,  the  business 
was  incorporated  under  the  title  of  A.  II. 
Belo  &  Co. 

It  was  not  long  until  a  change  of  larger 


in  training.  This  was  the  founding  of  Science  .Assn.  Imiependent  Democrat 
the  Dallas  Morning  Ne^es.  That  venture,  Presbyn.  Scottish  Rite  Freemason  (hon 


1898;  George  W.  Morriss,  1899;  John 
without  precedent,  was  in  contemplation  33  deg.  Ma.  Red  Cross  of  Constantine.  .Sneed.  1899;  A.  L.  Harper,  1899;  T.  E. 
as  early  as  1883.  Mr.  Dealey  was  sent  all  Clubs:  Xat.  Press  (Washinf^on,  D.  C.),  Cornelius.  1900;  W.  E.  Graul,  1900;  H. 
over  northern  Texas,  visiting  nearly  every  Country  Critic  (Dallas),  Winslow  Park  W.  Maxwell,  1900;  H.  C.  Scott,  1900;  L. 
town  of  conseepience,  to  estimate  the  (.Ark.)  Home,  Alice  Circle  (Highland  FI.  Hamilton,  1900;  Miss  Jennie  Hogg, 
probable  circulation  of  the  Dallas  News  Pk.).  l‘X)l  ;  Harold  Ward,  1902;  W.  S.  .Adair, 

if  started.  This  trip  occupied  several  At  the  bamiifet.  they  arc  to  have  on  ex-  1902;  W.  .A.  Wright,  1903;  James  .A. 

months.  Then,  successively,  he  served  as  hibition  the  little  old  desk  at  which  .Maddox,  1903. 

a  regular  traveling  agent  for  the  News, 
as  agent  and  correspondent  at  VV'aco,  and 
as  head  of  the  Houston  bureau.  Finally, 
in  the  Summer  of  1884,  he  was  located  in 
Dallas  as  the  business  manager  of  the 
Dallas  Morning  News,  which  it  had  Iieen 
determined  to  start  on  Oct.  1,  of  that  year. 

.  ?  fitHc  more  than  20  years  he  con-  T  JNDF.R  the  caption  "The  News  Seeks  thousands  of  citizens  of  Dallas  and  of 

tinued  in  that  position  of  business  mana-  U  pj,y  ^  Debt  of  Honor”  the  follow-  Texas  have  really  made  the  News.  A’ou 


ger,  directing  a  very  successful  and 

steadily  growing  businc^.  Farly  in  19(te  „„  Qct.  1,  that  newspaper’s  40th  anni-  is  human  enough  to  wish  to  thank  you. 

he  was  elected  to  the  office  of  vice-presi-  versary:  "What  you  have  allotted  to  its  busi- 

dent  and  general  rnanager  of  me  c^pora-  "gy  ^omc  strange  reversal  of  the  right-  ness  support  has  helped,  of  course,  for 
tion,  and  e^ly  in  1920  tci  the  office  of  f„|  order  of  things  it  is  the  custom  the  News  is  by  necessity  a  business  estab- 
president.  By  this  time,  the  corporation  jimong  us  to  receive  greetings  and  felici-  lishment.  But  on  a  finer  scale  of  values 
had  four  publications — the  two  daily  tations  upon  attaining  a  birthday.  Rather  the  outstanding  contribution  of  a  sub- 
Newses,  the  Dallas  Journal,  started  in  ought  the  child  to  honor  his  parents  on  scriber  to  the  News  is  the  countenance 
1914;  the  .9i’wi-H  eekly  rarm  .\rrt\v,  and  j],p  anniversary  of  that  day  of  sacrifice,  of  his  patronage.  The  overlooking  of 
the  Texas  Almanac .  In  March  of  19 —  anil  institutions  themselves  might  do  the  that  is  easy.  .And  yet  upon  just  that  rests 
the  corporation  sold  the  Galveston  News  for  those  who  have  raised  them  up  the  character,  the  integrity — the  moral 

to  \\ .  L.  Mixxly,  Jr.,  of  (~ialveston.  in  and  held  them  high  through  good  fortune  liber,  if  you  please,  of  the  News, 

order  to  conewtrate  attention  upon  its  and  adversity.  In  that  feeling  the  Dallas  "According  as  you  and  thousands  of 
Dallas  publications.  ^  Morning  New's  enters  upon  its  fortieth  others  approve,  the  News  has  strength. 


iiig  editorial  appeared  in  the  Dallas  Ne^vs,  who  read  have  had  your  part.  The  News 


is  human  enough  to  wish  to  thank  you. 
"What  you  have  allotted  to  its  busi- 


Dallas  publications.  Morning  .A 

Mr.  Dealey  was  horn  in  Manchester,  year  today. 
Flngland.  Sept.  18.  18.59,  and  came  to  the  ’  "Thirtv-n 


It  were  a  base  spirit  indeed  which  had  no 
Flngland.  Sept.  18.  18.59,  and  came  to  Bie  "Thirty-nine  years  ago  today  the  News  room  for  gratitude  that  so  generally  that 
I’nited  States  with  his  parents  in  1870.  had  its  first  morning  in  Dallas.  But,  approval  has  been  enjoyed.  The  giving 
He  had  attended  the  primary  schools  in  reckoned  from  the  beginning  of  the  of  it,  perhaps,  was  not  meant  as  a  tavor. 
Liverpixd,  ansi  in  Galveston  he  attended  enterprise  which  brought  the  News  to  Rather  it  has  been  the  expression  of  a 
the  public  schools  and  also  a  night  school.  Dallas,  its  traditions  and  its  policies  find  community  of  purpose,  a  continuing  de- 
Before  entering  jhe  service  of  the  News  their  root  in  the  days  of  the  Republic  of  sire  for  fidelity  to  truth,  faithfulness  to 
he  had  worked  in  a  number  of  business  Texas.  To  its  sustenance  and  growth  principle  and  friendliness  to  man.  Where 
houses  in  Galveston.  He  was  married  on  many  able  men  now  dead  gave  the  best  the  News  has  erred,  you  have  condemned 
.April  9,  1884.  to  Olivia  .Allen,  of  I^xing-  that  Was  in  them.  F'or  their  gooilly  gift  it-^and  forgiven  it.  Where  it  has  led 
ton.  Mo.  They  have  five  children,  thrw  their  successors  pause  today  in  grateful  aright,  you  have  praised  it — and  given  it 
daughters  and  two  sons.  The  sons  are  in  acknowledgment.  aid. 

the  service  of  A.  H.  Belo  &  Co.,  Walter  “But  the  prestige  of  the  News  can  not  “You  have  been,  in  short,  a  neighbor 
A.  as  assistant  general  manager,  and  E.  be  fully  explained  by  the  loyalty  of  em-  to  the  News,  and  as  a  neighfxir  the  News 


the  service  of  A.  H.  Belo  &  Co.,  Walter 
A.  as  assistant  general  manager,  and  E. 


“You  have  been,  in  short,  a  neighbor 
to  the  News,  and  as  a  neighfxir  the  News 


M.  (Ted)  as  a  staff  correspondent  of  the  ployes  living  or  dead.  Unsuspected  by  could  not  wish  you  else  than  godspeed 
News.  themselves  and  little  acclaimed  by  others,  and  happiness.” 
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BOYCE-ITE  WON  NATIONAL  DISTRIBUTION 
IN  A  YEAR  THROUGH  NEWSPAPERS 

Remarkable  Success  Attributed  Directly  to  Newspaper 
Advertising — Used  Small  Town  Dailies  First, 

Then  Entered  Larger  Centers 

By  HAMMOND  EDWARD  FRANKLIN 


JUST  about  a  year  ago  the  first  adver¬ 
tisement  for  Boyce-ite,  a  concentrated 
product  for  use  in  gasoline,  was  published 
at  Hartford,  Conn.,  in  a  small  tryout  cam¬ 
paign.  Today  this  product  may  be  bought 
anywhere  throughout  the  country  and  is 
selling  in  tremendous  volume.  A  large 
measure  of  credit  for  this  result  is  ac¬ 
corded  the  newspaper  of  America. 

Recently  the  executives  of  the  Boyce 
&  \eeder  Co.,  Inc.,  Long  Island  City, 
N.  Y.,  have  been  checking  over  their 
sales  to  find  which  markets  have  been 
weak  and  which  strong.  It  is  more  than 
a  coincidence  that  any  weak  spots  in 
Boyce-ite  sales  are  where  the  company 
did  not  use  newspaper  advertising,  and 
the  sections  where  sales  made  the  best 
.showing  are  where  liberal  newspaper 
space  was  used.  The  company  plans  to 
go  into  weak  territories  shortly  with 
fxiwerful  newspaper  campaigns. 

The  company  put  on  a  crew  of  four 
men  to  call  on  the  dealers  in  and  near 
Hartford  in  advance  of  the  advertising. 
Six  dollars’  worth,  the  price  of  ten  pack¬ 
ages,  was  all  the  men  wished  to  sell  each 
dealer,  the  order  to  be  filled  through 
■whatever  jobber  the  dealer  preferred. 
The  advertising  was  not  to  be  billed  until 
the  advertising  had  appeared.  The  com¬ 
pany  believed  that  if  the  product  “took 
on”  in  Hartford,  it  would  all  through  the 
country. 

The  makers  of  Boyce-ite  had  been 
warned  by  some  “advisers”  that  the 
product  could  not  be  marketed  other  than 
through  an  exclusive  jobber  in  each  sec¬ 
tion,  that  newspaper  advertising  would 
fall  down,  that  newspaper  co-operation 
“didn’t  mean  anything”  and  that  there 
were  other  and  better  ways  to  get  their 
pnxluct  over  quickly. 

.'\t  Hartford  the  interest  and  co-opera¬ 
tion  extended  by  newspaper  executives 
wa>  convincing  proof  that  the  long-faced 
prognostications  offered  by  pessimists 
were  made  up  99?^  per  cent  of  “bosh,” 
at  least  so  far  as  Boyce-ite  was  concerned. 
A  large  degree  of  help  was  extended  in 
information  and  in  direct  assistance  to 
the  sales  force  from  the  start.  Results 
at  Hartford  were  encouraging,  although 
the  tryout  indicated  the  wisdom  of  shap¬ 
ing  the  container  to  fit  the  pocket  of  all 
makes  of  cars  and  of  using  larger  and 
more  dominant  space  rather  than  small 
space  published  often. 

The  advertising  was  in  charge  of  Dor- 
rance,  Sullivan  &  Co.,  New  York. 

“Great  credit  must  be  given  the  news¬ 
papers  of  the  various  trading  centers  on 
Boyce-ite  for  their  co-operation  in  the 
matter  of  arranging  route  lists  and  analyz¬ 
ing  markets  before  sales  crews  were 
place<l  in  the  territories.”  Horace  Cleve¬ 
land.  vice-president  of  Dorrance.  Sullivan 
&  Co.,  outlined.  “The  work  of  prelimi¬ 
nary  analysis  proved  to  be  invaluable 
particularly  in  the  timing  of  the  sales 
campaigns. 

“Adverse  business  conditions  reported 
would  tend  to  hold  off  our  work  on  a 
market  until  the  complexion  of  it  had 
changed.  On  the  other  hand,  particularly 
favorable  reports  such  as  the  announce¬ 
ment  of  heavy  crops  or  the  resumption 
of  n'anufacturing  activity  would  point  to 
the  advisability  of  working  the  market 
immediately. 

“The  reports  received  from  the  news¬ 
papers  were  checked  with  the  Federal 
Reserve  reports  and  those  of  statistical 
organizations.  Thus,  the  sales  work  and 
newspaper  advertising  were  planned  to 
hit  a  market  when  most  receptive,  when 
money  was  being  spent.” 

1  he  company  learned  from  its  experi¬ 
ence  the  value  of  cultivating  the  smaller 
towns  around  the  large  centers  first,  a 
method  of  attack  which  is  not  fully  ap¬ 
preciated  by  all  manufacturers  out  for 
increased  distribution. 

The  publisher  of  the  smaller  city  paper 


is  likely  to  know  the  local  dealers  per¬ 
sonally.  There  is  not  so  large  a  terri¬ 
tory  to  cover  with  salesmen,  nor  are  the 
dealers  likely  to  be  quite  so  hard-boiled 
and  skeptical. 

At  Poughkeepsie,  N.  Y.,  for  instance, 
tile  business  manager  and  editor  of  the 
newspaper  are  friends  of  the  jobber, 
whereas  in  a  large  center  it  is  seldom 
so  close  a  personal  relationship  exists. 
So  Boyce  &  Veeder  Company  started  up 
activity  in  the  smaller  places  around  the 
big  center,  placing  small  stocks  and  get¬ 
ting  demand  stirred  up,  knowing  that 
w  hen  the  supply  ran  out  the  dealers  would 
apply  to  jobbers  in  the  big  centers,  who 
thus  would  hear  a  call  for  the  product 
and  be  more  interested  when  the  big  mar¬ 
kets  were  invaded.  The  cost  of  adver- 


1  repeat,  in  o|rinion 


ham  bold  of  the  names  of  wholesale  dis¬ 
tributors. 

“I  rei^at,  in  my  opinion  BOYCE-ITE 
poured  into  your  favorite  gasoline  creates 
the  only  fuel  fit  for  your  motor,”  one 
head-line  affirms. 

A  diagram  shows  a  can  being  poured 
into  the  tank  and  another  diagram  shows 
the  three-can  box. 

The  latest  development  is  Boyce-ite 
Treated  Gas.  termed  “The  only  fuel  fit 
for  your  motor,”  also  being  advertised 
over  Mr.  Boyce’s  signature  in  the  news¬ 
papers  as  local  gasoline  distributors  are 
lined  up. 

To  distinguish  it  from  ordinary  gaso¬ 
line,  this  is  blue-green  in  color  and  may 
be  seen  through  a  visible  pump  on  its  way 
into  the  tank  cars. 

A  reward  of  $5,000  was  offered  by  Mr. 
Boyce  to  nail  false  rumors  spread  about 
his  product.  This  was  featured  in  large 
newspaper  space.  In  another  advertise¬ 
ment,  testimonials  were  featured.  Another 
stressed  using  the  product  continuously. 
Magazines  and  some  outdoor  display  have 
been  used  as  well  as  helps  for  dealers. 

Results  talk. 

The  first  can  of  Boyce-ite  w^as  sold  to 
the  consumer  Sept.  10,  1923,  at  Hartford. 
On  June  12  of  this  year  the  company 
had  attained  national  distribution,  with 
95  per  cent  of  the  country’s  area  covered, 
and  more  than  90  per  cent  distribution  in 
that  area.  The  company  started  with  a 
small  factory  at  Long  Island  City.  Now 
it  is  operating  a  large  plant  at  Farming- 


pouied  into  your  fminite 
gasoline  creates  die  onfy 
ftid  fit  for  voui  motor 


dale,  Long  Island,  with  a  capacity  of 
150,000  cans  a  day,  and  this  plant  is 
being  doubled  in  size  and  capacity  to 
meet  the  demand. 

At  a  conservative  estimate,  since  Sep¬ 
tember  of  last  year,  more  than  10,000,900 
cans  of  Boyce-ite  have  been  sold. 

Could  this  result  have  been  obtained 
without  the  help  of  the  newspapers? 
“Roll  your  own”  answer. 


TO  DISCUSS  POSTAL  RATES 

A.  N.  P.  A.  Calls  Special  Meeting  for 
Chicago  Next  Week 

.-\t  the  call  of  the  postal  committee  of 
the  .American  Newspaper  Publishers  .\s- 
sociation,  of  which  J.  D.  Barnum,  pub¬ 
lisher  of  the  Syracuse  (N.Y.)  Post- 
Standard  is  chairman,  a  special  meeting 
of  publishers  will  be  held  at  the  Uni¬ 
versity  Club,  Chicago,  next  week,  to  dis¬ 
cuss  postal  legislation. 

The  Southern  Newspaper  Publishers’ 
.■Association  will  be  represented  at  the 
meeting  by  Urey  VV'oodson,  publisher  of 
the  Owensboro  (Ky.)  Messenger; 
Homer  Guard,  representing  the  Inland 
Daily  Press  Association,  and  Frederick 
\V.  Hume,  National  Publishers  Associa¬ 
tion. 

A.  G.  Newmyer,  president  of  the  S.  N. 
P.  A.  is  also  vice-chairman  of  A.  N.  P. 
.■A’s.  postal  committee. 


SEPTEMBER  LINEAGE  GREATEST  FOR  MONTH 
IN  NEW  YORK  NEWSPAPER ‘HISTORY 


Specimen  of  successful  copy. 

tising  in  smaller  places  was  much  less 
than  for  metropolitan  campaigns. 

Before  New  York  was  approached  di¬ 
rectly,  Stamford  and  Greenwich,  Conn., 
were  thoroughly  canvassed,  distribution 
being  followed  by  local  advertising  cam¬ 
paigns.  Poughkeepsie  and  nearby  terri¬ 
tory  were  combed,  then  advertising  was 
run.  In  New  Jersey,  the  same  line  of 
approach  had  b^n  followed  at  Newark, 
Jersey  City,  Paterson,  Hackensack,  Eliza¬ 
beth  and  Trenton.  This  all  broke  the 
ice  for  the  venture  into  New  York. 

The  same  plan  followed  elsewhere  also 
meant  that  the  metropolitan  newspaper 
advertising  re-covered  the  adjoining  smal¬ 
ler  places.  The  experience  of  Boyce-ite 
indicates  that  publishers  of  the  smaller 
newspapers  are  right  in  claiming  a  part 
of  contracts  issued  for  national  advertis¬ 
ing  campaigns. 

Harrison  Boyce  (who  is  inventor  of  the 
Boyce  Moto-Meter),  president  of  the 
company,  after  experimenting  with  vari¬ 
ous  sizes  of  copy,  concluded  the  most 
effective  for  his  sales  results  was  to  open 
with  full  pages  and  follow  with  advertise¬ 
ments  of  not  less  than  1,000  lines.  Large 
space  made  the  proposition  have  more 
importance  and  the  story  stick  out  more 
strongly.  The  reaction  to  the  advertising 
in  each  city  was  prompt.  For  instance, 
the  company  found  it  could  advertise  in 
a  city  like  Cincinnati  on  Friday  and  in 
the  next  Thursday’s  mail  receive  orders 
frorn  the  jobbers  in  that  city.  The  intro¬ 
duction  cami»igns  varied  in  length  from 
a  month  to  six  months,  according  to  local 
conditions. 

Every  advertisement  appeared  over 
Mr.  Bo)'ce’s  signature.  It  sounds  more 
like  one  man  talking  to  another  than 
writing.  The  heading  is  of  strong  hand 
lettering  and  the  border  distinctive.  Space 
is  left  for  insertion  in  18  noint  Chelten- 


IVEW’  YORK'S  newspapers  carried 
more  advertising  during  September, 
1924,  than  they  have  ever  printed  during 
that  month,  the  opening  of  the  Autumn 
campaigns.  The  total  was  14.200,418 
agate  lines,  4,178.816  lines  more  than  last 
September,  and  1,364,802  lines  ahead  of 
the  previous  record  for  the  month,  which 
was  made  in  1922.  The  great  gain  over 
September,  1923,  was  due  chiefly  to  the 
lack  of  advertising  for  eight  days  during 
the  pressman’s  strike  in  1923. 

There  is  no  doubt,  however,  that  the 
trend  in  New  York  advertising  is  sharply 
upward.  Ten  of  the  thirteen  papers 
whose  existence  dates  back  of  1924  en- 
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ages - ^ 

Percentage  of 

Gain 

l'>24 

1921 

Total  Space 

1924 

1923 

1.260 

974 

American  . 

Herald  . 

....  8.5 

1,206,792 

911,642 

1716,822 

293,150 

1,262 

778 

Herald  Tril.une. 

_  9.4 

1,113,986 

628,436 

70^550 

814 

•Mirror  (Tabloid 

....  2.5 

159,010 

c . 

1.068 

News  (Tabloid) 

....  3.5 

500,636 

285,886 

214,750 

1,746 

1,116 

Times  . 

....  17.9 

2,531,112 

1,433,464 

1,097.868 

1,262 

906 

World  . 

_ 11.1 

1,576  226 

1.126,548 

449,678 

I.IO 

*K  veiling  Bulletin 

_  1.4 

107.258 

** . 

593,164 

1,112 

648 

•Evening  Tourna! 

....  8.6 

1,221,742 

610.178 

404 

•Evening  Slail... 

1402.084 

714 

506 

•Evening  Po«t  .. 

•  Evening  World . 

_  2.i 

367.90() 

197.288 

686 

4.54 

_  4.8 

680.406 

419.044 

261.362 

856 

•Snn  . 

. . . .  8  .0 

1,119,512 

601.640 

537.892 

618 

480 

•Telegram  and  Mail...  5.1 

748.592 

tt540.070 

208,522 

1,122 

800 

Brooklvn  Eagle  . 

....  9.7 

1,177.046 

1,049,342 

327,704 

518 

442 

Breoklvn  Times. 

_  2.8 

302,468 

319,500 

52.968 

558 

478 

•Standard  -T.'n  ion 

....  4.0 

563.492 

517,458 

48,034 

11,966 

10,110 

Totals  . 

14,200,418 

10,021,602 

4,178,816 
Net  Gain. 

Timm  . 

Wcrid  . 

Fvc.  nitllrtin 
Eve.  JriiTT.al  . 
Eve.  Mail  .... 

Eve.  Po-t  _ 

Eve.  World  .. 

niobe  . 

Sun  . 


1924 

1923 

1922 

1921 

1920 

1919 

1928 

..  1,206,702 

913,642 

891,362 

788,818 

815,126 

935.638 

701,797 

736,822 

982.604 

967,058 

1,041,284 

755.556 

573,890 

..  1,3.^3.986 

628,436 

724,190 

753,188 

799,570 

707,858 

328,750 

. .  500.616 

285,886 

252.596 

257,694 

181,804 

1.240,057 

..  2.531,332 

1,433,464 

2,074.. son 

1,851.767 

1,897,614 

1,785,816 

.  .  1,576,226 

1,126,548 

1,527,720 

1,176,962 

1,524,068 

1,562,780 

1,387,429 

.  !  1,?23,742 

630  378 

938,506 

919,910 

793,936 

785,234 

5iJ.630 

402.084 

468.138 

400.212 

500,280 

371,892 

243,6*7 

. .  367.900 

397.288 

316,930 

378.494 

416,094 

405.483 

255,711 

680,406 

419,044 

636,952 

737.182 

723.406 

624.6.50 

377.953 

t . 

565,798 

645,092 

563,202 

718,238 

42'.993 

.  .  1.139,532 

601,640 

756,480 

706,318 

737,914 

755.718 

425  64* 

il.  748.592 

540,070 

584,950 

542.536 

540,294 

7.30.156 

656.165 

.  .  1.377.046 

1,049,342 

1,2.50,910 

1,112.568 

1,097.764 

1.033,718 

690,665 

.  392,468 

339.500 

253,154 

296.588 

316.538 

t . 

t . ;; 

.  .  565,492 

517,458 

610,826 

5.'9.S72 

698,786 

573,092 

471,537 

14,200,418 

10,021,602 

12,835,616 

12,813,959 

12,647,770 

11,745,829 

8,302.912 

Rro(,klyn  Eaele  , 
Brooklyn  Times 
Standard  Union 


tEigures  not  recorded. 

tSun  and  fBohe  combined  June  4,  1923,  name  ebanaed  to  Sun  March  10.  1024. 


joyed  the  heaviest  September  patronage 
of  their  history.  Only  one  fell  behind 
the  curtailed  September,  1923  lineage. 
The  total  business  of  the  Herald  and  the 
Evening  Mail,  listed  last  year  but  not 
now  as  individuals,  was  1,138,906  agate 
lines.  The  lineage  of  the  newcomers,  the 
Mirror  and  the  Bulletin,  totals  556,268 
agate  lines.  September,  1923,  had  five 
Sundays  against  four  in  1924,  but  received 
the  advertising  benefit  of  only  four,  due 
to  the  oft-mentioned  strike  of  the  press¬ 
men. 

These  and  other  definite  indications 
that  advertising  is  climbing  again,  appear 
in  the  tables  which  follow : 


•No  Sunday  edition 

fTclegram  and  Mail  combined  January  28,  1924  Sunday  issue  disccntinuetl  March  16,  19J4. 
HE  ’eninc  Telegram  carried  118,056  lines  in  the  5  Sumlay  issues  of  September,  192.1;  this 
lineage  is  include<t 

IHerald  .and  Tribune  combined  March  19,  1924. 

••Evening  Bulletin  first  issue  June  19,  1924. 

IIMirror  (Tabloid!  first  issue  Tune  24,  1924. 

t'-neral  strike  of  the  New  York  newspaper  pressmen  Septemlier  18  to  September  26,  1923, 
inclusive. 
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Herald  Tril  une  . 
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TEN  YEARS  ago  The  Detroit  News 
^  introduced  its  Rotogravure  Section  to 
Michigan.  At  that  time  there  were  few 
newspapers  that  foresaw  the  ultimate 
possibilities  of  Rotogravure.  The  News 
was  one  of  these  pioneers  and  benefited 
almost  from  the  start.  At  the  inception 
of  the  Rotogravure  Section  the  circula¬ 
tion  of  The  Sunday  News  was  110,000. 
Circulation  began  to  rise  immediately. 
By  1916  it  reached  170,000.  Then  the 
Rotogravure  Section  was  increased  to 
eight  pages  and  the  circulation  again  be¬ 
gan  to  rise.  Now  it  is  well  over  285,000. 
Inasmuch  as  no  other  change  in  editorial 


content  of  so  equally  radical  a  nature  took 
place  during  thts  period  the  Rotogravure 
Section  must  be  given  the  credit  for 
much  of  the  great  circulation  increase 
of  The  Sunday  News,  which  now  sur¬ 
passes  even  that  of  its  week  day  issue. 

Advertisers  wishing  to  cover  the  rich 
Detroit  field  and  to  take  the  utmost  ad¬ 
vantage  of  the  great  circulation  of  The 
Sunday  News  should  use  this  perfect 
attention  compelling  medium.  The  De¬ 
troit  News  has  led  in  Rotogravure  adver¬ 
tising  from  its  inception  and  printed  so 
far  thi^year  95%  more  Rotogravure  ad¬ 
vertising  than  the  second  Sunday  paper 


The  Detroit  News 


Detroit,  Michigan 


News  Square 


Greatest  Circulation  Week  Day  or  Sunday  in  Michigan 


bondale  to  become  teacher  in  one  of  the 
public  schools. 

He  had  a  knack  for  writing  and  was  a 
conscientious  student.  He  read  law  and 
passed  the  bar  examinations,  but  then  de¬ 
cided  that  he  did  not  want  to  practice. 

Instead,  he  heard  again  the  call  of  the 
newspaper,  and  became  editorial  writer 
on  a  Carbondale  daily.  This  was 
when  he  was  22  years  old. 

After  a  short  time,  he  left  Carbondale 
to  become  editorial  writer  on  the  Scran¬ 
ton  Republican,  where  he  remained  3 
years,  transferring  to  the  Williamsport 
(Pa.)  Grit. 

In  1905,  he  joined  the  staff  of  the 
Philadelphia  North  American  as  copy 
reader.  Within  four  months  he  was  pro¬ 
moted  to  assistant  managing  editor.  For 
seven  years  he  combined  this  position  with 

that  of  special  writer,  spending  consider-  . . _  _  _ 

able  time  on  out-of-town  stories.  He  of  a  large  quantity  of  newsprint  to  Eng- 
covered  the  Roosevelt  campaign  at  this  land  regularly.  The  amount  covered  ia 
time  for  the  North  American.  the  agreement  is  understood  to  be  in  the 

At  the  end  of  four  years  of  this  work,  ncighborhooel  of  15,(XK)  tons,  which  would 
he  began  writing  editorials  exclusively,  cover  a  daily  production  of  50  tons  for  a 
being  with  E.  A.  Van  Valkenberg,  editor,  whole  year,  and  run  in  the  aggregate  at 
He  was  made  managing  editor  in  1914  and  present  prices  to  over  $1,(X)0,000. 

has  held  that  position  ever  since.  _ _ _ 

Railroad*  Increase  Ad  Budget 

Call.  Meeting  of  German  DaUie.  origiml  $1,000,000  advertising 

August  J.  Fertig,  editor  of  the  Cleve-  campaign  previously  plantied  by  the  Chi- 
land  Wacchtcr  &  Anceiger,  and  president  cago,  Burlington  &  Quincy,  Northern 
of  the  Cierman  Newspaper  Publishers’  Pacific  and  Great  Northern  railroad  cotn- 
Association,  has  called  a  meeting  of  the  panies  will  be  increased  to  $1,500,000,  it 
(ierman  dailies  in  the  country,  to  be  held  has  been  decided  by  the  traffic  managers 
in  Chicago,  Oct.  14.  and  agricultural  experts  of  those  roads 

The  object  of  the  German  paper  pub-  after  a  tour  of  Montana,  Idaho  and 
lishers  meet  is  to  get  a  more  representa-  Washington  State.  The  officials  conclude 
tive  membership  from  their  ranks  in  the  that  now  is  the  best  time  to  advertise  that 
A.  B.  C.,  according  to  Mr.  Fertig.  section. 


Cleveland  Dailies  Gain  Circulation 

Every  newspaper  in  Cleveland  showed, 
substantial  circulation  gains  for  the  last 
six  months  in  the  circulation  figpires  pub¬ 
lished  Oct.  3.  The  Plain  Dealer  rose 
from  192,000  to  210,000  daily  average ;  the 
Press  jumped  from  187,000  to  194,000 
daily  average  (six  business  days  a  week) ; 
the  News  rose  from  161, (XX)  to  164,000 
daily  average  and  the  Times  and  Cotn- 
mercial  jumped  from  21,000  to  26,400 
daily  average  (six  business  dayt^a  week.) 


NEWSPAPER  MAKERS  AT  WORK 

-  By  PHIUP  SCHUYLER  _ 


fc^fT^HE  nrst  requisite  of  a  newspaper  the  most  attractive  way.  He  should  then 
is  that  it  be  a  commercial  success,  add  to  his  paper  entertainment  in  propor- 
If  it  can't  pay  its  way,  it  will  soon  seek  tion  to  the  need  of  the  season,  by  the 
to  perform  any  public  function  except  selection  of  timely,  atractive  and  inter- 
that  which  it  fulfills  in  the  sheriff’s  sale.”  esting  features.  This  formula  backed  by 
So  believes  Frederick  B.  Forbes,  man-  progressive  business  policies  will  make 
aging  editor  of  the  Philadelf>hia  North  it  possible  to  publish  a  successful  news- 
American,  a  serious,  straight-thinking  paper  in  any  field. 

newspaper  executive.  “The  editor  will  then  have  an  instru- 

“Now,  please  do  not  misunderstand  me,”  ment  for  tremendous  good  in  promoting 
he  requested.  “Uo  not  think  me  one  ot  honest  government  and  in  developing  clean 
those  cynical  newspaper  men  who  believe  public  opinion. 

that  a  newspaper  is  exclusively  a  mer-  “But,  unless  the  paper  is  made  first  of 
cantile  proposition.  While  it  is  true  that  all  with  a  view  to  its  selling  qualities,  he 
newspapers  are  privately  owned,  it  is  will  find  that  the  editor  has  a  weak  weap- 
equally  true  that  the  constitution  and  the  on  with  which  to  fight  the  public  wrong 
statutes  endow  newspapers  with  special  or  promote  the  public  good, 
privileges  and  powers,  and  also  impose  on  “Summing  up,  I  would  say  honesty,  im- 
newspapers  profound  obligations  of  public  partiality,  fairness  and  conciseness  in  pre¬ 
service.  senting  news  and  a  discriminating  taste 

“But,  before  they  can  perform  such  pub-  in  selecting  entertaining  features  are  the 
lie  service  adequately,  they  must  be  made  fundamentals  of  a  managing  editor’s 
business  successes.  If  a  newpaper  is  not  work.” 

a  paying  proposition  it  soon  becomes  a  Ever  since  he  was  14  years  old,  Forbes 
very  impotent  weapon  with  which  to  fight  has  had  intimate  contact  with  newspaper 
the  battles  of  the  public.  So  whatever  offices,  and  today  knows  the  business  thor- 
idea4  of  public  service  a  newspaper  may  oughly. 

have,  its  first  duty  to  the  public  is  to  When  he  first  started  newspaper  work, 
make  it  a  business  success.  it  was  as  printer’s  devil  on  the  Carbon- 

“The  fundamental  principle _  of  such  dale  (Pa.)  Leader,  a  bi-weekly.  His 
success  is  to  make  an  entertaining  paper,  first  assignment  was  to  man  a  broom  and 
and  the  basis  of  an  entertaining  newspa-  sweep  out  the  entire  shop.  Next  he  was 
per  is  news.  intrusted  with  the  important  duty  of  build- 

“To  get  and  to  keep  readers  and  to  ing  the  office  fire, 
keep  the  confidence  of  the  public  the 
newspaper’s  news  must  be  first,  last  and 
always  honest. 

“The  editor  who  poisons  news  is 
the  most  despised  figure  in  the  newspa¬ 
per  world.  Editorials  denouncing  this 
practice  would  fill  a  library  if  col¬ 
lected,  and  yet,  many  of  the  very  editors 
who  have  written  such  editorials  have 
been  guilty  of  the  i^actice.  They  salve 
their  consciences  with  the  unction  that 
they  are  guiding  public  opinion  for 
righteousness.  But  every  poisoner  of 
news  thinks  he  is  doing  it  in  a 
good  cause.  There  is  only  one 
honest  course,  and  that  is  to  be  honest. 

Print  the  news,  decide  on  what  has  its 


GET  ACTION 
^  SAME  DAY 


MORNING  PAPERS 
THE  ^ 


CINCINNATI 


As  four  newspapers  serve  the  Cincinnati 
market,  the  advertising  or  agency  man 
is  up  against  a  difficult  problem  to  select 
the  newspaper  hest  fitted  to  his  needs. 
Three  of  these  newspapers  claim  complete 
coverage  and  two  out  of  the  three  argue  circu¬ 
lation. 

But  in  this  market  there  is  one  paper  that  is 
PREDOMINANT ;  The  Cincinnati  Enquirer. 
Its  Sunday  edition  covers  practically  every 
home  in  town,  and  its  daily  circulation  is  with 
the  upper  and  the  strong  middle  class — the 
class  that  earns  over  82%  of  Cincinnati’s  total 
income. 

The  Enquirer  offers  a  kindly  audience  to  ad¬ 
vertisers — and  an  intimate  and  influential  in¬ 
terest  in  every  account  that  it  carries. 

Our  Merchandising  Dept,  will 
furnish  route  lists,  surveys,  etc. 


Concentrated 

Circulation 


Of  the  more  than  250,000  intel¬ 
ligent,  ready-to-buy,  able-to-pay, 
average  daily  purchasers  of  The 
Sun,  97%  live  in  New  York’s 
trading  area. 

The  Sun  has  a  larger  proportion 
of  its  circulation  in  the  territory 
that  New  York  advertisers  pre¬ 
fer  than  any  other  New  York 
newspaper. 


R.  J.  BIUWELL  CO. 
742  Market  Street 
San  Francisco 


L  A.  KLEIN 
Chicago 
New  Yoiic 


New  York  City 

Avtrag*  net  paid  eirealation 
axeeeding  2S0fi00 
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More  than  500  National  Advertisers,  coming  from  great  and  small  advertising  centers  in  the 
United  States,  depended  entirely  upon  the  Post-Dispatch  to  introduce  and  maintain  the  sale 
of  their  products  in  St.  Louis  and  the  Great  Southwest  during  the  first  six  months  of  1924. 


This  striking  endorsement  ot  the  Post-Dispatch  is  not  restricted  to  any  Ask  the  Home  Merchant  why  he.  too,  prefers  the  Post-Dispatch,  and  he  will 
class  or  price  of  merchandise.  Keen  advertisers  in  every  line  have  found  tell  you  that  for  more  than  25  years  the  business  men  in  the  15  important 
success  in  this  great  territory  through  CONCENTRATING  their  advertising  divisions  of  retail  selling  in  St.  Louis  have  found  the  Post-Dispatch  more 
in  ONE  newspiaper.  the  Post-Dispatch,  which  has  sales-making  influence  productive  than  any  other  newspaper.  During  the  first  six  months  of  1924 
both  with  the  merchant  and  the  consumer  the  preference  of  these  Home  Merchants  was  so  emphatic  that  they  used 

These  successful  National  Advertisers,  like  Home  Merchants,  measure  the  53*^0  of  all  of  their  newspaper  advertising  in  the  Post-Dispatch  alone,  more 
value  of  advertising  by  the  results  it  produces— that  is  why  the  Post  •  Dis-  ^  three  other  newspapers  COMBINED. 

patch  published  42%  of  all  the  National  Advertising  carried  by  the  four  St  Here  are  a  few  of  the  500  National  Advertisers  who  used  the  St.  Louis 

Louis  newspapers  during  the  first  six  months  of  1924.  POST-DISPATCH  exclusivelv  during  the  first  six  months  of  1924: 


Ask  any  of  these  Exclusive  Advertisers  WHY  they  Concentrate 


A  E  C.  ELECTRIC  WASHERS 
AMERICAN  THERMOS  EOTTLS 
ANDREW  JEROENS  CO 

6ZUREA  PERFUMES 
EEMAN'S  GUM 
BERRY  EROS  VARNISH 
ELUHILL  CHEESE 
EOYLES  OLD  ENGLISH  WAX 
BUTTERFIELD  A  CO  FRED 
BUTTERICK  PUEL18HINC  CO 
CARACO  SHAMPOO 
COHEN  GOLDMAN  A  CC 
COLGATE  A  CO  <FAEi 
CREME  ANOELUS 
CROSSLBY  RADIO  CORF 
CROWN  CORSET  CO 
DEL  MONTE  CANNED  FRUITS 
DIER  KISS  PERFUME 
EASTMAN  KODAKS 


EDUCATOR  SHOES 
EIOIN  WATCHES 
EL  PRODUCTO  CIGARS 
KNOT  CHEMICAL  CO 
FIRESTONE  APSLEY  RUB  CO 
FLBISCHMAN  CO 
GENERAL  PHONO  CO 
GREBE  A  CO  A  H 
GREEN  RIVER  ^ 

HBARsrs  americaAweeklv 
HENNAFOAM  M 

HICKORY  GARTER A 
HOFSTRA 

HOLLAND  FURNACE  CO 
HOOVER  VACUUM  SWEEPERS 
HOT  POINT  PRODUCTS 
HOUBIGANT  PERFUMES 
ILLINOIS  REFRIGERATOR  CO 
lELKE  MARGARINE 


iOHANSEN  BROE  SHOE  CO 
OHN  RUSK1N  CIGAR 
OHNSON  FLOOR  VARNISH 
KAUFMAN  A  BROE.  CHAS 
KIMLARK  RUGS 
KIRK  CO  .  JAE  S 
KLCEN  HEAT  OIL  BURNER 
LA  FRANCE  MFO  CO 
LA  MAY  FACE  POWDER. 
LANDERS  FRARY  A  CLARK 
LEE  UNIONALLS 
LBGORTT  A  CO.  FRANCIS  H 
LIEDERMAN  EARL  E 
LISTERINE 
LLOYD  MFO  CO 
LORRAINE  HAIR  NETS 
LUX 

NIAGARA  wall  PAPER  CO 
NORTHERN  PAPER  MILLS 


NUBONB  CORSET  CO 
NUIOL. 

ONYX  HOSIERY 
PARAPAD  CO. 

PICTORIAL  REVIEW 
PHOENIX  HOSIERY 
PLUTO  WATER 
POMPEIAN  CO 
PROCTOR  A  GAMBLE 
0  R  S  MUSIC  ROLLS 
RADIO  CORP  OF  AMERICA 
RAND  CO 
RUBBERSBT  CO 
SALADA  TEA 
SIMMONS  BEDS 
SONORA  PHONOGRAPI 
SOS  ALUM  CLEANEk 
STANDARD  OIL  CO  iFLITi 
STANDARD  TEXTILE  CO 


STEARNS  ELECTRIC  PASTE 
STORY  A  CLARK. 

STREET  A  SMITH 

SUNBEAM  ELECTRIC  IRON 
SWEETHEART  SOAP 
SWOBOOA.  A.  P 
TINTEX 

THOR  ELECTRIC  WASHERS 
UNDERWOOD  A  CO  WM 
U  E  RUBBER  CO  <JAR  RINGS> 
VAN  RAALTE  SILKS 
WARNER  BROS  CORSETS 
WASMUTH  ENDICOTT 
WENATCHEC  APPLES. 
WHITTALL  RUGS 
WOMANS  HOME  COMPANION 
YEAST  FOAM 
YUCATAN  GUM 


MILOUIS  POST-DISPATCH 

FIRST  IN  st.rouis  CIRCULATION- FIRST  IN  ADVERTISING  -  FIRST  IN  EVERYTHING 

- NATIONAl.  ADVERTISING  OFFICES  — - — - 

EASTERN  ADVERTISING  OFFICE:  World  Budding,  New  York  WESTERN  ADVERTISING  OFFICE:  Mailers  Building.  Chicago 

R.  A.  Fletcher,  Manager.  Telephone  Beekman  4902.  P.  L.  Henriquer,  Manager.  Telephone  Dearborn  4636. 

DETROIT  OFFICTE:  General  Motors  Bldg.  KANSAS  CITY  OFFICE:  Coca  Cola  Bldg. 

SAN  FRANaSCO  OFFICE:  564  Market  St.  LOS  ANGELES  OFFICE:  TItW  lasaraac*  BMg.  SEATTLE  OKFUX:  .Securities  Bldg. 
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JUNIUS  B.  WOOD  OF  CHICAGO  NEWS  SOLE 
CIVILIAN  ON  SHENANDOAH 

Brilliant  Correspondent  Adds  to  Distinction  on  Historic 
Flight — Covered  Arms  Conference  and  Japan’s 
Quake — Called  “Pershing’s  Pet’’  in  War 


'T'HE  Shenandoah,  giant  dirigible  of  the 
^  United  States  navy,  will  sail  through 
columns  and  columns  of  newspaper  space 
during  the  next  17  days  on  her  history 
making  flight 
from  Lakehurst, 

N.  J.,  to  the  Pa¬ 
cific  Coast  and 
back  a  distance 
of  7,000  miles. 

And  the  sole 
newspaper  man 
on  board,  the 
writer  who  will 
be  responsible  for 
a  great  share  of 
those  columns,  is 
Junius  B.  Wood 
of  the  Chicago 
Daily  News,  war 
correspendent  and  Juhius  B.  Wood 
adventurer. 

Of  course  all  press  associations  and 
many  newspapers  applied  for  the  right  to 
have  their  respresentative  the  single 
civilian  allowed  in  the  dirigible’s  gondolas 
to  give  the  public  its  news  from  the  air 
of  the  Shenandoah’s  journey. 

But,  when  the  ship  glided  away  from 
her  mooring  mast  at  Lakehurst  this  week. 
Wood  was  the  only  newspaper  man  al¬ 
lowed  to  go.  The  answer  why  is  the 
story  of  Wood’s  newspaper  career. 

Wood,  known  as  “the  newspaper  man 
who  is  always  going  somewhere,’’  was 
recalled  from  the  Far  East,  where  he 
covered  the  Japanese  earthquake,  in  order 
that  he  might  personally  make  applica¬ 
tion  for  a  place  with  the  crew  of  the 
Shenandoah  on  its  trip  to  the  North  Pole, 
which  former  Secretary  of  the  Navy 
Denby  was  planning.  Before  Wood  ar¬ 
rived  in  W'^ashington,  Denby  had  resigned 
and  the  North  Pole  trip  was  abandoned. 

It  naturally  followed  that  the  strong 
recommendations  of  Wood  which  had 
been  placed  before  the  navy  department 
and  the  high  regard  felt  for  him  by  men 
like  Gen.  Pershing  and  Admiral  Moffett, 
sufficed,  with  the  approval  of  the  various 
press  associations,  which  knew  him  as  a 
square  dealing,  competent  correspondent 
to  win  for  him  the  distinction  of  being 
the  dirigible’s  only  civilian  passenger  on 
its  present  cross-continent  flight. 

For  ten  years  Wood  has  been  looking 
for  trouble  in  distant  lands.  Usually  he 
has  found  it.  Previous  to  going  far 
afield  for  news,  he  had  won,  by  enterprise 
and  hard  work,  the  distinction  of  being 
recognized  as  “The  Best  Newspaper  Re¬ 
porter  in  Chicago.” 

A  graduate  of  the  University  of  Michi¬ 
gan,  where  he  made  a  record  as  an  athlete 
— he  was  a  mile  runner  on  the  track  team, 
running  second  in  the  western  collegiate 
meet  in  1897  and  again  second  in  the  meet 
of  1898 — he  took  to  newspaper  work  as 
a  duck  takes  to  water.  His  reputation 
for  getting  whatever  he  went  after  was 
soon  welt  established  and,  being  a  glutton 
for  work,  he  was  usually  accommodated 
with  the  most  difficult  and  most 
spectacular  assignments. 

Wood  was  at  Vera  Cruz  with  the 
.American  Marines  after  they  captured 
that  city.  He  was  with  General  Pershing 
on  the  celebrated  chase  of  Villa  into 
Mexico  and  he  participated  in  many  of 


MOST  NEWS 

The  largest  morning  daily  circnlation 
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Daily  Circulation  . 118,000 

Sonday  Circnlation  ....175,000 
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the  weird  adventures  of  that  expedition. 
His  exposure  of  the  shocking  condition  of 
the  .American  .Army  airplanes  endeared 
him  to  the  army  officers  who  suffered 
from  that  situation.  When  the  United 
States  entered  the  war  he  reached  France 
before  General  Pershing,  and  stayed  in 
F" ranee  and  Germany  until  the  American 
troops  began  to  come  back  from  beyond 
the  Rhine. 

Wood  won  unique  distinction  with  the 
American  forces,  not  only  because  he  was 
in  the  front  trenches  with  them  much  of 
the  time  and  under  fire  innumerable  times, 
but  because  in  battles  he  made  it  his 
special  duty  to  tell  in  his  dispatches  what 
individual  soldiers  did.  The  consequence 
was  that  his  long  reports  on  what 
happened  to  fighting  men  of  Massachus¬ 
etts,  Pennsylvania,  Iowa,  and  the  other 
States  read  like  so  many  rolls  of  honor. 
These  chronicles  of  the  achievements  of 
individual  doughboys  are  still  treasured 
in  thousands  of  American  homes. 

W^ood  and  General  Pershing  had 
achieved  a  special  liking  for  each  other. 
Envious  correspondents  called  him 
“Pershing’s  Pet.”  Not  infrequently 
Pershing  would  use  Wood’s  vigorous  pen 
to  make  known  conditions  that  needed 
rectifying.  On  trips  of  inspection  by  the 
Commander  in  Chief,  Wood  frequently 
was  the  one  civilian  member  of  the 
party.  Because  he  was  fearless,  out¬ 
spoken  and  not  to  be  bullied  or  terrified 
by  any  number  of  stars  on  an  Army 
uniform,  he  was  accepted  throughout  the 
Army  as  a  valuetl  champion  of  fighting 
men  of  all  ranks.  He  was  especially  liked 
by  the  fighting  Generals  because  he  was 
always  at  the  front  and  was  always  en¬ 
deavoring  to  get  the  exact  facts  regarding 
any  action  that  had  been  fought.  .As  an 
example  of  his  thoroughness,  it  may  be 
said  that  for  weeks  after  the  Armistice 
he  scoured  France  and  Germany,  inter¬ 
viewing  hundreds  of  officers  and  privates 
to  discover  evidence  that  would  settle  the 
great  dispute  between  the  F'irst  Division 
and  the  Rainbow  Division  regarding 
which  of  them  won  the  famous  race  to 
Sedan. 

When  the  war  was  over  and  the 
.American  soldiers  had  mainly  returned 
home.  Wood  also  came  back  and  soon 
was  sent  by  the  Daily  News  to  the  F'ar 
East,  where  for  many  months  he  traveled 
through  Siberia,  Manchuria,  China,  Japan 
and  the  Philippines,  reporting  conditions 
in  those  countries.  When  the  Limitation 
of  .Armaments  Conference  was  about  to 
meet  in  Washington,  VV’ood  was  ordered 
back  to  assist  his  newspaper  at  the  con¬ 
ference,  because  of  his  special  knowledge 
of  conditions  in  the  Far  East.  The 
conference  over,  Wo<k1  returned  to  the 
Orient  by  way  of  Europe  and  Asia  Minor 
and  traveling  across  the  Arabian  Desert. 
Previous  to  the  Japanese  earthquake  of 
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SONGS  OF  THE  CRAFT 

(H’rittrn  exclusiiely  for  Editor  &  Publisher) 

By  Henry  Edward  Warner 

THE  ERUDITE. 

I  am  a  linguist,  verging  on  renown. 

My  mind  runs  glib  to  every  written  tongue; 

Rare  the  derivatives  I  can’t  trace  down — 

I  hunt  them  early  and  I  catch  them  young. 

Scarce  is  the  patois  I  have  not  dug  through 
Of  race  extinct  and  hidden  parlez  vous. 

Masters  there  are  who  search  the  chiseled  word 
Of  hieroglyphics  and  the  cuneiform. 

Writing  down  sounds  of  signs  they’ve  never  heard. 

Bringing  them  cold  from  stone  to  make  them  warm. 
I  who  would  use  them,  bide  my  time  and  hook  them 
From  those  back  pages  where  the  Wise  Men  book  them. 

Thus  do  I  delve,  when  I  must  have  a  phrase 
To  round  a  period,  to  impress  a  mind; 

Knowing  the  Dictionary  secret  pays 

When  one  gets  credit  for  an  easy  find! 

'Thus  I  became  a  Wise  Guy  in  my  town. 

Known  as  a  linguist  verging  on  renown. 


September,  1923,  "Wood  and  his  wife  had 
been  making  their  home  at  the  Grand 
Hotel  in  Yokohama.  Just  a  few  days 
before  the  earthquake  Wood  started  for 
Mukden  to  interview  the  Manchurian 
War  Lord,  Chang  Tso  Lin,  while  Mrs. 
Wood  went  to  a  Japanese  summer  resort 
outside  of  the  city.  The  Grand  Hotel 
was  destroyed  by  the  earthquake  and 
many  persons  were  killed. 

Since  Wood’s  return  from  the  Orient  a 
few  months  ago  he  has  written  some 
notable  articles. 

Protests  from  various  sources  over  the 
arrangements  for  covering  the  news  of 
the  transcontinental  flight  of  the  Navy 
dirigible  Shenandoah  has  caused  Secre¬ 
tary  Wilbur  to  instruct  the  commanding 


officer  of  the  ship  to  see  that  no  favor¬ 
itism  is  shown  or  advantage  given  to  the 
Chicago  Daily  News  because  Mr.  Wood 
is  the  press  observer  aboard  the  ship. 

Apparently  captions  put  upon  Mr. 
Wood’s  first  story  the  day  the  Shenandoah 
left  Lakehurst,  N.  J.,  and  a  Oiicago  Daily 
News  copyright  line  also  carried,  gave 
the  impression  that  the  News  was  rep¬ 
resenting  that  Wood  was  covering  the 
story  exclusively  for  the  News,  or  at 
least  every  advantage  was  being  taken 
of  the  fact  that  he  was  a  News  man. 

An  exchange  of  messages  between  Sec¬ 
retary  Wilbur  and  the  publisher  of  the 
Daily  News  resulted  in  assurances  from 
the  newspaper  that  Wood  represented  all 
news  services  on  a  basis  of  equality. 


- 

First  Choice  in  Tulsa 

The  Vandever  Dry  Goods  Co.,  opening  a  new 
department  store  home,  selected  The  Tulsa 
Tribune  to  carry  a  special  section  of  adver¬ 
tising. 

The  Tribune  published  an  1 8-page  section — 
the  largest  ever  run  for  any  Oklahoma  depart¬ 
ment  store. 

The  fact  that  The  Tribune  is  first 
choice  IN  TULSA  is  food  for 
thought  by  national  advertisers  who 
want  to  use  the  logical  medium  to 
sell  to  Tulsa  and  vicinity. 

Tulsa  tribune 

Published  Evenings  and  Sunday  Mornings 

GREATER  READER  INTEREST  MORE  FEATURES 

BETTER  RESULTS  in  Tulsa  and  Tulsa’s  Trade  Territory  Than 
Any  Other  Tulsa  Publication. 

If  it’s  good  for  the  local  advertiser,  it’s  good 
for  the  national  advertiser 
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WHAT  THE  A.  B.  C.  REPORTS  WHl  NEVER 
TELL  NATIONAL  ADVERTISERS 
ABOUT  COLUMBUS,  G\. 


HERE’S  A  CLOSE-UP 

of  the 

ENQUIRER-SUN 

by 

A.  T.  ROBERTS 

Vice-President 
Southland  Pecan  Co. 

SOUTHLAND  PECAN 
COMPANY 

Growers  and  Smellers 

Office  of  the  Vice-President. 

Columbus,  Ga.,  Sept.  9,  1924. 
Mr.  Julian  Harris, 

Editor  Enquirer-Sun, 

Columbus,  Georgia. 

Dear  Mr.  Harris: 

I  question  whether  any  but  a 
newspaper  man  can  fully  appreciate 
the  distinction  accorded  The  En¬ 
quirer-Sun  and  you,  and  the  city  of 
Columbus  as  well,  when  a  writer 
such  as  Ernest  Gruening  and  a 
magazine  of  the  character  of  The 
Century  singles  you  out  from 
among  all  the  Southern  editors  as 
the  outstanding  exemplar  in  the 
South  of  editorial  independence 
and  ideals. 

Four  years  as  advertising  man¬ 
ager  of  The  Enquirer-^sun  gave 
me  a  better  understanding  of  how 
little  the  "business  office  tail  wags 
the  editorial  dog”  at  No.  15  Elev¬ 
enth  street  than  could  be  i»ssible 
for  a  man  less  familiar  with  the 
inside  workings  of  the  newspaper. 

I  have  lost  business  many  times 
where  a  less  rigorous  editorial 
honestly  might  have  left  the  way 
open  for  a  regular  triumph  of 
space. 

Yet  I  never  felt  like  making  any 
apology  to  an  advertiser,  or  groups 
of  advertisers,  who  felt  aggrieved 
by  the  editorial  policy  of  the  En¬ 
quirer-Sun.  That  very  honesty 
and  fearlessness  of  the  editorial 
department  was  a  matter  of  pride 
to  me  rather  than  an  irritation. 
Cordially  yours, 

A.  T.  RoBfJtTS. 

The  article  to  which  Mr.  Roberts 
refers  appeared  in  the  September 
issue  of  the  Century  Magazine — 
an  article  which  mentioned  the  En¬ 
quirer-Sun  as  among  the  newspa¬ 
pers  whose  editorial  and  news 
policies  are  completely  divorced 
from  business  office  control. 

As  a  matter  of  fact,  there  are  a 
number  of  such  newspapers,  par¬ 
ticularly  among  the  smaller  dailies 
of  the  country,  so  that  the  Enqutr- 
er-Sun  accepts  the  compliment  with 
the  reservation  that  it  was  merely 
fortunate  in  being  singled  out  by 
Mr.  Gruening. 

However,  we  would  not  be  hu¬ 
man  if  we  were  not  immensely 
gratified  by  Mr.  Robert’s  expres¬ 
sion  of  continuing  interest  and 
faith  in  the  Enquirer-Sun. 

Editor  Enquirer-Sitn. 


For  one  thing — The  A.  B.  C.  reports  u'ill  never  tell  them  that  in 
Columbus.  Georgia,  The  Enquirer-Sun  —  THE  MORNING  NEWS¬ 
PAPER — led  in  the  amount  of  Department  Store  and  Ready-to-wear  advertis¬ 
ing  last  month  by  thousands  of  lines.  Here  is  the  September,  1924,  record 
in  Department  Store  and  Ready-to-wear  advertising: 

The  Enquirer-Sun  .  ^U757  lines 

The  Afternoon  Paper .  34j45o  “ 

Enquirer-Sun"s  lead .  27,307  “ 

Nor  do  the  A.  B,  C.  Reports  show  that  also  in  Classified  Advertising 
The  Enquirer-Sun  in  September,  1924,  led  the  Afternoon  Paper  in  Colum¬ 
bus,  Georgia,  by  thousands  of  lines.  Here  is  last  month’s  record  in  Classified: 

The  Enquirer-Sun  .  57>743  lines 

The  Afternoon  Paper  .  40,378  “ 

Enquirer-Sun's  lead .  *7,365  “ 

Combining  the  Department  Store,  Ready-to-wear  and  Classified  adver¬ 
tising  for  September,  1924,  the  figures  begin  to  show  The  Enquirer-Sun's 
leadership — a  lead  of  44,672  lines  over  the  Afternoon  Paper  in  the  foregoing 
named  classifications. 

But — 

In  Columbus,  Georgia,  in  September  the  Afternoon  Paper  led  the 
Enquirer-Sun  in  National  Advertising  by  J)4>5^8  lines. 

Why?— 

Because  the  average  agency  handling  national  accounts  looks  at  the 
A.  B.  C.  reports  and  observing  that  the  Afternoon  Paper  has  more  circula¬ 
tion  than  The  Enquirer-Sun,  lists  the  evening  medium,  often  without  further 
investigation. 

Fortunately — 

The  Department  Stores  of  Columbus  are  not  interested  in  A.  B.  C. 
reports.  What  they  want  is  results.  They  know  that  The  Enquirer-Sun's 
subscribers  have  a  far  greater  per  capita  purchasing  power  than  those  of  the 
afternoon  paper — and  they  advertise  accordingly.  A.  B.  C.  reports  don't  tell 
about  that. 

These  merchants  who  put  the  bulk  of  their  advertising  in  the  morning 
newspaper  also  know  that  The  Enquirer-Sun  possesses  the  confidence  of  its 
readers.  And  accordingly,  for  them,  the  circulation  of  th’e  Morning  News¬ 
paper — now  well  in  excess  of  7,00a— is  preferable  to  that  of  the  afternoon 
paper.  This  information  is  not  given  in  A.  B.  C.  reports. 

The  Enquirer-Sun,  which  is  a  member  of  the  A.  B.  C.,  is  edited  and 
owned  by  Julian  HarnV.  It  was  the  first  paper  in  the  South  to  attack  the 
Klan.  And  it  is  continuing  its  fight  against  all  who  seek  to  arouse  racial 
prejudice  or  foment  religious  intolerance.  In  short.  The  Enquirer-Sun  not 
only  produces  a  maximum  of  results  in  its  territory,  but  is,  in  addition,  the 
type  of  newspaper  in  which  any  advert! sei  should  be  glad  to  have  his  copy 
appear. 

Represented  Nationally 

by  THE  S.  C.  BECKWITH  SPEQAL  AGENCY 
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R.  HOE  &  CO.  SOLD  TO  BANK  SYNDICATE 


Guaranty  Company  of  N.  Y.  Heads  Group  Which  Purchases  Famous  121-Year  Old  Company  From 
Hoe  Heirs,  Arthur  1.  Hoe  Alone  Retaining  His  Interest — 80,000  Sh2u*es  Preferred  Stock, 

$4,500,000  First  Mortgage  Bonds  Being  Sold. 


A  LL  heirs  but  one  of  Robert  Hoe,  of  three  others,  comprising  more  than  20 
founder  of  R.  Hoe  &  Co.,  printing  acres  of  floor  space. 

Cess  manufacturers,  New  York  and  In  addition  there  are  16  acres  of  land 

Hidon,  have  sold  their  interests  in  the  and  110,000  square  feet  of  floor  space  in 
company  to  a  syndicate  of  bankers  head-  the  recently  purchased  plant  at  Dunnel- 
ed  by  the  Guaranty  Company  oi  New  len,  N.  J.,  while  subsidiary  works  in 
York.  London,  England,  occupied  continuously 

The  concern  now  becomes  R.  Hoe  &  in  making  printing  machinery  for  the 

Co.,  Inc.  European  markets,  are,  according  to 

.Arthur  I.  Hoe  alone  remains  as  one  claim,  larger  than  those  of  all  other 
of  the  larger  stockholders  among  the  printing  press  manufacturers  of  Great 
Hoe  heirs.  Britain  combined. 

The  amazingly  important  transfer  Employes  of  the  three  plants  number 
marks  the  first  time  in  the  history  of  the  more  than  3,700.  Branch  offices  are 

famous  firm,  established  in  1803,  that  the  maintained  in  Boston  and  Chicago. 

Hoe  family  has  not  held  the  majority  of  This  mammoth  manufacturing  enter- 
stock.  prise  is  the  growth  of  121  years,  a  his- 

Richard  Kelly  remains  as  president,  tory  that  closely  parallels  that  of  mechan- 
The  present  executive  management  is  held  ical  printing 


intact,  although  additions  will  be  an¬ 
nounced  later. 

An  excess  of  $11,300,000  tangible  as¬ 
sets  is  shown  on  the  balance  sheet  as 
of  June  30.  1924. 

Dominick  &  Dominick,  members  of 
the  New  York  Stock  Exchange,  are  now 


Although  Gutenberg  printed  his  first 
book  from  movable  types  about  the  year 
1450,  little  improvement  or  advance- 
vancement  was  noted  during  the  next 
300  years.  It  was  not  until  17S®  that 
the  first  press  built  of  iron  instead  of 
wood  was  devised,  and  even  then  it  was 


hand  proof  presses,  the  first  flat-bed  and 
cylinder  press  used  in  the  United  States, 
and  the  first  single-cylinder  and  double- 
cylinder  flat-bed  presses. 

In  1833  Robert  Hoe  died  and  was  siK- 
ceeded  by  his  eldest  son,  Richard  March 
Hoe.  who,  with  Robert  Hoe,  the  second, 
and  Peter  Smith,  carried  on  the  business 
until  1836. 

Under  him  the  company  kept  steady  pace 
with  the  demands  of  the  newspapers  and 
other  printers  for  improved  and  more 
rapid  presses,  the  most  striking  develop¬ 
ments  being  the  rotary  type-revolving 
machines  for  newspaper  printing,  the  first 
one  of  which  was  placed  in  the  office  of 
the  Philadelphia  Ledger  in  1846;  the  de¬ 
velopment  of  machinery  for  making 
curved  stereotype  plates ;  the  invention 
of  the  first  roll-fed  continuous  printing 
rotary  press  in  1871 ;  the  first  four-page 
wide  newspaper  press  in  1874;  the  in¬ 
vention  and  perfection  of  the  rotary 


offering  an  issue  of  80,000  shares,  at  $50  nothing  but  a  modification  of  the  old 
a  share,  of  Class  A  stock,  preferred  and  hand  press  such  as  was  used  by  Gutten- 


partidpating,  of  the  new  corporation, 
and  160,000  shares  of  common  stock, 
while  the  same  house,  with  the  Guaranty 
Company  of  New  York,  and  Edward  B. 
Smith  &  Co.,  are  selling  $4,500,000  first 
mortgage  6^  per  cent  gold  bonds. 

The  bonds  are  dated  Oct.  1,  1924,  to 
mature  Oct.  1,  1934. 

Proceeds  of  these  bonds  and  the  Qass 
A  stock  and  the  common  stock  are  to  be 
used  for  retirement  of  $8(X),000  of  mort¬ 
gages  and  for  purchase  of  the  assets  and 
business  of  R.  Hoe  &  Co. 

The  bonds  are  secured  by  a  first  mort¬ 
gage  Ujwn  all  plants  of  the  company  in 
the  United  States  and  by  pledge  of  the 
stock  of  the  Briti-sh  subsidiary. 

The  bond  prosi)ectus  states  additional 
authorized  bonds  may  be  issued  to  the 
extent  of  70  per  cent  of  the  cost  of  addi¬ 
tions  and  Ijetterment  to  the  properties, 
provided  earnings  available  for  interest 
in  two  years  preceding  have  averaged  at 
least  twice  requirements  upon  all  first 
mortgage  obligations  then  outstanding 
and  those  which  it  is  proposed  will  be 
issued. 

The  company  gives  its  average  annual 
net  earnings  for  the  past  six  years,  as 
$1,250,000.  Net  earnings  for  six  months 
ended  June  30,  1924,  were  ^s23,893. 

Net  earnings  for  the  different  years 
are  listed  as  follows;  1918,  $1,137,276; 
1919,  $1,425,425;  1920,  $815,243;  1921, 
$1,198,812;  1922,  $1,454,600;  and  1923, 
$1,473,281. 

The  fact  that  earnings  of  the  current 
year  are  somewhat  below  the  average  is 
said  by  President  Kelly  to  be  due  to  de¬ 
lays  in  shipment  and  the  inclusion  of 
high-cost  materials,  resulting  from  the 
strike  in  the  latter  part  of  1923. 

“In  this  strike  the  company  was  com¬ 
pletely  successful,”  Mr.  Kelly  writes  in 
the  prospectus,  “and  as  a  result  has 
established  its  plants  on  an  open  shop 
basis.” 

Main  offices  and  plant  of  the  company 
are  located  on  Grand  street.  New  York, 
covering  two  entire  city  blocks  and  parts 


berg. 


Robert  Hoe,  the  first,  came  to  this 
country  from  England  in  1803  and  estab¬ 
lished  a  carpenter  business  in  New  York 
City  with  Matthew  and  Peter  Smith,  his 
brothers-in-law.  From  building  wooden 
hand  presses,  they  worked,  into  the  de¬ 
sign  and  manufacture  of  iron  frame  ma¬ 
chines,  and  in  1822  the  Smith  press,  the 
first  iron  hand  press  in  which  the  toggle- 
joint  principle  was  employed,  was  put 
on  the  market.  In  rapid  succession  there¬ 
after  they  developed  the  Washington 
hand  press,  the  precursor  of  all  modem 
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Sworn  government  statement  for 
the  6  mos.  ending  March  31,  1924. 


A  dvertising  Leadership 


The  Dispatch  leads  all  other 
Oh’o  newspapers  in  advertising 
^first  9  mos.  1924),  exceeding 
tiie  next  largest  (Cleveland)  pa¬ 
per  by  over  1,000,000  lines.  For 
the  first  9  months  the  Dispatch 
exceeded  the  other  Columbus 
Newspapers  combined  by  2,592,- 
.’^£7  lines. 

DISPATCH  .  .  .  15,383,656  lines 
SEC.  PAPER  .  .  7,469,697  line* 
THIRD  PAPER  .  5,321,602  line* 
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Keeping  the  Telephone  Alive 


Americans  have  learned  to  depend  on  the  telephone,  in 
fair  weather  or  in  foul,  for  the  usual  affairs  of  the  day  or 
for  the  dire  emergency  in  the  dead  of  night.  Its  continuous 
service  is  taken  as  a  matter  of  course. 


The  marvel  of  it  is  that  the  millions  of  thread-like  wires 
are  kept  alive  and  ready  to  vibrate  at  one’s  slightest  breath. 
A  few  drops  of  water  in  a  cable,  a  faulty  connection  in  the 
wire  maze  of  a  switchboard,  a  violent  sleet,  rain  or  wind 
storm  or  the  mere  falling  of  a  branch  will  often  jeopardize 
the  service. 


Every  channel  for  the  speech  currents  must  be  kept  elec¬ 
trically  intact.  The  task  is  as  endless  as  housekeeping. 
Inspection  of  apparatus,  equipment  and  all  parts  of  the 
plant  is  going  on  all  the  time.  Wire  chiefs  at  "test  boards’* 
locate  trouble  on  the  wires  though  miles  away.  Repairmen, 
the  "trouble  hunters,”  are  at  work  constantly  wherever  they 
are  needed  in  city  streets,  country  roads  or  in  the  seldom- 
trodden  trails  of  the  wilderness. 


Providing  telephone  service  for  this  great  nation  is  a 
huge  undertaking.  To  keep  this  vast  mechanism  always 
electrically  alive  and  dependable  is  the  unending  task  of 
tens  of  thousands  of  skillful  men  and  women  in  every  state 
in  the  Union. 


^  American  Telephone  and  Telegraph  Company 
And  Associated  Companies 

‘  BELL  SYSTEM 

On«  Policy,  One  Syctmm,  Univcrcal  Soroico 


folder,  and  the  introduction  in  1881  of 
the  triangular  former  folder,  which  ma^ 
possible  the  modern  high-speed  news¬ 
paper  press.  In  1915  R.  Hoe  &  Co.  de¬ 
velop^  and  i»tented  automatic  ink 
pumping  mechanism  for  high-speed  news¬ 
paper  presses. 

After  the  death  of  Richard  March 
Hoe  in  1886,  Robert  Hoe,  third,  became 
the  head  of  the  firm  and  carried  it  on  up 
tions,  developments  and  improvements 
followed  one  another  rapidly,  more  than 
keeping  pace  with  newspaper  growth. 

Since  1828  the  company  has  also  spe¬ 
cialized  in  the  manufacture  of  saws,  and 
it  was  not  only  the  first  American  pro¬ 
ducer  of  circular  saws,  but  the  originator 
of  the  famous  inserted-tooth  saw  now 
used  almost  universally. 

The  business  has  bwn  conducted  as  a 
corporation  since  191(),  although  owned 
in  its  entirety  by  the  immediate  heirs  of 
Robert  Hoe,  third. 
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Certified  Dry  Mats  Made  In  America! 

An  Announcement  and  a  Pledge. 


PUBLISHERS  and  stereotypers  realize  and  appreciate 
the  “economic  soundness  and  humaneness”  of  the 
cold  process  of  stereotyping.  That  is  why  the  dry  mat 
has  made  such  rapid  strides  in  recent  years. 

Fully  fifty  per  cent  of  the  American  dailies  that  stereo¬ 
type  have  discarded  the  obsolete  wet  mat  hot  process  and 
now  use  the  dry  mat  cold  process,  and  it  has  been  pre¬ 
dicted  in  some  quarters  that  by  1928  every  U.  S.  daily 
newspaper  will  be  using  dry  mats  exclusively. 

Many  publishers  and  stereotypers,  while  realizing  the 
value  of  the  dry  mat,  have  hesitated  to  adopt  it  for  the 
simple  reason  that  the  source  of  supply  in  the  U.  S.  has 
heretofore  been  in  the  hands  of  but  one  manufacturer. 
Today  American-made  Certified  Dry  Mats  are  available, 
and  publishers  and  stereotypers  are  assured  of  a  free  and 
competitive  market.  American  dailies  need  no  longer 
depend  on  foreign  supply  with  its  uncertainties,  and  with 
an  open  market  in  the  U.  S.  publishers  and  stereotypers 
cannot  afford  to 
do  so. 

By  manufactur¬ 
ing  in  America  we 
have  assured  the 
security  and  con¬ 
tinuity  of  supply 
so  essential  to  the 
newspaper  busi¬ 
ness  as  well  as  the 
dry  mat  itself. 

Publishers  and 
stereotypers  need 
no  longer  hesitate  about  discarding  the  time-consuming, 
expense-devouring  steam  table,  roll-your-own  wet  mat 
process.  The  time-saving,  economic  cold  process  of 
stereotyping  has  arrived  and  is  here  to  stay. 

Certified  Dry  Mats  are  new  in  name  only.  The  manu¬ 
facturing  process  is  that  of  the  well-known  Claus  Ideal 
dry  mats  which  have  been  in  use  for  many  years  through¬ 
out  Europe  and  for  the  past  four  years  in  America.  In 
extensive  tests  made  here  during  the  preliminary  stages 
of  manufacture  we  have  developed  an  all-American  dry 
mat  which  embodies  the  experiences,  needs  and  prefer¬ 
ences  of  our  publishers  and  stereotypers. 

We  cheerfully  acknowledge  our  deep  feeling  of  appre¬ 
ciation  and  gratitude  to  the  craft  for  their  constructive 
criticisms,  and  the  painstaking  tests  which  they  have 
made  in  the  friendliest  spirit  of  co-operation. 

So  we  come  to  you  with  a  time-tried  and  proven  quality. 


checked  up  as  it  were,  by  the  prospective  users  them¬ 
selves.  And  with  Quality  will  go  hand  in  hand  a  Service 
which  publishers  and  stereotypers  will  not  be  long  in 
recognizing  and  adopting  as  their  own. 

The  officers  and  personnel  of  this  company  are  all  well 
versed  in  the  dry  mat  business  and  are  familiar  with  the 
requirements  of  our  newspaper  plants  and  stereotype  job 
shops.  Our  business  policy  may  be  summed  up  in  the 
slogan  "Profits  through  Seri'ice,"  and  we  are  all  heart 
and  soul  bound  to  make  this  slogan  a  living  force  in  the 
dry  mat  business. 

Now  a  word  as  to  price.  While  Certified  Dry  Mats  are 
made  and  sold  on  the  basis  of  Quality,  first,  last  and  all 
the  time,  our  prices  will  always  be  the  lowest  consistent 
with  the  high  quality  standards  governing  this  business. 

Certified  Dry  Mats  have  the  heritage  of  twenty  years 
of  experience  to  maintain  as  well  as  to  back  them,  and  it 
is  our  conviction  that  this  reputation  will  not  only  be 

carried  forward 
but  augmented  by 
the  daily  perform¬ 
ance  of  American- 
m  a  d  e  Certified 
Dry  Mats  in  the 
newspaper  plants 
and  stereotype  job 
shops  of  the  coun- 
try. 

If  you  want  to 
be  assured  of  re¬ 
sults  in  your  ster¬ 
eotype  department,  not  once  in  a  while,  but  day  in  and 
day  out  the  year  round,  you  will  need  Certified  Dry  Mats. 
Samples  are  yours  without  any  charge  or  obligation — 
just  indicate  the  kind  of  equipment  you  employ  such  as 
casting  box,  press  and  the  number  of  casts  you  must  have 
from  each  mat,  and  we  shall  furnish  you  with  the  Certi¬ 
fied  Dry  Mat  made  specially  for  your  needs,  and  quote 
you  prices  as  well  as  supply  you  with  any  other  informa¬ 
tion  you  may  desire. 

A  trial  in  your  own  plant  will  demonstrate  to  you  what 
Certified  Quality  and  Certified  Service  can  be  made  to 
mean  to  you  in  your  business. 

We  are  now  ready  to  serve  you,  and  we  welcome  the 
opportunity  to  put  Certified  Dry  Mats  to  the  test. 

G«o.  A.  Kublar, 

Prasidant. 


Where  Certified  Dry  Mats  Are  Made — Wert  Groton,  Mass. 


Certified  Dry  Mat  Corporation 

342  Madison  Avenue  New  York,  N.  Y. 


Profits  Through  Service  ” 
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Herald  the  First  to  Use  the  Atlantic  Cable 

Another  clash  occurred  between  the  Herald  and  Tribune,  in  a  dis¬ 
pute  as  to  which  paper  received  the  first  special  dispatch  by  the  new 
Atlantic  Cable.  Said  the  Herald : 

“The  Tribune  claims  the  first  special  news  despatch  through  the  Atlantic  cable. 
Unfortunately  for  this  claim  it  is  upset  by  the  facts.  The  first  Herald  special 
despatch  from  our  correspondent  in  London  through  the  cable  was  the  following : 

‘“HERALD  SPECIAL  TELEGRAM. 

“  ‘Queen’s  Hotel,  London,  July  28,  1866. 

“  ‘An  armistice  of  four  weeks  from  yesterday  has  been  signed  by  Prussia,  Aus¬ 
tria,  Havaria  and  the  other  German  states. 

“  ‘The  projiositions  embrace  a  lasting  peace  over  the  whole  continent  of  Europe.’ 

“This  despatch,  received  at  a  late  hour  of  Monday  night,  was  published  in  the 
Herald  on  Tuesday  morning,  July  31.  It  was  sent  around  from  this  office  to  the 
Associated  Press  as  soon  as  possible,  but  only  appeared  in  one  other  journal  than 
ours  on  Tuesday  morning,  and  that  journal  was  the  Tribune.” 

The  Tribune’s  first  special  was  dated  July  30,  and  The  Herald  went 
on  to  say: 

“This  was  published  in  the  Tribune,  Herald  and  other  journals  of  the  Associa¬ 
tion  on  Wednesday,  Aug.  1,  the  next  day  after  the  publication  of  our  special  de¬ 
spatch.  This  settles  the  question,  and  the  Tribune  has  done  very  well  in  being  only 
a  day  or  two  behind  the  Herald,  and  with  this,  as  the  facts  will  carry  it  no  further, 
it  ought  to  be  content.” 

The  original  cable  of  1858  worked  only  a  few  days  when  it  broke,  and 
it  was  on  July  29,  1866,  that  Cyrus  \V.  Field  sent  the  first  despatch, 
after  the  new  cable  had  lieen  laid  to  Heart’s  Content,  Newfoundland, 
saying,  “We  are  in  telegrai)hic  communication  with  Ireland.”  This 
memorable  message  marks  the  inception  of  the  world’s  present  complete 
cable  service.  Messages  then  cost  $5  a  word  and  were  naturally  restricted 
to  the  barest  skeleton  outline  of  the  news. 

It  was  on  June  28,  1867,  that  Mr.  Bennett  first  drew  attention  to 
another  editor  destined  to  become  nationally  famous,  in  the  person  of 
Charles  A.  Dana,  formerly  managing  editor  of  the  Tribune,  who  had 
disagreed  with  Greeley  and  was  forced  to  resign ;  had  made  a  failure  of 
the  Chicago  Republican,  and  had  returned  to  New  York,  it  was  reported 
to  start  a  new  jxinny  evening  pajTer.  His  extreme  jxilitical  views  Mr. 
Bennett  considered  would  render  the  success  of  the  enterprise  very 
problematical,  and  he  concluded  his  editorial  with  a  most  lucid  statement 
as  to  the  causes  of  the  Herald’s  marvellous  succe.ss  as  follows: 

“The  Herald  started  as  a  penny  paper;  for  at  that  time  enterprise  supplied  the 
place  of  capital ;  in  fact,  enterprise  was  then  unknown  to  the  press.  We  did  not 
run  the  paper  as  a  party  organ.  We  knew  better  than  that,  for  we  saw  a  field 
before  us  that  was  unoccupied  and  plunged  confidently  into  it.  An  independent 
journal  was  then  the  great  want  of  the  country.  The  appreciation  of  that  fact  and 
the  consciousness  of  the  ability  to  supply  it  stood  us  in  place  of  capital.  Our  suc¬ 
cess  raised  a  host  of  competitors.  Alxiut  20  penny  papers  were  started,  and  of  all 
of  them  the  Sun  alone  remains.  Our  rivals  endeavored  to  imitate  us  in  all  but  the 
essential  point.  They  forgot  that  it  was  to  our  independence  and  freedom  from 
party  ties  we  owed  the  greater  share  of  our  success,  and  they  fell  into  the  hands  of 
political  schemers.  The  result  was  of  course  failure.  The  opportunity  which  they 
lost  they  can  never  recover.  The  Herald  occupies  exclusively  the  ground  which 
they  might  have  divided  with  it.” 


”193  PROMINENT  AND  SATISFIED 
NEWSPAPER  SUBSCRIBERS— WHY?” 


Our  service  was  started  in  June  1919  —  with  these  subscribers: — 

Botton  American:  Botton  Herald-Traveler:  Boiton  Pott 
Boiton  Tranicilirt:  Hew  Haven  Becltter:  Baltimore  Newt 
Sprlnrfleld  Union:  and  The  Worcester  Telefram-Oazette 

The  following  month  we  added  these  subscribers  : — 

Hartford  Timet:  Detroit  Newt:  Buffalo  Cotirier>£nquirer 

Buffalo  Vewi:  Ithaca  Joumal'Vewi:  and  The  Bioux  Falli  Ari;us>Leader 


That  was  the  start  —  and  so  our  list  continued  —  but  more  important 
to  us  was  the  fact  that  our  subscribers  stuck — year  in  and  year  out. 
Every  one  of  the  above  is  still  with  us. 

Surely  our  checking  proof  service  must  have  made  good. 

•DheJdvenismg  CHECKING  BUREAU  Inc. 

538  So.  Clark  St.  15-19  East  26th  St. 

CHICAGO  NEW  YORK 


On  Dec.  3,  1867,  Mr.  Bennett,  in  his  richest  vein  of  satire  commented  ! 
on  President’s  Johnson’s  nomination  of  Mr.  Raymond,  editor  of  the  S 
Times,  and  of  Mr.  Greeley  for  diplomatic  jxists.  | 

Raymond  was  rejected  by  the  Senate,  after  his  nomination,  the  ! 
I  lerald  said : 

“As  a  reward  for  one  who  had  supported  the  President  and  was  a  member  of  ^ 
the  same  party  which  had  raised  him  to  his  high  office,  but  the  Senate  had  become  | 
radical  and  spurned  this  man  of  moderate  and  compromising  tendencies.  •  *  ♦  | 

“The  confirmation  of  Greeley’s  nomination  as  Minister  to  Austria  by  the  Senate 
was  quite  natural.  He  is  as  radical  as  the  Senate,  or  more  radical,  and  consequently 
bis  nomination  passed  without  the  least  difficulty.  But  the  strangest  thing  is  that 
the  Presidint  should  have  nominated  him.  He  has  been  throwing  dirt  at  Johnson  ‘ 
fnr  the  hst  two  vears.  The  Tribune  has  so  besmeared  the  President  with  filth  that 

the  readers  of  that  journal  can  no  lon.ger  recognize  his  features  or  form.  The 

charges  have  been  rung  in  the  coarsest  Live  Points  epithets,  over  and  over  again, 
to  blacken  h.m  in  the  eyes  of  the  public.  The  man  whom  he  has  appointed  Minister  • 
to  Vienna  has  called  him  a  drunkard,  a  debauched  sot,  renegade,  liar,  scoundrel  and 
everything  else  vile.  What  a  commentary  on  the  ways  and  doings  of  Presidents!  j 
“However  it  may  be  that  the  President  considers  Greeley’s  appointment  a  go^  , 
stroke  of  policy.  He  may  think  that  Greeley  will  be  out  of  the  way  of  doing  mis¬ 
chief.  *  •  •  * 

“In  his  coon-skin  boots,  white  coat  and  slouched  hat,  we  can  imagine  the  benign 

smile  upon  his  countenance  as  the  beautiful  ladies  of  the  Court  of  Vienna  crowd 

around  this  unique  specimen  of  American  Republicanism.  *  *  *  * 

“To  make  the  mission  perfectly  agreeable  to  his  taste  and  truly  representative 
of  our  country  under  the  new  order  of  things,  the  only  other  thing  to  be  done  is  to 
send  with  him  full-blooded  plantation  negroes  from  the  South  as  Secretary  and 
attaches  of  Legation.” 

Greeley  eventually  declined  the  honor  of  beinjr  Minister  to  .Austria, 
and  President  Johnson,  beinj^  asked  about  it,  replied : 

“I  wished  to  give  the  Senate  a  chew  of  very  bad  tobacco.” 

And  Greeley  did  the  spitting — as  the  Herald  said : 

“He  spat  on  the  nomination  and  the  confirmation — President,  Senate  and  all 
together ;  and  that  is  an  end  of  Greeley’s  diplomacy !” 

(To  be  continued  next  week) 
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Bureau  of 

Canadian 
Information 

1 

The  Canadian  Pacific  i 
Railway  through  its 
Bureau  of  Canadian 
Information  will  furnish 
I  you  with  the  latest  reliable  information  on  every 
i  phase  of  industrial  and  agricultural  development  in 
Canada.  In  the  Reference  Libraries  maintained 
;  at  Chicago,  New  York,  and  Montreal  are  complete 
data  on  natural  resources,  climate,  labor,  transpor- 
j  tation,  business  openings,  etc.,  in  Canada.  Addi¬ 
tional  data  is  constantly  being  added.  ' 

Development  Branch — If  you  are  considering  the  estab¬ 
lishment  of  your  industry  in  Canada,  either  to  develop 
your  Canadian  business  or  export  trade,  you  are  invited  i 
to  consult  this  Branch.  An  expert  staff  is  maintained  to 
acquire  and  investigate  information  relative  to  Canadian  ' 
industrial  raw  materials.  Information  as  to  such  raw 
materials  as  well  as  upon  any  practical  problem  affecting  | 
the  establishment  of  your  industry,  including  markets, 
competition,  labor  costs,  power,  fuel,  etc.,  is  available.  ' 

No  charge  or  obligation  attached  to  the 
above  services.  Business  men  and  organ¬ 
izations  are  invited  to  make  use  of  it. 

Canadian  Pacific  Railway  Company 

Department  Colonization  and  Development 
C.  P.  R.  Building 

Windsor  Station  Madison  Ave.,  at  44th  St.  165  E.  Ontario  St. 
Montreal,  Can.  New  York.  Chicago,  III. 
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A  REGION  OF 


Super-Expansion 

There  is  no  other  region  in  the  world  of  like  area  equal  to  the  South  in  its 
possibilities  or  limitless  opportunities  for  merchandising  your  product. 


The  increase  in  diversified  agricul¬ 
tural  production,  lumber,  minerals,  and 
manufacturing  in  the  South  has 
opened  a  most  fertile  and  profitable 
market  for  advertisers  of  every  class. 

The  South  no  longer  ships  all  its  raw 
material  to  the  East  and  North,  but  she 
is  now  manufacturing,  in  her  own  cot¬ 
ton  factories,  over  60%  of  all  cotton 
used  in  American  plants. 

The  most  striking  feature  of  the 
South’s  progress,  in  mill  and  factory, 
is  the  fact  that  expansion  not  only  has 
been  persistent  but  has  run  ahead  of 
the  country  as  a  whole. 


This  same  story  of  progress  is  true 
in  every  line  of  endeavor  throughout 
the  South. 

Never  before  was  there  such  a  time 
to  establish  “good  will”  and  buying 
habits  for  advertised  merchandise. 
The  market  of  the  South  offers  vast 
and  increasing  opportunities  for  the 
American  manufacturer. 

The  Southern  market  is  ready  and 
anxious  to  buy  those  products  which 
are  sold  under  a  trade  mark,  and  it  has 
the  means  to  pay. 


For  information  regarding  the  cash  buying  porver  of  these 
individual  markets,  these  listed  dailies  are  authorities. 


ALABAMA 

***Birmliishain  Ara-Hnald  . (M) 

***Birminci>am  Ate-Harald  . (8) 

***Binnli>sham  Newi  . (E) 

***BirininKhain  Nawt  . (8) 

'“Mobile  Mewe-Item  . (E) 

•••Mobile  Reiriater  . (M) 

•••Mobile  BerUter  . (8) 

FLOBIDA 

•••Daytona  Dally  Newt  . (E8) 

•••Florida  Tlmea-Union,  JackionTille. .  (MA8) 

•••Miami  Herald  . <M) 

•••Miami  Herald  . (8) 

•••Orlando  8entinel  . (MA8) 

ttt8t.  Peteraburc  Independent  . (E) 

•••Tampa  Timea  . (E) 

•••Tampa  Tribune  . (MAS) 

OEOBOIA 

••AuKuata  Herald  . (E) 

••An^ita  Herald  . (8) 

•••Macon  Telesraph  . (M) 

•••Macon  Telegraph  . (8) 

•••Savannah  Mominr  Newi  (M),  19,8SS..(S) 
KEMTUCKT 

••Lealncton  Loader  . (E) 

••Lexlntton  Leader  . (8) 

•••Paducah  Sun  . (E) 

MOBTH  CAROLINA 

•••AiheviUe  Timea  .  E) 

•••Asheville  Citisen  . (M) 

•••Asheville  Citisen  . (8) 


.08  .08 

.08(.108)  .09(.108) 
.06  .06 

.07  .07' 

.086  .085 

.04  .04 

.06  .06 

.07(.08S)  .06(.078) 


.06(.078)  .06(.078) 


•••Greensboro  Daily  News . (M) 

•••Greensboro  Daily  News . (8) 

••Baleigh  News  and  Observer . (M) 

••Raleich  News  and  Observer . (8) 

•••Winston-Salem  Sentinel  . (E) 

SOUTH  CABOUNA 

•••Columbia  Record  . (E) 

•••Columbia  Record  . (8) 

•••Columbia  State  . (M) 

•••Columbia  State  . (8) 

•••Oroenoville  Nows  . (M) 

tttOreenwood  Index  Journal . (EA9) 

•••Spartanburg  Journal  . (E) 

•••Spartanburg  Herald  (M)  6.014 . (8) 

TENNESSEE 

•••Chattanooga  Times  . (M) 

•••Chattanooga  Times  . (S) 

tNashville  Banner  . .' . (E) 

tNashville  Banner  . (8) 

VIRGINIA 

•••Danville  Register  and  Bee . (MAE) 

•••Danville  Register  (Sunday)  . 

•••Newport  News  Times-Herald  . (E) 

•••Newport  News  Dally  Press . (S.%M) 

•••Roanoke  Times  A  World-News. ...  (MAE) 

•••Roanoke  Times  . (8) 

••Staunton  News-Leader  (M),  Leader...  (E) 

•••A.  B.  C.  SUtement.  A|ril  1.  1084. 
ttt  Government  Statement.  April  1.  1984. 

••  A.  B.  C.  Statement.  Sept.  80,  1984. 
t  Government  Statement.  8ept.  80.  1994. 


''  ^  ^  ^  'W*  ^  'Ifb  ^ 
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[ 


The  specimen  newspaper  ad 

shown  below  is  just  an  example  of  the  many  ways 
in  which  continuous  composition  of  mixed  faces 
saves  time  and  reduces  production  costs  in  the 
newspaper  composing-room.  The  operator  of  a 
Model  26  can  set  every  line  of  such  an  ad  without 
leaving  his  keyboard. 

The  faces  used  in  setting  this  ad  are  as  follows : 


MODEL  25 


MODEL  26 


24  Point  Bodoni  Caps  in  upper  auxiliiuy  magazine 


NEW  SPRING  SUI 


TWO  MAIN  MAGAZINES.  Si2Lnd?ird^odQ\  5  magazines,  interchangeable  ia 
either  position  on  the  machine.  Magazines  may  be  split  or  full  length,  in  eithei 
or  both  positions.  | 


18  Point  Bodoni  Italic — Caps  in  lower  auxiliarv 

HANDKERCHIEFS 


Lower  Case  in  cap  channels  of  main  magazine 

Ready  For  Your  Survey  In 


10  Point  Bodoni  with  Italic  and  Small  Capa  n  upper 
main  magazine 


Diagonal  Cheviot  By  Rothstein  Priced 


10  Point  Bodoni  Bold  with  Italic  in  lower  case  and 
center  channels  of  lower  main  magazine 


STATE  Blue^ray  A  SPECIAL  Today 


MERGENTHALER  LINOTYPE  COMPANY 


All  of  these  faces  are  instantly  available  for 
new  composition  or  corrections  and  any  or  ail  of 
them  can  be  set  continuously  In  the  same  line  as 
desired. 


Brooklyn,  New  York 


SAN  FRANCISCO 


CHICAGO 


NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Agencies  in  the  Principal  Cities  of  the  World 


i-ab  for  At  prrs- 

atiinmon.s  for  both  Malioni'V  and  I.arney  whih-  in  an  intoxicated  ctindition.  .\t  ■  The  entire  si^iation  ctiuld  be  cleared  ent  there  are  only  eight  insitectora  for 
to  a|i|>‘  itr  Itefore  hinu _ I  the  time  he  took  the  badge  and  book  ii|).  Larney  saiil  after  giving  vent  to  his  the  lii.iMKt  cabs  in  the  city,  l-ariiey  said 


A  Blue-Gray  Diagonal  Cheviot 
Spring  Suit;  3-Button  Coat:  Tai¬ 
lored  Expressly  For  Us  /I  C 
1  By  Rothstein,  Priced  at 


NEW  SPRING  SUITS  AND 
TOP  COATS 


SPECIAL 


SPECIAL 


A  Plain  Blue  Unfinished  Wor¬ 
sted  Spring  Suit;  Tailored  Ex-^ 
pressly  For  Us  By 
Rothstein,  Priced  at. . 


Ready  For  Your  Survey  In  Those 
Smartly  Conservative  Styles  Which 
Alone  Command  The  Approval  Of 
The  Well-Dressed  Man. 


Men*8  Fine  Imported 
IRISH  UNEN 


HANDKERCHIEFS 


.Our  Special  for  Today — ^White 
Oxford  Basketweave  Shirts  Come 
With  Collar  Attached  Or  Collar¬ 
less.  This  Remarkable  Shirt  Has 
Never  Been  Equaled  In  Popu¬ 
larity,  Because  It  Has  Never  Been 
Equaled  In  Value. 

Specially  Priced  at 


JOSEPH  SMART 

Men’s  Clothier  Haberdasher 


in  plain  white  or  with  hand- 
embroidered  initials.  Handker¬ 
chiefs  that  will  retain  their  crispy 
newness  in  spite  of  the  constant 
trips  to  the  laundry.  Packed  six 
to  a  box — they  provide  an  oppor¬ 
tunity  at  today’s  (1^0  A/A 
price!  Six /or . 


STATE  AND  MARKET  STREETS 


J 


CONTINUOUSLY  COMPOSED  ( 


TWO  MAGAZINES  of  the  Standard  Model  5  type,  interchangeable  in  both  posii 
tions  on  the  machine  and  also  with  all  LinotyT>es  using  the  Model  5  magazines 
Magazines  may  be  split  or  full  length,  in  either  or  both  positions. 


TWO  AUXILIARY  MAGAZINES.  Wide  auxiliary  magazines,  interchange^^ 
able  with  those  of  Single  Keyboard  Models  14  and  22.  Each  auxiliary  mage*^ 
zine  will  carry  a  complete  alphabet  and  figures  or  a  corresponding  number  of 
special  characters  of  any  kind.  '  I 

CONTINUOUS  COMPOSITION .  Faces  from  the  two  main  magazines  aoi 
from  the  two  auxiliary  magazines  may  be  assembled  in  the  same  line  and  mixei 
at  will.  The  auxiliary  magazine  will  accommmodate  24  and  30  point  displai 
faces  and  condensed  faces  up  to  60  point,  as  well  as  advertising  figures,  acceov 
or  special  characters  of  any  description.  I 


One  Keyboard 

Power-Driven 

A  touch  of  the  finger  shifts 
from  main  to  auxiliary  magazine. 
Simple  as  a  typewriter  shift  and 
less  effort. 


Easy  Magazine  Shift 

A  touch  on  a  conveniently 
located  lever  shifts  the  operative 
position  of  the  magazines.  The 
action  is  instantaneous  and  does 
not  interrupt  distribution. 


Ccmposed  entirely  on  the  Linotype  with  the 
exception  of  the  hand-lettered  display  line. 
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$70  NEWSPRINT 

The  contract  level  for  newsprint  for  1925  is  ap¬ 
parently  being  arranged  by  the  mill  interests 
at  $70  per  ton,  which  is  a  $5  reduction  from  the 
general  price  as  of  January  1,  1924,  and  a  $2  reduc¬ 
tion  from  the  price  now  being  quoted  by  International 
Paper  Company.  International  Paper  Company  makes 
its  $70  announcement  this  week.  Several  weeks  ago 
Editor  &  Publisher  announced  a  $70  price  for  Great 
Northern  and  other  companies. 

The  $70  per  ton  rate  is  $20  or  more  above  pre-war 
contract  levels. 

The  more  favorable  paper  price  situation  should  by 
no  means  be  regarded  as  an  invitation  to  relax 
vigilance  in  the  matter  of  newsprint  conservation. 
Anyone  who  has  even  casually  studied  the  statistics 
lying  behind  the  paper  making  industry  knows  that, 
while  all  is  clear  sailing  today,  there  is  a  mathematical 
certainty  of  trouble  in  the  future  if  newsprint  is  not 
conserved,  if  reforestation  is  not  undertaken  in  a 
broad  way  by  the  government  or  if  a  substitute  for 
spruce  is  not  found,  which  seems  unlikely. 

Because  newsprint  is  cheaper  will  publishers  use  it 
to  print  increasing  volume  of  low  rate  advertising 
to  such  an  extent  that  newspapers  will  become  un¬ 
healthy,  through  unweildly  bulk  and  indigestible  con¬ 
tent?  There  is  such  a  thing  as  making  daily  news¬ 
papers  too  large.  It  is  a  sensible  business  proposition 
to  sell  smaller  spaces  at  higher  rates,  if  such  spaces 
yield  the  service  which  an  advertiser  seeks  to  obtain. 


Ho7v  many  items  in  today’s  paper  can  con- 
ceizably  challenge  and  hold  the  interest  of  100 
per  cent  of  readers — how  many  cannot  possibly 
interest  live  per  cent?  If  you  know  your  city 
and  your  people  you  can  make  a  true  analysis 
of  interest  in  percentages.  The  results  might 
surprise  you. 


STATE  CONTROL 


PROFESSOR  ALLEN  SINCLAIR  WILL,  of 
Columbia  University,  addressing  the  New  Jersey 
Newspaper  Institute  last  week,  made  a  curious 
suggestion  leading  to  state  control  of  newspapers. 
After  discussing  the  magazine’s  criticisms  of  news¬ 
paper  mergers  and  economic  consequences  to  news¬ 
paper  workers.  Professor  Will  was  quoted  as  having 
said ; 

“In  the  absence  of  any  form  of  state  regulation,  as 
in  the  medical  and  legal  professions,  professional 
journalism  is  falling  into  some  conditions  which  impair 
its  usefulness  to  the  public. 

"It  is  in  the  interest  of  the  freedom  of  the  press  to 
keep  the  hands  of  the  state  off  the  newspaper  profes¬ 
sion.  If,  however,  public  pressure  for  remedial 
measures  should  become  imperative,  the  least  objec- 
tional  beginning  might  be  a  state  registration  of 
newspaper  men — that  is,  of  editors,  assistant  editors, 
copy  readers,  reporters  and  special  writers. 

“The  law  might  provide  that  the  State  Department 
of  Education  in  each  commonwealth  be  required  to 
register  such  workers,  without  charge,  upon  voluntary 
application,  entering  the  name,  age,  birthplace,  and 
place  of  residence  of  each  applicant,  together  with  a 
record  of  his  newspaper  experience. 

“Such  registration  data  ought  to  be  open  to  public 
inspection.  It  would  convey  no  special  privilege  or 
legal  status.  The  official  enrollment  of  the  serious- 
minded  newspaper  men  and  women  of  experience  would 
have  some  effect  in  stabilizing  the  profession  without 
interfering  with  it.  After  the  results  of  this  mild 
experiment  became  clear,  other  steps  in  the  same 
direction,  if  any  might  be  considered." 

If  it  is  in  the  interest  of  the  freedom  of  the  press 
to  keep  hands  of  the  state  off,  as  Editor  &  Publisher 
earnestly  believes,  why  invent  means  leading  directly 
to  that  end? 


Why  do  subscribers  "stop”  your  paper?  If 
you  can  accomplish  the  difficult  task  of  getting 
them  to  tell  the  truth  about  it,  you  may  quickly 
remove  the  havccing  monkey-wrench.  The  best 
way  to  find  out  is  to  write  a  candid  letter  or 
make  a  personal  call. 


I  A  L 


ST.  MATTHEW 

Chapter  V — 14-15 

Ye  are  the  light  of  the  world.  A  city  that  is 
set  on  a  hill  cannot  he  hid. 

Neither  do  men  light  a  candle,  and  put  it 
under  a  hushel,  hut  on  a  candlestick;  and  it 
giveth  light  unto  all  that  are  in  the  house. 


STICKING  TO  THE  JOB 

HEN  the  515  officers  and  employes  resident  in 
Dallas,  Tex.,  of  the  A.  H.  Belo  &  Co.,  publica¬ 
tions,  meet  tomorrow  in  the  Palm  Garden  of 
a  Dallas  hotel  to  felicitate  George  Bannerman  Dealey, 
on  the  occasion  of  his  fiftieth  year  of  “sticking  to  the 
job,”  they  may  be  assured  that  many  hundreds  of  in¬ 
visible  hands  are  in  spirit  extending  to  the  honored 
guest  from  many  cities  of  this  country. 

In  faithful  devotion  to  his  local  task  Mr.  Dealey 
has  won  national  reputation  among  newspaper  men 
as  an  executive  of  uncommon  skill,  a  practical  idealist 
in  professional  relationships,  a  good  citizen,  as  his 
long  list  of  affiliations  with  civic  and  religious  move¬ 
ments  plainly  indicates,  and  newspaper  man  through 
and  through. 

Half  a  century  in  one  job  is  an  enviable  span,  when 
much  has  been  accomplished.  “Always  stick  to  the 
job,’’  is  the  slogan  Mr.  Dealey  gives  to  us  on  this 
occasion.  He  of  course  assumes  that  the  job  is  fitting 
the  man  and  the  man  is  fitting  the  job.  He  means 
that  everlastingly  sticking  at  a  newspaper  job,  in 
normal  condit'ons,  wins  the  best  rewards.  He  means 
that  patient,  tolerant,  earnest,  judicious  and  enter¬ 
prising  work  for  the  newspaper  that  makes  you  its 
life-time  choice  yields  delightful  compensations.  He 
contrasts  the  fixed,  planned  career  with  one  which 
goes  by  fits  and  jerks,  here  and  there,  without  balance 
or  true  objectivity. 

Editor  &  Publisher  johis  with  Mr.  Dealey’s 
friends  in  cordial  congratulations  on  this  occasion, 
with  lively  anticipation  of  many  added  years  of 
“sticking  to  the  job,”  both  for  the  sake  of  Mr.  Dealey 
and  the  newspapers  he  ably  serves. 


"The  outstanding  pttblic  .service  of  the 
American  press  today  is  its  handling  of  busi¬ 
ness  news  and  its  interpretation  thereof,”  says 
Merle  Thorpe,  editor  and  ptiblisher  of  The 
Nation’s  Business. 
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CIRCULATION  FRIENDS  ^ 

The  greatest  single  gift  that  a  circulation  man¬ 
ager  can  make  to  a  newspaper  is  to  establish  the 
fact  that  the  dealers  and  boys  of  his  city  believe, 
with  sound  reason,  that  the  newspaper  is'  their  best 
friend.  We  do  not  mean  that  prizes  must  be  offered, 
picnics  given  in  summer,  theatre  tickets  showered, 
although  the  best  circulators  we  have  known  have 
long  taken  such  paternal  interest  in  their  customers, 
being  always  on  the  look-out  to  do  them  some  sub¬ 
stantial  favor.  What  we  particularly  mean  is  that 
the  dealings  between  the  agents  of  the  newspaper  and 
its  selling  clientele  be  on  a  high  plane  of  individual 
justice  and  good  nature. 

In  the  bustle  and  extremely  hard  work  incident 
to  swift  newspaper  distribution  there  is  often  a 
tendency  to  sharply  cut  the  corners  of  courtesy,  and 
sometimes  ignore  seemingly  small  grievances  which 
look  big  in  the  eyes  of  a  boy  or  an  adult  who  may 
feel  that  life  is  none  too  easy.  The  sympathies  of 
the  class  composing  city  news  selling  forces  are  very 
keen.  An  injustice  to  one,  is  an  injustice  to  all. 

There  are  doubtless  occasions  when  a  firm  hand 
must  be  used,  but  the  sort  of  brutality  that  once 
characterized  the  business  in  the  great  cities  was  a 
black  piece  of  destruction  of  newspaper  property,  to 
say  the  least.  The  new  metliod  of  scientific  circula¬ 
tion  is  open-handed  justice  and  the  up-building  of 
business  friendships.  Drivers,  in  the  rush  of  delivery 
work,  may  have  no  time  for  pleasant  conversation, 
but  they  may  act  as  business  men  toward  good  cus¬ 
tomers.  There  is  no  telling  how  much  havoc  a  single 
delivery  man  can  work  if  his  slant  is  to  brow-beat 
and  abuse  dealers  and  boys,  and  practice  sharp 
tricks  upon  them.  He  is  the  representative  of  the 
newspaper  and  what  he  does  reflects  the  whole  news¬ 
paper  organization  in  the  eyes  of  the  customer. 

“Every  little  movement  has  a  meaning  all  its  own," 
to  recall  the  old  song,  in  circulation  work.  Much 
of  it  is  detail.  Thus  the  circulator  with  infinite 
patience  to  judiciously  handle  small  affairs  is  a  prize 
man  for  any  publisher. 

There  is  such  a  thing  as  an  occasional  encouraging 
letter  from  the  office  to  a  news  dealer,  in  appreciation 
of  some  act  of  co-operation.  There  is  such  a  thing 
as  a  friendly  call  upon  some  poor  devil  who  has  had 
hard  luck  and  needs  a  boost.  There  is  such  a  thing 
as  convincing,  by  such  contacts,  the  new  dealers  and 
carriers  of  a  city  that  your  newspaper  is  an  unfailing 
friend. 


Even  as  you  often  know  what  is  in  a  man’s 
heart  by  his  facial  expression,  so  you  may 
often  judge  the  character  of  a  retail  shop  by  its 
display  advertising. 


BLOW  AT  RADIO  ADVERTISING 

BELIEVE  that  the  quickest  way  to  kill  radio 

I  broadcasting  would  be  to  use  it  for  direct  ad¬ 
vertising.” 

So  said  Secretary  of  the  Department  of  Commerce. 
Herbert  C.  Hoover,  this  week  before  the  National 
Radio  Conference. 

Last  week  the  following  statement  appeared  in  this 
column:  “Editor  &  Publisher  urges  the  conferees 
to  consider  ‘publicity’  radio  advertising  as  not  only 
destructive  of  established  advertising  principles,  hot 
as  a  menace  to  the  radio  industry.” 

Mr.  HoA'er  struck  out  straight  from  the  shouHe: 
in  his  condemnation  of  radio  advertising.  “If  a  speed 
by  the  President  is  to  be  used  as  the  meat  in  tht 
sandwich  of  two  patent  medicine  advertisements,  then 
will  be  no  radio  left,”  was  his  pointed  view. 

We  predict  that  radio  advertising  will  be  discos 
tinned.  Not  only  is  it  unscientific  as  advertising,  W 
destructive  in  many  ways.  The  industry  will  f-' 
other  means  to  make  broadcasting  profitable,  if  imH 
the  sale  of  equipment  through  broadcasting  does  f-' 
offer  sufficient  opportunity  for  profit. 

Mr.  Hoover’s  suggestions  regarding  super  O'C’ 
nental  broadcasting  of  entertainment,  which  inchnio 
news  of  major  events,  merits  the  close  consi  Urati^ 
of  newspaper  interests.  Is  the  American  press  ' 
be  superseded  in  the  flash  news  function?  It’s  d 
to  the  organized  press. 
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PERSONALS 


tion.  He  is  succeeded  by  E.  A.  Charlton, 
lately  real  estate  editor  of  the  Examiner. 

George  C.  Taft,  assistant  church  edi¬ 
tor,  Detroit  News,  has  purchased  the 
Shelburn  (Ind.)  Enterprise,  a  weekly 


FOLKS  WORTH  KNOWING 


PRESS  ASSOCIATION  NOTES 

^TIS  SWIFT,  cable  editor.  United 
News,  New  York,  left  this  week  to 
take  charge  of  the  Chicago  bureau. 


show  places  of  Ridgefield,  Conn.,  for  a 
summer  home. 

Rev.  A.  H.  Moore,  editor  of  the  St. 
Johns  (Que.)  News  and  a  director  of 
the  Canadian  Weekly  Newspapers’  Asso- 


Daily  Bulletin,  going  there  from  the 
United  Press,  is  returning  to  the  United 
States,  via  Suez,  arriving  in  New  York 
about  the  first  of  the  year.  May’s  home 
is  in  Hutchinson,  Kan. 

Paul  W.  Meredith  has  joined  the  staff 


ciation,  has  left  Montreal  to  undertake  his  Prorndence  Evening  Bulletin  as  a 

new  duties  as  president  of  the  University  re-write  man 


of  King’s  College,  Halifax. 


Conrad  Alexander,  formerly  of  New 


Walter  Thomas  Layton,  C.  B.  E.,  York,  has  been  made  city  editor,  Yakima 
editor  of  the  London  Economist  is  now  (Wash.)  Herald. 


touring  Canada  and  will  shortly  proceed 
to  the  United  States. 


Herbert  J.  Fowler,  publisher  of  the  the  editorial  staff  of  the  Walla  Walla 
Binghamton  (N.  Y.)  Morning  Sun,  was  (Wash.)  Bulletin. 


a  visitor  in  New  York  the  past  week. 

Eugene  Bolles,  publisher  of  the  New¬ 
ark  (N.  J.)  Courier,  spent  several  days 
in  New  York  this  week. 

IN  THE  BUSINESS  OFFICE 


Advertising  Clubs 

of  the  World  as  CHANGES  OF  OWNERSHIP 

tional  director.  Horaao  (Kan.)  Daily  Times, 

Colley  will  give  recently  part  owner  of  the  Wichita  Falls, 
special  attention  (Tex.)  Record  News,  has  sold  his  Texas 
to  the  organiza-  '*iterest  and  will  return  to  Kansas, 
tion  of  new  clubs  Miss  Anna  Himrod,  owner  of  the  Iron- 
and  will  assist  in  ton  (Minn.)  Ncios,  has  bought  the  Brai- 
the  educational  nerd  (Minn.)  Tribune  from  R.  S.  Wil- 
work  among  cox. 

established  clubs.  W.  E.  Phipps  has  sold  the  Medford 
(Wash)  Bulletin  graduate  (Ore.)  Clarion  to  L.  B.  Tuttle,  formerly 

Miss'  Mary  Hanlon,  society  editor  of  Reginald  Colley  v publisher  of  the  Elgin  Recorder,  and 
the  Manila  (P.  I.)  Daily  Bulletin,  spent  North  Dakota  James  W  'ioung,  formerly  a  printer  at 

the  month  of  September  in  Northern  p  ,,  p,  .  K  r  i  c  u  1 1  u  r  al  Lalgary,  Can. 

China  on  a  hnvinv  trin  College,  Class  of  19b,  Colley  first  spent  - 


H.  Sherman  Mitchell,  former  owner  c>f 
the  Fcrndale  (Wash.)  Record,  has  joined 


Miss  Mary  Hanlon,  society  editor  of 
the  Manila  (P.  I.)  Daily  Bulletin,  spent 


Reginald  Colley 


China  on  a  buying  trip. 


Constantine  Rassis,  on  the  exchan.ge  feveral  years  as  deputy  fruit  inspector  for 
.-I.  M . „i.„.2i  his  state. 


SPECIAL  EDITIONS 


IN  THE  BUSINESS  OFFICE  ^c^^tarV^^hel"ika^C^^^^^  along  the  Mexican  J^LOOMSBURG^.)  Morning  Press, 

MURRAY  R.  SCHWERENS  for-  ence  recently  at  Cedar  Point,  Ohio.  ^rder  m  1917  he  served  in  the  army  as  12-page  12th  County  Fair  edition, 

-l’A  merlv  connected  with  Albert  Frank  John  B.  Long,  Jr.,  city  editor  of  the  ."^*1,  'cu  enant,  being  promoted  to  captain  Oct.  4. 

&  Co.,  is  now  with  the  financial  advertis-  are  parents  .  T'»lsa  (Okla.)  Tribune,  18-page  sec- 

ing^department  of  the  Ac.  For.  E.cimig  .  He  attended  tL  international  advertis-  ^and^^s 

Leslie  Tyler  lias  been  appointed  gen-  from  tbe  Fargo  Club.  He  is  famfliar 


Tulsa  (Okla.)  Tribune,  18-page  sec- 


A.  Watres,  of  Scranton. 


Bernard  E.  Meyers,  copy  reader,  Dc-  *f’e  chair.  He  assisted  in  the  direc-  Sheridan  (Wyo.)  Post-Enterprise,  an¬ 


il.  F.  Grant,  general  manager  of  the  troit  News,  and  Mrs.  Meyers  are  parents  of  educational  course  in  the  nual  fair  edition.  Aug.  31. 


Salt  Lake  City  Deseret  News,  and  his  son  of  a  son,  born  Sept.  27. 


F'argo  Club  which  attracted  wide  atten-  picc  Lake  (Wis.)  Chronotype,  a  24- 


recently  participated  in  a  buffalo  hunt  on  e.  C.’ Penrose,  of  the  Salt  Lake  City  *'0”  ‘'Y®.  ^^^^rs  ago,  as  one  of  the  largest  page,  fiftieth  anniversary  edition.  Sept.  3 


Antelope  Island  in  Great  Salt  Lake,  near  Desert  News  editorial  department,  is  con- 
Salt  Lake  City.  valescing  at  his  home  following  an  opera- 

Hobson  G.  Savoie  has  been  made  busi-  tion. 
ness  manager  of  the  Faribault  (Minn.)  Marjorie  Stoncman  Douglass,  of  the 
Daily  News  and  will  continue  also  as  ad-  Miami  (Fla.)  Morning  Herald  staff,  has 
vertising  manager.  Leonidas  St.  Mar-  resigned  to  do  publicity  work, 
tin  becomes  office  manager  and  will  have  E.  Clarke  King,  Jr.,  formerly  manager 
charge  of  circulation  and  classified  ad-  of  the  branch  office  of  the  Syracuse  (X. 
vertising.  Y.)  Herald  at  Fulton,  is  now  in  pub¬ 


advertising  club  study  classes  in  any 
small  city  in  the  country.  The  course  was 
based  on  the  book  by  Ruth  Leigh,  “The 


SCHOOLS 


Marjorie  Stoncman  Douglass,  of  the  Human  Side  of  Retail  Selling,”  which  the  A  COURSE  in  “The  Country  News- 
Miami  (Fla.)  Morning  Herald  staff,  has  »at>onal  Educational  t.'onimittee  was  ^  paper”  has  hcen  added  to  the  curri- 


featuring  at  that  time.  culum  of  the  I'niversity  of  Missouri 

.  _ _  School  of  Journalism  this  year.  The  stu¬ 

dents,  under  the  supervision  of  Prof. 
Knill-Burke,  Inc.,  publishers’  represen-  John  H.  Casey,  will  issue  a  weekly  coun- 
tatives,  have  opened  an  .Atlanta  office  in  trv  newspaper  for  Boone  County,  Mo.,  in 
the  Constitution  Building.  which  the  university  is  located.  The  Co- 

-  lumbia  Herald-Statesman,  a  private  en- 

MADDiETk  terprise  of  long  standing,  has  been  taken 

MAKKltU  jjy  School  of  Journalism  for  this 

A  H.  MONTGOMERY,  manager  edi-  purpose.  It  is  also  planned  to  publish  a 

tor  of  the  Clinton  (Ill.)  Daily  regular  feature  story  magazine  this  year. 

Public,  to  Miss  Bertha  Van  Howe  in  Ralph  D.  Casey,  associate  professor  of 
Chicago,  Sept.  27.  journalism  in  the  University  of  Oregon, 

Miss  Helen  V.  Jenkins,  for  five  years  completed  work  for  the  degree  of  mas- 
<»n  the  proofreading  staff  of  the  Joliet  ®  University  oi  Wash- 


.A.  R.  Tuohy  has  become  advectising  licity  work  in  Detroit. 


and  business  manager  of  the  Manila  (P. 
I.)  Daily  Bulletin,  succeeding  Ralph  B. 


Morris  J.  Harris.  ‘  recently  with  the  Constitution  Building. 
United  Press  at  Philadelphia  and  for  - 


(Tlark,  resigned.  C!lark  plans  to  get  into  three  years  previously  with  the  Tokyu 


the  British  newspaper  field  on  a  Hong-  has  joined  the  edhorial  i- 

kong  daily.  Tuohy  was  advertising  man-  staff  of  the  Manila  (P.  I.)  Daily  Biille-  ri.  MONTGOMhR\,  manager  edi- 

ager  of  the  Bulletin  four  years  ago.  ,  .  ,  ,  *  tor  of  the  Clinton  (Ill.)  Daily 

Roy  F.  Homer,  recentlv  circulation  ,  *■  J ”7  Howe  in 

of  tht  Salt  Lake  City  Deseret  !  wS.  trL  fo  27- 

Sews,  has  been  appointed  city  manager  home,  after  a  business  trip  t  \(,55  Helen  V.  Jenkins,  for  five  years 

of  the  Rocky  Mountain  Agency  of  a  ’-h'cago  recently.  .  «  n,:  ""  proofreading  staff  of  the  Joliet 

Kansas  City  life  insurance  company.  John  Gunther,  staff  of  the  C/ii-  (m  )  fJcrald-Nc-ws,  to  .Angus  F:.  Saxon. 

Harold  L.  Goldman,  claasifioi  il,er-  V”'''”'''’  °'''  '■ 

lisinB  manager  of  the  Bam'inorr  .San,  re-  Raymond 's.  Tompkins,  of  the  editorial  ,,'era  Brown,  reporter  (or  the  Driroil 
turni-d  Sept.  26  from  a  five  weeks  trip  Baltimore  Sun,  has  resigned  to  be- 


Chicago  recently.  „  ,  the  proofreading  staff  of  the  Joliet  ‘cr  ot  arts  at  the  University  oi 

John  Gunther,  of  the  staff  of  the  C/ii-  (in.)  Hcrald-Ne~ws  to  Angus  E  Saxon  ington  during  the  summer  quarter. 
cago  Daily  Nnus,  left  last  week  for  a  Lockport.  Ill.  Oct  1  ’  - 


V’era  Brown,  reporter  for  the  Detroit 
.\’ews,  to  A.  .Maxwell  McKenzie,  a  con- 


NEW  PLANTS  AND  EQUIPMENT 

Little  Rock  (Ark.)  Daily  Ncivs  has 


abroad,  accompanied  by  Mrs.  Cioldman.  come  publicity  dirwtor  of  the  United  engineer  in  Detroit,  recently.  installed  a  new  Intertype. 

W.  P.  Lyon,  business  manager  of  the  Railway  Company  of  Baltimore,  Md. 

San  Jose  (Cal.)  Mercury  Herald,  who  Miss  Marv  Esther  Tull  is  a  new  re-  rp  —  .  .  —  — : 

is  visiting  in  New  York,  gave  a  luncheon  porter  on  the  Frederick  (Md.)  Daily 

Oct.  4  to  a  number  of  advertisers  and  News.  — - - 

advertising  agents.  A  film  of  San  Jose  - - 

and  the  Santa  Clara  Valley  was  shown.  HOLDING  NEW  POSTS 

Louis  F.  Gautier,  circulation  manager  .  ,  xyAxiT-Ar  t  i 

of  the  New  York  Commercial,  has  re-  A  EBERT  W .  BAILEY,  from  exchange 
signed  to  take  up  publicity  work  in  New  desk,  Detroit  News,  to  Chicago  Her- 


York.  F.  Adams,  of  the  circulation  de¬ 
partment,  has  succeeded  him. 

IN  THE  EDITORIAL  ROOMS 


desk,  Detroit  News,  to  Chicago  Her- 
ald-Fxamincr. 

John  Ryckman,  from  the  Chicago  Eve¬ 
ning  Post,  to  re-write  desk,  Chicago 
Daily  News. 

Grorge  F.  Collins,  from  court  reporter. 


TAON  SKENE,  of  the  Chicago  Tribune  Worcester  Telegram,  to  staff,  Springfield 
foreign  staff,  who  covered  the  world  (Mass.)  Republican. 
fliers  from  England  to  the  United  States,  Jack  Hohenberg,  from  Seattle  (\Va.sh.) 
is  visiting  his  home  in  Portland,  Ore.  He  Star,  to  staff.  New  York  Daily  Graphic . 
formerly  worked  on  the  Portland  Ore-  C.  Francis  Evans,  from  staff,  Bing- 
gonian.  hamton  (N.  Y.)  Morning  Sun,  to  Spnng- 

Malcolni  W.  Bingay,  managing  editor  Kfinml  fFG  i 

of  the  Detroit  Vciw.  was  eltcteil  one  of  Rhodes  Mac  Phail  ^om  3/^.  (Fla.  t 

the  candidates  for  the  Masonic  thirty- 

third  degree  at  the  recent  Masonic  meet-  Daily  i  nvs.  _  .  _  —  .  . 


nite  editor  wKo  uses  dre  free 
information  bureau  conducted 
by  Frederic  J.  Haskin  provides 
a  special  representative  in 
Washington  for  every  one  of 
his  readers. 


Frank  If.  Bloomer,  veteran  reporter  of 


Daily  News. 

Edward  H.  Lewis,  Jr.,  from  staff, 


t^  Buffalo  Evening  News,  is  in  a  New  Springfield  (Mass.)  Republican,  to  Hart- 

York  hospital  to  undergo  an  oj^ration  w  Co«ron»  staff. 

tor  war  injuries  received  while  he  was  _ . 

l(Eh"’lnfan?y."“  WITH  THE  SPECIALS 

Oliver  W.  Tuttle,  radio  editor  of  the  ^EORGE  B.  DAVID  COMPANY  has 
Son  Francisco  Examiner,  has  resigned  to  been  appointed  to  represent  the  Ashe- 
"*conie  manager  of  KPO,  a  local  sta*«7'«7fe  (N.  C.)  Times. 
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(l^bituarg 

lAMES  G.  CHILDS,  74,  for  many 
d  years  publisher  of  the  Akron  (N. 
Y.)  Mcu’s,  died  recently  while  in  a  physi¬ 
cian’s  office  awaiting  treatment  for  heart 
trouble. 

Charles  B.  Glase,  50,  manager  of  the 
service  department  of  the  Los  Angeles 
Daily  Journal,  died  suddenly  Sunday, 
Sept.  28. 

George  G.  Pen  dell,  56,  former  editor 
and  publisher  of  the  W overly  (N.  Y.) 
Free  Press,  died  recently. 

Oscar  Lucas,  former  city  editor,  Vic¬ 
toria  (B.  C.)  Times,  died  recently,  fol¬ 
lowing  an  operation. 

Mrs.  Harry  Leduc,  wife  of  Harry  Le- 
duc,  assistant  sport  editor  of  the  Detroit 
News,  died  Sept.  28,  following  an  opera¬ 
tion. 

Leon  B.  Cameron,  45,  editor  of  the 
Wellsboro  (Pa.)  Gazette  and  brother  of 
Peter  G.  Cameron,  Secretary  of  Banking 
of  Pennsylvania,  died  at  his  home  in 
Wellsboro,  Oct.  2. 

Frank  E.  Wixon,  for  15  years  a  mem¬ 
ber  of  the  editorial  staff  of  the  Watkins 
(N.  Y.)  Review,  is  dead  after  an  illness 
of  three  months. 

Jack  T.  Ford,  43,  for  many  years  a 
printer  on  the  Spokane  (Wash.)  Chroni¬ 
cle,  died  in  Seattle  Sept.  26. 

Charles  Scheuer,  publisher  of  the 
Ventnor  (N.  J.)  News,  dropped  dead 
Oct.  5  on  the  boardwalk  in  Ventnor. 

Fred  J.  Brown,  54,  city  editor  of  the 
New  Albany  (Ind.)  Tribune,  died  Oct. 
4.  Born  in  Plymouth,  Ind.,  Mr.  Brown 
entered  the  newspaper  business  at  South 
Bend  when  20  years  old.  Two  years  later 
he  joined  the  staff  of  the  New  Albany 
Tribune  and  had  remained  with  that  pa¬ 
per  ever  since. 

.\rchie  C.  Smith,  62,  editor  of  the 
Storm  Lake  (la.)  Pilot-Tribune,  died 
Oct.  1,  at  his  home  after  a  long  illness. 
He  was  former  county  recorder  and 

frominent  in  northwestern  Iowa  politics, 
le  had  served  as  internal  revenue  col¬ 
lector  at  Dubuque  and  assistant  secretary 
of  state. 

George  F.  Rodgers,  52,  founder  of  the 
Rodgers  Paper  Company,  Salem,  Ore., 
died  Sept.  29  as  the  result  of  injuries  sus¬ 
tained  in  an  airplane  accident. 

Wiu-iAM  A.  Finnegan,  35,  street  cir¬ 
culation  manager  for  the  Houston  (Tex.) 
Press,  died  Wednesday,  Oct.  1,  from  in¬ 
juries  received  in  an  automobile  accident. 

William  W.  Tollady,  a  printer  in  the 
employ  of  the  Vancouver  (B.  C.)  Sun, 
was  killed  Aug.  3  in  an  automobile  acci¬ 
dent. 

Edward  Hine  Johnson,  70,  of  Phila¬ 
delphia,  vice-president  and  manager  of  the 
American  News  Company  died  at  South¬ 
ampton,  N.  Y.,  recently. 

Mrs.  Anne  Eberbach  Augsburg,  wife 
of  Paul  D.  Augsburg  of  the  ^itorial 
staff  of  the  Chicago  Tribune,  died  sud¬ 
denly  at  her  father’s  home  in  Conway, 
Pa.,  recently.  Mr.  and  Mrs.  Augsburg 
were  married  in  Chicago  last  December. 

Mrs.  Honore  Chasse,  59,  former  man¬ 
aging  editor  of  Quebec  L’Evenement,  died 
Sept.  23.  For  1 1  years  she  had  charge  of 
the  newspaper,  retiring  3  years  ago  when 
it  was  sold  to  J.  H.  Fortier  of  Quebec. 

John  R.  O’Neal,  56,  a  printer  former¬ 
ly  employed  on  the  Uniontown  (Pa.) 
Morning  Herald,  died  recently. 

George  K.  Birely,  one  of  the  owners 
of  the  Great  Southern  Printing  Com¬ 
pany,  publishers  of  the  Frederick  (Md.) 
Daily  News  and  the  Frederick  Post,  died 
at  his  home  at  Frederick  recently. 


COL.  W.  G.  STERETT  DEAD 

Veteran  Dallas  Newt  Washington  Man 
Was  Friend  of  Presidents 

C!ol.  William  Greene  Sterett,  77,  for 
many  years  Washington  correspondent  of 
the  Dallas  (Tex.)  News,  died  at  his 
home  in  Dallas,  Tuesday,  Oct.  7. 

Col.  Sterett  was  the  close  friend  of 
Presidents,  Cabinet  officials  and  mem¬ 
bers  of  Congress. 


Colonel  Sterett  came  to  Dallas  in  the 
early  ’70s.  He  was  one  of  the  editors 
of  the  old  Dallas  Evening  Times  before 
the  establishment  of  the  Dallas  News,  the 
staff  of  which  he  joined  only  a  short 
time  after  the  News  began  publication 
in  Dallas,  on  Oct.  1,  1885. 

He  served  the  News  as  an  editorial 
writer  and  as  staff  correspondent  at  State 
and  national  capitals  and  at  national  con¬ 
ventions. 


OREGON  VETERAN  DIES 

Addison  Bennett,  79,  of  Portland 
Oregonian  Succumb*  to  Fall 

Addison  Bennett,  79,  dean  of  Oregon 
newspaper  men,  died  Sept.  30,  in  Port¬ 
land.  Death  was  the  result  of  a  fall  a 
few  days  earlier  by  which  he  fractured 
his  hip. 

Up  to  the  time  of  his  injury  Mr.  Ben¬ 
nett  was  active  as  a  special  writer  for 
the  Portland  Oregonian.  He  joined  the 
Oregonian  staff  almost  20  years  ago.  Mr. 
Bennett  was  born  in  Orange  county.  New 
York,  Jan.  8,  1845,  and  began  his  news¬ 
paper  work  in  Wheeling,  W.  Va.,  at  the 
close  of  the  Civil  War.  He  worked  later 
in  Zanesville,  O.,  and  in  1879  went  to 
Kansas  where  he  founded  the  Pearlette 
Call,  later  going  to  Dodge  City.  Bennett 
next  moved  to  Garden  City  and  soon 
owned  17  papers  in  this  part  of  Kansas. 
When  the  boom  broke  he  went  to  Denver 
and  from  there  to  Baker,  Ore. 

Some  22  years  ago  Mr.  Bennett 
founded  the  Irrigon  (Ore.)  Irrigator. 
Although  publish^  in  a  town  of  only  a 
few  hundred  people  the  Irrigator  was 
soon  known  all  over  the  country  through 
Mr.  Bennett’s  column  of  “Rabbitville’' 
notes  which  were  quoted  everywhere.  It 
was  his  Rabbitville  column  that  attracted 
the  attention  of  the  Oregonian  and  led  to 
his  employment  by  that  newspaper. 

“X)HNNY”  O’BRIEN  DEAD 

Veteran  San  Francisco  Police  Reporter 
Was  Idol  of  the  Force 

“Johnny”  O’Brien,  veteran  police  re¬ 
porter  on  the  San  Francisco  Examiner, 
died  from  apoplexy  Oct.  7.  O’Brien  was 
an  idol  of  the  police  force  and  “Johnny” 
always  got  the  ‘‘inside  stuff.” 

About  20  years  ago,  O’Brien,  with  a 
policeman,  surprised  a  burglar  at  work. 
The  holdup  man  pressed  his  revolver 
against  the  policeman’s  body.  O’Brien 
jammed  his  hand  between  the  hammer 
and  firing  pin.  The  police  force  pre¬ 
sented  O’Brien  with  a  handsome  watch. 
This  watch  was  taken  by  a  pickpocket. 
When  word  went  out  that  it  was  stolen, 
the  entire  force  went  to  work.  O’Brien 
got  the  timepiece  back  in  24  hours. 

O’Brien  came  from  Carson  City,  Nev., 
and  was  trained  by  Sam  Davis,  a  chum  of 
Mark  Twain. 


ASSOCIATION  CHIEFS 


TOHN  H.  HARRISON,  editor  of  the 
d  Danville  (111.)  Commercial-News 
and  president  of  the  Illinois  Press  Asso¬ 
ciation,  learned 
the  printer’s  trade 
A  the  office  of 

m  his  father’s  news- 

^  paper,  the  Le- 

f  banon  (  Ind.) 

‘  Pioneer.  He  did 

college  newspaper 
work  while  at- 
tending  Depauw 
University  a  t 
^  Greencastle,  Ind. 

,  In  18^  he  got 

At  his  first  assign- 

Mk  I  ment  on  the  old 

Indiofuipolis  Sen^ 

John  H.  Harrison  tinel.  That  first 

assignment  was 
to  interview  Benjamin  Harrison,  then 
the  Republican  nominee  for  president. 
Later  he  was  three  years  on  Chicago 
newspapers.  Then  for  two  years  he  was 
press  agent  of  the  Hagen  beck- Wallace 
circus,  followed  by  service  for  a  theatrical 
syndicate  operating  houses  in  Indianapolis, 
Toledo  and  Columbus. 

In  1897,  he  went  to  Danville,  Ill.,  where 
he  has  been  located  ever  since.  He  began 
with  a  small  paper,  one  of  four  then 
published  in  a  city  of  14,(XK)  people. 
Danville  now  has  40,(XX)  people  and  Mr. 
Harrisons’  paper  has  grown  from  9(X) 
circulation  to  22,000  with  three  editions 
daily. 

In  1923  he  was  elected  president  of  the 
Illinois  Press  Association.  He  has  also 
been  president  of  the  Illinois  Daily  News¬ 
paper  Association. 

Daily  Launches  Retail  Organ 

The  Greenville  (S.  C.)  Piedmont  has 
begun  publication  of  The  Business 
Booster,  an  8-page  monthly  organ  for  re¬ 
tailers.  George  R.  Koester,  publisher 
of  the  Piedmont,  is  editor. 


M.  H.  de  YOUNG  HONORED 

San  Francisco  Chronicle  Publisher 
Feted  on  7Sth  Birthday 

M.  H.  de  Young,  publisher  of  the 
San  Francisco  Chronicle  was  given  a 
luncheon  Oct.  2,  by  business,  professional 
and  artistic  lead¬ 
ers  of  San  Fran- 
cisco  in  honor  of 
his  75th  birthday. 

More  than  200 
representa¬ 
tive  men  and 
women  joined  in 
paying  tribute  to 
Mr.  de  Young  as 
a  lifelong  pro¬ 
moter  of  the  in¬ 
dustrial,  commer¬ 
cial  and  artistic 
development  o  f 
San  Francisco. 

“He  has  done  M.  H.  de  Young 
more  single- 

handed,  without  the  aid  of  societies  or 
organizations,  for  the  city  he  loves  so 
well  than  any  other  man  could  possibly 
do,”  said  George  H.  Baron,  curator  of 
the  M.  H.  de  Young  Memorial  Museum 
in  eulogy. 

“I  am  inspired  by  the  great  man,  whom 
we  are  met  today  to  honor,”  Senator  S. 
M.  Shortridge  declared  speaking  in  tribute 
at  the  banquet.  “For,  if  there  has  beai 
a  great  newspaper,  guided  and  inspired 
by  a  great  mind  and  one  that  has  stood 
four  square  under  all  conditions,  in 
victory  or  defeat  and  for  the  principle  of 
protection,  that  ^eat  newspaper,  the  San 
Francisco  Chronicle,  has  been  inspired  by 
its  owner  and  publisher  Gen.  M.  H.  de 
Young. 

Toronto  Firm  Plans  Ad  Drive 

Using  Canadian  newspapers,  the  Woods 
Underwear  Company,  Ltd.,  Toronto,  will 
shortly  start  a  campaign  to  promote  sale 
of  a  new  line  of  underwear  under  the 
name  of  Lancaster.  R.  C.  Smith  &  Son, 
Ltd.,  Toronto,  will  handle  the  account 


^[hop^scope 

V  TIW*C  * 


Bridgman  Will*  Estate  to  University 

Herbert  L.  Bridgman,  late  business 
manager  of  the  Brooklyn  (N.Y.)  Stand¬ 
ard-Union,  left  his  estate  to  the  Univer¬ 
sity  of  the  State  of  New  York.  Mrs. 
Helen  Bartlett  Bridgman,  his  widow, 
is  to  receive  the  income  from  the  estate 
for  life.  Two  grandchildren  have  condi¬ 
tional  claim  on  the  income.  Bridgman 
had  been  regent  of  the  University  for 
many  years. 
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Local  mtd 

Foraif^  Advacthbtg  te 
Yntt  Jar»ay*$  Fa$ta$t 
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NEW  JERSEY  NEWSPAPERS,  INC. 

Natinnal  AdTcrtUiag  RtpretnoUtivas 
(Nam  Jar  way  Namtpapmt  txetmaioaly) 
New  Ynrk  Cbtengo  PhilndnlphU  Nnwa 


Get  in  on  it  this  year 
— without  fail! 

It’s  better  than  ever 
— and  last  year  225 
newspapers  voted  it  the 
hest  Christmas  classi¬ 
fied  campaign  on  rec¬ 
ord. 

Write  today  for  your 
sample  Portfolio — and 
make  sure  of  a  good 
Decemher  for  your 
newspaper! 


THE  BASIL  L.  SMITH  SYSTEM,  INC. 

Otis  Building  Philadelphia 
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ASSOCIATIONS  AND  CLUBS 


Advertising  specialty 

ASSOCIATI9N  elected  Frank 
A.  Geiger  of  Geiger  Bros.,  Newark, 

N.  J.,  president  at  the  Twenty-first 
Annual  Convention  just  held  in 
Chicago.  Other  officers  elected  were: 

1st  vice-president,  Edward  N.  Ferdon, 
president,  Blanchard  Company,  Au. 
rora,  Ill.;  2nd  vice-president,  H.  C. 
Boyeson,  president,  H.  C.  Boyeson 
Company,  St.  Paul,  Minn.;  treasurer, 

J.  B.  Carroll,  president  J.  B.  Carroll 
Company,  Chicago.  Mrs.  Bernice 
Blackwood  was  re-elected  executive 
secretary. 

Advertising  Club  of  St.  Louis  re¬ 
cently  elected  R.  Fullerton  Place,  ed¬ 
itor  of  house  organs,  president;  C.  E. 
Williams,  retail  shoe  dealer;  Felix 
Coste,  D’Arcy  Advertising  Company, 
and  E.  L.  Hill,  St.  Louis  Globe-Dem- 
crat,  vice-presidents;  Douglas  Wil¬ 
liams,  Southwestern  Bell  Telephone 
Company,  secretary,  and  P.  M.  Fah- 
rendorf,  Fisher-Brown  Advertising 
Agency,  treasurer. 

National  Poster  Advertising  Asso¬ 
ciation  will  hold  its  annual  convention 
in  Detroit,  Oct.  13  to  18.  W.  C.  Hunt 
of  the  Walker  &  Company,  is  in 
charge  of  the  arrangements.  The  Can¬ 
adian  Poster  Advertising  Association 
will  meet  for  its  annual  convention  in 
Windsor  on  Oct.  16.  S.  S.  Scane  of 
Chatham,  Ont.,  is  making  the  arrange¬ 
ments. 

New  York  Advertising  Club’s  Ex¬ 
port  Advertising  Round  Table  held  its 
first  session  of  the  coming  year  Tues¬ 
day,  Oct.  7.  .\t  the  regular  meeting  of 

the  club  on  Tuesday  of  this  week  Fred 
B.  Smith,  of  the  Federated  Council  of 
Churches,  who  has  just  returned  from 
Europe,  spoke  on  conditions  abroad.  Mr. 
Smith  went  overseas  to  attend  the  A.  A. 
C.  W.  convention  at  Wembley,  and  has 
spent  the  past  two  months  touring  the 
Continent. 

Sphinx  Club,  New  York,  will  hold 
its  first  dinner  of  the  season  at  the 
Waldorf-Astoria  Hotel  Oct.  14.  The 
100th  anniversary  of  Fifth  avenue  will 
be  celebrated.  Principal  speakers  will  be 
Robert  Grier  Cooke,  president.  Fifth 
Avenue  Association,  and  Horace  A.  Saks, 
head  of  the  new  Saks  Fifth  avenue  store. 

New  York  Editorial  Conference  at 
luncheon  Oct.  4  discussed  plans  to  better 
the  editorial  policies  of  technical  and 
trade  journals.  James  Dalton,  industrial 
editor  of  Motor,  complained  that  technical 
papers  were  too  funereal  in  tone  and 
urged  injection  of  more  reader  interest. 

^  Baltimore  Press  Club  members  are 
r  to  be  given  the  opportunity  to  hear  is- 
,  lues  of  the  Presidential  campaign  dis- 
1  cussed  by  representatives  of  the  three 
parties  the  evening  of  Oct.  15.  Speak¬ 
ers  will  be  Hon.  John  H.  Bartlett,  First 
Assistant  Postmaster  General,  former 
Governor  of  New  Hampshire.  Republi¬ 
can;  Hon.  Norman  H.  Davis,  New  York, 
former  Secretary  of  State,  Democrat ; 
and  Hon.  John  J.  Blaine,  three  times 
Governor  of  Wisconsin,  Progressive. 
Judge  T.  J.  C.  Williams,  Press  Club 
president,  will  preside. 

Six-Point  League,  New  York,  news¬ 
paper  advertising  representatives  society, 
will  hold  a  special  meeting  of  its  execu¬ 
tive  committee  Oct.  21  to  vote  on  the 
question  of  adopting  a  name  more  de¬ 


scriptive  and  better  fitting.  Joseph  F. 
Finley,  of  Story,  Brooks  &  Finley,  Inc, 
is  president.  First  of  the  League’s  fall 
round-table  luncheons  will  be  held  Oct. 
28,  to  be  continued  the  last  Tuesday  of 
each  month. 

Press  Club  of  Chicago  recently 
elected  Everett  E.  Friganza,  assistant 
editor  of  the  Bell  Telephone  News,  presi¬ 
dent.  Other  officers  are  Paul  Hughes, 
vice-president;  Harold  J.  Bromley,  vice- 
president;  Robert  E.  Belcher,  treasurer; 
Charles  M.  Carr,  secretary. 

Associated  Business  Papers,  Inc. 
announces  the  admission  to  membership 
of  the  Architectural  Forum,  New  York. 

New  England  Advertising  Clubs 
has  decided  to  make  “Know  New  Eng¬ 
land”  the  theme  of  its  annual  convention 
to  be  held  at  Hartford,  Conn.,  Nov.  16  to 
20.  Frederick  W.  Bliss,  of  the  Town 
Criers,  Providence,  was  elected  chairman 
of  the  New  England  district  at  a  recent 
meeting  of  the  executive  committee,  when 
the  local  pride  campaign  was  agreed  on. 


Bouhard  Succeeds  Bridgman 

Theodore  Bosshard  has  been  appointed 
business  manager  of  the  Brooklyn  Stan¬ 
dard-Union.  succeeding  the  late  Herbert 
L.  Bridgman.  Bosshard  has  been  assis¬ 
tant  business  manager  for  about  two 
years  and  prior  to  that  was  managing 
wlitor  of  the  Standard  Union  Tor  many 


CANADIAN  GROUPS  MEET 


Injured  News  Man  Improving 

Joseph  S.  Jordan,  who  writes  the 
column  “Sought,  Seen  and  Heard”  for 
the  New  York  Evening  Post,  was  re¬ 
ported  slightly  improved  on  Oct.  9,  at  the 
Broad  Street  hospital,  where  he  was 
taken  Friday,  Oct.  3,  suffering  from  a 
fractured  skull  as  the  result  of  a  fall. 
He  uses  the  pen  name  of  Mann  Hatton. 
Until  recently  he  was  the  legislative 
correspondent  at  Albany  for  the  New 
York  Evening  World.  He  came  to  New 
York  from  San  Francisco  in  the  year 
1910. 


Alberta,  British  Columbia  and  Yukon 
Editors  Gather  in  Vancouver 

Members  of  the  Alberta,  British  Co¬ 
lumbia  and  Yukon  press  associations, 
held  a  joint  two-day  convention  in  Van¬ 
couver  on  Oct.  3  and  4.  Visiting  press¬ 
men  were  greeted  by  J.  A.  Bates,  Mis¬ 
sion,  B.  C.,  vice-president  of  the  B.  C. 
Association,  in  the  absence  of  Hugh  Sav¬ 
age,  Duncan,  B.  C.,  president,  now  in 
England.  The  welcoming  .address  was 
responded  to  by  John  Mackenzie,  presi¬ 
dent  of  the  Alberta  Press  Association. 
Reports  of  officers  and  discussion  of  ad¬ 
vertising  matters  followed. 

question  box,  presided  over  by 
J.  M.  Walker,  Okanagan  Commoner, 
was  a  feature  of  the  first  day, 
during  the  afternoon  of  which  dele¬ 
gates  were  guests  of  the  Vancouver 
Harbor  Commission  on  a  tour  of 
the  harbor. 


the  entire  pofwlation  of  the  itate 
_  of  Wtah,  263.3*0  people,  or  5J  per  cent, 
live  within  a  44  mile  radius  of  SiUt  Lake 
City. 

®he  Wetus 

HE  Deseret  Newi  delivers  daily  to 
this  territory  1S.887  papers,  or  a 
P«per  to  every  2.9  families. 

Foreicn  Representatives 
CONE,  HUNTON  A  WOODMAN 
Hew  York  Chicaev  Detroit 

Kmaaa  aty  St.  Louis  Adwita 

Padftc  Coast  Representatives 
CONCEJl  A  JOHNSTON 
Las  Angolas  San  Frastdaco 


Why  Gannett  Likes 
His  Ludlows 

Mr.  Frank  E.  Gannett,  Editor  and  Publisher  of  Gannett's  Empire  State 
group  of  daily  and  Sunday  newspapers,  controls  the  following  papers 
that  circulate  chiefly  in  the  heart  of  New  York  State. 


Rochester  Times-Union 
Utica  Observet'Dispatch 
Elmira  Star-Gazette 


Elmira  Advertiser 
Elmira  Telegram 
Ithaca  Journal-News 


IN  writing  of  his  experience  with  his  Ludlows,  Mr.  Gannett  says:  “I  never  hesi¬ 
tate  to  recommend  the  Ludlow  to  any  publisher.  We  have  two  in  Rochester,  two 
in  Utica,  one  in  Elmira  and  one  in  Ithaca,  I  don’t  believe  we  could  get  along 
without  them.  It  was  difficult  at  first  to  sell  me  on  the  Ludlow  because  I  could  not 
see  in  advance  any  saving  of  time  or  money,  but  I  have  been  convinced  that  the  Lud¬ 
low  is  a  very  profitable  investment,  and  any  publisher  who  does  not  look  into  it  with 
an  open  mind  is  missing  a  chance  to  save  money.” 

Superintendent  Parmiter  of  the  Utica  Observer-Dispatch  backs  up  the  state¬ 
ment  of  Mr.  Gannett  by  adding:  “For  true  economy,  low  maintenance  cost  and 
capacity  for  unlimited  out-put  under  tremendous  pressure,  we  believe  the  Ludlow 
superior  to  any  other  system.” 


The  three  basic  ideas  that  have  made 
Ludlow  success  possible  are:  (1)  Simplicity 
of  construction,  (2)  Unlimited  type  on  slugs, 
with  great  range  from  six  to  sixty  point,  in¬ 
cluding  bold  and  extended  faces,  and,  (3) 
Speed  in  operation.  In  fact,  the  money-mak¬ 
ing  advantages 
of  the  Ludlow 
System  of  mat¬ 
rix  composition 
for  display  is 
now  admitted 
by  successful 
printers. 


The  extent  of  your  profits  this  year  may 
be  determined  largely  .by  the  quantity  of 
Christmas  advertising  carried  by  your  paper 
during  the  next  few  weeks.  There  is  still 
time  for  you  to  fully  investigate  the  Ludlow 
System  and  to  equip  your  plant  for  meeting 
the  peak  load  of  Christmas  business. 

With  less  than  an  hour’s  instruction  any 
printer  can  learn  to  operate  the  Ludlow. 

Say  the  word,  and  we  will  write  you 
fully  about  the  Ludlow,  and  send  you  speci¬ 
mens  of  new  Ludlow  typefaces  from  six  to 
sixty  point  that  will  increase  the  attractive¬ 
ness  of  your  paper. 


Ludlow  T  y  pogr  aph  Company 

2032  Clybourn  Avenue 

San  Francisco:  HcarstBIJg.  CHICAGO  New  York:  World  Bldg. 


LUDLOW  QUALITY  COMPOSITION 
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WHAPS  WHAT  IN  THE  FEATURE  FIELD 


I 


ATEL  RICHARDS,  Chicago  illustrator 
and  designer,  who  has  been  con¬ 
nected  with  some  of  Chicago’s  leading 
advertising  agencies,  has  entered  the 
syndicate  field  with  a  one-column  comic 
feature  of  his  own  creation  headed 
“Sadie  Says,”  being  the  illustrated  re¬ 
marks  of,  according  to  the  advertisement, 
“a  genuine  newspaper  lady,”  inclined  to 
be  philosophical  and  witty.  The  new 
syndicate  Richards  has  established  goes 
under  the  name  of  Richards  &  Richards, 
with  headquarters  in  Chicago. 

It  developed  upon  the  Ledger  Syndi¬ 
cate,  Philadelphia,  to  give  a  new  twist  to 
the  cross  word  puzzle  craze.  Their  latest 
variation  is  entitled  “Cross-Word  Cele¬ 
brities”  and  it  is  conducted  by  O.  L. 
Griffith.  When  the  puzzle  is  completed 
correctly,  the  left  hand  vertical  column 
spells  the  name  of  a  well-known  person, 
the  celebrities  ranging  from  Norma 
Talmadge  to  (jene  Sarazen. 

Chief  John  Kenlon,  of  the  New  York 
Fire  Department,  veteran  of  50,000  fires 
on  land  and  sea,  has  written  a  series  of 
five  articles  for  the  Metropolitan  News- 
laper  Service,  New  York,  telling  of  facts 
of  heroism  by  firemen  which  he  has  wit¬ 
nessed,  or  which  have  occurred  under  his 
administration  of  the  department.  Some 
of  the  rescues  include  acrobatics  at  great 
heights  and  show  the  flashes  of  resource¬ 
fulness  to  which  firemen  are  put  in  the 
pursuit  of  their  calling. 

'  F.  J.  Qode,  formerly  with  the  Bell 
Syndicate  and  Metropolitan  Newspaper 
Service  has  joined  the  sales  staff  of  the 
Ledger  Syndicate,  Philadelphia. 

Prof.  Norman  Roy  Appleton,  B.  S.,  M. 
S.  and  Dick  Carson,  world  war  veteran, 
members  of  the  Lewis  Wilson  Appleton 
Jr.,  Syndicates,  Philadelphia,  have  just 
left  for  Colorado.  After  a  short  stay 
there,  they  will  proceed  to  Arizona  on 
horseback,  gathering  material  along  the 
way,  bringing  their  trip  to  an  end  at  the 
Indian  Reservation. 

Herman  Bernstein,  editor,  will  sail 
from  New  York  for  Europe,  Nov.  15,  to 


write  a  series  of  100  daily  articles  for 
the  Federal  Feature  Syndicate,  New 
York,  under  the  caption  “Close-ups  of 
Europe.”  He  will  remain  abroad  about 
4  months,  visiting,  among  other  places, 
England,  France,  Poland,  Jugo-Slavia. 
Turkey,  Palestine,  and  Egypt. 

W.  O.  McGeehan,  sporting  writer,  who 
conducts  the  “Listening  Post”  for  the 
New  York  Herald  Tribune  Syndicate, 
has  returned  to  New  York,  after  a  hunt¬ 
ing  trip  at  Creek  des  Prairies  and  La 
Tuque,  northern  Quebec,  where  he  shot 
a  bull  moose  with  a  5^inch  spread  of 
antlers. 

John  Held,  Jr.,  who  draws  “O  Margy !” 
for  the  United  Feature  Syndicate,  New 
York,  was  this  week  elected  constable 
of  W'ilton,  Conn.,  artist  colony. 

R.  M.  Brinkerhoff,  creator  of  “Little 
Mary  Mix-Up”  for  the  New  York  World 
Syndicate,  and  Mrs.  Brinkerhoff  have 
returned  from  a  pleasure  trip  abroad. 

Paul  V.  Collins,  former  Republican 
candidate  for  Governor  of  Minnesota, 
and  newspaper  writer,  who  now  con¬ 
ducts  his  own  editorial  syndicate  from 
Washington.  D.  C.,  has  been  touring  the 
Northwest  writing  politics  for  the  IVasli- 
ington  Star.  His  regular  syndicate  fea¬ 
ture  runs  under  the  heading  “In  Today’s 
Spotlight.” 

Eddie  Cantor,  comedian,  beginning 
Nov.  15,  will  write  a  weekly  humorous 
article  for  newspapers  through  the 
United  Feature  Syndicate,  New  York. 

Richard  S.  Bond  has  discontinued  the 
Business  Story  Syndicate,  Philadelphia, 
and  the  Joke  Syndicate,  both  formerly 
owned  by  him,  and  is  now  devoting  his 
full  time  as  commercial  broadcaster  and 
writer  of  a  trade  paper  series  of  business 
stories. 

Irvin  S.  Cobb,  whose  humorous  stories 
are  syndicated  by  the  McNaught  Syndi¬ 
cate,  has  spent  several  weeks  hunting  in 
I  and  about  the  Lake  Edward  country  in 
I  northern  Quebec. 


FLASHES 


I 


A  spectacle  of  wasted  energy  is  a  hun-  It  is  pretty  hard  to  get  Grand  Jury 
dred  motorists  blowing  their  horns  at  proceedings  that  suit  ex-Secretary  Fall, 
a  traffic  cop  on  a  congested  downtown  — Philadelphia  Record. 
crossing. — Pittsburgh  Gazette-Times.  _ 

Any  apartment  house  owner  who  outs 
With  the  first  report  of  army  graft  an  anti-boiled-cabbage  clause  in  his  lease 
and  profiteering  in  China,  we’ll  know  it’s  will  never  have  a  vacant  apartment. — 
a  real  war. — Syracuse  Post-Standard.  New  York  American. 


If  the  Prince  wants  to  take  part  in  a  Brisbane  is  about  to  erwt  a 

real  American  sport  he  should  t^  apart-  ^^•'tnient  house  in  New  York, 

ment  hnntinv  —  Yr,,!  Vnrt  “"*1  y^t  there  are  peop  e  who  say  the 


ment  hunting.  —  Acw  York  Evening  y" 

u/nrM  *  newspaper  editorial  has  lost  its  power. — 

_  IVorcester  (Mass.)  Telegram. 


A  family  budget  is  a  good  thing,  and 
of  course  the  car’s  expenses  appear  right 
at  the  top. — Cleveland  Times  &  Com¬ 
mercial. 

“Hoist  on  his  own  petard”  means  what 
happens  to  the  gas  stepper. — J.  R.  IV.  in 
Milwaukee  Journal. 

Understanding  of  the  reason  for 
China’s  civil  war  is  vague  in  America. 
There  may  be  some  who,  taking  into  ac¬ 
count  their  own  experience,  believe  it  due 
to  a  failure  to  standardize  the  mah  jong 
rules. — New  York  Herald  Tribune. 

It  takes  a  red-nosed  man  with  a  greasy 
vest  and  a  soiled  collar  and  a  cheap  cigar, 
with  his  feet  on  another  chair,  to  put 
the  proper  empliasis  into  the  words, 
“These  women  reformers  make  me 
wearv.” — Altoona  Tribune. 


Proposed  outline  for  a  modern  yam: 
They  met  one  morning  in  a  barber  shop. 
— Detroit  News. 

Perhaps  Mars  just  drew  near  to  ob¬ 
serve  the  result  of  what  he  did  in  1914. — 
New  York  Telegram  and  Ezening  Mail. 

They  have  solved  the  divorce  evil  in 
Russia;  it  isn’t  an  evil — Columbia  (S.  C.) 
Record. 

We  can’t  help  thinking  that  a  course 
in  a  cooking  school  would  do  a  lot  more 
to  glorify  the  American  girl  than  Ziegfeld 
ever  did. — New  York  Herald-Tribune. 

If  there  should  come  another  war,  the 
common  people  should  demand  that  it  be 
fought  out  by  the  gentlemen  who  are 
inventing  all  the  deadly  war  engines  we 
read  about. — Columbia  (S.  C.)  Record. 


Increased 

Circulation 

Means  More 
Business  for  National 
Advertisers 

^GURES  submitted  the 
Audit  Bureau  of  Circulations  for 
the  year  show  a  marked  increase 
in  the  circulation  of  the  Altoona 
Mirror. 

For  the  year  ending  JUNE  30, 

1923,  the  report  showed^25,265 
net  paid  subscribers. 

For  the  year  ending  JUNE  30, 

1924,  the  report  shows  26,549 
subscribers,  or  an  increased  cir- 
culation  of  1284  daily. 

For  the  six  months  ending 
JUNE  30,  1924,  the 
report  shows 


27,034 


Altoona  is  growing.  Her  popu¬ 
lation  is  increasing.  Business 
is  good. 

The  ALTOONA  MIRROR  is 
the  favorite  newspaper.  The 
A.  B.  C.  statement  will  prove  it. 


USE  ITS  COLUMNS  TO 
TELL  YOUR  STORY 


The  ALTOONA  MIRROR 


ALTOONA,  PA. 


BUSINESS  DIRECT 


4 


Mother-Earth  is  the  Foundation  of 

OHIO’S  Prosperity 


buying  power,  as  always, 
comes  from  her  soil.  While  an 
industrial  leader,  Ohio  measures  her 
wealth  by  returns  from  her  soil  in 
agriculture,  minerals  and  other  natural 
resources. 

Agriculture  in  Ohio  is  the  backbone 
of  the  state’s  wealth.  It  produces  vast 
quantities  of  vegetables,  cereals,  hay, 
fruits,  nuts,  dairy  products,  wool, 
honey,  wax  and  livestock  amounting 
annually  to  nearly  $1,000,000,000. 

Its  mineral  wealth  includes  coal, 
iron,  glass  sand,  clays,  salt,  petroleum, 
natural  gas,  limestone,  sandstone,  gyp¬ 
sum,  mineral  waters,  some  potash  and 
pyrite. 


Ohio  ranks  fourth  in  mineral  wealth 
extracted  from  mother-earth.  Bitumi¬ 
nous  coal  is  produced  in  thirty  coun¬ 
ties  taking  approximately  45,000,000 
tons  annually. 

Oil  production  is  very  great,  the 
total  value  being  around  $45,000,000 
per  year. 

In  the  production  of  fireclay  and 
the  making  of  pottery,  Ohio  stands 
first  in  the  nation  and  in  the  world. 

All  the  agricultural  districts,  min¬ 
ing  districts  and  manufacturing 
centers  are  covered  by  this  list  of 
newspapers,  and  advertisers  can  get 
their  story  before  all  classes  and  all 
people  in  Ohio. 


National  advertisers  should  choose 

“OHIO  HRST” 


Circa- 

2,$00 

lOJMW 

Circa- 

z.$oo 

10.000 

lation 

linM 

linM 

lation 

linM 

liaM 

•••Akron  Beacon  Journal . 

. (E) 

40,558 

.10 

.10 

•••Middletown  Journal  . 

. (E) 

4,345 

.025 

.025 

•••Akron  Times  . 

. (E) 

24,499 

.06 

.06 

tttNewark  American-Tribune  ...., 

. (E) 

7,893 

.025 

.025 

•••Akron  Sunday  Times . 

. (S) 

24,468 

.07 

.07 

New  Pbiladelpbia  Times . 

. (E) 

7,904 

.025 

.025 

tttBellefontaine  Examiner  . 

. (E) 

4,706 

.02 

.02 

Piqna  Call  and  Press  Dispatch.. 

. (E) 

6,142 

.03 

.03 

ttfCincinnati  Enquirer  . 

...(M&S) 

76,789 

.17-35 

.17-35 

tttPortsmoutb  Sun  and  Times . 

..(M&E) 

18,879 

.06 

.06 

tttColumbua,  O.,  State  Journal... 

. (M) 

43,588 

.12 

.11 

tttPortsmoutb  Sun-Times . 

. (S) 

13,112 

.04 

.04 

tttColnmbus,  0.,  State  Journal.... 

. (S) 

43,588 

.12 

.11 

•••Springfield  Sun  . 

. (M) 

13372 

.035 

.035 

ttfConneant  News  Herald . 

. (E) 

3,095 

.0225 

.0225 

•••Toledo  Blade  . 

. (E) 

109,123 

37 

35 

tfDover  Daily  Reporter  . 

. (E) 

5,046 

.025 

.025 

•••Youngstown  Vindicator  . 

. (E) 

27,441 

.07 

37 

tflronton  Irontonian  . 

. (M) 

3,400 

.0179 

.0179 

•••Youngstown  Vindicator  . 

. (S) 

27,441 

.07 

.07 

Kenton  Democrat  . 

. (E) 

2,500 

.014 

.014 

ttGovemment  Statement,  Sept.  30,  1923. 

•••Lima  Republican-Gazette  . 

....(E&S) 

11,742 

.05 

.05 

tttGovemment  Statement,  April  1,  1924, 

Lorain  Journal  . 

. (E) 

4,866 

.025 

.018 

•••A.  B.  C.  Statement,  April  1,  1924. 
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BIG  PRESS  CONFERENCES 
AT  CHICAGO 


(Continued  from  page  8; 


of  a  divisional  committee  of  five,  whose 
duty  it  shall  be  to  bring  before  the  board, 
either  in  writing  or  in  person,  any  sug¬ 
gestions  which  they  may  consider  desira¬ 
ble  for  the  welfare  of  their  division  or 
any  member  thereof ;  such  divisional  com¬ 
mittees  to  be  elected  for  a  period  of  one 
year.” 

Schedule  for  the  departmental  meetings 
follow : 

The  Advertiser  Division  will  meet  in 
Room  104,  Hotel  La  Salle;  President  O. 
C.  Harn,  National  Lead  Company,  in  the 
chair. 

The  Advertising  Agents'  Division  will 
meet  in  Room  103;  Director  Walter  Hine, 
of  Frank  Seaman,  Inc.,  presiding. 

The  Newspaper  Division  will  meet  in 
the  Red  Room ;  Director  Walter  A. 
Strong,  Chicago  Daily  News,  will  preside. 

The  Magazine  Division  will  meet  in 
Room  102;  Director  Stanley  R.  Latshaw 
presiding. 

The  Farm  Paper  Division  will  meet  in 
the  East  Room  ;  Director  B.  Kirk  Ran¬ 
kin,  Southern  Agriculturist,  in  the  chair. 

The  Business  Publication  Division  will 
meet  in  Room  210;  Director  E.  R.  Shaw, 
Power  Plant  Engineering,  in  the  chair. 


University  of  Wisconsin,  on  “The  Im¬ 
portance  of  Maintaining  High  Editorial 
Standards.” 

Luncheon  this  first  day  will  be  ad¬ 
dressed  by  Col.  Arthur  Johnson,  U.  S.  A. 

With  but  one  break,  the  afternoon  ses¬ 
sion  will  be  devoted  to  talks  on  newspa¬ 
per  advertising.  Mrs.  E.  O.  Susong, 
Grestwille  (Tenn.)  Democrat  Sun, 
opens  the  after- 


LONG  PROGRAM  FACES 
INLAND  PUBUSHERS 


P^HAT  it  considers  will  be  the  most 
important  annual  meeting  it  has 
ever  held  is  scheduled  for  the  Inland 
Daily  Pr^ss  .As- 


golf  privileges  to  all  Inland  members  to 
play  at  Olympia  Fields.  A  golf  tourna¬ 
ment  is  scheduled  for  Oct.  13. 


MARKET  RESEARCH  IDEA  IS 
FOUR-A  TOPIC 


advertising  agencies  and  publishers.  T rade 
areas  are  to  be  surveyed  without  bias. 

The  Research  Department,  James 
O’Shaughnessy,  executive  secretary  of  the 
■A.  A.  A.  A.,  this  week  told  Editor  & 
Publisher,  will 


- sociation  at  the 

Morrison  Hotel. 
Chicago,  Oct.  14 
and  15. 

Sessions  will  be 
opened  by  the  re- 
pfjrt  of  George  D. 
Lindsay,  publisher 
of  the  Marion 
find.)  Chronicle, 
president,  to  tie 
followed  by  the 
annual  accounting 
of  Wil  V.  Tuf- 
ford,  secretary. 

r;EORGE  1).  Lindsay  One  of  \Ir. 

Linilsay  s  duel 
activities  as  presi¬ 
dent  during  the  i>ast  year  has  been  tlie 
direction  of  a  drive  to  obtain  new  Inland 
members.  Election  of  new  members  and 
their  introduction  to  the  present  member¬ 
ship  will  follow  immediately  after  the 
secretary’s  report. 

Stuart  H.  Perry,  Adrian  (Mich.)  Tele¬ 
gram,  heads  the  list  of  speakers  on  the 
first  day,  with  the  topic  “Contempt  of 
Court  Abuses.” 

Second  on  the  program  is  George  W. 
Purcell,  Vincennes  (Ind.)  Sun,  on  “First 
Newspapers  in  Inland  States.”  Purcell 
has  made  a  study  of  old  newspapers  and 
will  also  have  an  exhibit  of  some  100- 
year-old  newspapers  of  Indiana,  Illinois, 
Ohio,  Kentucky,  Virginia,  Mississippi, 
Louisiana,  Vermont  and  New  York. 
Among  them  will  be  souvenir  copies  of 
Volume  1,  No.  2,  of  the  Indiana  Gazette, 
.Aug.  7,  1804,  containing  an  account  of 
the  Hamilton-Burr  duel. 

The  program  for  the  first  morning  will 
close  with  an  address  by  Prof.  Willard 
G.  Bleyer,  of  the  School  of  Journalism. 


noon  speeches 
with  an  address 
on  “A  Woman’s 
Experience  as  a 
Newspaper  Pub¬ 
lisher.”  Then 
will  follow  : 

Jesse  F.  Matte- 
son,  chairman, 
newspaper  com¬ 
mittee,  A.  A.  A. 

A.  on  “National 
Advertising  i  n 
Newspapers; 

Ralph  Shannon,  ..  _ _ 

Washington  (la.) 

Journal,  “Getting 

the  Personal  Touch  in  Advertising,”  and 
Jason  Rogers,  New  York,  on  “How  to 
Double  the  Volume  of  National  Advertis¬ 
ing  in  Newspapers.” 

Reports  of  the  different  committees  fea¬ 
ture  the  morning  program  of  Ckt.  IS. 
These  reports  will  be  made  and  subse¬ 
quent  discussions  led  by  the  following 
committee  chairmen : 

A.  L.  Miller,  A.  B.  C.  Committee ;  .Ar¬ 
nold  L.  Guesmer,  Federal  Tax;  Homer 
Gard,  Postal ;  Will  O.  Feudner,  Labor ; 
E.  H.  Harris,  Cost  Finding,  and  E.  P. 
.Adler,  Paper. 

Free  publicity  will  be  held  up  for  dis¬ 
cussion  under  the  leadership  of  L.  I. 
Noyes,  of  the  Ironwood  (Mich.)  Globe, 
first  speaker  after  the  committees  have 
concluded  their  reports.  Frank  T.  Car- 
roll,  Indianapolis  (Ind.)  News,  president 
of  the  Newspaper  Advertising  Execu¬ 
tives,  will  talk  on  his  association,  and 
either  \V.  P.  Strandborg  or  Joe  (3ar- 
miechael,  president  of  the  Public  Utilities 
Advertising  Association,  will  speak  on 
“Public  Utilities  and  the  Press.” 

On  this  day  the  Inland  luncheon  will 
have  as  guest  of  honor,  Hon.  Frank  O. 
Lowden,  former  Governor  of  Illinois, 
who  will  speak  on  “The  Relation  of  the 
Newspaper  to  the  Farm  Era.” 

Circulation,  classified  advertising,  and 
state  press  associations  will  occupy  at¬ 
tention  during  the  afternoon.  Robert  S. 
Weir,  Syracuse  Journal,  president  of  the 
International  Circulation  Managers’  As¬ 
sociation,  will  explain  the  aims  of  his 
organization,  while  H.  L.  Williamson, 
secretary,  Illinois  State  Press  Associa¬ 
tion,  will  speak  on  the  “Functioning  of 
a  State  Press  Association.”  Basil  L. 
Smith  will  discuss  “Standard  Classified 
.Advertising.” 

Featuring  the  entertainment  side  of  the 
program  will  be  a  theater  party  on 
Wednesday  evening  to  “The  Beggar  on 
Horseback,”  arranged  by  President  Lind¬ 
say  through  the  courtesy  of  S.  E.  Thoma¬ 
son,  business  manager,  Chicago  Tribune, 
president  of  the  American  Newspaper 
Publishers’  Association.  Robert  B.  Har- 
bison,  western  sales  manager  of  the  In¬ 
ternational  Paper  Company,  has  extended 


TJ^HEN  the  American  Association  of 
”  Advertising  .Agencies  opens  its 
eighth  annual  convention  at  the  Drake 
Hotel,  Oct.  16 


and  17,  one  of 
the  subjects  to 
be  discussed  of 
particular  inter¬ 
est  to  newspaper 
publishers  will 
be  the  establish¬ 
ment  of  the  A. 

A.  A.  A.  Market 
R  e  s  e  a  r  ch  De¬ 
partment,  recent¬ 
ly  announced  by 
Stanley  R  e  s  o  r, 
president,  through 
Editor  &  Pub-  „  „ 

LISHER.  Stanley  Resor 

Resor  this  week 

declared  no  director  for  this  department 
had  yet  been  named,  the  final  appointment 
being  held  over  until  the  matter  can  be 
acted  upon  by  the  association’s  entire 
membership  in  Chicago. 

According  to  plan,  the  Research  De¬ 
partment  will  make  a  “qualitative”  anal¬ 
ysis  of  newspaper  and  magazine  circula¬ 
tions  in  the  United  States  and  will  in  no 
sense  be  in  competition  with  A.  B.  C.  It 
is  confidently  expected  by  the  creators  that 
the  department  will  be  a  saving  to  both 


also  take  charge 
of  the  “compre¬ 
hensive  data  re¬ 
garding  ail  pub¬ 
lications  of  the 
world,  collected 
and  tabulated  by 
the  association 
during  the  last 
year  and  a  half  in 
co-operation  with 
the  United  States 
Department  of 
Commerce.” 

“These  files,  Jame.s  o’Shauchnessy 
which  we  now 
have  in  our  pos¬ 
session,”  O’Shaughnessy  said,  “include  the 
advertising  rates,  circulation,  size  of  col¬ 
umns,  screen  used,  standard  rate  card  in¬ 
formation,  and  the  age  and  stability  of 
all  newspapers  and  other  publications  in 
eve^  considerable  city  of  the  world. 

“(Carbon  copies  of  this  tabulated  infor¬ 
mation  have  been  filed  with  the  Govern¬ 
ment,  where  they  are  now  available  to 
any  applicant.  The  government  copies, 
however,  are  not  manifold  and  must  be 
inspected  in  Washington,  whereas,  they 
can  be  sent  out  from  our  New  York  office 
to  A.  A.  A.  A.  members. 

“The  Department  of  Commerce  col¬ 
lected  the  material  for  these  files  through 
consuls,  special  agents,  commercial  at¬ 
taches  and  trade  investigators  in  all  parts 
of  the  globe.  They  are  practically  com- 


Reason~Why  Copy 
For  Your  Churches 


The  most 


successful 


of  all 


Help  your  churches  to  have  a  constructive  message 
in  their  display  space.  It  is  not  enough  to  say  “Come 
to  Church.”  Here  is  one  of  the  52  ads  offered  by  this 
Department  as  Series  No.  6.  designed  for  use  on 
behalf  of  all  the  churches  in  your  town. 

AND  THEN  THE  SLIP 

“This  man  was  a  trusted  cashier  for  twenty  years,” 
said  the  underwarden  as  a  visitor  watched  a  man  in  the 
office  of  a  state  penitentiary. 

The  story  was  the  old  one  of  temptation  becoming  too 
much  for  a  man  who  had  handled  the  money  of  another 
for  two  score  years.  One  slip  spoiled  his  life  and  that 
of  his  wife  and  children. 

'  A  man  may  struggle  against  temptation  for  more  than 
twenty  years  and  get  no  credit  for  the  times  he  might 
have  slipped  and  didn’t.  The  one  time  he  does  slip  tears 
down  the  whole  structure  he  had  built  so  carefully — 
and  hundreds  of  men  in  (name  of  town)  know  how  easy 
it  is  to  slip! 

But  if  we  are  to  believe  the  testimony  of  men  who  have 
wanted  to  slip  but  didn’t,  and  those  who  have  slipped 
and  then  "came  back,”  the  Bible  and  the  Christian 
religion  are  restraining  forces  and  assistants  of  super¬ 
natural  power  which  can  be  had  by  any  man  who  desires 
the  help. 

Every  church  in  (name  of  town)  is  eager  to  help  the 
man  or  woman  who  knows  he  must  fight  a  battle  which, 
if  lost  for  a  day,  means  the  wreck  of  his  life. 

Let  the  churches  help  you.  Talk  with  any  pastor. 

Use  of  this  entire  series  of  52  ads  may  be  purchased 
by  one  paper  in  a  town  for  3  cents  per  week  per 
thousand  circulation.  For  full  set  of  proofs  address 
Herbert  H.  Smith,  723  Witherspoon  Bldg.,  Phila¬ 
delphia,  Pa. 


First  eight  months  of 


newspaper 


CHURCH  ADVERTISING  DEPARTMENT 
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consolidations. 


Carried  more  Men’s  Wear  adver¬ 
tising  than  the  World  and  Sun 
combined. 


A.  A.  C.  W. 

Dr.  Chriatian  F.  Reianer,  Preaident,  701  W«at  177th  St.»  N«w  York 
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plete  and  have  been  kept  efficiently  up- 
to-date.” 

O’Shaughnessy  pointed  out  that  these 
files  are  of  particular  value  in  developing 
foreign  markets  for  American  products. 

•‘We  believe,”  he  said,  “that  foreign 
advertising  is  necessary  to  the  main¬ 
tenance  of  domestic  advertising.  Often 
heavy  producing  American  factories  must 
sell  abroad  or  go  broke. 

“When  I  was  abroad  this  summer,  I 
saw  hundreds  of  American  products  in 
European  Mores.  But  they  were  not  be¬ 
ing  extensively  advertised.  If  they  were 
advertised,  their  sale  would  be  far  greater, 
the  output  of  American  factories  could 
be  increased,  price  to  the  domestic  con¬ 
sumer  reduced,  the  total  business  enlarged 
and  great  additions  made  to  domestic  ad¬ 
vertising  appropriations.” 


The  first  business,  therefore,  of  the  Re¬ 
search  Department,  he  pointed  out,  would 
be  concerned  with  adjustment  of  these 
files  to  more  efficient  use. 

Undoubtedly  the  matter  of  the  Research 
Department  will  be  brought  up  before  the 
friendly  get-together  luncheon,  which  the 
A.  A.  A.  A.  will  give  to  about  1,000  pub¬ 
lishers  on  Thursday  at  the  Hotel  La 
Salle. 

President  Resor  will  talk  briefly  at 
this  luncheon,  to  be  followed  by  William 
H.  Johns,  of  the  George  Batten  Agency, 
chairman  of  the  A.  A.  A.  A.  board  of 
ex-presidents ;  O.  C.  Harn,  National  Lead 
Company,  A.  B.  C.  president;  and  A.  W. 
b'rickson,  of  the  Erickson  Company. 

The  annual  directors’  meeting  of  the  A. 
A.  A.  A.  is  to  be  held  Oct.  15. 

Election  of  officers  will  be  held  Oct.  17. 


PHILADELPHIA  POOR  RICHARDS  LAUNCH 
FIRST  ENDOWED  AD  CLUB  SCHOOL 
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T'HE  Charles  Morris  Price  School  of 
Advertising  and  Journalism  was  in¬ 
augurated  by  the  Poor  Richard  Club  of 
Philadelphia  at  a  luncheon  at  the  Belle- 
vue-Stratford  Hotel  on  Thursday,  at¬ 
tended  by  the  Mayor  of  the  city,  many 
leading  educators  and  about  300  Poor 
Richardites  and  their  friends. 

The  school  starts  with  an  endowment 
of  $30,000  given  to  the  Poor  Richard 


cfuiur;'; 

\Ni) 


IQub  by  Michael  G.  Price,  the  entire 
estate  of  his  son,  Charles  Morris  Price, 
for  many  years  a  member  of  the  Poor 
Richard  Club,  who  was  lost  at  sea  in  the 
Mediterranean  in  November,  1922. 

■  ■  Jarvis  A.  Wood,  of  N,  W.  Ayer  & 
^  }  Son,  president  of  the  club,  who  presided, 
t  told  of  the  generosity  of  the  father  who 
I  ;  had  lost  his  only  son,  of  the  kindly  heart 
that  had  prompted  this  action  in  a  modest 
;  way,  that  the  Poor  Richard  Qub  was  in 
[  j  the  unique  position  of  having  received 
I  s  the  first  endowment  of  any  club  in  the 
country  for  educational  purposes,  and  out- 
'  1  Kned  the  progress  of  advertising  during 


the  past  50  years.  He  told  of  an  experi¬ 
ence  that  befell  his  late  associate,  E. 
Wayland  Ayer,  who  was  largely  respon¬ 
sible  for  the  success  of  N.  W.  Ayer  & 
Son,  and  who  as  a  young  man  resigned 
his  position  as  a  teacher  to  take  a  job  in 
an  advertising  agency. 

One  day,  a  man  whom  he  had  ap¬ 
proached  for  business  told  him  he  re¬ 
gretted  his  move — that  he  didn’t  think 
advertising  a  respectable  business,  and 
that  if  he  really  needed  help  he  would  be 
glad  to  give  it  to  him.  “F.  W.”  retired 
as  gracefully  as  he  could,  but  in  the  next 
interview  informed  his  friend  that  if  ad¬ 
vertising  was  not  respectable  he,  per¬ 
sonally,  would  try  to  make  it  so.  Mr. 
Wood  said  the  establishment  of  this 
school  was  a  milestone  in  the  progress  of 
advertising. 

The  school  opened  on  Tuesday  in  the 
Poor  Richard  rooms,  with  an  enrollment 
of  115  and  some  500  applications.  In¬ 
struction  is  under  guidance  of  the  Poor 
Richard  Club  and  direction  of  Messrs. 
Lutz  and  Mulvey. 

Bartley  J.  Doyle,  past  president  of  the 
Poor  Richards,  paid  tribute  to  Charles 
Morris  Price.  He  had  a  bent  for  journal¬ 
ism,  he  said,  was  quiet,  and  unassuming 
and  liberal.  He  was  sure  the  poor  Rich¬ 
ard  Club,  with  the  aid  of  this  fund  and 
the  backing  of  the  father  who  stood  ready 
to  assist  in  every  way,  could  do  every¬ 
thing  that  was  necessary  to  make  both 
the  advertising  and  journalistic  courses 
successful. 

The  Poor  Richards  have  the  support 
of  Dr.  Smith  of  the  university,  the  presi¬ 
dent  of  the  Board  of  Education  and  the 
other  leading  educators  of  Philadelphia. 

They  are  planning  to  place  in  their 
club  rooms  a  bronze  memorial  tablet  as 
shown  in  the  accompanying  cut. 


Schnackenberg  Leaves  Hearst 

Planning  to  devote  all  his  attention  to 
a  public  accounting  practice  for  publish¬ 
ers.  John  H.  Schnackenberg  has  re¬ 
signed  from  the  staff  of  the  Hearst  Gen¬ 
eral  Management,  with  which  he  has  been 
associated  since  1921. 


PUBLIC  LEDGER  MAGAZINE  PAGES 

,|  The  Ultimate  in  Art  I^ayout  and  Subject  Selection 

j|  New  Front  Cover  in  four  colors; 

'  J  Complete  Sto  ry  Page;  Seven 

■'j  Feature  Pages;  Edith  Burtis’  Fash- 
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Experience 
The  Best  Teacher 

Has  taught  American  exporters  that  the  best 
advertising  medium  in  Japan  is 

SHIMPO 

The  explanation  is  readily  apparent  to  all  who 
have  examined  carefully  the  comparative  status 
of  newspapers  in  japan.  There  are  journals 
which  cater  to  one  political  party,  to  the  literati, 
to  gay  circles  and  even  to  the  rikisha  men  and 
coolies.  But  The  Jiji  Shimpo  is  known  through¬ 
out  Japan  as  the  Empire’s  foremost  NEWSpaper 
and  the  favorite  in  business  circles.  The  Jiji’s 
circulation  is  greatest  among  prosjjerous  Japan¬ 
ese.'  Its  typical  readers  are  found  among  those 
progressive  Japanese  who  lead  the  way  in  the 
introduction  of  foreign  goods  in  our  country. 
To  interest  them  is  the  foreign  salesman’s  first 
requirement. 

J.  P.  Barry,  an  authority  on  Far  Eastern  ad¬ 
vertising,  represents  the  Jiji  in  the  American 
field.  Mr.  Barry  is  thoroughly  equipped  to  assist 
you  in  planning  your  advertising  campaign  in 
Japan,  and  will  take  pleasure  in  serving  you  in 
every  possible  way.  Communicate  with  him  at 

JAPAN  ADVERTISER  SUITE 

342  Madison  Avenue  New  York  City 

THE  JIJI  SHIMPO 

Tokyo 

“In  Japan,  the  Buyers  Read  The  JijT* 


THE  JIJI 


PHILADELPHIA 
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PRESS  RGHTS  SUPER-POWER  RADIO 

{Continued  from  page  3) 


NORRIS  A.  HUSE  JOINS 
WESTCHESTER  DAILIES 


Former  General  Manager  United 
Features,  Now  Business  Manager, 
Mount  Vernon  Argus  and  New 
Rochelle  Standard-Star 


doubtless  would  be  opposed  to  direct  ad-  newspaper  has  an  option  whether  he  will  Mount  Vernon  Argus  and  New 

vertising,  and  the  same  view  was  ad-  read  an  ad  or  not,  but  if  a  speech  by  the  Rochelle  Standard-Star 

vanced  by  James  M.  Cleary,  of  the  Chi-  President  is  to  be  used  as  the  meat  in  a  _ 

cago  Tribune,  who  was  a  member  of  the  sandwich  of  two  patent  medicine  ad-  x-  ■  »  tt 

general  committee  of  the  conference  deal-  vertisements,  there  will  be  no  radio  left.  •  u  *7,’?  .9^®  become  assiciated 

ing  with  the  problems  confronting  the  To  what  extent  it  may  be  employed  for  vV  estchpter  N ewspapers  Inc.,  pro¬ 
newspaper  group.  what  we  now  call  indirect  advertising  I  ^letors  of  the  Mount  Vernon  (N.  Y.) 

»  -j  do  not  know  and  only  experience  with  Daily  Argus,  and 
Secretary  Hoover  m  part  said;  the  reactions  of  the  listeners  can  tell.  I  Koch  ell  e 

“In  the  whole  history  of  scientific  dis-  Jq  not  believe  there  is  any  practical  o  t  a  n  d  ar  d-otar 
covery  there  has  never  been  a  transla-  method  of  payment  from  the  receivers.  business  mana- 
tion  into  popular  use  so  rapid  as  in  radio  “j  vvish  to  suggest  for  consideration 
telephony.  So  late  as  the  year  before  1  the  possibility  of  mutual  organization  by  ^  tormer  Neb- 
became  Secretary  of  Commerce  there  broadcasters  of  a  service  for  themselves  ,  publisher 

were  no  broadcasting  stations.  At  the  similar  to  that  which  the  newspapers  have  also  has  been 
end  of  four  years  530  are  in  operation,  for  their  use  in  the  press  associations,  prominent  in  the 
The  sales  of  radio  apparatus  have  in-  which  would  furnish  programs  of  national  “  of  advertis- 
creased  from  a  million  dollars  a  year  to  events  and  arrange  for  their  transmission  7  •  uewspa- 
a  million  dollars  a  day.  It  is  estimated  and  distribution  on  some  sort  of  a  p?'”  business  ma- 
that  over  200,000  men  are  now  employed  linancial  basis  just  as  the  press  associa-  ^'”8  >u  both  me 
in  the  industry,  and  the  radio  audience  tions  gather  and  distribute  news  among 
probably  exceeds  20  millions  of  people.  their  members.  comes  to  VVest- 

“I  have  been  convinced  that  (levelop-  “It  is  of  some  interest  to  classify  and  Chester  Newspa- 
ment  could  only  be  accomplished  by  study  the  ownership  of  the  stations.  So  Pf*'.  p  N'orris  A.  Huse 

organized  cooperation  of  the  industry  far  as  the  Department  knows,  of  the  .  features  ,  ,  , 

itself.  present  stations,  196,  or  over  one-third.  Syndicate,  of  Isiew  York,  where  he  has 

“Experimental  broadcasting  upon  a  are  owned  and  operated  by  manufacturers  general  manager,  and  where  his 

national  scale  during  the  past  year  has  of  or  dealers  in  radio  apparatus,  whose  business  ability  brought  about  a  oig  m- 
now  brought  us  to  the  stage  where  we  interest  is  of  course  apparent.  Depart-  the  volume  transacted  by  this 

know  it  can  be  done.  The  local  material  ment  stores  and  similar  mercantile  con-  'uiportant  and  well  known  orgamz^ion. 
available  for  the  local  program  is  not  in  cerns  add  39  to  this  number,  and  pub-  -  newspaper  career  began  in  Nor- 
my  view  enough  to  maintain  assured  in-  lishers  41,  making  a  grand  total  of  276  , .  u  “  ’  "j  associate  with 

terest,  and  therefore  the  industry,  or  to  known  stations,  of  which  44  may  be  said  the  publication 

adequately  fulfill  the  broadcasting  to  have  a  direct  interest  in  the  publicity  ?  j  News  m  both  the  business 

mission.  So  far  as  the  art  has  developed,  legitimately  resulting  from  their  own  and  ^itorial  departments,  afterwards  ^c- 
I  think  we  all  agree  that  for  accuracy  broadcasting.  On  the  other  side  we  have  seeding  to  its  control  and  direction.  The 
and  regularity  of  reception  we  can  de-  85  educational  institutions,  35  churches,  success  that  he  achieved  here  was  indeed 
pend  only  upon  the  local  broadcasting  12  city  and  state  agencies,  12  clubs,  4  u, 

stations.  My  proposition  is  that  the  schools,  2  state  or  city  agencies,  and  1  although  the  city  in  which 

local  stations  must  be  able  to  deliver  church,  all  of  which  may  be  said  to  published,  only  has  a  population  of 

every  important  national  event  with  operate  from  more  altrustic  motives.”  6,UUU. 

regularity.  The  local  station  must  be  .Representatives  of  newspaper  broad-  His  work  here  attracted  the  attention  o 
able  to  bring  to  its  listeners  the  greatest  casting  stations  and  radio  news  services  Courtland  Smith,  then  president  of  the 
music  and  entertainment  of  the  nation,  and  publications  who  took  an  active  part  American  .Press  Ass(Kiation,  and  Mr. 
but  far  beyond  this  it  must  be  able  to  in  the  conference  were:  Carl  H.  Butman,  Huse  was  invited  east  to  develop  the  ad- 


XoRRis  A.  Huse 


ly  newspapers.  He  became  vice-president 
and  continued  in  this  work  for  a  space  of 
four  years.  On  the  sale  of  the  organiza¬ 
tion,  he  accepted  the  general  managership 
of  the  United  Features  Syndicate. 

Mr.  Huse  is  a  graduate  of  the  Univers¬ 
ity  of  Nebraska  and  was  appointed  by 
the  governor  as  the  state  chairman  of  cit¬ 
izens  for  the  welcome  home  pf  the  soldiers 
from  the  World  War.  In  every  under¬ 
taking  both  in  his  home  state  and  in  New 
York  where  he  has  resided  since  taking 
up  his  work  there,  he  has  won  distin¬ 
guished  success,  and  he  enjoys  the  confi¬ 
dence  and  esteem  of  his  country-wide  ac¬ 
quaintance  in  the  publishing  business. 

Lou  Holland  Resting 

On  advice  of  his  physician,  Lou  Hol¬ 
land,  of  Kansas  City,  A.  A.  C.  NV.  presi¬ 
dent,  has  given  up  all  active  participation 
in  his  business  interests  and  in  his  at¬ 
tention  to  association  affairs  to  take  a 
complete  rest.  His  travels  in  the  past 
two  years  in  the  interest  of  the  A.  A.  C. 
W.  have  taken  him  more  than  40,000 
miles,  and  he  has  been  under  heavy  straia 

Prints  Edition  on  Kraft  Paper 

Monroe  (La.)  News-Star  printed  a  40- 
page  special  edition  on  brown  Kraft  paper 
recently  to  celebrate  the  opening  of  a 
new  paper  mill  of  the  Brown  Paper  Com¬ 
pany  of  Monroe. 


deliver  important  pronouncements  of  IVashington  Radio  News;  Howard  E. 
public  men,  it  must  bring  instantly  to  Campbell,  Detroit  News;  James  M. 
our  people  a  hundred  and  one  matters  of  Cleary,  Chicago  Tribune;  Captain  Ste- 
interest.  To  this  it  must  add  its  matters  phen  L.  Coles,  Radio  Magazine  of  New 
of  local  interest.  This  can  only  be  ac-  York  Herald-Tribune;  R.  G.  Call,  Port- 
complished  by  regularly  organized  inter-  land  Oregonian;  W.  M.  Dewey.  Chicago 
connection  on  a  national  basis  with  Evening  Post;  William  G.  H.  Finch,  In- 
nationally  organized  and  directed  pro-  ternational  News  Service;  David  Grimes, 
grams  for  some  part  of  the  day  in  sup-  Radio  in  the  Home;  Arthur  H.  Halloran, 
plement  to  more  local  material.  editor  of  Radio;  E.  H.  Hansen,  New 

“It  is  our  duty  to  consider  the  possi-  York  IVorld;  Robert  D.  Heinl,  Listening 
bilities  and  potentialities  of  interconnec-  In  on  the  United  States;  Volney  D. 
tion  as  a  regular  daily  routine  of  the  Hurd,  Arnator  Service  Monitor;  Lamden 
nation.  Unless  it  be  systematically  Kay,  Atlanta  Journal;  Israel  Klein, 
organized  we  cannot  expect  its  continua-  Newspaper  Enterprise  Association;  L.  M. 
tion.  I  realize  that  this  matter,  except  Lamm,  Radio  Digest;  Arthur  H.  Lynch, 
insofar  as  it  may  be  fostered  and  en-  Radio  Broadcast  Magasine;  Harry  J. 
couraged,  does  not  lie  in  the  Government.  Marx,  Radio  Digest;  Henry  M.  Neely, 
It  would  be  unfortunate  indeed  if  such  Radio  in  the  Home;  Charles  A.  Segner, 
an  important  function  as  the  distribution  Chicago  Evening  Post;  Arthie  M. 
of  information  should  ever  fall  into  the  Stevens,  Universal  Service;  Walter  A. 
hands  of  the  Government.  It  would  be  Strong,  American  Newspaper  Publishers 
still  more  unfortunate  if  its  control  Association;  R.  M.  Rolan,  Cleveland 
should  come  under  the  arbitrary  power  of  N ews-J.eader ;  D.  C.  Wilkerson,  Radio 
any  person  or  group  of  i^rsons.  We  have  Writers’  League;  Mrs.  A.  C.  Jenkins, 
promises  of  super  radio  and  we  have  Chicago  Daily  News;  T.  R.  Williams, 
promises  of  interconnection  of  wired  Pittsburgh  Press;  Miss  Judith  C.  Wal- 
wireless.  If  there  are  several  methods,  it  ler,  Chicago  Daily  News. 
means  that  we  might  have  several  al¬ 
ternative  programs  always  available.  |f- 
But  whatever  the  method  of  intercon¬ 
nection  may  be,  we  are  lacking  in  a 

definite  organization  of  a  national  system  , 

of  programs  and  a  basis  of  support. 

“I  believe  that  the  quickest  way  to  1  If  Ol 

kill  broadcasting  would  be  to  use  it  for 

direct  advertising.  The  reader  of  the  .  ,  . 

In  nine  months  of  this  year 

The  New  York  Times  pub¬ 
lished  19,005,044  agate  lines 
of  advertising,  a  gain  of 
1,662,576  lines  over  the  cor¬ 
responding  period  of  1923, 
and  an  excess  of  6,544,346 
lines  over  the  second  New 
York  newspaper. 


lilaoen 

iRegiairr 

it  New  Haven’t 
Dominant  Paper 
Circulation  over  40,000  Average 

Bought  every  night  by  More  New 
Haven  people  than  buy  any  other 
TWO  New  Haven  papers  COMBINED. 

Nrui  Hauptt  Register 

T/t0  JuUut  Mathawt  Sp0eimt  Agmmy 
Setton — Ntm  Varh— Oetrait— CMcage 


vertising  in  the  foreign  field  for  the  asso¬ 
ciation,  the  representative  for  7,000  week- 


The  Market  Barometer 

will  give  your  readers  at  a  glance  the 
movement  of  the  markets’  transactions 
noting  particularly  high,  low,  close  and 
net  change  of  25  Rails.  25  Industrials 
and  average  of  the  50  stocks  combined, 
together  with  numtjer  of  shares  traded-in 
on  the  market,  showing  today,  yester¬ 
day,  last  week  and  last  year  and  includes 
also  high,  low,  close  and  yield  of  all 
issues  of  Liberty  Bonds. 

With 

The  Market  Barometer 

there  is  an  excellent  market  lead  cov¬ 
ering  all  the  stock,  curb  and  bond 
markets.  Ready  at  7  p.  m.  nightly  in 
approximately  250  words,  f.  o.  b.  night 
press  toll  wire.  New  York. 

Write  or  wire  us  regarding  this  and 
other  business  and  financial  features  for 
your  morning  editions. 

INTERSTATE 

COMMERCIAL  NEWS  SERVICE 
38  Park  Row,  New  York 


A  Security  Market 

with  complete  newspaper  financial 


Buffalo  offers  a  promising  market  for 
high  grade  securities.  'The  Buffalo 
Evening  News  financial  and  business 
pages  are  complete,  interesting,  prompt; 
carrying  TO-DAY’S  news  of  activities 
in  commerce  and  markets  TO-DAY. 

The  News  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory, 
A.  B.  C.  Sept.  30,  1923,  *119,754  total 
liet  paid. 

Cover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

*Preaent  avciwgv  circulation  121,7a 
Edward  H.  Butler,  Editor  and  Publisher 
Kelly-Smitli  Company,  Representatives 
Marbridge  Bldg.  Lytton  Bldg. 

New  York,  N.  Y.  Chicago,  IlL 


The  Cathedral  Towns  of  England 

NORWICH 

Norwich  was  at  one  time  the 
second  city  in  England.  It  is 
still  a  busy  centre  and  provides 
abundant  interest  for  the  visitor. 

The  Cathedral,  mainly  Norman 
work,  is  one  of  the  noblest  in  the 
country.  Its  cloisters  are  excep¬ 
tionally  fine  and  well  preserved. 

A  beautiful  crocketted  spire  rises 
above  the  tower  and  gives  to 
Norwich  that  splendid  silhouette 
which  makes  it  comparable  only 
to  Salisbury. 

The  massive  castle,  containing 
a  museum  second  only  to  Lon¬ 
don;  St.  Andrews  Hall,  the 
Guildhall,  St.  Peter  Mancroft 
Church,  the  1 3th  Century 
Bishops  Bridge  and  a  wonder¬ 
fully  preserved  Merchants  house 
of  the  1 5  th  Century,  all  con-  i 
tribute  towards  making  Norwich  1 
one  of  the  most  interesting  of  I 
English  towns.  * 

London  &  North  Eastern  Railway  | 
from  Liverpool  Street  Station,  ^ 
London  ^ 

Apply  for  free  booklet  deiicribinp! 

ALL  YOU  OUGHT  TO  SEE  IN  BRITAIN 

H.  J.  KETCHAM 

General  Agent 

LONDON  &  NORTH  EASTERN  RAILWAY, 

311  Fifth  Avenue  (nt  Thirty-SeconH  Sl.l, 

New  York 


Loa  Angelet,  Calif. 

Gained  7,Z4S  Daily  Average  CircuUti* 
Sworn  Oovernment  Statemont,  Six  Mo®*** 
Ending  March  31,  11123.  inc.300  Dall.r. 
Months  Ending  March  31.  1824.  iT3^ 

rtally.  Increase  In  Dally  Average  Clrtwe 
tion,  7,249. 

IT  C0VEE8  THE  FIELD  COMPLETELY 

SEPRE8EMT  ATIYES : 

H.  W.  Moloney,  604  Times  Bldg..  New  TsA 
0.  L^an  Payne  Co.,  401  Tower  Bldg.,  ' 
North  Michigan  Ave.,  Chicago.  . 

A.  J.  Norris  Hill,  710  Hcarst  Bldg.. 
Francisco,  Calif. 
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NEWSPAPER  COPY  SOLD  UTILITY  STOCK 
AND  APPLIANCES  AT  LOW  COST 

Remarkable  Results  in  Conclusive  Figures  Reported  by 
Central  Main  Power  Company — Electric*  Washer 
I  and  Vacuum  Cleaner  Drives  Reaped  Sales 

iliDiTOR  &  Publisher  hemvith  presents  we  had  made  under  our  own  trade  name. 
the  third  of  a  scries  of  nine  articles  deal-  This  campaign  ran  for  a  month  and  we 
ing  with  public  utilities  and  advertising  tied  the  newspaper  work  up  with  some 
prepared,  in  response  to  many  requests,  by  direct  mail,  extra  sales  solicitation  and 
the  Bureau  of  Advertising  of  the  Amen-  demonstrations. 

'  can  Newspaper  Publishers  Association.  “The  advertising  cost  w’as  $370.88;  we 
;  The  purpose  is  to  help  public  utility  com-  sold  190  cleaners  during  the  four  weeks. 

i  panics  build  business  through  nev’spaper  “Along  different  lines  we  have  been 
advertising.  The  articles  are  built  upon  running  a  series  of  advertisements  on 
facts  rather  than  theories.  our  7  per  cent  preferred  stock,  which  we 

-  are  selling  to  customers  and  the  public 

i  TWO  months’  newspaper  drive  selling  with  much  of  *  the  appeal  directly  to 
washing  machines  resulted  in  sales  Maine  people, 
of  108  per  cent  of  the  quota.  “Every  so  often,  to  keep  our  customers 

’■  A  vacuum  cleaner  campaign  sold  190  sold  on  this  security,  we  run  a  series  of 
!  cleaners  in  a  month  at  a  cost  of  $1.95  advertisements  just  to  check  up  on  the 
1  apiece.  general  advantages  of  owning  our  secur- 

I  A  six  weeks’  customer  ownership  cam-  hy. 

i  paign  netted  the  sale  of  2.368  shares  of  "This  year,  from  February  7  to  March 
stock  at  the  regular  price,  $107.50.  24,  we  put  out  a  group  of  advertisements 

I  These  are  experiences  of  the  Central  headed,  ‘A  Series  of  Advertisements  to 
*  Maine  Power  Company,  Augusta,  Me.,  in  Explain  Why  C.  M.  P.  Preferred  is  a 
i  its  early  1924  newspaper  advertising.  Good  Investment.’  Our  objective  was  to 

■  Data  books  list  the  Central  Maine  sell  more  stock  and  also  to  keep  our 

i _ _  shareholders  sold  on  the  stock  they  al- 

I  ready  owned. 

■  I  ef  the  nres^  nf  a  hnttnn  “During  the  six  weeks  period  we  spent 
I  LCl  IIIC  Ul  a  UUllUIl  $1,305.56  for  advertising.  We  sold  for 

=  j  I  •  1  •  cash  2,368  shares  of  stock  at  our  regular 

^  do  your  W66K  S  WUSnin^  price  of  $107.50  per  share.  In  addition, 
i  n a  large  number  of  shares  were  sold  for 
^  1  '  i  delivery  at  some  future  date  and  these 

;  I  p-'t  ■}  '  ■'  shares  were  not  counted  in  the  above 

i  I  ,  p  j  I  •- }  jjie  value  of  newspaper  ad- 

4  vertising  is  great.  Especially  do  we 

1  everlastingly  at  it  in  the  sale  of  our 

^1  Federal  Council  Promoting  Church  Ads 

'  The  Federal  Council  of  Churches  has 

i  -  I  .  sent  a  series  of  12  advertisements  to  all 

il  J  >  Tffl  church  federations,  to  special  groups 

that  will  work  together  where  there  are 
;  j'l  no  federations,  and  to  individual  con- 

1  gregations  in  thousands  of  communities 

I  ,  ..  f  Jr  suggesting  that  these  advertisements  or 

I  lit  a»  easy  to  oum  the  %r  -.“T  ,  j  •  .u  i  i  i  -i 

I  -EASY”  at  it  u  to  use  it  similar  ones  be  used  in  the  local  daily 

I  newspapers.  Copies  were  also  sent  to 

I  uw,AcxTM  L  j  i-i  business  managers  of  newspapers  asking 

F  The  EASY  makes  wash  day  like  them  to  co-operate  in  getting  the  cam- 
I  any  other  day.  All  you  do  is  put  your  paign  under  way.  Arthur  E.  Hunger- 
I  clothes  in  the  tub  of  an  “EASY”  Baltimore,  Md  is  the  publicity  ad- 

i  .  0  ««r  .  •  ..c  J  Visor  for  the  council. 


li  t  at  fosy  to  own  the  { 
"EASY"  at  it  U  to  lae  it 


The  “EASY”  makes  wash  day  like 
any  other  day.  All  you  do  is  put  your 
clothes  in  the  tub  of  an  “EASY” 
Electric  Washer,  press  a  button  and 
the  “EASY”  goes  on  with  the  wash¬ 
ing— your  time  is  free  for  some  other 
household  duty,  sewing  or  healthful 
recreation. 

Look  forward  to  your  wash  day 
as  just  a  “happy  half  hour”  the 
“EASY”  makes  it  so. 


Central  Maine  Power  Co. 

At  any  of  our  32  Stores 


aU  copy  in  this  series  was  less  than  36  inches 
in  size.  It  hrousht  sales. 

Power  Company  as  having  65,000  custom¬ 
ers,  many  of  them  large  users  of  power 
for  manufacturing  purposes ;  a  capital 
I  investment  of  $18,272,941 ;  kilowatt  hours 
generated  last  year  numbered  146,136,610. 

The  company  makes  this  interesting 
I  comment  on  its  advertising : 

I  “Our  first  campaign  of  the  year  had  as 
_  »n  objective  the  sale  of  135  ‘Easy  Wash- 
I  ers’  and  it  turned  out  a  real  success.  We 
nsed  six  newspaper  advertisements  during 
January  and  February.  We  sold  147  ma- 
r  chines  at  an  advertising  cost  of  $4.70 
^lece  or  approximately  244  P«r  cent  of 
i  foe  machine  cost.  And  furthermore,  we 
found  that  demonstrations  were  easy  to 

1  customers  became  acquainted  with 
fhe  aims  of  the  campaign. 

“In  .\pril  we  had  a  vacuum  cleaner 
!  ^paign  which  centered  around  a  new 
cleamr  called  ‘The  Cempco,’  a  machine 


Princett  Writing  Ad  Copy 

Madame  la  Princesse  Lucien  Murat  of 
France  has  joined  the  ranks  of  advertise¬ 
ment  writers.  In  a  recent  issue  of  the 
Paris  Lc  Matin  there  is  a  column  write¬ 
up  describing  the  wonders  of  a  dress¬ 
making  establishment  in  the  fashionable 
Avenue  des  Champs  Ely  sees  above  her 
name. 

Will  Charter  Boat  to  Houston 

Portland  (Ore.)  Ad  Gub  has  decided 
to  charter  a  boat  to  take  its  members  to 
the  convention  of  the  A.  .A.  C.  W.  at 
_  Houston,  Tex.,  May  10-14.  The  other 
*38  Pacific  coast  delegations  will  be  invited 
to  join  the  Portland  group  for  the  trip, 
prorating  the  cost. 

To  Help  Small  Stores  Advertise 

The  United  States  Chamber  of  Com¬ 
merce  has  issued  a  new  bulletin,  entitled 
“Small  Store  Advertising,”  which  in¬ 
cludes  recommendations  as  to  amounts 
to  be  spent  for  advertising  by  small 
stores,  deduced-  from  statistics  established 
by  the  Harvard  Bureau  of  Business  Re¬ 
search. 

Advertising  Course  Opens  Next  Week 

New  York  .Advertising  Club’s  course 
in  advertising  and  selling  will  open 
Thursday,  Oct.  16.  with  a  lecture  on 
“Can  Your  Product  Be  Advertised?”  by 
H.  H.  Duete,  general  sales  manager  of 
■  the  Borden  Sales  Company.  The  course 
consists  of  40  lectures  by  men  prominent 
!  in  advertising  and  selling. 


^HERMAN  BERNSTIEN 


D  ISTIXGUISHED  foreign  corre.sixmdent  for  fifteen 
years  with  the  New  York  Times,  Herald,  Sun  and 
American,  with  many  notable  beats  to  his  credit,  includ¬ 
ing  the  acquisition  of  the  Willy-Xicky  Tklegr.ams,  is 
sailing  on  a  four  months’  trip  to  Eurojie  and  the  Near 
b'ast  Xovember  fifteenth,  under  exclusive  contract  with 
the  Federal  Feature  Syndicate. 


J^R.  HFRXSTEIX  will  visit  England,  France,  Ger¬ 
many,  Denmark.  Xorw’ay,  Sweden,  Poland,  the 
Haltic  States,  Switzerland,  .Austria,  Italy,  the  Balkans. 
Turkey,  Palestine,  Egypt  and  Russia  (if  the  Soviet  gov¬ 
ernment  will  permit  him  to  enter  the  country  following 
his  articles  on  Soviet  Russia  published  in  the  At’tc  York 
Herald  and  forty  other  new’sixqx-'rs ) . 


J^ISTEXIXG  in  on  the  cross  currents  and  undercur¬ 
rents  of  life  in  these  countries,  Mr.  Bernstein  wdll 
write  a  striking  and  novel  daily  feature; 


CLOSE-UPS  OF  EUROPE 

One  Hundred  Days  in  the 
New  Old  World 

.  *  By  HERMAN  BERNSTEIN 


TX  THESE  OXE  Hl’XDRED  CEGSE-ITP.S— a  7.S0- 
word  letter,  six  times  a  week,  for  four  months — Mr. 
Bernstein  will  give  to  your  readers: 

Trenchant,  penetrating  articles  telling  what  is 
going  on  behind  the  scenes  with  the  leaders  in  poli¬ 
tics  and  thought ; 

Colorful,  human  interest  stories  of  the  day-by¬ 
day  life  in  these  old  and  new  nations; 

Illuminating  interviews  with  the  high  and  the 
low,  the  great  and  the  humble,  with'every  sort  of 
person  who  can  throw  light  on  what  Europe  is 
thinking  and  doing. 

ILJERMAX  BERNSTEIX’S  (3ne  Hundred  Close-Ups 
will  not  interfere  with  your  regular  foreign  service. 
They  will  be  something  new  and  different,  for  he  will 
ferret  out  the  striking  human  side  of  Eurojje  that  regu¬ 
lar  correspondents  of  necessity  do  not  handle  in  their 
daily  routine. 

The  First  Release,  “CLOSE-l  PS  OF  ENCv- 
LAjND,”  will  he  ready  January  fifth. 

This  is  the  first  announcement  of  this  notable 
feature. 

^  rite  or  Wire  for  Rates  and  Exclusive 
Territory. 

THE  FEDERAL  FEATURE  SYNDICATE 
”160  Fifth  Avenue  New  York  Citv 
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'UR  OVN  VOR!X> 

^  or  Letters 


By  JAMES  MELVIN  LEE 


'T'HAT  newspapers  are  not  colored,  but 
are  colorless,  is  the  opinion  expressed 
by  Carl  Dickey  in  his  article,  “Honesty 
in  Printing  the  News’’ — the  second  of  a 
series.  “The  Truth  About  Newspapers,’’ 
now  running  in  The  World’s  Work.  In 
a  half- whimsical,  half-truthful  way  he 
sums  up  the  opinion  held  by  certain 
critics  of  the  press  as  follows : 


The  publisher  calls  the  managing  editor  and 
demands  to  know  whether  the  news  has  been 
properly  colored,  the  financial  news  duly  twisted, 
the  proper  proportion  of  inaccuracy,  bias,  and 
press  agents'  propaganda  display^  in  the  news, 
and  upon  receiving  an  affirmative  answer,  he 
replies:  “All  right,  let’s  go  to  press.  We’ve 
got  a  perfect  newspaper.” 


Mr.  Dickey  frankly  admits  that  there 
is  less  charm  today  in  the  presentation 
of  news  than  when  Charles  Anderson 
Dana  ran  the  old  New  York  Sun.  He 
does,  however,  pay  a  fine  tribute  to  Kirke 
L.  Simpson,  who  covered  for  the  Asso¬ 
ciated  Press  the  story  of  the  burial  of 
the  Unknown  Soldier  in  Washington. 
He  makes  the  same  point  about  head¬ 
lines  that  he  does  about  news  stories 
in  the  matter  of  mode  of  treatment.  By 
way  of  illustration  he  reprints  the  fa¬ 
mous  headline  of  “Boss"  Clarke,  who 
was  night  city  editor  of  the  Sun  for  more 
than  30  years.  This  headline  put  over 
the  story,  which  told  of  the  finances  of 
two  city  architects  who  pleaded  poverty 
but  admitted  having  turned  over  prop¬ 
erty  to  their  wives,  was: 

"WE’RE  BROKE,”  SAYS  MORGAN. 


“Sure,”  Say*  Slattery,  “But  Our  Wives  Are 
Doing  Eine.” 


To  illustrate  the  pfiint  that  the  color¬ 
ing  of  news  is  rarely  intentional  he  puts 
in  a  box  the  placard  found  on  the  walls 
of  the  news  room  of  the  New  York 
Illustrated  Daily  Ncws—Aht  paper  with 
the  largest  morning  circulation  in  this 
country : 

Accuracy  is  of  First  Importance.  It  is  better 
for  this  newspaper  to  be  a  little  slow  and  right 
than  fast  and  wrong. 

There  is  a  superstition  that  a  popular  news- 
paper  must  be  full  of  fakes.  This  newspaper  is 
certainly  popular,  but  everybody  on  it  docs  his 
best  to  avoid  fakes. 


I,  for  one,  wish  that  writers  about 
.American  newspapers  would  keep  in  the 
morgue  that  old  Gimbel  story  about 
which  we  have  heard  enough — and  to 
spare.  Another  Gimbel  story,  in  my 
opinion,  would  have  been  much  more  to 
the  point.  A  member  of  the  Gimbel 
family  in  Philadelphia  was  arrested  for 
profiteering.  Some  of  the  Philadelphia 
papers  printed  this  fact ;  others  did  not. 
Later  this  Gimbel  was  freed  from  the 
charge  by  the  courts.  The  papers  which 
had  not  published  his  arrest  were  put  in 


the  most  embarrassing  position  of  in¬ 
forming  their  readers  that  a  man  had 
been  declared  innocent  when  nothing  had 
been  printed  to  tell  why  he  had  been 
arrested.  For  once  at  least,  the  news¬ 
papers  that  printed  the  facts  had  their 
just  reward. 

Mention  is  made  in  the  article  of  the 
survey  of  the  Pittsburgh  papers  during 
the  steel  strike  of  1921.  This  survey, 
made  by  the  Inter-Church  World  Move¬ 
ment,  was  published  in  book  form  under 
the  title  “Public  Opinion  and  the  Steel 
Strike.”  (Harcourt,  Brace  &  Co.)  I 
have  been  frequently  asked  why  I  have 
not  mentioned  that  book  in  this  depart¬ 
ment — a  question  I  will  answer  now.  The 
book  was  published  before  this  depart¬ 
ment  was  started.  In  the  second  place 
no  one  could  review  the  book  without  an 
endless  amount  of  research  impossible 
for  me  to  undertake  on  account  of  the 
distance.  I  have,  however,  reached  one 
or  two  conclusions  about  the  contents  of 
the  volume.  The  book  is  marketed  un¬ 
der  the  direct  assertion  that  the  analyst 
of  the  Pittsburgh  newspapers  was  at  one 
time  Washington  correspondent  of  the 
Ne7v  York  Evening  Sun.  Now  a  sur¬ 
vey  made  by  the  man  who  has  had  the 
great  honor  of  being  Washington  cor¬ 
respondent  of  a  great  New  York  news¬ 
paper  is  entitled  to  most  serious  consid¬ 
eration.  But  the  trouble  with  this  vol¬ 
ume  is  that  I  am  unable  to  find  out  when 
the  analyst  held  that  great  honor,  though 
I  have  often  taken  the  matter  up  with 
Daniel  Poling,  Vice-Chairman  of  the 
Commission  of  Inquiry  and  pastor  of  the 
church  of  which  my  wife  is  a  member. 
The  newspaper  in  question  informed  me 
that  the  analyst  mentioned  was  never  its 
Washington  correspondent,  though  at  one 
time  he  did  do  some  special  work  for  it 
in  Washington — a  big  difference,  in  my 
opinion,  when  one  is  looking  for  extreme 
accuracy  in  matter  of  presentation. 

Nowhere  in  the  volume  can  one  find 
any  account  of  the  attempt  of  Pittsburgh 
newspapers  to  get  news  from  .strike  lead¬ 
ers.  I  maintain  that  no  survey  is  worthy 
of  that  name  where  there  is  such  an  im¬ 
portant  omission.  The  alleged  investi¬ 
gation  becomes,  not  a  survey  in  the  true 
sense  of  that  term,  but  an  indictment.  I 
ask  in  a  survey  that  the  same  standard 
of  honesty  of  purpose  and  accuracy  of 
reporting  be  applied  as  should  be  applied 
in  testing  the  news  columns  of  the  press. 
The  newspapers  of  Pittsburgh  may  or 
may  not  be  entitled  to  the  epithet  “the 
prostitute  press”  but  so  far  as  this  sur¬ 
vey  of  the  Inter-Church  World  Move¬ 
ment  is  concerned  the  case  is  not  proven 
— in  my  opinion.  I  know  how  hard  some 
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reporters  on  Pittsburgh  papers  worked 
to  get  news  from  the  strikers’  point  of 
view  and  I  also  know  how  they  were 
treated  at  strike  headquarters. 

The  conclusion  reached  by  Mr.  Dickey 
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EADIO  NEWS  AND  FFATUEEB 
Two  eolnmne  weekly  by  Carl  H.  Batman 
Washinrton  Eadlo  News  Senrleo, 

Boom  801.  1488  F  St.,  Washingtan,  D.  0. 


The  American  press,  dapite  the  fire  of  crit¬ 
icism,  does  a  fairly  gdod  job  of  telling  the  news 
of  its  own  community,  the  nation,  and  the  entire 
world.  It  is  trying  to  expand  its  scope  of  serv¬ 
ice  Iwyond  i'.s  already  large  realm  of  usefulness, 
and  its  faults  are  due  more  to  keen  competition 
and  deleterious  influences,  which  will  pass  away, 
than  to  lack  of  high  ideals  which  the  entire  pro- 
frssiin  cherishes  but  does  not  fulfill.  The  fact 
that  the  press  is  so  roundly  abused  and  criti¬ 
cized  is  a  good  sign;  it  shows  that  America 
takes  its  newspapers  seriously,  that  the  press  is 
a  vital  element  in  our  national  life,  and  that 
a  general  desire  exists  to  sec  our  newspapers 
improved  and  lifted  to  a  higher  plane  of  influ¬ 
ence,  prestige,  and  service. 


CUEEENT  EADIO 

Dally  Service,  reliable  and  timely,  that  make* 
radio  fan*  regular  newspaper  readers.  A  com¬ 
plete  department. 

American  Eadio  Eelay  League,  Hartford.  Conn. 


' ’DIFFERENT"  SUNDAY  SCHOOL  LESSON 


’Hie  Standard  Religions  Feature  of  Amerlean 
Newspaperdom.  Twenty-five  year*  of  continuous 
publication.  Non-Controver*lal.  Readable.  Timely. 
The  Ellis  Service,  Swarthmore,  Pa. 


A  WEEKLY  COLUKN  OF  QUIPS  AND  JESTS 
Timely  and  real  live  matter.  Write  for  sample 
Eosen  Associates,  7181  Manse  St., 

Forest  Hills.  New  York. 


KANSAS 


IS  an  agricultural  state.  1924  is  its 
best  crop  year  in  a  decade.  The 
towns  and  cities  share  with  the 
farmers  in  the  new  prosperity. 
Topeka,  the  capital  city,  is  the 
buying  center  for  the  rich  Kaw 
Valley. 


Primary  Distribution 


Owing  to  the  class  of  its  merchants, 
its  strategic  sales  territory  and  the 
c<»'perati<-n  given  by  the  CAPITAL, 
most  national  advertisers  include 
Topeka  in  their  primary  distribution 
campaigns. 


Topeka  Daily  Capital 


Member  A.  B.  C. 


Arthur  Capper 
Publisher 


Marco  Morrow 
Publisher 


~in  circtilatlon 
-7/7  lineage 
-7/7  feader  interest 
-7/7  proved  results 


Indianapolis 

NEWS 


WHY  SOME  TEXAS 


CAMPAIGNS  FAIL? 


Because 


The  BEAUMONT 
ENTERPRISE 


The  BEAUMONT 
JOURNAL 

were  not  on  the  list.  Some 
Sales  Managers  think  they 
can  cover  Texas  with  four 
papers.  They  can  not. 

Ask  Becktvith — He  Knoivs. 


Carr  Van  Anda,  managing  editor  of  the 
New  York  Sun;  Hilton  U.  Brown,  gen¬ 
eral  manager  of  the  Indianapolis  News; 
Frank  W.  Taylor,  Jr.,  managing  editor 
of  the  St.  Louis  Star,  and  Selah  MerriU 
Qarke,  who  has  already  been  mentioned 
in  this  comment. 


This  second  article  in  the  series,  “The 
Truth  About  Newspapers,”  is  illustrated 
by  photographs  of  Victor  F.  Lawson, 
publisher  of  the  Chicago  Daily  Netvs; 


Pittsburgh  Press 


A  Scrippe-Howurd  N«wip«par 


D«ily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C 


Foreign  .kdvertlslng  Representatives 
ALLIED  NEWSPAPERS,  INO. 
New  York  Once — 52  Vanderbilt  Ave. 
Chicago  once— .5  North  Wabaab  Ave. 
San  Francisco — Cleveland — Cincinnati 


TSTELPING  Dallas 
^  to  grow  from  a 
small  town  into  a  fine 
city  has  been  The 
News'  great  privilege. 
Helping  to  build  a 
finer  city,  of  far  more 
splendid  ideals  and  at¬ 
tainments  will  be  The 
N ews’ supreme  destiny. 


The  Dallas 
Morning  News 

Supreme  in  T exas 


"FIRST  IN  PUBLIC  SERVICK" 


The  World  and  the  Eve¬ 
ning  World  have  a  com¬ 
bined  circulation  daily,  of 
750,000  for  $1.20  per  agate 
line  groat,  subject  to  con¬ 
tract  discounts.  Tiiete  two 
papers  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combination. 


Ohnid 


Pulitzer  BuflcBng,  New  York 
Mailers  Bldg,  General  Motore  Bldg. 
Chicago  Dotroit 


Utah,  Southern  and  East¬ 
ern  Idaho,  Eastern  Nevada 
and  Western  Wyoming — 
the  territory  served  by 

THE 


Salt  Lake  Tribune 


No  other  section  of  the  country  offers 
the  advertissr  the  opmrtunity  of  prec- 
tically  covering  four  statei  by  using  as* 
newspaper. 


FOREIGN  EEPBESENTATIVES 

The  S.  C.  Beckwith 
Special  Agency 


New  York — Chicago— Detroit — St.  Louis 
— Xanaat  City — Atlanta. 
PACIFIC  COAST  REPRESENTATIVE 


M.  C.  Mogensen  &  Co., 
Inc. 


Lot  Angeles — San  Franotaoo— Seattle 


<5RGANI 
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ALL  IN  THE  DAY’S  WORK 

Drawn  Kxclusively  for  Eoiroa  &  Publishei 

By  THEODORE  SCHEEL 

HU  Youthful  Diver tioB  We*  Drawinf  Soldiers  in  School  Books 


I 


REFRESH 
YOUR  MEMORY, 

MAN-thrt 

IS  THE  f’ 
MANAGING  •• 
FOITOR  _ 


q^HEODORE  “BUDDIE”  SCHEEL, 
cartoonist  for  the  Tri-Feature  Syn¬ 
dicate,  says  he  entered  "this  tough  exist¬ 
ence”  Oct.  21,  1898,  in  St.  Louis,  Mo., 
entirely  unconscious  of  what  was  in  store 
for  him. 

As  a  schoolboy  his  favorite  diversion 
was  drawing  soldiers  in  school  and  library 
books — an  artistic  pursuit  which  cost  his 
father  many  a  fine. 

Upon  entering  high  school  an  ambition 
to  a  bookkeeper  actuated  him,  and  he 
registered  for  a  business  course.  Three 
years  later  he  entered  business  at  $4  a 
I  week  in  the  mailing  department  of  a  hard- 
j  ware  concern.  Later  he  entered  a  real 
I  estate  office  where  he  remained  for  five 
I  years  without  piling  up  a  much  higher 
t  «lary.  All  the  time  drawing  of  carica- 
S  tures  interested  him.  And  so,  it  was  not 
hard  at  this  time  for  a  girl  acquaintance 
to  persuade  him  to  quit  his  job  and  enter 
the  St.  Louis  School  of  Fine  Arts. 

Upon  leaving  school  he  free-lanced  for 
a  time. 

I  “Then  I  tried  the  advertising  route  and 
landed  as  a  staff  artist  of  a  new  weekly 
publication,”  Scheel  relates.  “I  made  a 
few  sketclKS  for  it  then  the  blamed  thing 
np  and  died.  Then  I  looked  at  my  bank 
roll,  discovered  there  enough  to  take  me 
to  New  York,  took  the  train  and  arrived 
in  town. 

“I  walked  the  streets  visiting  every  cor¬ 
ner  and  circle  but  had  no  luck  at  all,  and 
so  I  grabbed  a  train  for  Philadelphia, 

{lasted  one  day  there  and  then  back  again 
0  New  York.  Then  the  Democratic  Con- 
rrntioii  happened  and  some  of  my  sketches 
sold  and  the  bank-book  sang  again. 

“Then  the  Tri-Feature  Syndicate  gave 
Tc  office  space  and  now  it’s  a  daily  car- 
'xin  for  sport  and  radio  fans.” 

ORGANIZING  NEW  PRESS  SERVICE 

;  ^^pBaifh  Newspaper  Man  Plana  to  Give 
u  I  Europe  Constructive  News 

F  j-.^^slrtictive  news  from  Canada,  United 
? '  'aifs,  and  South  America  is  in  great  de- 
1  Europe,  according  to  Enrique 

^  Ch^ps,  Spanish  newspaper  man, 
^  arrived  in  this  country  this  week  to 
"I  arrangements  for  a  press  associa- 

''  b«  plans  to  organize,  Jan.  1,  to  be 


known  as  the  International  Press  Bureau, 
with  headquarters  in  Paris  and  Madrid. 

He  said  he  had  also  obtained  contracts 
from  the  South  American  governments, 
promising  to  furnish  him  with  the  type 
of  news  he  desires. 

Des  Champs  expects  to  make  similar 
arrangemens  with  the  U.  S.  and  Dominion 
governments. 

To  connect  the  8,000  newspapers  who  it 
is  claimed  desire  service  of  the  proposec 
press  association,  Des  Champs  declaret 
he  had  signed  contracts  with  two  tele¬ 
graph  companies  who  have  agreed  tc 
grant  him  a  low  rate. 

Des  Champs  will  be  managing  directoi 
of  the  International  Press  Bureau.  Ht 
was  formerly  on  the  staff  of  the  Madric 
Grafico  and  has  spent  38  of  his  50  years 
as  a  newspaper  man. 

JOURNAUSM  CONFERENCE 

Illinoit  Press  Association  Meeting  at 
Champaign-Urbana 

T wo  banquets,  both  addressed  by  prom¬ 
inent  speakers,  feature  the  journalism 
conference  and  the  annual  meeting  of  the 
Illinois  Press  Association  being  held  at 
the  University  of  Illinois,  Champaign- 
Urbana,  this  week,  Oct.  9-11.  John  H. 
Harrison,  Damille  (Ill.)  Commercial- 
News,  is  president. 

On  Thursday  evening  the  association’s 
annual  banquet  was  held  in  the  Univer¬ 
sity’s  Great  Hall,  with  Lee  A.  White,  of 
the  Detroit  News,  principal  speaker. 

The  “President’s  Dinner”  was  sched¬ 
uled  for  Friday,  Oct.  10.  Dr.  David 
Kinley,  University  president,  was  to  de,- 
liver  an  address  of  welcome,  and  speak¬ 
ers  were  to  be  Frank  W.  Scott,  director 
of  the  University’s  journalism,  and  James 
T.  Williams,  Jr.,  editor-in-chief,  Boston 
Transcript,  on  “Militant  Aspirations  of 
American  Journalism.” 

Other  speakers  on  the  program  were: 
A.  L.  Bowen,  Illinois  State  Journal; 
Charles  Mead,  Geneva;  I.  S.  Dunn,  presi¬ 
dent  of  the  Southern  Illinois  Press  .As¬ 
sociation;  John  B.  Sheets,  Oblong,  and 
Ernest  Gruening,  formerly  managing  ed¬ 
itor  of  the  New  York  Tribune,  on  “Jour¬ 
nalism  as  a  Profession.” 


Permanent 
roads  are  a 
good  investment 
—not  an  expense 


Road  Building 
Far 

Behind  the 
Automobile 


Millions  now  recognize  the  automo¬ 
bile  as  a  necessity.  It  is  no  longer  a 
luxury  for  the  few.  Sixty  per  cent  of  its 
use  is  for  business. 

Because  of  this  the  modem  paved 
highway  has  become  an  economic  ne¬ 
cessity. 

Yet  although  the  mileage  of  Gmcrete 
Roads  and  Streets  has  been  steadily  in¬ 
creasing,  our  highway  system  today  lags 
far  behind  the  automobile.  The  great 
majority  of  our  highways  are  as  out  of 
date  as  the  single-track,  narrow  gauge 

railway  of  fifty  years  aga  , 

•< 

Such  a  condition  not  only  seriously 
handicaps  the  progress  of  the  automo¬ 
bile  as  a  comfortable,  profitable  means 
of  transportation,  but  also  holds  back 
commercial,  industrial  and  agricultural 
advancement  in  practically  every  sec¬ 
tion  of  the  country.  It  is  costing  tax¬ 
payers  millions  of  dollars  annually. 

Highway  building  should  be  con¬ 
tinued  and  enlarged  upon. 

Your  highway  authorities  are  ready  to 
carry  on  their  share  of  this  great  public 
work.  But  they  must  have  your  support. 

Tell  them  you  are  ready  to  invest  in  more 
and  wider  Concrete  Highways  now. 

PORTLAND  CEMENT  ASSOCIATION 

111  West  Washington  Street 
CHICAGO 

o/f  National  Organization  to  Improve  and 
Extend  the  Uses  of  Concrete 

OfFICES  IN  29  CITIES 
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Editor  &  Publisher  for  October  11,  1924 


THREE  PENNSYLVANIA  PRESS  GROUPS 
TALK  SHOP  AT  STROUDSBURG 


150  Editors  Attend  Two-Day  Session  October  3-4 — Bickel 
and  McKemon  Speak — Recreation  Features 
Are  Plentiful 


PENNSYLVANIA  publishers  and  edi-  Corruption  in  the  executi\e  and  legisla- 
*■  tors  combined  business  with  pleasure  live  branches  of  the  government,  he  de- 
at  the  meetings  of  the  Associated  Dailies, 

Weekly  News¬ 


paper  Associa¬ 
tion,  and  State 
Editorial  Asso¬ 
ciation  held  at 
Stroudsburg, 
Friday  and  Sat¬ 
urday,  Oct.  3  and 
4.  Business  ses¬ 
sions  were  plen- 
t  i  f  u 1 1  y  inter¬ 
spersed  with  re¬ 
creation  features, 
including  sight¬ 
seeing  trips  to 
Delaware  Water 
Gap  and  the  Po- 
cono  Mountains. 


Baker,  editor  of  the  Stroudsburg  Record 
and  Timcs-Detnocrai,  N.  A.  Frantz, 
president,  and  A.  F.  Evcritt,  city  editor 
of  the  same  paper. 

Among  the  publishers  and  editors  at¬ 
tending  were:  EL  J.  Lynett,  Scrantmi 
Times;  C.  N.  Andrews,  Easton  Free 
Press;  John  L.  Stewart,  H'ashington 
Ohscrz’cr;  J.  H.  Zerbey,  and  J.  H.  Zer- 
bey,  Jr.,  Pottsiille  Republican  and  Morn¬ 
ing  Paper;  Robert  McLean  and  William 
L.  McLean,  Jr.,  Philadelphia  Bulletin; 
ticorge  J.  Campbell,  Pittsburgh  Late 
Bulletin;  Elmer  L.  Stoll,  secretary.  Pub¬ 
lishers’  Association  of  Pittsburgh;  John 


Mrs.  Estelle  Steele,  Mechanicsburg  Jour- 
tujl;  Fred  C.  Godcharles,  Milton  Milton¬ 
ian;  Frederick  Stapz,  Bucks  County 
Democrat;  Joseph  F.  Biddle,  Hunting- 
ton;  C.  S.  Yeager,  Ephrata;  H.  E  f 
Grosh,  Litits  Express;  C.  H.  Heint/el- 
man,  Coatesidlle  Record;  A.  H.  Swing, 
Coatesville ;  J.  R.  Deershuck,  Hacelton 
Plain  Speaker;  Henry  Walser,  Hacelton 
Standard  Sentinel;  Wilmer  E.  Crow, 
Harrisburg;  Gus  Steinmetz,  Harrisburg 
Telegraph. 


DAII 


Asso 


dared,  can  easily  be  corrected,  but  the 
breaking  down  of  the  judicial  branch 
will  shake  the  confidence  of  the  people  J.  Mead,  Erie  Times;  Herbert  D.  Brauff, 
in  the  government.  Reading  Trilnine;  E.  L.  CliflFord,  Potts- 

Mr.  Williamson  outlined  the  organiza-  fillc  Republican;  C.  J.  Smith,  Allen- 
tion  of  the  Illinois  Press  -Association  tmon  Call;  Charles  R.  Long,  Chester 
and  recommended  one  big  press  associa-  Times  and  Republican;  C.  R.  Meredith, 
tion  for  the  state  of  Pennsylvania.  It  Quakertown  Free  Press;  Charles  K.  R. 
should  charge  reasonable  dues,  he  said,  Schropp,  Lebanon  News;  \\\  J.  San- 
and  maintain  an  office  with  a  paid  sec-  born.  Lansdalc ;  Howard  W.  Paige,  Legal 
retary.  Intelligencer,  Philadelphia;  George  Ross 

Mr.  Ludlow,  in  addressing  the  Satur-  Esselman,  Lancaster  Laiv  Review;  How- 
day  morning  session,  dwelt  upon  the  ard  Re>'nolds,  Boyertown;  Charles  Spatz, 
systems  of  taxation  existing  in  the  state.  Boyertown;  William  Hower,  Bryn 


Although  the  three  associations  were 
the  guests  of  the  city  of  Stroudsburg, 


Mawr ;  El  wood  Moser,  Nornstoum  Reg¬ 
ister;  Irving  Haywood,  Conshohocken 


John  L.  Stewart 


all  arrangements  were  made  by  Colley  S.  Reporter;  John  G.  Zock.  Litifc  Express; 


.About  150  attended  the  interesting  ses¬ 


sions. 

The  general  dinner  Saturday  night  cli¬ 
maxed  the  sessions.  John  L.  Stewart, 
of  the  Washington  Observer  and  presi¬ 
dent  of  the  Associated  Dailies,  presided. 
Addresses  were  delivered  by  Judge  Sam¬ 
uel  E.  Shull,  of  Stroudsburg,  C.  N.  An¬ 
drews,  of  the  Easton  Free  Press,  Charles 
B.  Spatz,  of  the  Boyertown  Democrat, 
and  president  of  the  Pennsylvania 
Weekly  Newspaper  .Association,  H.  L. 
Williamson,  of  Springfield,  Ill.,  and 
George  S.  Dougherty,  a  former  captain 
of  detectives  of  New  York  City. 


CITY  STAFF  “STEPS  ON  IT”  WHEN  TWO 
MURDERS  BREAK  ON  DEADUNE 


A  illustration  of  why  newspaper 
men  tear  their  hair  out  instead  of 
bobbing  it,”  says  Ferman  .A.  Wilson,  news 
editor  of  the  Miami  (Fla.)  Daily  Neii's, 
an  evening  publication,  in  a  communica¬ 
tion  to  ELniTOR  &  Publisher,  “is  found 
in  a  recent  day’s  routine  on  the  Daily 
News,  and  probably  a  record  for  dead- 


Friday  s  business  session  was  addressed  news  was  established, 

by  H.  M.  Donovan,  of  the  advertising  ^jeadline  on  the  News  for  the 

firm  of  Donovan  and  Armstrong,^  and  „oon  edition  is  10:55.  On  the  day  in 
Karl  A.  Bickel,  presiclent  of  the  united  question  at  10:56,  just  as  the  first  page 
Press  Associations.  The  business  ses-  being  rolled,  the  police  reporter 

sions  Saturday  morning  were  addressed  jammed  through  a  telephone  call  from 
by  Edward  McKemon,  sui^rintendent  ot  police  headquarters,  ‘Hold  the  niHin. 
the  eastern  division  of  the  Associated  Miami  cafe  man’s  son  just  murdered.’ 
Press,  John  Reitinger,  Philadelphia  man-  “Back  came  page  one  and  way  was 
ager  of  the  Associated  Press,  George  cleared  for  an  eight  column  120  point 
J.  pampbell,  of  the  Pittsburgh  Law  Ptd-  streamer.  The  account  of  the  murder 
Ictin,  State  Congressman  Benjamin  H.  in  ‘takes’  and  at  11:12  newsbovs 


Ludlow,  Leonard  Ormerod,  information 
manager  of  the  Bell  Telephone  Company, 
and  Charles  M.  Meredith,  of  Quaker¬ 
town. 

Between  the  Friday  and  Saturday 
meetings  a  golf  tournament  and  dance 
were  staged.  Motor  trips  were  arranged 
for  wives  and  daughters  accompanying 
the  newspapermen. 

A  silver  cup,  “The  Paste  Pot  Trophy,” 
was  presented  for  competition  in  the  an- 


were  selling  papers  containing  a  fairly 
complete  account  of  the  crime  which  had 
been  committed  27  minutes  before. 

“There  was  a  scramble  for  art  and 
possible  news  of  the  capture  of  the  so 
far  unidentified  slayer.  The  next  edition 
was  the  home  with  the  deadline  at  1 :40. 
It  had  been  a  hectic — with  cap  H  spasm— 
but  the  shooting  story  was  complete,  the 
cuts  were  in  and  our  gang  was  all  but 
ready  to  wander  out  into  the  merry  suii- 


nual  golf  tournament  by  William  L.  Me-  shine  and  lap  up  a  lawful  lemonade  when 
Lean,  Jr.,  of  the  Philadelphia  Bulletin,  the  Jelephone  rang. 


Competition  for  this  cup  is  open  to  all 
newspaper  golfers  of  Pennsylvania,  and 
it  is  to  become  the  permanent  property 
of  the  player  winning  it  three  times  (not 
necessarily  consecutively)  in  annual 
handicap  medal  play. 

George  E.  Graff,  of  the  Williamsport  had  before. 
Sun,  was  awarded  the  trophy  for  this 
year,  and  Charles  R.  Long,  of  the  Chester 
Times,  was  runner-up.  They  were  pre¬ 
sented  with  individual  trophies,  as  was 
Charles  R.  Spatz,  of  the  Boyertown 
(Pa.)  Berks  County  Democrat,  who  won 
the  novice  competition. 

Judge  Shull,  in  his  address,  urged  the 
retention  of  the  present  judicial  system. 


“Sure  enough  it  was  the  police  reporter. 
‘Woman  just  shot  and  killed  her  husband 
on  the  postoffice  corner.’  WTiatever 
corner  she  killed  him  on,  it  meant  another 
sudden  shift  in  makeup.  Two  streamers 
were  quickly  made  to  bloom  where  one 


NOTHING 

REGISTERED 


Going  out  to  lunch,  the  de¬ 
partment  store  advertising 
manager  handed  a  copy  of 
“Poor  Bob’s  Almanak”  to  his 
office  boy,  and  told  him  to  fer¬ 
tilise  his  mind  a  bit. 

When  he  returned  he  asked 
the  kid  what  he  thought  of  it, 
and  got  this: 

“Aw,  you  think  you’re 
reading  a  darned  good  story, 
and  the  first  thing  you  know 
you  bust  your  nose  up  against 
the  BROOKLYN  STANDARD 
UNION. 

“Naw,  nothin’  to  it.’’ 

Poor  Bob’s  Almanak 


TRENTON 


NEW 

JERSEY 


It  serves  an  industrial  city  of 
129,000,  also  prosperous  suburban 
territory. 


TRENTON(N.J.)TIMES 


KELLY-SMITH  CO. 

National  Representatives 


Martiridge  Bldg. 
New  York 


Lytton  Bldg. 
CUeago 


TACOMA 

Population.  112,000  People 


two 


Four  transcontinental  railways, 
with  terminal  shops  in  Tacoma;  large 
and  commodious  harbor;  thirty  com¬ 
mercial  docks;  cheapest  electric  power 
in  U.  S. 

You  can  blanket  the  rich  and  pros¬ 
perous  territory  of  Tacoma  and  South 
west  VV’ashington  through  the  columns 
of  the  News  Tribune;  A.  B.  C.  Audited 
Circulation,  32,643. 


Frank  S.  Baker 
President 


Charles  B.  Welch 
Editor  and  Gen.  Mgr. 
ADVERTISING  REPRESENTATIVES 
DaWd  J.  Randall  Ford,  Partons  Co. 
341  Fifth  Ave.  360  N.  Michigan  Are. 
New  York  City  Chicago,  Illinoia 
R.  J.  BidweU  A  Co. 

San  Francisco  and  Lo»  Angeles,  C«l. 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covered  Completely  By 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 

(Both  Membera  of  ABC) 


Westchester  Newspapers,  Inc. 

Franklin  A.  Meiriam,  Praa. 
MonnI  Vernon — Now  Rocbollo 


Former  N.  Y.  Publisher  Dies 


Robert  Edwin  Bonner,  71,  for  many 
years  publisher  of  the  Nctv  York  Ledger. 
died  at  his  home  in  lumox.  Mass.,  Oct.  7. 
He  was  born  in  New  York,  son  of  the 
late  Robert  Bonner,  and  was  graduated 
from  Princeton  University  in  1876.  He 
was  a  member  of  the  University,  Prince¬ 
ton,  Lotos  and  Press  Clubs  of  New  York 
and  the  Nassau  and  Ivy  Clubs  of  Prince¬ 
ton. 


a  sensational 
the  crowds 
corner,  was 


“Again,  the  story  of 
crime,  committed  amid 
of  the  city’s  busiest 
rushed  into  type  and  the  paper  poured 
out  into  the  streets. 

“It  should  have  been  enough  and  to 
spare  for  one  day,  but  the  police  had  to 
capture  the  slayer  in  the  first  shooting 
just  as  the  final  edition  was  ready  to  go 
to  press. 

“John  Livingstone,  formerly  of  the 
Chicago  Tribune  staff,  was  the  police  re¬ 
porter  covering  both  stories.” 


.\s 

cent 

$5,00( 


On  and  after  September  6th, 

1924 


The  New  Orleans 
States 


Will  be  represented  in  the 
East  and  West  by  the 

JOHN  M.  BRANHAM  COMPANY 


New  York  Office — Canadian- 
Pacific  Bldg. 

Chicago  Office - Mailers  Bldg. 

Also  in  Detroit,  Atlanta,  St. 
Louis,  Kansas  City  and  San 
Francisco 

issiiYilj 


direct' 

Recor 

Telegi 

Beach 


Setvs 

C.  G 
Fildes 
A  1 
Club. 
Florid 
with  t 
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Every  month,  every  year, 
The  Cleveland  PLAIN 
DEALER  carries  MORE 
National  Advertising  than 
both  Cleveland  evening  news¬ 
papers  COMBINED. 


WOODWARD  0  KELLY 
350  N.  MIeklias  Aw.  Chicaos 
Fine  Arts  BlOf.,  Dstrsit 


J.  B.  WOODWAHf 
110  E.  1 

New  Y«rk  i 
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Editor  &  Publisher  for  October  11,  1924 


DAILIES  TO  ADVERTISE  FLORIDA  Ralph  H.  Jooe*  Comaar.  nrst  National  ^ 

_  Bank  Building,  Cmcinnati.  Placing  account  of 

the  Estate  Stove  Company,  Hamilton,  Ohio,  S 
Association  Votes  $S,000  Fund  to  Tell  manufacturers  “EsUte  ”  cooking  and  heating  ^ 

ss  ■  £  c  applunces.  ^ 

®‘  State  Klsu-Van  Ptetersom-Dunlap-Younggrsen,  417 

.  .  ...  r  r.,  .  ,  Sycamore  street,  Milwaukee.  Has  secured  the  <3 

.\ssOCiated  Dailies  of  Florida  at  a  re-  account  of  the  L.  J.  Mueller  Furnace  Company  S 

cent  meeting  at  West  Palm  Beach  voted  Milwaukee.  sg 

S5,0(X)  to  be  spent  in  advertising  the  state,  ICling-Gibson  Company.  220  S.  State  street,  i(a 

tho  cum  in  Chicago.  A  list  of  metropolitan  newspapers  is 

_  »«ing  used  on  C  IT.  Williams  &  Son,  Blooming-  S 

raised  by  mem-  ton.  III.  (Oilomatic  Heater).  S 

ber  papers.  LaPortc  A  Austin,  21  East  40th  street.  New  S 

The  followiljg  York.  Placin^t  orders  with  some  newspapers  W 

officers  were  *”  lower  New  England  for  the  White  Oak  C6al 
elected;  Presi-  Company.  New  York. 

rlent  W  \  FI-  Lenncn  &  Mitchell,  Inc.,  366  Madison  avenue,  w 
uciii,  s. .  E.1-  York.  Making  contracts  with  newspapers  23 

liott,  business  in  selected  sections  for  P.  Lorillard  &  Company,  S 

manager,  Jack-  "Old  Gold  Tobacco,"  New  York.  P 

SOnZ’iUe  Times-  Alfred  Levy,  171  Madison  avesnue.  New  York.  23 
Utlion  •  vice-ores-  PlacinR  orders  with  some  New  York  news-  G 
I  IJ  papers  for  the  Root  Mfg.  Company,  "Root’s"  ® 

Id  e  n  t,  Lew  B.  fivoli  underwear.  Cohoes.  N.  Y.  S 

Brown,  St.  Pe-  Robert  M.  McMullen  Company,  522  5th  ave-  Vy 
tersburg  Inae-  nue.  New  York.  Making  contracts  w'th  news-  >3 


W,  A.  Elliott 


*  J'Cndcnl ;  S  e  C  r  e-  papers  in  various  sections  for  the  American  23 
tarv-treasiirer  f"  Cranberry  Exchange,  "Eatmor”  cranberries, 


tary-treasurer,  C.  y^k 

C.  Coddington,  ‘ 


ri  I  j  Maxwell,  McLaughIki  A  Company,  Inc.,  30  23 

De  Latui  Ncuv,  x„rth  .Michigan  avenue.  CTiicago.  Placing 

directors.  Herb  Felkel,  St.  Augustine  account  for  the  Burson  Knitting  Company,  w 

Record;  Harry  Brown,  Lakeland  Star-  Rockford,  manufacturers  "Burson”  full  fash-  S 

TiUgram:  D.  H.  Conklin,  lyesi  Palm  ^  g 

’‘"Ti.'v  pis,-o,“.  sr&S'!  | 

Aifit’.t,'  V\ .  M.  Olcnn,  Uflotiao  ocnttttci,  frn  and  Western  newspapers  fw  Liggett  & 

C  G.  Mullen,  Tampa  Times;  F.  P.  Myers  Tobacco  Company,  "Granger  Rough  2a 

Fildes.  U'est  Palm  Beach  Times.  ‘  New  York.  g 

\  meeting  of  the  Associated  Press  »‘"et,  Bost<m.  ^ 

.  _ _ I _ 11  Reported  to  have  secured  the  account  of  the  23 

Club,  embracing  a  membership^  of  31  Samoset  Chocolate  Company,  Boston. 

Florida  papers,  took  place  ^incident  p„tte-Tumbull  Advertismg  Company,  6  N.  H 

with  the  Associated  Dailies  gathering.  Michigan  avenue,  Chicago.  Sending  out  copy  w 

•  generally  on  the  Portland  Cement  Company,  S 

Chicago.  53 

William  H.  Rankin  Company,  1  West  37th 
street.  New  York.  Placing  orders  with  news-  jd 
TIPS  FOR  AD  MANAGERS  jKipers  in  various  sections  for  the  American  ^ 

Tobacco  Company,  **Buckingham  Smoking 
'  Tobacco,*’  New  York.  ^ 

^  .1.  A  *  ^  fiTai.  ff  _ _  Joseph  Richards  Company,  247  Park  avenue,  S 

F.  Wallis  Armsti^g  Cmpany,  16th  &  New  ^  ork.  Again  placing  orders  with  news-  ^ 

Will  place  amount  «  papers  generally  for  the  Gould  Storage  Bat-  ^ 

the  Philadelphia  Storage  Batte^  Company,  Company,  New  York.  « 

Philadelphia,  manufacturers  of  Philco  bat-  _ 1*^0  S 

Ruthrauff  Sk  Ryan,  404  4th  avenue.  New  |(C 
_  ■  _  ^  York.  Placing  orders  with  some  Ohio  and  >; 

^f.***?  Company,  3M  Madi^  ave-  Jersey  newspapers  for  the  Indian  Motor  >3 1 


sue,  New  York.  Placing  orders  wtih  news- 

5pers  for  Julius  Kayser  &  Company  "Kayser 
nves”  New  York,  and  I.arus  Bros.  Co., 


Cycle  Company,  Springfield,  Mass. 

R.  E.  Sandmeyer  A  Company,  153  Niwth 


Edgeworth  .Smoking  Tobacco,"  Richmond.  Va.  Michigan  avenue,  CTiicago.  Placing  ^count  >5 
,  r.  km  ki'  .  .-k-j  **’*  Pullman  Couch  Company,  Chicago,  23 

Blackman  Company,  120  West  42nd  street,  manufacturers  of  couches. 


New  York.  Placing  copy  with  some  New  c-li'  O 

England  newspapers  for  the  Procter  &  Gamble  Sehl  ^vertismg  Agency,  360  N.  Michiiran 

Company  “Ivory  Soap,”  Cincinnati.  avenue.  Chicago.  Contracts  and  copy  are  being  23 

ear.  —  *  tr^A  ®  l*sl  western  newspapers  <>n  the  G 

Thonais  M.  Bowers  AdverHstag  Agency  ^  D.  B.  Scully  Company.  Chicago.  (Syrup). 

_ S.  Wabash  avenue,  Chicago.  Copy  schedules  ^  .  c*  t _ i  aj  ^2  i_  a  ^ 

TN  beinK  sent  to  a  general  list  of  newspapers*  on  n 

■auland  Manufacturing  Company,  Chicago.  ,31 

-w  ^  y.  .  ^  ^  r-  i  xt  _ _  Metal  Products  Company,  Birmingham,  ac-  >p 

iDf  Campbell-Ewald  Companr.  General  Motors  count  h  »  q 

hldg,  Detroit.  Mich.  Southern  papers  are  re-  .  ^  i*  -rn.  r-  At  a- 

reiving  6  time  schedules  on  the  Burrrnighs  J.  Walter  Thompson  Company.  242  Madison  kg 

than  Adding  Machine  Company.  Detroit.  Mich.  m '*a  o'"' 

lllilii  S  .  .  ^  .  .  kir  .  m.u  Southern  newspapers  for  Penick  &  Ford.  Brer  23 

Chatham  A^ertlsing  Agency,  3  West  29th  Rabbit  Molasses,  New  Orleans  and  New  York.  S 

itreet.  New  York.  Again  placing  orders  with  _  -  j  ..  _  <3 

ews-  *,,pap,rs  in  various  sections  for  Wimcl-  Obver  g 


J.  Walter  Thompson  Company,  242  Madison 
avenue.  New  York.  Placing  orders  with  some 


sewsp’aiiers  in  various  sections  for  Wimcl-  Oliver 

tacher  &  Rice.  "Wear  Right  Gloves,”  New  Building,  Boston.  Has  secured  account 

Y_i,  of  the  Taunton  Knitting  Company,  M.adewel1 

..  ...  — .  .  XT  I'nion  Suits,  Taunton. 


Hollister  Clark,  .350  Madison  avenue.  New  ‘  ’ _ ' _ _ 

York.  Has  secured  the  account  of  the  Brillo  ',3 

Vtg.  Company,  Brooklyn.  GOLF  WRITERS  FORM  CLUB  2^ 

Cenover-Mooney  Company,  111  W’.  Monroe  4. 

PT  ttieet,  (Tiicago.  Orders  are  going  out  to  news-  « 

papers  in  the  southwest  on  the  Cudahy  Pack-  Henry  L.  West,  Washington  Post.  S 

"Llk^Ev^S'^r'  19  West  44th  street.  Elected  President  at  Merion,  Pa.  | 
T  UensyL.  West  Of  th^lVashington  Post  | 

Evm,.  w.tnm.  A  Company,  360  N.  Michi-  elected  president  of  the  National  i;^ 

tan  avenue.  Chicago.  One  time  orders.  260  Association  of  Golf  Writers,  an  asso-  cd 
-1  liaes,  are  being  distributed  to  a  selected  list  ciation  formed  by  representatives  of  more  S 
^  hrnlTT*)  Schleicher,  Inc.,  (metal  radiator  gQ  newspapers  who  Covered  the  na-  '3 

— rai  “f*)-  _  „  _  ,  ,,,  .  .  tional  amateur  golf  championship  at  the  « 

nfi  Charles  H.  Fuller  Company,  629  S.  Wabash  xr  /-  •  i  »  /~i  l  xr  •  w  K 

avenue,  (Tiicago.  Placing  the  account  of  the  Merion  Cricket  Club  at  Merion,  Pa.,  re-  3 

Rath  Packing  Ciimpany.  cently.  O.  B.  Keeler,  Atlanta  Journal,  ^ 

ChaHca  c.  Green  Advertlsi^  Agency,  450  was  chosen  vice-president,  and  Francis  ^ 
♦ft  avenue.  New  York.  Placing  a  campaifm  J.  Powers,  Cleveland  News,  secretary-  P 
i  rar  Edison  Mazda  Lamps  in  newspapers  in  23 

i  New  York  City,  New  York  State  and  New  treasurer.  _  ■  z  'y 

Jersey.  An  executive  committee,  consisting  of  ^3 

FiUey  H.  Greene,  Parsons  Building.  Buffalo,  the  officers  and  Kerr  N.  Petrie,  New  jS 
Hii  secured  the  account  of  W.  H.  Omstock  KorJt  Herald-Tribune ;  Perry  Lewis,  ^ 

Philadelphia  Inquirer;  L.  B.  Paton,  Bos-  P 

J.  Y.  Reported  to  be  placing  account  of  the  rr  j  *  tt  w  i  j  /-i  •  M 

Rnndon  Mfg.  Company  "Kondon  CaUrrhal  ton.  Herald,  and  A.  T.  Packard,  Chicago  ra 

Jtlly,"  Minneapolis.  Post,  was  also  elected.  ^ 

Hmri,  Hurst  A  McOonaJd,  58  East  Washing-  The  as.sociation  will  co-operate  with  3 
Has  secured  the  account  United  States  Golf  Association  in  oh-  y 

"  David  Adler  &  Sons  Company,  Milwaukee,  I® 

■wnfacturers  of  men’s  and  young  men’s  over-  taming  proper  facilities  for  reporting  ^ 
n*ts  and  suits.  Reported  to  be  placing  ac-  national  tournaments  and  in  advancing  ^ 
jounb  of  the  Bradley  Knitting  (Company,  interests  of  the  game.  M 

Utlavan,  Wis.  _ _ _  ^ 

I  B««ll-Hooper  Company,  74  New  Montgomery  Sal«  naniaJ  P 

!  SanFrancis^  Placing  orders  with  Newark  Press  bale  Denied  g 


Newark  Press  Sale  Denied 


Western  newspapers  for  the  Silverton  Former  United  States  Senator  Joseph 
Pipe  Company,  Silverton,  Ore.  §  Frclinghuy.sen  of  New  Jersey  in  a 

statement  to  Editor  &  Publisher  this 
street,  (-hicago.  Handling  account  of  ij-j  ui-uj 
4«.  Psige-Detroit  Motor  Car  Company.  De-  week  denied  published  reports  that  in 
gwt,  manufacturers  of  “Paige”  and  "Jewett”  company  with  a  group  of  bankers  he 
«^iiiobiic>.  had  purchased  the  Newark  (N.  J.)  Press, 

JJi?  Jr  Jwws ,  Company,  38  S.  Dearborn  evening  tabloid,  launched  Sept.  23  with 

»' IK  jostph  j  Fisk.  p«bi»hTr.  ao^-po 

■wliert  H.  Frost,  Inc.,  Oicago.  to  reach  Mr.  Fiske  were  unavailing. 


L 


This  Fact  Constitutes 

West  Virginia 

A  Great  Food  Market 


West  Virginia  does  not  produce,  and 
never  has  been  able  to  produce, 
enough  food  to  sustain  her  people. 
Her  industrial  centers  are  very  largely 
reliant  upon  food  imported  from 
another  state. 

FOOD  ADVERTISERS 

Will  do  well  to  stop  and  consider 
West  Virginia  as  a  market. 

It  is  a  market  that  should  be  consid¬ 
ered.  The  people  of  West  Virginia 
have  more  money  to  spend  than 
double  their  number  in  many  of  the 
more  congested  sections. 

With  1 ,500,000  people,  wholesalers 
and  consumers  are  generally  within 
the  influence  of  the  daily  newspapers, 
so  that  they  can  be  very  economically 
addressed  by  newspaper  advertising. 

T^ll  these  people  in  their  daily  news¬ 
papers,  the  merits  and  advantages  of 
your  goods.  These  dailies,  listed  be¬ 
low,  will  wPrk  with  you  and  get  your 
message  over  in  West  Virginia. 

They  Localize  National  Advertising 


Rata 

for 

Cfarcu-  S.tM 
latteo  lines 

Bluefield 

—Telegraph  . (M)  11,«73  JS 

Telegraph  . (S)  14,259  -M 

Charleston 

'"Gazette  .  (M)  20.(57  .07 

— Guette  .  (S)  244K  .(# 

Clarksburg 

— Telegram  . (E)  0,470  A4 

—Telegram  . (S)  11,707  .»<S 

Huntington 

—Advertiser  . (E)  11,170  M 

—Herald-Dispatch  (M)  13,750  .04 
'"Harald-Dispatcli  (S)  13,037  M 


Rate 

for 

Ortas-  S,M0 
lation  Ihies 

Martinaburg 

—Journal  . (E)  4,542  .18 


Poet  .  (E)  S.00S  .025 

Parkersburg 

— Nsvrs  . .  (M)  7,145  JOS 

—Nows  . (S)  0.750  MS 

—Sentinel  . (E)  7,041  J8 

—A.  B.  C  Statement,  April  1,  1924. 
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Editor  &  Publisher  for  October  11,  1924 


f  CIRCULATION 

FOR  ALL  DISTRIBUTORS  OF  DAILY  NEWSPAPERS 

By  J.  Omansky 


jVEWSPAPER  paragraphs  have  for 
many  years  b^n  very  popular.  In 
the  last  few  years  the  movies  have  done 
a  great  deal  to  increase  the  popularity  of 
paragraphs  and  lately  many  business  con¬ 
cerns  have  been  employing  “wise  cracks” 
to  attract  attention  either  to  their  prod¬ 
ucts  or  stores. 

A  very  effective  way  of  advertising 
these  paragraphs  and  the  newspapers 
which  run  them  is  to  reprint  them  on 
cards  which  can  easily  be  placed  in  news¬ 
stands,  barber  shops,  pool  rooms,  restaur¬ 
ants,  and  other  places. 

The  paragraphs  selected  should  of 
course,  have  a  laugh  in  them,  be  very 
short,  and  not  refer  to  any  controversial 
subject  such  as  prohibition.  They  can 
be  printed  on  small  cards,  six  by  ten  or 
eleven  and  changed  weekly.  Small  cards, 
because  they  take  up  little  space,  have  a 
much  better  chance  of  getting  and  stay¬ 
ing  in  windows. 

We  have  been  using  such  cards  for 
more  than  a  year  with  excellent  results. 
Here  is  a  typical  card: 

“ABOUT  THE  ONLY  DISEASE 
NOT  AFFLICTING  POLITICS 
IS  LOCKJAW” 

A  Paragraph  from 
Your  (Name  Paper) 

I  jet  The  -  for  Best  Sport  News 

The  paragraph  should  stand  out.  Next 
bring  out  the  name  of  the  paper.  Carry 
in  small  type  the  last  line. 

We  know  storekeepers  who  have  as 
many  as  a  score  of  cards  in  different  parts 
of  their  windows  and  stores.  When  we 
miss  passing  the  signs  around  one  week 
we  get  kicks.  Compare  this  with  the  dif¬ 
ficulty  everyone  has  in  getting  the  aver¬ 
age  advertising  sign  posted. 

*  ♦  ♦ 

Want  ads  help  circulation  to  such  an 
e.xtent  that  we  believe  circulation  mana¬ 
gers  should  include  an  ad  on  want  ads 
in  every  piece  of  promotion  literature. 
The  want  ad  managers  will  be  glad  to 
reciprocate  by  including  with  transient 
bills  envelope  inserts  advertising  some 
feature. 

*  *  * 

We  read  a  large  number  of  exchanges 
and  are  struck  often  by  the  lack  of  office 
advertising.  When  we  assume  that  read¬ 
ers  know  all  about  our  features  and  de¬ 
partments  we  are  giving  them  credit 
for  more  discernment  than  they  have. 
We  have  known  features  to  run  in  dailies 
for  months  without  being  noticed  by  in¬ 
telligent  readers. 

One  day  at  lunch  I  heard  a  big  publisher 
say  that  his  paj^r  did  not  carry  a  comic 
which  I  knew  his  paper  had  been  running 
for  at  least  six  months.  Of  course  we 
don't  expect  publishers  to  read  their  own 
papers  thoroughly  but  they  might  author¬ 
ize  some  office  advertising  so  their  readers 
would  get  to  know  their  papers  better. 

Often  a  person  will  read  a  feature  and 
not  like  it.  That  may  not  be  a  dispar¬ 
agement  of  the  feature;  the  reader  might 
have  dyspepsia.  Then  a  forceful  ad  may 
attract  that  reader’s  attention  to  that  feat- 


muot 
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Fa-EvtnJt^  andSkwdtfNtvspsptn 

htcmational  N«w*  Service 
a  Scruca  St..  Ne*  York 


ure  he  passed  by  and  he  may  become  a 
devotee  of  it. 

We  believe  thoroughly  in  advertising 
features  and  departments.  They  should 
be  exploited  continually  both  for  the  bene¬ 
fit  of  the  regular  readers  and  the  transient 
buyers.  And  the  copy  should  give  reasons 
why  a  feature  is  worth  reading.  The  ne¬ 
cessity  of  close  attention  to  layout  has 
been  driven  home  so  strongly  by  H.  Frank 
Smith  in  his  Editor  &  Publisher  articles 
that  we  will  not  dwell  on  that  subject, 
but  refer  you  to  his  stuff.  It’s  immense 
and  has  been  very  helpful  to  us. 

^ 

Circulators  are  often  repelled  from  do¬ 
ing  single  mail  promotion  because  of  the 
cost  of  getting  names  and  addresses  of 
prospects.  This  problem  can  be  beaten, 
we  believe,  successfully  by  addressing  cir¬ 
culars  direct  to  box  numbers.  We  have 
used  this  method  with  good  results  and  we 
know  many  papers  that  employ  it  regu¬ 
larly. 

To  be  sure  a  person  who  gets  a  piece  ot 
mail  wants  to  see  his  name  on  it  but  a 
circular  is  a  circular  and  all  the  pains  of 
tilling  in  names  and  addresses  carefully 
cannot  make  it  a  personal  message. 

Sending  matter  direct  to  box  numbers 
lessens  tlie  cost  of  a  campaign  greatly. 
First  the  expense  of  getting  the  names  is 
eliminated.  Then  the  cost  of  mailing  is 
greatly  reduced  because  the  box  numbers 
can  be  set  up  in  galley  form  just  as  a 
mailing  list  and  the  envelopes  addressed 
with  a  mailing  machine. 

To  illustrate:  If  50  pieces  are  sent  to 
each  route  to  as  many  boxes  only  one  gal¬ 
ley  of  type  is  needed  from  which  as  many 
sheets  as  are  required  can  be  printed. 
The  set  up  should  be :  Box  1,  Box  2, 
Box  3,  etc.  Space  should  be  left  at  the 
bottom  for  a  stenographer  to  fill  in  twice 
the  names  of  the  post  offices;  once  for 
the  last  paper  in  the  club  and  the  second 
time  for  the  wrapper.  In  this  way  labels 
for  10,000  boxes  can  be  made  very  quickly 
and  mailed  just  as  easily. 

Anyone  not  sure  about  the  post  office 
regulations  governing  the  mailing  of  cir¬ 
culars  direct  to  box  numbers  can  get  the 
information  from  the  Post  Office  Depart- 
ment. 

A  good  way  to  avoid  having  circulars 
lie  around  country  post  offices  is  to  no¬ 
tify  the  postmasters  a  few  days  ahead  that 
circulars  are  coming  addressed  to  box 
numbers.  Samples  may  be  .sent  out  in  the 
same  way. 

i^  * 

A  proverb  contest  at  this  time  of  the 
year  usually  pulls  well. 

«  «  * 

House  organs  are  multiplying  almost 


Our  Features : 


Irvin  S.  Cobb 
Samuel  G.  Blythe 
R.  L.  Goldberg 
Roe  Fulkerson 
Don  Herold 
Ed  Hughes 
O.  O.  McIntyre 
Penrod  and  Sam 
Nellie  Revelle 
Will  Rogers 
H.  J.  Tuthill 
Albert  PaysoD  Terhone 
and  others 

The  McNaoght  Syodicale,  be. 

Times  Building,  New  York 


as  rapidly  as  picture  papers.  About  every 
week  we  get  a  new  paper  put  out  es¬ 
pecially  for  carriers  and  newsboys.  Most 
of  these  papers  we  cannot  praise  very 
much.  They  seem  to  us  to  miss  the  mark 
entirely  because  they  are  too  preachy. 
There  are  too  many  dont’s  in  them  and  too 
many  directions  and  too  many  articles  by 
District  Manager  Sweeny  on  what  a  suc¬ 
cessful  carrier  should  do. 

We  believe  that  a  carrier’s  house  organ 
should  contain  90  per  cent  news  and 
features  in  which  boys  are  interested  and 
about  10  per  cent  propaganda  and  that 
should  be  sugar  coated.  Furthermore,  a 
carriers’  paper  should  have  a  price  on  it 
and  carriers  should  pay  for  it.  The  price 
need  not  be  more  than  a  quarter  a  year 
but  there  should  be  some  charge  so  the 
boys  will  value  the  paper. 


POET  CHARGES  PLAGIARISM 


Brings  Suit  Against  Los  Angeles  Oil 
Man  and  Publisher 

John  G.  Neihardt,  Missouri  poet,  has 
brought  action  in  the  U.  S.  District  Court 
in  Los  Angeles,  charging  infringement  of 
copyright  of  a  poem  which,  according  to 
Neihardt’s  bill,  was  reproduced  in  public 
print  as  purporting  to  have  been  written 
and  signed  by  C.  C.  Julian,  Los  Angeles 
oil  man.  Mr.  Julian  is  jointly  accused 
with  the  Vanderbilt  Newspapers,  Inc.,  the 
Illustrated  Daily  News  Publishing  Com¬ 
pany,  Inc.,  and  Cornelius  Vanderbilt,  Jr., 
as  official  of  these  companies. 

The  poem,  according  to  Neihardt,  was 
first  printed  under  the  title  “Battle  Cry” 
in  a  book  of  poems  called  “Man  Song.” 
published  in  1909  by  Mitchell  Kennerly 
and  copyrighted  for  28  years.  When  pub¬ 
lished  by  Julian  in  an  advertisement 
of  the  Julian  Companies  and  appearing  in 
the  Illustrated  Daily  News  of  Jan.  11, 
last,  it  was  entitled  “Undismayed,”  Nei¬ 
hardt  charges. 

Neihardt  is  asking  that  the  court  award 
him  $1  for  every  copy  of  the  Illustrated 
Daily  News  which  contained  the  adver¬ 
tisement.  which  would  total  $143,158, 


based  on  the  newspaper’s  own  statement 
of  circulation,  this  sum  to  be  shared 
jointly  by  the  defendant  companies  and 
persons. 

To  DUcum  Price  Increace 

Newspaper  proprietors  in  France  are 
again  talking  of  raising  the  price  of  the 
daily  paper  from  15  to  20  centimes;  that 
is,  nominally  from  three  cents  to  four,  ac¬ 
cording  to  Comoedia,  a  Paris  newspaper. 
It  is  the  provincial  newspapers  which  are 
bringing  the  question  of  an  mcrease  be¬ 
fore  the  press  of  the  countiy,  it  states, 
and  the  matter  is  to  be  discussed  at  an 
early  meeting  of  the  newspaper  owners  of 
France. 


Hosiery  Campaign  for  Canada 

Julius  Kayser  &  Co.,  manufacturers  of 
Italian  silk  underwear  and  hosiery,  has 
announced  an  extensive  hosiery  advertis¬ 
ing  campaign  in  Canadian  newspapers,  in 
Ontario,  (^ebec,  British  Columbia,  Al¬ 
berta  and  Manitoba. 


Son  Francisco  Chronicle 


Both  in  the  methods  we  use  and  in 
the  results  we  obtain,  we  please  the 
publishers  of  great  metropolitan 
dailies  throughout  the  c<>untry.  That 
is  why  we  are  constantly  being  in¬ 
vited  to  repeat  our  successes  for  the 
same  papers,  as  we  are  now  doing 
for  The  San  Francisco  Chronicle. 


HOLLISTER 
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love  and 
adventure 
in  the  woods 
of  Louisana 


A  stirring  romance  of  unusual 
type.  The  adventurous  spirit  of 
old  France  lives  again  in  these 
modern  descendants  of  early 
French  settlers. 


THE  PAINTED  WOODS 
By  Nevil  Henshaw 

Keep  your  readers  guessing 


with  this  splendid  serial — just 
ready. 


SpuMtate.  Sue. 

799  Broadway  New  York  City 


AUTOMOBILE 

FEATURES 


Touring  —  Camping — Traf¬ 
fic  —  Gasoline  —  Upkeep  — 
Roads  —  Legislation  — 
Taxation  —  Insurance  — 
Garaging  —  Used  Car  Buy¬ 
ing  and  Selling  and  all  the 
other 


BIG  SUBJECTS  OF  MOTORING 
COVERED  IN  A  BIG  WAY 


The  iniman  Featore  Serrice 

Home  Life  BMg.,  WashiogtoD,  D.  C. 


better 


The  only  great  morning 
newspaper  in  the  Pacihe 
Southwest  whose  owner¬ 
ship,  control,  direction 
and  whole  interests  are  in 
the  territory  which  it 
serves. 
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The  International 
Circulation  Managers’ 
Association  can  supply 
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WHAT  THEY  ARE  SAYING 


PUBLIC  DExVlA^DlNG  ADVERTISED  GOODS 

U'T'HE  public  has  reached  a  point  where  it  actually  rebels  at  purchasing  non* 
-*■  advertised  merchandise  or  service.  People  want  a  feeling  of  security,  and  if 
goods  or  service  are  not  advertised,  there  is  a  lark  of  this  feeling  of  guaranty.” — 
Paul  A.  Anderson,  before  41st  Annual  Convention,  Laundry  Owners'  National  Asso* 
riation. 

•  •  • 

PROSPERITY  AT  HAND 

iiT  CAN'T  see  anything  but  prosperity.  There  was  a  real  depression  during  the 
past  year,  but,  strange  as  it  may  seem,  our  business  has  been  the  greatest 
of  any  year  in  the  company's  history,  with  the  exception  of  one  year  during  the  war. 
This  proves  to  me  that  business  is  on  its  feet  again  and  is  moving  forward  with 
ronfidence.” — L.  C.  Walker,  President.  Shaw-Walker  Company. 


REFERENDU.M  AND  RECALL 

44TVEWSPAPERS  can  be  a  very  great  power  for  good  or  ill,  but  they  can't  be 
much  of  a  power  for  ill  because  they  have  to  work  openly.  You  have 
crooked  politicians  and  judges  and  dog  catchers  but  every  day  you  have  the  ref¬ 
erendum  and  recall  on  your  newspapers.  What  the  public  square  was  to  Athens 
and  Rome,  the  newspapers  are  to  America.  La  Follette  and  Coolidge  and  Davis 
ulk  every  day  in  the  public  square,  which  is  the  newspaper,  just  as  the  Romans 
talked  in  the  Forum.” — Arthur  Brisbane. 

•  •  • 

JOURNALISTIC  VIRILITY 

ii  A  PAPER  may  be  carefully  edited,  cover  its  field  broadly  and  be  put  together 
in  an  attractive  manner,  it  may  be  able  to  instruct,  and  yet  be  lacking  in 
authority  and  influence.  It  will  then  be  a  good  paper,  but  not  a  great  one.  It  will 
follow,  not  lead.  .  .  .  The  publisher  with  ideals  will  not  be  satisfied  with  any 

routine  success  achieved  at  the  expense  of  virility.  He  will  exercise  and  insist  on 
courage  wherever  courage  is  called  for  in  preference  to  'playing  safe.'” — James  H. 
McCraw,  president,  McGraw-Hill  Company,  Inc. 

•  •  • 

COPY  DECIDES  ADVERTISLNG  SUCCESS 

A  DVERTISING  does  not  always  bring  direct  results;  in  many  cases  it  merely 
earns  the  consideration  of  the  prospective  buyer.  If  it  does  that  it  is  worth 
every  rent  you  paid  for  the  space.  Trick  headings  and  clever  headings  in  your 
ropy  do  not  succeed.  You  must  head  ads  with  the  needs  of  the  prospective  cus¬ 
tomer.  Don't  deride  how  much  spare  you  will  buy  and  then  write  an  advertise¬ 
ment  to  fit  that  spare.  Write  the  ad  and  then  decide  on  the  spare.  You  will  get 
better  results.  If  your  copy  is  right,  nothing  ran  make  your  advertising  campaign 
a  failure,  but  if  it  is  wrong,  nothing  ran  make  it  a  success.” — Carl  Byoir,  President, 
International  Consolidated  Chemical  Company,  New  York,  before  Des  Moines  Ad 
Club. 

•  •  • 

THE  PRESS  UNDER  INQUIRY 

^i^HE  press  is  now  undergoing  a  careful  scrutiny  by  the  people.  We  have  only 
recently  had  news  of  the  inquiry  into  the  conduct  of  our  newspapers  to  be 
undertaken  by  several  learned  societies.  In  the  magazines  and  weekly  periodicals, 
and  on  the  platform,  the  newspapers  and  their  performance  of  their  task  are  a 
constant  topic.  The  press  is  being  examined  in  the  light  of  faithfulness  to  its 
trust.  That  is  a  healthy  sign;  it  would  be  bad  indeed  if  a  public  servant  were  to 
go  unminded  by  the  people.  *  *  •  The  American  people  have  shown  that  they 

approve  newspapers  which  nail  their  policies  to  their  mastheads  and  fearlessly  and 
honestly  support  them  with  fair  judgments  openly  arrived  at.  Criticism  of  pro¬ 
fessional  subservience  comes  oftenest  from  radical  writers;  yet  in  no  press  is  the 
rule  of  policy  more  dogmatic,  is  the  regimentation  of  editorial  writers  more 
exacting  and  disciplined,  than  in  the  radical  newspapers  and  weeklies.” — Louis 
Wiley,  Business  Manager,  ISetc  York  Times,  before  New  Jersey  Press  Institute. 


I 


ADVERTISING  AGENCY  AFFAIRS 


ADNKRTISIXG  agency  business  in 
*  Los  .Angeles,  Cal.,  appears  to  be 
booming,  according  to  the  number  of 
•irms  which  have  recently  moved  into 
larger  (juarters. 

Smith  &  Ferris  has  moved  into  a  new 
two-story  brick  home,  which  was  especi¬ 
ally  constructed  for  them  at  739  South 
Hope  street.  Reception  days  were  held 
from  Oct.  2  to  9. 

The  Karl  R.  Obern  Company,  advertis¬ 
ing  counsellors,  moved  into  larger  quar¬ 
ters  in  the  Lincoln  Building,  742  South 
Hill  street,  Oct.  1.  Although  but  a 
month  old,  officials  declared  more  space 
ts'as  found  necessary  to  permit  the 
segregation  and  enlargements  of  several 
•lepartmcnts. 

Logan  &  Stebbins  has  also  taken  new 
*nd  larger  offices  in  the  new  Insurance 
Exchange  Building,  Los  Angeles. 

James  A.  Devine,  formerly  associated 
*tth  \V.  Montague  Pearsall,  has  an- 
^OTced  the  opening  of  his  own  offices  at 
1270  Broadway,  New  York,  where  he 
will  conduct  a  general  advertising  agency. 


William  Prager  has  joined  the  copy 
writing  staff  of  the  Dakan  .Advertising 
.Agency,  Seattle,  Wash.,  succeeding  Allen 
Mades,  who  resigned  to  join  the  adver¬ 
tising  department  of  the  St'allh'  Post- 
iHtclii^mcer. 

The  David  Company,  an  advertising 
organization,  has  been  incorporated  in  St. 
Paul  by  R.  H.  and  Q.  J.  David  and  J.  C. 
Fabbrini.  president,  secretary-treasurer 
and  vice-president  respectively. 

(iranvill  C.  Sewell  has  joined  the  staff 
of  the  Chambers  .Advertising  Agency,  of 
New  Orleans,  Louisville,  and  New  York. 
He  was  formerly  with  the  Adamars 
■Agency  of  St.  Louis,  and  with  the  Red¬ 
dick  Agency  before  the  latter  was  taken 
over  by  the  Dorland  Agency. 

C.  C.  Carr,  president  of  the  C.  C. 
Carr  Advertising  Agency,  St.  Petersburg. 
Fla.,  visited  New  York  recently,  where 
he  gave  a  luncheon  to  resort  advertising 
managers  of  New  A'ork  newspapers  at 
the  .Advertising  Club  of  New  York. 


What  You  Ought  To  Know 

About  Illinois 


Now,  more  than  ever  before,  the  buyers  of  adver¬ 
tising  sp>ace  seek  plain  facts  on  the  p>apers  them¬ 
selves  and  on  the  conditions  in  their  circulating 
territory. 

Below  are  facts  and  figures  on  conditions  in  Illinois 
which  will  be  of  real  help  to  the  general  advertiser 
in  planning  and  advertising  campaign  to  cover  this 
prosperous  state. 

Area — Illinois  ranks  23rd  in  size. 

Population — It  is  3rd  among  the  states  with  6,485,- 
280  individuals. 

Density — Illinois  has  1  1  5.7  persons  p)er  square  mile. 

Wealth — Its  total  wealth  is  over  twenty-two  billion 
which  is  exceeded  by  only  two  other  states. 

No.  of  Farms — Over  237,000  farms,  whose  value 
is  over  six  and  a  half  billion  dollars,  makes  it  rank 
second  in  the  Union. 

Value  of  Crops — Illinois'  crop  value  is  third  with 

$864,000,000. 

Livestock — Illinois  ranks  fifth  in  value  of  livestock 

with  $142,000,000. 

Manufacturing — As  a  manufacturing  state,  Illinois 
ranks  near  the  top — having  18,595  factories  em¬ 
ploying  over  805,000  p>eople  and  producing  over 
$5,400,000,000  worth  of  manufacturing  goods. 

Go  after  business  in  Illinois  now.  The  papers 
listed  here  are  leaders.  They  serve  an  immense 
intelligent  family  of  buyers. 
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POUTICAL  MEN  DEPLOY  ^ 
AS  CAMPAIGN  WARMS  r 

-  e 

Wathington  Denuded  of  Correspondents 
Wlio  Take  Road  With  Presidential 
Candidates — “Situation”  Writers 
Comb  Doubtful  States 

Jiy  Sam  Hell 

(tVashiHglun  Corrcsfiindcnt,  tuiTOR  &  Pub-  ^ 
LISUER)  ’ 

W  ashington,  Oct.  8. — Except  for  the  j 
jieriod  of  the  national  conventions,  when 
Washington  newspaj^r  men  move  en  8 
masse  to  the  convention  cities,  W'ashing-  | 
ton,  at  the  present  time,  is  shyer  of  re-  ! 
porters  than  ever  before.  The  departure  ! 
this  week  of  the  La  Follette  campaign  | 
train  with  nearly  a  dozen  correspondents  I 
aboard  had  added  to  the  denuding  of  the  I 
capital.  j 

The  newspaper  men  accompanying  Sen-  i 
ator  l>a  Follette  are :  Paul  Haupert,  As-  3 
sociated  Press ;  Kenneth  Clark,  Interna-  | 
tional  News  Service;  Fraser  Edwards.  ( 
United  Press ;  Winder  Harris,  Universal  i 
Service ;  George  E.  Authier,  Neiv  York  ' 
IVorld;  John  W.  Owens,  Baltimore  Sun;  J 
Henry  M.  Projiper,  New  York  Herald-  - 
Tribune;  Louis  Stark,  New  York  Times,  . 
and  James  L.  Wright,  Cleveland  Plain  i 
Dealer.  j 

Already  a  number  of  correspondents  ' 
have  been  out  on  situation  stories,  some  , 
of  them  going  as  far  as  the  Pacific  Coast,  j 
David  Lawrence,  of  the  Consolidated  - 
Press;  Mark  Sullivan,  of  the  New  York  ^ 
Herald-Tribune,  and  Arthur  Sears  Hen-  , 
ning,  of  the  Chicago  Tribune,  led  the  first  f 
invasion  of  the  west.  Gould  Lincoln,  of  * 
the  IVashington  Star,  is  now  in  Cali¬ 
fornia.  after  a  swing  through  the  states 
largely  known  as  La  Follette  territory, 
and  Carter  Field,  of  the  New  York  Her¬ 
ald-Tribune,  is  writing  a  series  of  articles 
on  the  California  situation. 

Four  men,  representing  the  Fhiladell*hia 
Public  Ledger  and  Nczo  York  Ez'cning 
Post,  have  divided  the  country  and  are 
furnishing  a  daily  page  of  political  news 
in  the  Ledger  and  the  Post.  Clinton  \Y. 
Gilbert  has  been  stationed  in  Chicago  to 
write  daily  stories.  Louis  Seibold  is 
covering  New  England  and  the  middle 
.\tlantic  states  and  will  go  as  far  west  as 
Illinois  and  Michigan.  Robert  Barry  has 
the  border  states  and  the  debatable  south-  | 
west.  Mr.  Barry  will  go  as  far  north  as 
Iowa,  while  George  Nox  McCain  has  the 
northwest  and  on  through  to  the  coast. 

James  P.  Hornaday,  of  the  Indianapolis 
Yeios,  left  Washington  this  week  for  In¬ 
dianapolis  and  a  hunt  for  middle-west  i^- 
litical  news.  Gus  Karger,  of  the  Cincin¬ 
nati  Times-Star,  who  was  in  the  far  west 
recently,  goes  out  again  shortly  to  re¬ 
main  until  election,  .\nother  correspond¬ 
ent  who  will  follow  La  Follette  and  in¬ 
vestigate  the  situation  in  the  west,  is  Rov  ' 
Roberts,  of  the  Kansas  City  Star. 

VANCOUVER  STAR  SOLD 

New  Daily  Purcba*ed  by  Gen.  V.  W. 

Odium,  Member  of  Parliament 

k’ancouver  (B.  C.)  Star,  8-page  even¬ 
ing  daily  founded  about  3  months  ago  hv 
Charles  E.  Campbell,  has  been  sold  bv  its 
founder  to  Gen.  \  ictor  W.  Odium. 
Liberal  member-elect  to  Parliament. 

General  Odium  was  for  some  years 
editor  of  the  old  Vancowi'cr  World,  re¬ 
cently  bought  by  the  Fanrouzrr  Sun  and 
made  into  the  'yancouz'er  Evening  Sun. 
He  has  assumed  personal  direction  of  the 
.S7ar  and  has  associated  with  him  as  presi¬ 
dent  of  the  publishing  company  and  as  a 
contributor  to  the  .Sar's  columns  his 
father,  Prof.  E.  Odium. 

Canadian  Publisber*  Entertained 

The  British  Columbia  Institute  of 
Journalists  entertained  the  proprietors  of 
the  Vancouver  and  New  Westminster 
dailies  at  dinner  in  Vancouver  on  Oct.  1. 
The  guests  included  F.  N.  and  W.  J. 
Southam.  Ottawa,  of  the  firm  of  Wm. 
Southam  &  Sons,  publishers  of  the  Van¬ 
couver  Prozdnce;  Senator  J.  D.  Taylor, 
publisher  of  the  New  Westminster  Rrifhh 


Columbian;  R.  J.  Cromie,  Vancouver 
Sun;  Brig.-General  V.  W.  Odium,  Van¬ 
couver  Star.  Each  addressed  the  gath¬ 
ering,  which  was  presided  over  by  C.  A. 
Sutherland,  president  of  the  Institute. 

Gould  Heads  Baseball  Writers 

James  M.  Gould  of  the  St.  Louis  Star 
was  elected  president  of  the  Baseball 
Writers  Association  at  its  annual  meeting 
in  New  York.  Oct.  7.  Denman  Thomp¬ 
son  of  the  Wa.ihington  Star  was  elected 
vice-president  and  Henry  P.  Edwards. 
Clez'elatui  Plain  Dealer,  secretary  and 
treasurer. 


Idaho  Daily  Suspends 

Cocur  d'Alene  (Idaho)  American,  morn- 
ing  paper,  suspended  publication  recently. 
The  American  was  purchased  about  six 
months  ago  by  G.  R.  Scott,  publisher  of 
the  Coeur  d’Alene  Press.  The  Press  is 
the  only  daily  in  Coeur  d’Alene  now. 

N.  Y.  Post  Adds  “Football  Extra” 

The  New  York  Evening  Post  last  Sat¬ 
urday  announced  that  throughout  the 
season  it  would  publish  a  football  extra 
each  Saturday,  giving  final  scores  and 
details  of  important  games. 


Daily  Offers  Subscriber  Insurance 

The  Crookston  (Minn.)  Daily  Times 
offers,  for  $1  a  year,  to  present  and  future 
subscribers  a  “special  press  accident 
policy”  under  which  $1,(X)0  will  be  paid 
for  loss  of  life,  amounts  ranging  from 
$500  to  $1,000  for  loss  of  limbs,  etc.,  and 
$10  per  week  for  three  months  in  case 
of  injury  from  any  travel  accident. 

Scranton  Printers  Get  $4  Increase 

Newspaper  printers  in  Scranton,  Fa. 
have  just  been  awarded  an  increase  of  $4 
a  week.  The  scale  runs  from  Oct.  1, 
1924  to  Oct.  1,  1925. 


Supplies  and  Equipment 

FOR  NEWSPAPER  MAKING 


For  Sale. 

G(jss  Junior  Straight  Line,  printing  4-6-8-10- 
12-14-16  pages,  at  a  speed  of  20,000  per  hour. 
With  the  press  is  a  complete  stereotype  equip¬ 
ment.  Can  Ije  seen  in  operation  at  any  time. 
Daily  Telegraph  Printing  Co.,  Blueheld,  W.  Va. 

For  Sale. 

Three  Hoe  single-platen  pneumatic  steam 
tables,  complete  with  aprons  and  gas-heated 
steam  generators  placed  under  each  table.  Can 
l)e  used  as  separate  units.  In  A-1  condition. 
Present  day  quotation  $3,000  complete.  Price 
reasonable.  Immediate  delivery.  Syracuse 
Journal.  Syracuse,  N.  Y. 

Printers’  Outfitters 

Printing  Hants  and  business  bought  and  sold. 
Americ.an  Typefounders’  products,  printers’ 
and  bookbinders’  machinery  of  every  descrip¬ 
tion.  Conner.  Fendler  &  Co.,  96  Beekman 
.St.,  Newr  York  City. 


Fuldiiijf  Cylinders  for  Scott 
Press :  We  have  for  dis¬ 
posal  at  $100.00  each  f.o.b. 
Detroit,  one  cylinder  com¬ 
plete  for  two  cylinder  folder 
and  one  cylinder  complete 
for  three  cylinder  folder. 
These  were  spare  equipment 
and  have  never  been  used. 


Auditor,  Detroit  News 
Detroit,  Mich. 


STEREOTYPING 

MACHINERY 

Goss 

^^^Roller  rolls  wet  mats^^k 
in  11*^  seconds;  dry  mat^^L 
in  22^2  seconds.  Also  sup-^^k 
plied  for  wet  mats  only.  Im- 
m  pressions  accurate  —  both  ends  V 

■  of  cylinder  are  set  at  'ame  time.  ■ 
I  Bed  can  be  furnished  long  I 

■  enough  to  roll  a  double  page  I 
A  form.Write  for  complete  cata-  M 

log.  The  Goss  Printing  Press  M 
Company,  Chicago. 


For  Sale. 

Goss  half-tone  color  press,  prints  four  colors 
outside  and  two  colors  inside,  suitable  for  news¬ 
paper  supplements  or  comics.  Send  for  sample 
of  its  work  and  details.  Our  Na  427.  A  very 
good  equipment  at  a  low  price.  Baker  Sales 
Co.,  200  Fifth  Ave.,  New  York.  (Many  other 
machines  on  our  list;  “used  but  good.”  Let 
us  know  your  needs.) 


Used  Newspaper  Presses 

Scott  24-page  press, 

prints  4  to  12  pages  24000 
and  16,  20  or  24  pages,  collected  12000 
per  hour,  length  page  23  9/16,  8  col¬ 
umns  to  page. 

Hoe  Right  Angle  Quadruple  Press 

with  two  tapeless  folders,  now  printing 
Chattanooga  Times,  length  page  2^ 
inches,  8  columns  to  page. 

Available  for  Early  Delivery 

Walter  Scott  &  Co. 

Plainfield,  New  Jersey 

441  Monadnock  Block  1457  Broadway 

CHICAGO  NEW  YORK 


Cline- Westinghouse  Dtxible  Motor-Drive 
with  full  automatic  push  hutton  cintroL 

USED  BY  ’THE 

ERIE  TIMES 

Erie,  Pa. 

We  refer  you  lo  them  for  their 


' 

X/CIINENSA. 

/WEIECTOICW 

/WMANrio.ccy^ 

CMICikOO  XFN 

^Liwe  IwssTmoHou^ 


MAIN  OmCE 
Fisher  Bulldinc 

343  S.  Drarbara  St. 
CmCAOO 


EASTERN  OFFICE 
Marbrldge  Butldlng 

Broadway  at  34th  St. 
NEW  YORK 


Don’t  Pig  Metal 

it  Wastes  Money 

Don't  melt  your  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sys¬ 
tem.”  References  gladly  furnished. 


tUmImatOM  lh«  Ifaaol  Fa 


We  can  increase  your  business — you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clippings  can  be  made  a  business 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  at  a  Century 


N.  Y.  DAILY  NEWS 

HALF-TONES 

Best  in  the  World 

Made  by 

POWERS 

NEW  PROCESS 


Hoe  Patented  Duo-Cooled 
Equipoise  Curved 
Casting  Mould 


Prbters  Manafactoring  Co. 

709-719  Palace  Bldg., 
Minneapolit  Minn 


It  is  essential  to  Success  to  be 
the  first  out  with  the  News — and 
Minutes  count.  This  Hoe 
Curved  Casting  Mould  is  a  time- 
saver,  designed  especially  for 
Speed  and  Efficiency.  Cold 
Water,  circulating  through  the 
stationary  Lid  and  the  concave 
Side,  gives  quick-cooling  for 
rapid  Casting. 

If  It’s  a  Hoe,  It’s  The  Best 

R.  HOE  &  CO. 

SM-S2S  Grand  Street,  New  York,  N.  Y. 
7  South  Deerhom  St.,  7  Water  St, 
Clikago,  lU.  Boeton,  Mata 
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Editor  &  Publisher  for  October  11.  1924 


The  Market  Place  of  the  Newspaper 


O-  ^  w«ird  per  inaertioD,  cub  with  order, 
for  advertieemente  under  the  daaeifica- 
tion  at  "Sittatiana  Wanted.** 

1  Q~  per  Ihte  per  hiaertioii,  caah  with  order, 
IOC  ^  white  apace  k  used  at  top  and  bot¬ 
tom  at  advertisenient. 

par  word  per  faiaertian,  cash  with  order 
tor  advertiseinenta  lawler  any  other 
classihcatlan. 

per  Una  per  baerthn,  caah  with  order, 
if  white  space  is  uaed  at  top  and  bat- 
tom  of  advertiaement. 


SITUATIONS  WANTED 


Advcrtiafaif  Manager 

seeks  new  connection;  present  position  five 
years,  over  fifteen  years’  advertising  exjwri- 
etice.  Can  take  entire  charge.  local,  foreign; 
write  convincing  copy.  Will  go  anywhere. 
Best  references.  Box  B-892,  Editor  &  Publisher. 

Advertising  Manager. 

Not  merely  a  high-class  successful  display 
manager,  but  also  one  of  the  best  known  in 
classified.  Will  take  full  responsibility  of  both. 
A  grand  investment  for  a  paper  that  can 
afford  a  good  manager.  Try  a  change  of  pace 
on  your  advertisers.  Now  employed.  Write 
Box  B-858.  Editor  &  Publisher. _ 

Advertising  Man 

wants  to  affiliate  with  newspaper  in  city  of 
75.(XX)  to  l.iO.OOO.  Newspaper  experience  seven 
years.  Now  doing  promotion  work.  Married, 
age  29.  .Ability  to  direct  staff,  organize,  pro¬ 
mote  special  business  and  procure  results. 
Best  references  as  to  character  and  ability. 
Box  B-896.  liditor  &  Publisher. _ 

Advertising  Manager. 

KJeven  years’  experience  as  copywriter,  sales¬ 
man,  executive.  Successful,  clean,  conscientious, 
hard  working.  Wish  to  make  connection  in  city 
preferably  under  50,000  by  November  first  or 
before.  Minimum  salary  $60  a  week.  Age  31, 
family.  Excellent  recommendations.  Address 
Box  B-867.  Editor  &  Publisher. _ 

Advertising  SoUcitor. 

.A  two-fisted  young  fellow  who  believes  that 
hard  work  achieves  results  is  now  open  for  a 
proposition.  Age  37.  Twelve  years’  experi¬ 
ence  in  the  field  of  hard  knocks.  Now  em¬ 
ployed  without  opportunity  of  advancement. 
A  leader  in  the  field  and  a  real  producer. 
Pleasing  personality  without  the  ruffles.  If 
you  appreciate  ability  here  is  an  asset.  Ex¬ 
ecutive  ability  but  not  seeking  titles.  •  Apply 
B-888,  Editor  &  Publisher. _ 

AH  Round  Newspaper  Man 

Desires  to  assist  some  publisher  or  business 
manager  where  there  is  opportunity  to  learn 
the  business  end  of  the  newspaper.  25,  ag¬ 
gressive,  with  5  years’  experience  as  solicitor 
and  classified  manager  on  paper  of  23,000  cir¬ 
culation.  Two  and  a  half  years’  university 
training.  I  can  help  in  your  advertising  de¬ 
partment,  but  its  the  business  experience  I 
want.  Best  of  references.  Box  B-890,  Editor 
&  Publisher. _ 

Book  Reviewer,  Columnist. 

Young  man  23  years  old  wants  change  of 
atmosphere  and  work  after  spending  two  years 
on  one  of  New  England’s  leading  small  papers. 
Would  welcome  a  position  in  any  live  city  in 
the  United  States  with  an  up-to-date  news¬ 
paper.  Desires  to  work  into  editorial,  column, 
book  reviewing  or  theatrical  line.  Graduate 
of  leading  Eastern  college.  So  far  has  done 
plenty  of  reporting,  copy  reading,  and  sport 
work.  Has  been  sporting  editor  of  both  morn¬ 
ing  and  evening  editions,  state  editor  and 
telegraph  editor.  Frequently  sent  out  through 
the  state  on  assignments.  Would  be  glad  to 
go  to  any  place  in  New  England  for  interview 
that  might  lead  to  position.  Box  B-891,  Editor 
&  Publisher. 


GETTING  INTO  PRINT 

1  F  you  build  a  new  plant  or 
^  put  over  a  worth-while 
scheme  you  want  everyone 
to  know  about  it.  So,  you 
get  it  into  print. 

If  you  want  a  man  to  fill 
a  vacancy;  if  you  want  a 
job;  if  you  want  capital  or 
equipment:  or  if  you  want  to 
sell  your  old  equipment,  why 


Get  It  Into  Print 


The  Market  Place  of  the  Newspaper 


Situations  Wanted 


Cartoonist 

Desires  position  that  can  offer  better  future 
than  the  one  he  now  holds.  Experienced  in 
all  newspaper  art.  B-900,  Editor  &  Publisher. 

Circulation  Manager. 

Possessing  ability  to  increase  circulation  on 
some  newspaper  solicits  publishers’  proposi¬ 
tions  immediately.  Best  of  references  to  pub¬ 
lisher  in  need  of  my  services.  .Address  Box 
B-893,  Editor  &  Publisher. 

Circulation  Manager. 

Now  employed,  wants  to  change.  I  have  in¬ 
creased  the  circulation  over  17,ffll0  in  less  than 
6  months  of  the  paper  I  am  now  with.  An 
able  executive.  A  man  with  visiim  and  full 
knowledge  of  his  responsibilities.  Will  consider 
.any  part  of  the  United  States.  At  liberty  after 
Oct  10th.  For  full  particulars  write  Box  B-902. 
Editor  &  Publisher. 

Circulation  Manager. 

Can  produce,  want  salary  and  bonus  proposi¬ 
tion  on  Western  newspaper  under  15,000  circu¬ 
lation.  Have  liest  references,  married  man; 
now  connected  with  large  paper.  B-889,  Eiditor 
&  Publisher. 

Circulation  Manager. 

General  experienced,  well-balanced  executive, 
economical  producer,  circulation  minimum  cost, 
desires  opportunity  with  publisher  seeking 
permanent  regular  subscribers.  B-885,  Editor 
&  Publisher. 

Circtilation  Manager, 

Energetic  young  man,  unmarried,  with  seven 
years’  of  circulation  experience  on  morning 
and  evening  papers.  Capable  of  handling  cir¬ 
culation  in  town  of  less  than  60,000;  open  for 
txtsition  at  once.  Can  give  the  best  of  refer¬ 
ences.  Willing  to  .accept  salary  according  to 
results  attained.  B-887,  Editor  &  Publisher. 

Circulation  Manager 

Thoroughly  competent  to  manage  large  or 
small  daily.,  desires  immediate  connection  with 
daily  in  New  York  or  metropolitan  area.  Ex¬ 
perienced  thnxigh  over  25  years’  executive 
connections  in  circulation  work.  Enjoys  con¬ 
fidence  of  newsdealers  in  all  parts  of  country. 
•Available  immediately.  B-f®l,  Editor  &  Pub¬ 
lisher. 

City  Editor 

Desires  position  with  mid-western  or  eastern 
daily.  Excellent  all-around  desk  experience. 
Capable,  dependable,  ambitious.  Young  and 
married.  Now  employed.  Box  B-899,  Editor 
&  Publisher. 

Gassified  Advertising  Manager, 

Change  of  ownership  necessitates  change.  15 
years’  newspaper  experience;  9  years’  classified 
experience  on  prosperous  eastern  daily,  5  years 
as  manager.  29  years  old,  marrietl.  Will  go 
.anywhere.  Minimum  salary  $.3,500.  Corre¬ 
spondence  solicited.  Address  B-894.  Elditor  & 
Publisher. 

Classified  Manager. 

A  man,  thoroughly  developed  in  this  most 
vital  form  of  advertising,  seeks  a  change.  He 
has  the  touch  of  life  to  give  some  big  pa{Mr’s 
classified  department— the  ideas  and  ability 
to  earry  them  through  to  that  paper’s  readers 
and  advertisers.  Builds  business  by  contracts, 
not  stunts;  service,  not  promises.  Strong 
papers  write  Box  B-859,  Editor  &  Publisher. 

Composing  Room  Foreman 
Open  for  position.  Best  references;  34  years 
old;  married;  twelve  years  head  of  some  of  the 
best  newspapers  in  the  South.  Address  Box 
B-R71.  Editor  &  Publisher. 

Editor. 

Daily  newspaper  editor  wants  situation  as 
editor  of  western  newspaper;  strong  editen-ial 
writer  and  news  editor.  Republican.  Western 
experience.  Box  B-866,  Editor  &  Publisher. 

Editor  and  Editorial  Writer. 

College  man,  thoroughly  experienced  in  desk 
work  and  feature  writing,  seeks  position  in  New 
England  or  middle  Eastern  states.  Box-872, 
Editor  &  Publisher. _ 

Managing  EAtor,  EAtorial  Writer 
or  columnist.  Former  news  executive  now  in 
magazine  work  wants  connection  on  daily  in 
E^st.  Good  reason  for  desiring  change.  Has 
strong  record  of  accomplishment.  Can  submit 
samples.  Best  of  references.  B-897,  Editor 
&  Publisher. 

Managing  Editor  for  Small  Daily. 

Widely  trained  news  executive,  business  and 
circulation  builder  available  for  Eastern  paper 
where  future  and  part  ownership  in  addition 
to  salary  are  assured.  Columbia  graduate;  14 
years’  experience,  including  5  years  N.  Y. 
Times  as  well  as  small  cities:  Now  Army 
officer,  recently  handling  Plattsburg  Camp 
publicity.  B-8M,  Editor  St  Publisher.  _ 

New  York  Newspaperman. 

IS  years’  editorial  experience  wants  6  hour  a 
day  job  with  trade  journal  or  publicity  bureau. 
B-901,  Eiditor  &  Publisher. _  _ _ 

Reporter 

With  three  years’  city  editor  experience,  six 
on  assignments  and  desk,  desires  position. 
Some  eastern  training.  College  journalism 
graduate.  References,  available  immedaitely. 
Reasonable  salary  to  start.  Box  B-895,  Editor 
&  Publisher. 


Situations  Wanted 


Sports  Editor. 

.A  siiorts  editor  who  not  only  knows  the  sport 
game  from  top  to  bottom  hut  who  can  .write 
about  them  in  an  interesting  manner  is  avail- 
.able  to  some  newspaper  in  a  live  city  anxious 
to  put  punch  and  color  in  its  sports  section.  At 
pre'ent  employed  but  desire  change  for  personal 
rr.asons  only.  References  will  stand  strict  in¬ 
vestigation.  Box  B-870,  Editor  &  Publisher. 

University  Graduate 

wants  to  learn  journalism.  Opportunity  to 
train  a  steady,  intelligent  and  .alert  man  to  your 
own  methods.  B-8ffl,  Eiditor  &  Publisher. 

University  Graduate, 

Wis.  journalism  and  advertising  graduate 
desires  position  in  Middlewest.  Some  experi¬ 
ence.  E.  W.  Neese,  140  W.  Gilman  street, 
Madisim,  Wis. _ 

Washmgtoi  Writer 

Eixperienced  on  political  and  general  subjects 
would  like  to  associate  with  ENcmocratic  news¬ 
paper  as  contributing  editor.  Highest  refer¬ 
ences  and  specimens  of  work  fnmi.shed.  Ad¬ 
dress  B-898,  Editor  &  Publisher. 

HELP~WANTED 


Advertiskig  Manager. 

For  Ohio  evening  daily,  college  town  6,000; 
county-wide  circulation,  no  opposition,  ample 
plant,  capable  management.  Permanent  to  man 
desiring  to  locate  in  desirable  community. 
5v)me  stock  in  comp.iny  available  to  right 
man,  if  he  feels  he  would  like  interest.  'Tell 
all  about  yourself  first  letter.  .Address  "Ohio,” 
care  Exlitor  &•  Publisher. _ 

Wanted: 

Advertising  solicitor.  Must  know  the  game,  be 
alive  and  a  business  getter.  Position  permanent. 
Fine  field  to  work  in.  Evening  Times,  Sayre, 
Pa. _ 

Wanted. 

Eixperienced  advertising  man  to  solicit  regular 
business  .and  special  features  for  evening  paper 
in  city  of  25,010.  Must  lie  capable  of  writing 
copy  and  making  layouts.  Pleasing  personality 
and  willingness  to  work  equally  as  essential. 
Unless  ymi  can  produce  do  not  answer  this 
advertisement.  Write,  giving  complete  infor¬ 
mation  and  salary  expected.  .Address  P.  (). 
(iorder,  Advertisnig  Manager,  Palm  Beach 
Times,  West  Palm  Beach,  Florida. 


BUSINESS  OPPORTUNITIES 


Daily  WanteiL 

Young  executive,  energetic,  capable.  w.ants 
interest  in  progressive  eastern  daily.  Will  in¬ 
vest  up  to  $10,000.  Connection  with  future 
investment  considered.  .Address  B-886,  Editor 
&  Publisher. _ 

Daily  Newspaper. 

Owner  of  only  Maily  newspajwr  in  fine  resi¬ 
dential  city  with  many  thriving  industries, 
located  in  New  A'ork  State,  will  sell  with  or 
without  real  estate.  Well  equipped.  Making 
profits  $15,000  annually  besides  good  salary  to 
owner.  $50,000  cash  down,  balance  reasonable 
terms.  Palmer,  DeWitt  &  Palmer,  3.50  Madisfm 
Ave.,  New  York. _ _ 

Wanted. 

Small  daily  or  weekly  in  New  Jersey;  state 
price,  full  details  first  letter.  Write  Box 
B  883,  Editor  &  Publisher. 


CIRCULATION  BUILDERS 


12S%  More  Circulation  for  Another  Defly. 

The  Alexandria  Daily  News,  Alexandria,  Ind.^ 
will  gladly  answer  your  letter  of  inquiry  as  to 
our  service.  Write  the  publisher,  K.  J.  Sulli¬ 
van,  and  inquire  about  the  results  of  our  cir¬ 
culation  and  advertising  campaign  for  the 
News.  Have  us  develop  your  territory  for 
you  this  year.  Don’t  delay;  write  today. 
Indiana  Circulation  and  Advertising  Co., 
Tosey  E.  Flack,  Shelbyville,  Indiana. 


MAILING  LISTS 


Natkaiol  Newapapn*  Roatfing  Service 
compiles  mailing  lists  of  births,  deaths,  engage¬ 
ments  or  marriages  from  original  press  clip¬ 
pings.  Four  Terrace,  Buffalo,  N.  Y. 


sr.-\TEMENT  OF  THE  OWNERSHIP. 

MANAGEMENT.  CIRCULATION,  ETC, 

RF.OUIRED  BY  THE  ACT  OF  CON 

GRESS  OF  AUGUST  24.  1912,  of 
EDITOR  Sf  PUBLISHER 
luihlished  weekly  at  New  York,  N.  Y.,  for 
October  1,  1924. 

State  of  New  York,  County  of  New  York,  ss. : 

Before  me,  a  Notary  Public  in  and  for  the 
State  and  Ccunty  aforesaid,  personally  ap 
pcared  J.  B.  Keeney,  who  having  been  duly 
sworn  accerding  to  law,  deposes  and  s«s  that 
he  is  the  Busine'ss  Manager  of  EDITOR  & 
PUBLISHER,  and  that  the  following  is,  to  the 
best  of  his  knowledjte  and  belief,  a  true  state 
mem  of  the  ownership,  management,  etc.,  of  the 
aforesaid  publication  for  the  date  shown  in  the 
above  caption,  required  by  the  Act  of  August 
24,  1912,  embodied  in  section  443,  Postal  l.aws 
and  Regalatii  ns.  to  wit ; 

1.  That  the  names  and  addresses  of  the  pub¬ 
lisher,  editor,  managing  eiiitor,  business  man 
ager,  promotion  manager  and  circulation  man 
ager  are : 

Publisher,  James  Wright  Brown. 

234  A’alentine  Lane,  Yonkers.  N.  Y. 
Editor,  Marlen  E.  Pew, 

Wading  River,  L.  L,  N.  Y. 
Managing  Editor,  Arthur  T.  Robb,  Jr., 

175  Linden  St.,  Rockville  Centre,  L.  L,  N.  Y. 
Business  Manager,  J.  B.  Keeney, 

606  \Vest  135th  St.,  New  York,  N.  Y. 
Promotion  Manager,  Fenti-n  Dowling, 

51  V’reeland  Ave.,  Rutherford,  N.  J. 
Circulation  Manager,  Cicorge  Strate, 

Y.  M.  C.  A.,  8  E.  3rd  St.,  New  York,  N.  Y. 

2.  That  the  owners  are: 

THE  EDITOR  &  Pl^BLISHER  CO.,  63 
Park  Row,  New  York,  N.  Y.;  James  Wright 
Brown,  234  Valentine  Lane,  Yonkers,  N.  Y. 

3.  That  the  known  bond  holders,  mortgagMs. 
and  other  security  holders  owning  or  holding 
1  |Kr  cent  or  more  of  total  amount  of  bonds, 
mortgages,  or  other  securities,  are:  None. 

4.  That  the  two  paragraphs  next  above,  giv¬ 
ing  the  names  of  the  owners,  stockholders  and 
security  holders,  if  any,  contain  not  only  the 
list  of  stockholders  and  security  holders  as  they 
apiiear  upon  the  books  of  the  company,  but  also, 
in  cases  where  the  stockholders  or  security 
hi  Ider  ap)iears  upon  the  books  of  the  company 
.'IS  trustee  or  in  any  other  fiduciary  relation,  the 
name  of  the  person  or  corporation  for  whom 
sm-h  trustee  is  acting,  is  given;  also  that  the 
said  two  paragraphs  contain  statements  embrac 
ing  .affiant’s  full  knowledge  and  belief  as  to 
the  circumstances  and  conditions  under  which 
stockholders  and  security  hilders  who  do  not 
ipiieai  iiiMiii  the  hooks  of  the  company  as  trus¬ 
tees.  hold  stork  and  securities  in  a  ca|>acity 
I  thcr  than  that  of  a  liona-fide  owner;  and  this 
iffiant  has  no  reason  to  believe  that  any  other 
lierson.  association,  or  corporation  has  any  in¬ 
terest,  direct  or  indirect,  in  the  said  stock, 
IkiiuIs.  or  other  securities  than  as  so  stated  by 
him. 

J.  B.  KEFJJEY, 
Business  Manager. 

Sworn  to  and  suhscrilied  before  me  this  1st 
d:iv  of  (Tetober,  1924. 

HENRY  F.  REALANDER, 
Notary  Public. 

(.My  commission  expires  March  30th,  1926.) 

BRITISH  CONVENTION  URGED 


NOTICE 


IRTERNATIOVAL  PAPER  OOMPAITY 
New  York,  Septemtx-r  2*1.  1924 
’The  Board  of  Directors  have  declared  a  regu¬ 
lar  quarterly  dividend  of  one  and  one-half  per 
cent  fU4%)  on  the  preferred  capital  stock  of 
this  company,  payahle  October  liith,  l;t24.  to 
preferred  atockholders  of  record  at  the  close  of 
laiainess  Oetoher  *3th.  1924.  Checks  will  be 
mailed.  Transfer  hooka  will  not  close. 

OWEN  SHBPBBBD,  Traaaurer 


Committee  to  Diacuaa  Advertiaing  Meet¬ 
ing  for  1925  to  Suatain  Organixation 

By  Herbert  C.  Ridout 

I lifiiior,  Epitor  &  Publisher) 

The  necessity  for  a  continuance  of  the 
work  of  the  excellent  organization  re- 
.sponsible  for  the  Advertising  Convention 
at  Wembly,  in  July  last,  in  the  Direction 
of  a  British  Convention  for  next  year  has 
already  been  urged  in  Editor  &  Publiser. 
The  latest  plea  for  this  comes  from  Mr. 
Sydney  Walton,  C.  B.  E.,  who  in  an  ed¬ 
itorial  in  the  Advertising  World  says  that 
says  that  representative  advertising  men 
in  London  and  the  Provinces  agree  that  it 
would  be  well  to  hold  a  British  Advertis¬ 
ing  Convention  each  year. 

“In  our  opinion,”  he  continues,  “steps 
ought  swiftly  to  be  taken  towards  this 
end.  Wc  suggest  that  Manchester  or 
Leeds,  Bristol  or  Newcastle,  Glasgow  or 
.-Mierdeen — it  matters  not  which  town — 
should  through  its  local  club  invite  the 
holding  of  an  Advertising  Congress  with¬ 
in  its  borders  during  next  year.  The  par¬ 
ticular  town  or  city  would  make  itself  re¬ 
sponsible  for  the  preparations.  In  this 
way  a  British  Parliament  of  Publicity 
would  pass  in  pilgrimage  from  city  to 
city,  and  the  organization  and  comrade¬ 
ship  .  which  the  last  Convention  brought 
must  not  he  allowed  to  fade.” 

The  matter  will  come  up  for  discussion 
at  the  meeting  of  the  Committee  in  Oct¬ 
ober — the  first  since  the  close  of  the  Con¬ 
vention —  and  it  is  practically  certain  that 
there  will  be  a  unanimous  vote  for  a  Brit¬ 
ish  Convention  in  1925  for  District  14. 


1 
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ONE  DOLLAR 
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IDEA 

PUBLISHED 


tlieir.  huuses  papered  and  made  bright 
for  the  winter  months.  School  children 
should  have  a  bright,  cheerful  room  in 
which  to  play  and  study  these  dark  days. 
A  campaign  of  this  kind  ought  to  bring 
business  to  the  paper  hangers  in  their  ‘‘off^’ 
season. — R.  John  Gibler,  St.  Louis,  Mo. 


if  I  were  in 
that  man's  place 
I'd  make  his  business 
buzz." 

“He  is  a  pood  shop¬ 
keeper,  but  be  doesn't 
know  bow'  to  sell  bis 
service.'" 

“Tbis  bird  has  a 
brilliant  idea,  but  he 


B  vj)  $  1'“'  111  I  r  rx  IDEA  I  The  Halifax  Mormiis  Chronicle,  is  con- 

V— '  A— PUBLISHED  1  I  <lucting  a  ten  weeks'  contest  in  which 

I  I  I  prizes  amounting  to  ten  dollars  are  offered 

||  •  - -  '])  L*.  each  week  for  the  three  best  photographs 

IS  L  of  the  Beautv  Spots  of  Nova  Scotia. 

oUSINESS  Tickler  *  Linked  up  with  the  newspaper's  advcrtise- 

ads  in  some  cities  that  would  be  scattered  ment  are  the  advertisements  of  various 

- out  over  several  weeks,  making  a  real  firms  in  the  city  carrying  kodaks  and 

.  -ax  44/^  EE’  if  I  were  in  campaign  out  of  the  affair. — A.  \V.  K(X',  photo  supplies. — V.  G.  Dawson,  Halifax, 

raf  ^  that  man's  place  Orleans,  La.  .  ""  - -  . 

I'd  make  his  business  ..p,  „  ,  ^  t  .  .t,  .  " f  I" 

buzz"  ”  ^  Trustworthy  to  open  for  business  in  the  early  morning? 

W  V  “He  is  a  eood  shoo-  druggist"  makes  a  good  heading  for  a  There  are  always  some  restaurants,  to- 

keener  but  be  dnesnt  double  column  spread  on  druggists  who  bacco  stores,  etc.,  that  open  for  business 
know  iiow  to  sell  his  ^dverti.se  infrequently.  The  plan  went  early  so  as  to  get  the  patronage  of  the 
service '"  ^  three  months'  run  once  a  week  early  morning  workmen.  Why  not  get 

“This  bird  has  a  Ohio. — B.  T.  ads  from  all  of  these  stores  and  group 

brilliant  idea  but^  he  -  ®  appropriate 

keeps  it  to  himself  if  he  would  take  Do  the  paperhangers  in  your  town  ever  heading  in  which  all  early  moniing  work- 

_ *  „|  .  .,11  advertise.”  This  is  an  ideal  time  for  a  ers  would  be  urged  to  patronize  them?— 

it  over  big."  P"‘  small  campaign  urging  people  to  have  Frank  H.  Williams,  Sama  Ana,  Cal. 

You  hear  men  saying  these  things  in  IjBpnrMn--  . .  ;  ~  - ..  .. 

every  town.  Such  criticisms  are  usually  .5 -  -  n 

true.  This  is  where  the  advertising  man  I  ONF  DDI  1  AR  I 

steps  in  and  develops  new  business.  The  I  "f  y'f  'T'V  T/^^T  WII  I  RF  PAin 

afivertising  man  who  possesses  a  nose  |  |  |  I  I  IV  I#  ^  |  j  w  11.1.  uc  i 

for  news  concerning  business  opportuni-  I  I  I  I  I  1  FOR  EACH  | 

ties  is  an  invaluable  newspaper  asset.  I  V  J  1  ^  V  A  A  ^ V  J  “HUNCH”  | 

When  you  see  a  merchant  struggling  |  PUBLISHED  | 

along  because  he  does  not  knew  how  to  I  ■  I'  I 

attract  the  public  eye — go  in  and  give  ^PlTOr:::-:.T="mmmmi-iuuijiimiiu]iiuii.::  /.--T  uLinnr-T T... .■.r.:...iuuui;:r::in:ic::-r:iiiiiiiiiii:-  .!::;ii: . i. . 

him  vour  lecture.  He  may  resent  it  at  ^ 

first,  hut  you  will  set  his  thinking  ma-  ‘‘T’HE  BIG  CHIKF”  is  the  heading  of  ities  thought  about  grammar  and  how  the 
chine  in  motion  and  he  will  likely  take  ^  a  series  of  articles  being  run  in  the  students  acquired  and  used  it  was  the 
more  kindly  to  your  talk  the  second  time  Indianapolis  News.  Each  day  one  of  result. — Fred  Bennett. 

you  call.  Do  not  forget  that  the  average  the  big  men  of  the  city  is  the  subject  _  - 

business  man  is  about  totally  devoid  of  of  the  story.  His  work,  hobbies  and  Who  are  the  consuls  and  vice  consuls 
any  imagination,  except  for  his  specialty,  civic  activities  are  included.  A  picture  in  your  city?  What  countries  do  they 
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44'T’HE  BIG  CHIF'F”  is  the  heading  of  ities  thought  about  grammar  and  how  the 
a  series  of  articles  being  run  in  the  students  acquired  and  used  it  was  the 


business  man  is  about  totally  devoid  of  of  the  story.  His  work,  hobbies  and  Who  are  the  consuls  and  vice  consuls 
any  imagination,  except  for  his  specialty,  civic  activities  are  included.  A  picture  in  your  city?  What  countries  do  they 

imagination  is  the  advertising  man's  of  the  man  is  carried  under  the  heading,  represent?  Why  do  these  nations  have 

stock  in  trade.  Put  your  ideas  to  work  This  will  make  you  a  good  feature. —  consuls  there  when  some  others,  possibly 

for  your  clients,  real  or  prospective.  Lewis  Hyman.  Hharos-Trihuiir,  Logans-  larger  ones,  do  not?  What  type  of  cases 

I»  T\r\rf  Tn/ftonn  rlo  rnnciili;  intf>rpct. 


It  is  dangerous  and  wholly  mistaken  port,  Indiana 
policy  to  attempt  to  tell  a  merchant  ~ 

'how”  unless  you  have  learned  what  his  Both  new: 
problems  are  and  have  studied  them  to  was  furnishef 
find  a  solution,  as  a  lawver  or  doctor  .\  eu's  recently 


Both  news  and  editorial  material 
was  furnished  the  IVashington  (I).  C.) 


do  these  consuls  handle?  What  interest¬ 
ing  experiences  have  they  had?  Many 
material  are  not  natives  of  the  nation  represented. 
(I).  C.)  How  did  they  get  the  jobs? — T.  E.  Stew- 


Winfield,  Kan.,  Daily  Merged 

1C.  P.  Greer,  founder  of  the  Winheld 
( Kan. )  Daily  Courier  in  1872,  has  sold 
the  Courier  to  his  competitor,  W.  G. 
.■\nderson,  owner  of  the  Winfield  Daily 
Free  Press.  Winfield  now  becomes  a  one 
paper  town.  The  Courier  started  as  a 
.weekly,  and  became  a  daily  in  1884. 


Nine-Page  Ad  for  St.  Paul  Daily 

The  .Si.  Paul  Daily  A’cU'a,  Oct.  3. 
.arried  a  nine-page  advertisement  on  the 
opening  of  a  new  department  store,  h 
was  claimed  to  be  the  largest  single  ad¬ 
vertisement  ever  published  in  the  North¬ 
west. 

Barnbrook  Resigns 

H.  J.  Barnbrook,  sales  manager  of  the 
Basil  L.  Smith  System,  Inc.,  classified 
advertising  specialists,  has  resigned,  ef¬ 
fective  Oct.  1.  He  is  not  ready  yet  to 
announce  his  future  plans. 


Answering  a  Qaesfion; 

Leacock  is  pronounced  to 
rhyme  with  “peacock.” 

,\nd  we  are  proud  as  that  gay- 
bird  over  the  steady  growth 
of  the  Leacock  list. 

If  his  weekly  fun  isn't  being 
printed  in  your  territory,  we’ll 
he  happy  to  take  you  on. 


METROPOLITAN 
NEWSPAPER  SERVICE 

.Uaximilian  Elser,  Jr.,  Gent.  Mgr., 
150  NASSAU  ST.  NEW  YORK,  N.  Y. 


Sews  recently  in  interview  with  a  number  ard,  Minneapolis,  Minn. 


'■tudies  his  case.  Gel  his  story,  if  his  of  leading  realtors.  It  was  shown  that 
situation  is  unusual,  and  then  go  after  the  actual  tendency  in  the  city  was  lower 


him  for  spare  with  a  real  selling  pro-  rentals  for  dwellings.  Much  valuable 
zramme  behind  it.  data  was  furnished  the  average  house- 

-  —  holder  in  the  enumeration  of  the  average 

U’.\K.\'^ERS  have  sold  their  crops  and  rentals  for  various  types  of  quarters,  as 
*  now  have  some  cash  on  hand.  Sug-  jf  enabled  him  to  make  per^nal  compar- 
gest  to  your  implement  dealer  that  he  do  ’sons  ‘^'3,  "it  htm_  where  he 

some  advertising  and  get  the  farmers  to  lives. — C.  M.  Littlejohn,  W  ashiiigton,  D. 
start  payment  on  the  implements  they 


BY  UNITED  PRESS 


expect  to  buy  next  year.  It  is  easier  for 
them  to  pay  now,  and  the  dealer  will  boost 


Have  you  ever  tried  a  series  of  articles 


his  sales  in  an  otherwise  slow  season.  If  athletic  games  not  commonly  played, 

you  work  up  a  campaign  of  about  five  or  stunt  went  big  for  one  ^per,  as 

si.x  ads.  you  stand  a  big  chance  of  getting  "ell  as  providing  a  novelty  for  the  yroung- 
your  implement  dealer  interested  enough  !>ters  of  the  community  "''"1  procewed  to 
to  tell  you  to  go  ahead  and  run  them. —  ’’’y  S'’*’ne  ’’■  the  games.  B.  A.  Tuters. 
R.  John  Gibler.  2100  Pine  St.,  St.  Louis,  Springfield,  Ohio. _ 

_ : _  The  Salt  Lake  City  Tribune  recently 

Now  is  the  time  of  the  year  when  fruit  sent  a  reporter  to  get  a  story  prom¬ 
eating  ought  to  be  more  general  than  it  jnent  educational  authorises  on  the  teach- 
generally  is  liecause  of  the  prophylactic  '"K  grammar  tway.  Profeswrs  at  the 
effect  of  fruit  on  the  digestive  system,  university  and  heads  of  grade  schools  were 
.\dvertising  men  can  arm  themselves  with  interviewed.  A  very  interesting  and 

some  facts  along  this  line  that  would  ap-  useful  report  of  what  the  school  author- 
peal  to  houswives  and  then  go  forth  to  i 
secure  ads  from  the  larger  fruit  markets  _  --  g 

and  stands.  The  wholesale  fruit  interests  /% 
of  New  Orleans  recently  ran  an  attractive 
ind  spacious  ad  in  the  New  Orleans  States 
under  the  caption  of  “Eat  More  Fruit.” 

.Advertising  men  should  be  able  to  secure  M. 
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All-Star 

Features 

Comics 

Magazine  Pages 
Editorials 
Special  Articles 
Fiction 

Send  no®  for 

THE  GREEN  CATALOG 

of 

KING  FEATURES 
SYNDICATE,  INC. 

M.  Koaniraberc,  Prrridmt 

NEW  YORK  CITY 


UNITED  PRESS  ASSOCIATIONS 
World  Building  New  York 


The 

Immortal  Stories 

of 

The  Bible 

Told  in  Simple  Words 
for 

Children 

"The  Children's  Bible’’ 
by 

HENRY  A.  SHERMAN 
and 

CHARLES  FOSTER  KENT 

is  a 

Daily  Feature 
That 

Means  Home  Circulation 

Writs  for  Samplas. 

The  McClure  Newspaper  Syudicale 

373  FourUi  Avenua,  Naw  York  City 
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The  World’s  Greatest 
News  {taper  Feature 
Service 

Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news- 
pa  p  e  r  s  throughout  the 
United  States  and  in  foreign 
countries. 

ITrtle  for  samples  and  rates 
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lilL£lviloow.3B0STaccT.  vi  aulv/ 

CLEVELAND,  OWO 


Over — 

200,000 

CIRCULATION 

in  less  than  3  years. 

— because  Detroiters 
want  it. 

DETROIT 

TIMES 
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Don’t  miss  a  single  big  city  in  this 
wonderful  state.  Don’t  miss  even  the 
most  distant  corner  where  there  may  be 
located  a  town  or  village. 

The  list  of  progressive  New  York 
State  newspapers  presented  here  gives 
you  the  opportunity  to  cover  completely 
this  wonderful  state.  Increased  circu¬ 
lations  indicate  a  greater  desire  on  the 
part  of  everybody  in  New'  York  State  to 
be  up  to  the  minute  in  politics,  business 
and  social  life. 


I  chill  w  inds  are  sw  eeping  across 
A  lakes  and  in  the  cities  people  step 
along  with  more  snap  and  ginger. 

Here  and  there  throughout  the  state, 
county  fairs  are  attracting  great  crowds 
who  marvel  at  the  wonderful  exhibits  of 
vegetables  and  prize  cattle. 

All  this  means  that  the  autumn,  in  all 
its  glory  and  renewed  energ\%  has  its 
first  grip  on  this  mighty  state  of  giant 
industries,  wonderful  farms  and  famous 
dairies. 

It  means  that  New  York  State — the 
greatest  state  in  the  Union — is  welcom¬ 
ing  an  autumn  of  greater  prosperity, 
greater  health,  greater  accomplish¬ 
ments,  and  greater  anticipations  than 
ever  before  in  history. 

It  means  that  it  is  time  to  start  the  fall 
campaign  of  advertising — and  make  it  a 
big  one. 


Advertisers  who  realize  and  fully 
appreciate  these  conditions,  will  begin, 
at  once,  their  fall  campaigns  in  the  daily 
newspapers  of  New  York  State,  where 
the  atmosphere  of  autumn  has  renewed 
energy  -in  industry  and  just  now'  is 
reaping  the  fruits  of  the  farmer’s  effort 
— all  of  which  spells  wealth  for  New 
York  State  and  its  people. 
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‘Middletown  Timei-Preis  . 

•“Mount  Vernon  Daily  Argni . 

•Mewburch  Dally  Mowi  . 

Hew  Roohelle  Standard-Star . 

tttThn  Sun,  New  York  . 

tNew  York  Timea  . 

tNew  York  Tlmoi  . 

•New  York  Herald-Tribune . 

•New  York  Herald-Tribune . 

tNew  York  World  . 

tNew  York  World  . 

tNew  York  Eyenimr  World . 

••Niacar*  Falla  Gaaette  . 

•••Port  Cheater  Item  . 

•••Poukhkeepaie  Star  and  Enterpriae. 

•••Rocheater  Timea-lTnion  . 

tttSyiacnae  Journal  . 

•Troy  Record  . 


•••Albany  Eyeninc  Newa  . 

•••Albany  Kniokerbooker  Preaa  . . . 
•••Albauiy  Kniokerbooker  Preaa  . . 

tttAabnm  Citlaen  . 

•••Batarln  Daily  Newa  . 

•Brooklyn  Daily  Eafie . . 

•Brooklyn  Daily  Eagle  . 

•••Buffalo  Conrlor  and  Enquirer... 

•••Buffalo  Oonrler  . 

ttBuffalo  Erening  Newa  . 

•••Buffalo  Erenlng  Tlmaa  . 

•••Buffalo  Sunday  Tlmao  . 

•••Buffalo  Expreaa  . 

•••Buffalo  Eiproaa  . 

tttOomlng  Erenlng  Leader  . 

•••Elmira  Star-Oaaetto  Adrertiaer. 

••Genera  Dally  Timea  . 

•••Olena  Falb  Poat-SUr  . 

•••OlorarariUe  Loader  Republican 
•••Olororarillo  Morning  Herald.... 

•••Ithaoa  Jonmal-Nowa  . 

•••Jamaatown  Morning  Poat . . 


•A.  B.  C.  Statement,  Sept.  30,  1924. 

••A.  B.  0.  Statement,  Sept.  80.  1923. 
•••A.  B.  C.  SUtement,  April  1,  1984. 
tGoremment  Statement,  Sept.  80,  1924. 
tttOoTomment  Statement,  April  1,  1924. 
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The  Road  to 

Financial  Advertising 

H  E  banks  and  investment  houses  of 
America  are  coming  more  and  more  to 
realize  that  the  newspapers  with  the 
best  financial  pages  not  only  attract  the 
investors  and,  therefore,  deserve  financial  advertising 
but  give  the  best  results  to  the  advertiser. 

Many  recruits  are  being  added  daily  to  the  army  of 
investors  and  they  can  all  be  reached  only  by  news¬ 
papers  which  aim  to  protect  their  readers  from  mis¬ 
information  by  giving  them  promptly  the  reliable  news 
of  the  financial  world. 

The  Consolidated  Press  Association’s  financia 
service  is  conceded  to  be  in  a  class  by  itself  both  in 
completeness  and  integrity.  And  there  is  no  better 
way  to  increase  the  volume  of  financial  advertising 
than  by  making  good  financial  pages. 

With  leased  wires  connecting  fifty-five  cities  from 
coast  to  coast,  the  C.  P.  A.  distributes  daily,  besides 
a  financial  service  of  high  quality,  a  number  of  dis¬ 
patches  on  business  news,  sports,  international  and 
national  affairs  together  with  general  news  features 
of  gripping  human  interest — a  well-balanced  report 
for  the  newspaper  that  really  wants  to  win  the  con¬ 
fidence  of  all  classes  of  readers. 


The  Consolidated  Press  Association 

Elxecutive  OiBces,  Evening  Star  Building,  Washington,  D.  C. 

New  York  Chicago  San  Francisco  .  Paris 

Eighth  Floor  Fourth  Floor  Third  Floor  Fourth  Floor 

World  Building  Daily  News  Building  Spreckels  Bldg.  19  Rue  d'Antin 


